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Editorié| @ Editorial

Milf priatelia,

kazdy z nds ma plany, niektoré sa splnia, iné nie. Pokial chceme
byt Uspesni, je dblezité stanovit si cestu kam ideme, ¢o chceme
a aky to ma vyznam.

S nasim magazinom mame velké plany a verim, Ze sa nam
podaria. V sucasnosti vydavame tlacenu verziu a elektronicku
verziu na internete unitedlife.us. Z malého lokalneho média sa
stdva globdlne periodikum zamerané na rozne oblasti Zivota,
ktoré sa dnes dotykaju snad kazdého. UZ prvé dve ¢isla si zis-
kali citatelov nielen v domdcej krajine, ale aj v inych castiach
sveta, nevynimajuc Eurdpu, Aziu ¢i Severnu a Juzni Ameriku.
Na zaklade toho vieme, Ze to, ¢o robime ma vyznam a velmi sa
z toho tesime.

Ziskavame prispievatelov, ktorych spolocenské postavenie a p6-
sobenie dava nadhlad a 3ancu vidiet veci okolo nas inak. Sancu
nebyt manipulovany, ale pouzivat vlastny mozog pre vlastné
Uvahy a tak sa stat samostatne zmyslajicou osobnostou.

Akokolvek budeme vnimat suc¢asny svet okolo nds, musime mat
na pamati urcité suvislosti. VSetci sme na jednej planéte a iny
priestor pre existenciu nemame. Jej ochrana a koexistencia je
prioritou ¢islo jeden. Druhou, nemenej dolezitou témou je lud-
stvo ako také. V3etci sme [udia, v3etci sme stvoreni a blizki jeden
druhému. Preco teda vnimat [udi okolo seba ako nepriatelov,
pre¢o niekomu ublizovat, ak na druhej strane moze byt laska a
pomoc, a zaroven prospech pre vietkych. Nie je to zloZité, chce
to mélo... zamysliet sa. Chceme sa eSte v dneSnom svete vobec
zamyslat? Ma to pre nas eSte nejaky vyznam? Urcite ano! Pre
tych, ktori sa chcu rozhodovat slobodne bez ovplyvriovania ci
manipuldcie; pre tych, ktorf si vdZia svoju osobnu slobodu.

Samostatné myslenie, hladanie odpovedi a ich interpretécia
inym, je tym dolezitym krokom k pokroku, ktory nds posu-
va vpred. Hladanie osobného $tastia je asi tym najvacsim za-
vazkom kazdého z nas nielen voci sebe samému, ale aj k okoliu,
v ktorom zijeme.

Preto verime, Ze aj aktudlne ¢islo nésho magazinu Vas pote-
si a posunie vpred. Hladat slovd, ako vo Vas prebudit zaujem,
pokoj, nadej, radost, ale zaroveri aj pokoru, nie je vzdy lahké.
Verime v3ak, Zze ndm sa to podari.

Dear friends,

All of us have plans and while some turn into reality, others
don’t. In order to be successful it is crucial to define your way
and its direction, as well as to have clarity on your goals and
their meaning.

We think big when it comes to our magazine and | believe we
will succeed turning them into reality. Our magazine is currently
issued both in print and electronic versions, the latter one being
available on unitedlife.com. What used to be a small local print
is now transforming into a global periodical focusing on various
areas of life that concern us all.

We are excited that the first two issues of United Life attracted
readers not only from their home base, but they also reached a
wide audience across the world including Europe, Asia and the
Americas. To us, this shows the work we do is meaningful and
we couldn’t be more excited about that.

The numbers of our contributors are gradually expanding and
their social status and professional engagement make them of-
fer a certain out-of-the-box thinking, combined with an oppor-
tunity to explore other points of view. Most importantly we are
providing you with an opportunity not to succumb to the media
mainstream, but to contemplate and therefore to turn into an
independently thinking personality. Whichever way you decide
to look at the world around you, there are certain correlations
that are better to be borne in mind. We all share one planet,
and there is only this one planet to be shared, which is making
its preservation and our ability to coexist priority number one.
The state of humanity as such presents another case of similar
importance. All of us are human, all of us are products of the
same creation and thus all of us are intrinsically close to each
other. What possible reason can there be that makes us prefer
seeing others as enemies and hurting them if at the same time,
in the same space there can be love and mutual support that
are benefiting all concerned. The key lies in the simple act of
contemplation.

Is the desire to contemplate even present in today's world? And
does it even matter? | say it indeed does: for those who wish to
engage in free decision making without any sort of manipulati-
on; for those who value their personal freedom.

Independent thinking, a quest for answers and their consequent
interpretation are pivotal steps towards evolution. The quest for
happiness is probably the utmost commitment of every man,
not only to himself but to his environment, too.

That is also why is the reason why we believe this issue will ex-
cite and accelerate you. It is not always an easy task to find the
right words that would awaken your curiosity and at the same
time the quietness, hope, joy and humbleness, but we carry on
believing we are capable of fulfilling these expectations.
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Peter Bobik

(39) | Bratislava | consultant | pbkon, s.r.o.

Ked' som ¢ital Platénov dialég,
podobenstvo o jaskyni, nerozu-
mel som mu a az bratia ¢i suro-
denci Wachowski mi (a nielen
mne) pomohli prenikndf do sve-
ta tejto idey, ked' uviedli v roku
1999 svoj prelomovy Matrix.

Co je a ¢o bude realita, je skutocne terra
incognita a spravny uhol pohladu. Existencia
je lotéria s najvacsim jackpotom, aky je k dis-
pozicii. To, ako dusou spekulant vediet ¢o na-
kupit, ¢o bude realitou zajtrajska, to by malo
nedoziernu cenu. A prave takato myslienka ma
prenasleduje, ¢i nevidime nieco, ¢o o par rokov
bude zrejmé. Ale mézem sa aj Uplne mylit. To
je luxus predpovede bez zaruky. Takou je vlast-
ne kazda predpoved. Takze toto je td zmatena
myslienka, ktord vrha mnozstvo tierov, az sa
za nou Crta nova realita.

Svet je pred velkou zmenou, zmenou vi-
denou cez optiku aktivit podstatnych subjek-
tov na trhu. Nazvime to druhou priemyselnou
revoluciou. A pozrime sa aj na implikacie, ak
by to tak bolo, pretoze prave tie sU zaujimavé
predovsetkym. Samozrejme, AK...

Druha priemyselna revollcia, reprezen-
tovana javom, ktory nazvem plne automati-
zovany vyrobny proces v prvom rade a plne
automatizované produktové rady a sluzby
nasledne. Zacneme otazkou. Preco Google na-
kupuje firmy zamerané na robotiku? Preco to
robia aj jeho konkurenti? To nebude len tak.
Preco sa zaoberaju prave tymto? Rozmyslajte
na tym. DalSia otézka. Ak vidite progres v ob-
lasti smatfénov, tabletov a prakticky vsadepri-
tomnost modernej technolégie, kam to moze
smerovat? Budu autd potrebovat nasu asisten-
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ciu, ked uz dnes vedia zaparkovat samé? Bude
potrebné riesit naplnenie chladnicky, ked to
zvlddne sama a bude potrebné chodit do pra-
ce, ked vietko mozete urobit z domu?

A podstatnd otazka: ak zvazime prinos
z integracie technoldgii v oblasti komunikacie,
presnej mechaniky (nanotechnoldgie), roboti-
ky z exponencidlne narastajicou vypoctovou
kapacitou (nehovorme o umelej inteligencii),
aké ndm to ddva moznosti? Objem dat, s kto-
rymi vieme pracovat sa systematicky znasobu-
je, vdaka GPS sa orientujeme vsade, mecha-
nika je za bodom zlomu v oblasti dorucenia
akéhokolvek pozadovaného spektra ukonov,
to a dalSie parcialne pokroky dévaju v integro-
vanej podobe tazko domyslitelné moznosti.

Co teda moézeme ocakavat? Stavil by
som na plne automatizovany vyrobny proces,
ako na vynimocne efektivnu zélezitost. Sedem
dni v tyzdni a 24 hodin denne pri konstantnej
kvalite. Persondlne naklady sa zmensia na ne-
podstatnu polozku, kvalita bude garantovana,
produkcia vyrazne narastie. Vsetko sa zlacni.
Hranicou bude prave marza, pretoze ta moze
tvorit rozhodujucu cast ceny, produkcie bude
vsak viac a teda toto celé zmeni prudko spo-
trebitelsky trh. Caké nas velka doba konzumna.
Ak sme tak daleko.

Ale ak sme tak daleko, aké to bude mat
implikacie na ekonomiku ako taku? Coho bude
viac a coho menej? Kto budu vitazi a kto pora-
zeni? Porazeni budu urcite pracovnici s nizkou
kvalifikaciou. Vitazom bude spotrebitel a ideo-
vy tvorca. Vzdelanie vyrazne narastie na hodno-
te. Len vysoka kvalifikécia bude pridanou hod-
notou s vysokou cenou. To moze Uplne zmenit
vzdeldvaci systém. Stane sa nevyhnutnym
v Zivote jednotlivca, vyrazne sa rozsiri a predl-

e T

Zi. Mézeme hovorit o priemysle vzdelavania.
Musim sa pozriet na tituly spojené so vzdela-
vajlicou sa spolo¢nostou, Zeby akcie univerzit?

Umyselne to nedomyslim do findle, téma
je velmi populdrna v sci-fi literatre a pan Asi-
mov je pre mna autorita, s ktorou polemizovat
nebudem. Ak aj nebudeme so Skynetom viest
otvoreny konflikt (J. Cameron to vidi inak :-)), tak
asi vo svete, ktory pozname, neostane kameri na
kameni. To zmeni cely S & P index na nepozna-
nie. Svet sa na zaciatku priemyselnej revolucie
za jednu generaciu zmenil viac, ako za starocia
predtym a v blizkej dobe to nebude inak. Je to
vsak uz tu?

Neviem. Vidim vsak, ze internetové firmy
skupuju firmy vyrdbajtce roboty, komunikuje-
me v3ade, autd parkuju autonémne. Co ne-
vidime? Co je na rysovacich doskach? Bude
Google General Electric druhej priemyselnej
revolucie? Nemusim byt kontraridn, aby som
kupoval tituly zamerané na budutcnost. Ta
moze patrit integratorom, ktori vedia preniest
do praxe kompetencie, ktoré sme nadobud-
li a zatial' tvorili samostatné sektory. Sektory
prestavaju existovat, drzte si klobuky. P6jdeme
z kopca a pomalé to urcite nebude.

A ked'sa mylim, tak si najdite svoju ideu, ni-
kto vam nebrani. Ako povedal Nietsche v pred-
hovore k svojmu Antikristovi: ,, ESte mojim cita-
telom nedordstli usi, aby ma poculi”.

OspravedInujem sa za toto zmatené za-
myslenie, ospravedlnenim mi snad moze byt
snaha pozriet sa za horizont a c¢itat z ndznakov
a tienov. Preto sa podla tohto nazoru urcite pri
investovani neriadte. Ale ak u vas vyvola Us-
mev, tak som viac, ako spokojny :-)

P.S.: Google ma P/E nad 30, preco? S ¢im
to trh pocita?




Finan¢né analyzy a trendy ® Financial analyses and trends

A somewhat
confused article

I didn’t understand much when
I was reading Plato’s dialogue,
the Allegory of the Cave, and it
was only for brothers, or actual-
ly siblings Wachowski and their
groundbreaking Matrix movie
in 1999 when | entered (and not
only me) the realms of this very
idea.

What is reality today and what it will
become is indeed a terra incognita but the
right point of view at existence is one of
a lottery with the biggest jackpot available.
Knowing the reality of tomorrow or what
speculative investments are going to pay off
is of unspeakable value. This very thought is
hunting me, are we overlooking something
that will be so obvious so soon? Of course all
predictions can be wrong and that is the lu-
xury of a prediction without a guarantee and
that is, every prediction. Such are my confu-
sed contemplations that cast many shadows
amongst which the new reality emerges.

The world stands in front of a colossal
change that is being reflected in the activi-
ties of relevant subjects in the market. Call
it a second industrial revolution if you wish.
If this in fact turns out to be the case we
shall contemplate the implications since they
are what matters most. All of it, of course,
only if....

A second industrial revolution is repre-
sented primarily by an automated producti-
on process and secondarily by fully customi-
zed product families and services.

Have you asked yourself why is Google
on buyer frenzy in robotics or why its com-
petitors are doing the same? They won't do
it without a reason. Try to think about why
they focus their attention on these exact
areas. My next question is, where does the
progress in the high tech industry, especial-
ly in the area of smartphones and tablets,
combined with the unavoidable presence of
modern technology lead? Will our cars need
our assistance when they are basically able

to park on their own today? Will you have
to think about your shopping list when your
fridge is able to take care of it and will there
be a point of going to work when everything
can be done from home?

Yet the fundamental question rema-
ins the same. If we consider the benefits of
technology integration in communication,
fine mechanics (nanotechnology) and robo-
tics and bear the exponentially increasing
computing capacity (let alone artificial intel-
ligence) in mind, what are our options?

The data volumes we are able to pro-
cess are being doubled systematically, we
can orient ourselves easily anywhere thanks
to GPS, mechanics has long reached the po-
int where it delivers any required task varia-
tion and other partial inventions add up to
a hardly imaginable set of options.

So what is it we can expect? | would
bet on a fully automated production pro-
cess as an extremely effective tool. Seven
days a week, 24 hours a day with a constant
quality level. Personnel cost plunge to an in-
significant minimum, quality is guaranteed,
production levels skyrocket and everything is
cheaper. Margins determine price limits sin-
ce the margin makes up a substantial part of
the retail price, yet we are facing an over-
production while all that is having a direct
effect on the consumer market. We stand at
the gates of a new consumerism age, if that
is where we are headed.

And if it indeed is where we are headed
what are implications on our economics?
What will be in surplus and what in deficit?
Who are the winners and who are the lo-
sers? Losers will be those with lower levels
of qualification, winners are consumers and
those who generate ideas. Education incre-
ases in value considerably since only a high
level of qualification will be a dearly priced
added value and that alone can transform
the educational system to its roots. The edu-
cational period in one’s life will become cru-
cial and it extends notably according to its
significance up to a point where we can talk

about an education industry. Let me think,
what are the titles that go hand in hand
with a society that is getting more educated,
possibly the shares of certain universities?

| do not paint the entire picture for you
on purpose as this topic is very popular in
the world of sci-fi and | respect Mr. Asimov
up to a degree where | don't argue with him.
Even if we don’t wage an open war against
Skynet (although J. Cameron sees it diffe-
rently), nothing will be as you know it. This
will turn the S&P index upside down. The
world had changed more at the beginning
of the industrial revolution in one generation
than it had for centuries before and our near
future won't be much different. The only
question is how close we are.

That | cant tell. On the other side, | can
tell clearly that online companies buy out
ventures producing robots, we communica-
te everywhere and cars park autonomously.
What is it we don't see that clearly, the sket-
ches on the drawing boards? Will Google be
the General Electric of the second industrial
revolution? | don’t have to be a contrarian in
order to invest in ventures with focus on fu-
ture. The future belongs to integrators who
are able to apply their acquired competen-
ces which until recently formed separate bu-
siness sectors. These sectors are ceasing to
exist, believe it or not, we are going downhill
and it won't be a slow ride.

In case | am wrong, get your own po-
int of view, nobody stops you. As Nietzsche
wrote in the foreword to his Antichrist:
How could | confound myself with those for
whom there are ears listening today?

My efforts to look beyond the horizon
and to read between the lines and hints can
hopefully excuse my confused thought pro-
cess which | apologize for. Make sure not
to follow my opinion when investing. And it
makes me more than happy if my thoughts
made you smile.

P.S. Google has a P/E ratio over 30, why
is that? What is the market mood like?

UnitedLifel /
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Hodnota znadiek
a firiem v 21. storoci

Erik Striz
(26) | Bratislava | Editor United Life

Skutoéna hodnota velkych medzinarod-
nych znadiek netkvie iba v ich trhovej

cene, ale aj v ich vizii, moralnej kvalite a
vplyve na celé narody. To ide ruka v ruke
s potrebou zrelosti a zodpovednosti.

Brand and company
value in the
21st century

The real value of large multinational
brands is not determined by their market
price only, but by their vision, moral qua-
lities and their impact on nations world-
wide, going hand in hand with maturity
and responsibility.

Vyraznejsia priemyselnd revollcia je uz sice za nami, avsak
prave tento nas pritomny svet prechadza burlivym vyvojom a za-
sadnymi zmenami. To so sebou prindsa aj bezprecedentnu potre-
bu novych pristupov, moralnych kvalit, osobnosti a v neposlednom
rade aj firiem, ktoré su si plne vedomé svojho vplyvu na svet.

Medzindrodne posobiace spoloc¢nosti su zvycajne hodnote-
né podla toho, akd je aktudlna vyska ich akcii na burze a akii ma
celkovt trhovd hodnotu. Coraz viac sa viak upriamuje pozornost
aj na to, ako tieto firmy funguju. Prave sposob, akym pristupuju
k zamestnancom, zékaznikom, klientom a svojmu okoliu, urcuje
vyspelost samotnej znacky a aj ludi, ktori za fou stoja. Suvisi to
aj s neuveritelne velkou slobodu, ktori mame dnes k dispozicii
a ktord nam dava moznost sledovat cinnost firiem takpovediac az
z ich zékulisia. A pre tieto firmy by urcite nebolo pohodiné, keby sa
z tohto zékulisia zacali vynarat diskreditujice skutocnosti.

Nebudeme naivni a nesklzneme do o¢akdvania, Ze sa morélne
kvality stanu stucastou celku urcujiceho hodnoty medzinérodnych
znaciek a firiem. Napriek tomu sme si vedomi toho, Ze aj marketing
a PR vo vyznamnej miere ovplyvriuju trendy na burze, ¢o by moh-
lo predstavovat akusi pomocku pre [udi, ktori skutocne povazuju
moralnu hodnotu za nemenej dolezitu ako tu finan¢nu. Negativne
informacie o netransparentnosti, neuzitocnosti alebo nevhodnom
pristupe maju potencidl polozit medzinarodnu firmu do kolien
a rovnakd silu s opacnym efektom maju pozitivne spravy a oca-
kdvania. Prave preto mdme moznost sledovat raketové vzostupy
celkom novych spolocnosti pésobiacich najma v odvetvi IT. Prindsa-
ju uzitocny produkt, riadia sa novou filozofiou riadenia firmy zalo-
Zenou na dosahovani vysokej spokojnosti zamestnancov a klientov
a tento svoj pristup radi prezentuju aj neformalnymi cestami.

Alibistické tvrdenia, ze medzindrodnd firma dava pracu tisi-
com [udi a kazdy rok venuje 2 percentd zisku na charitu, uz cos-
koro neobstoja. Rastuci déraz na kazdodenné spravanie sa firmy
a osobnosti, ktoré ju reprezentuju, budd vyznamnejsie ako tabul-
kové a objektivne parametre o spolocenskej zodpovednosti.

Prave preto je nevyhnutné uz dnes zvazovat, ¢i firmy v nasom
prostredi a okoli spliaju takéto morélne kvality a pracovat na tom,
aby sa nimi stavali.
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A major industrial revolution already happened but the
world today is going through some rough and fundamental
changes, too. Such a situation brings an unprecedented need
for new attitude, moral qualities, personalities and companies
that are fully aware of their impact on our world.

Global companies are traditionally being assessed based
on their stock and share price, yet lately there has been a lot
of attention paid to the way these companies operate. Matu-
rity of those behind a brand and the brand itself is defined by
the adopted attitude toward employees, customers and the
environment. This sudden focus on corporate responsibility
was brought by free access to many internal company details.
These multinationals are aware of the devastating results any
unflattering information leakage would cause.

Expecting corporate ethics becoming a major variable in
calculating company or brand value is naive. We are however
aware that marketing and PR significantly influence stock mar-
ket trends which can be used as an indicator by those who
consider moral value being just as important as financial value
of a company. Unflattering details about insufficient transpar-
ency, ineffectiveness or inappropriate attitude have the poten-
tial to paralyze a company. On the other hand, positive news
and expectations have the same potential with exact opposite
results which is why so many fledgling IT companies have such
roaring success. These companies offer a useful product, ope-
rate under new management paradigms based on achieving
employee and customer loyalty and aren’t shy to advertise
their approach.

For many multinationals, creating vacancies and donating
2% to charity every year soon won't be enough to claim social
responsibility. There is a growing pressure on moral standards
of multinationals and their leaders and their social profiles are
becoming crucial and even more important than hard num-
bers indicating social responsibility.

We all should reassess if the companies we daily engage
with comply with such moral requirements and actively contri-
bute to their existence.
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¥ sa opd

a budidcnost nie je ista

Vladimir Zalesky
(33] | Bratislava | CFO United Group

Poslednou najvacsou zmenou v tejto
oblasti bolo skoncenie studenej vojny a ot-
vorenie obchodnych vztahov medzi zéapa-
dom a vychodom. Vysledkom je aj rozsirenie
Europskej Unie a zvacsenie jej volného trhu.
Pozitivny vplyv to malo nielen na novych cle-
nov, ale aj na tych starych. ,Stara” Eurdpa
sa musela sice vysporiadat s protekcionistic-
kymi naladami doma, ako aj s obavou o za-
mestnanost svojich obc¢anov. Avsak pozitivny
vplyv na firmy, ktoré v tom momente dostali
prisun lacnejsej pracovnej sily, je neoddisku-
tovatelny. Dalsie uvolfiovanie bariér volného
pohybu osob a kapitadlu je v dnesnej dobe
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nevyhnutné a je jednou z ciest zvySovania
efektivity v jednotlivych krajindch Eurdépskej
unie.

Opacnou cestou sa, zda sa, vyberie Svaj-
Ciarsko. Ako sa krajina vysporiada s vysledka-
mi referenda a v nom schvalenym obmedze-
nim prace pre cudzincov, este nie je jasné.
Hlavnd otdzka visi nad bilaterdlnou zmluvou
medzi Svajciarskom a EU. Zrusenie by nepro-
spelo ani jednej strane.

To najdolezitejsie sa vsak deje na vychod
od nds. Obsadenie zvrchovaného uUzemia
Ukrajiny cudzim vojskom asi mnohym v na-
Sej krajine pripomenulo rok 1968. Situécia je
sice znacne odlisnd, ale v hlavnych bodoch
totozna. Agresorom je ta ista krajina, dokon-
ca sa znovu argumentuje nejakym pozvanim,
respektive chranenim danych obyvatelov
pred zlymi zapadnymi vplyvmi.

Aky to bude mat vplyv na ekonomi-
ku v buducnosti? V tomto momente tazko
presne predpovedat. Skusenosti z minulos-

ti hovoria, ze Eurdpa zvoli skor ustupcivy
(rozumej bojazlivy) postoj a ni¢ vyrazné sa
pravdepodobne nedd cakat ani zo strany
USA. Vedenie USA sa nejavi ako najsilnejsie
v prijimani razantnych rozhodnuti. A v Rus-
ku to vedia.

Samozrejme, vojenské riesenie by bolo
asi jednym z najhorsich. Diplomatické riese-
nie, ktoré v sucasnosti volia vsetky zdpad-
né strany, ma sice Sancu na uspech, avsak
bolo by treba postupovat podstatne rych-
lejSie a razantnejSie ako doteraz (preco ma
(nielen) Slovensko stale svojho diplomata
v Moskve?). Je teda celkom pravdepodob-
né, ze situdcia bude viest az k ekonomickym
sankciam. Tu sa vsak politici obavaju hlavne
toho, aky to bude mat vplyv na ekonomiku
»nasich” krajin. Obmedzenie obchodovania
s Ruskom je potenciondlne najvacsie riziko
ekonomického rastu celého vyspelého sveta.
Vplyv konkrétne na slovensku ekonomiku,
orientovanu takmer jednostranne na export

uje

nternational Dato Ling




automobilov, by bol katastrofalny. Komu by
sa do toho chcelo, vsak?

Druhéd studena vojna nas pravdepodob-
ne necaka, avsak pripadné ekonomické do-
pady aktudlnej situacie budu pravdepodobne
v buducnosti citelné a zasiahnu obe strany.
Zamyslané sankcie pociti primdrne Eurdpska
Unia, ktord je na Rusko naviazana vo vacsej
miere ako USA. Sankcie m6zu obmedzit za-
myslané a aj rozbehnuté investicie uz v tejto
chvili pred ich zavedenim. Existuje predpo-
klad, Zze banky sa na financovani projektov
v Rusku aktualne nebudu chciet podielat.

Analyzy a trendy z pohladu UG @ Analyses and frends by UG

Na Slovensku st najvacsou ekonomic-
kou témou pravdepodobne zmeny v da-
fovych zdkonoch. Konkrétne registracna
dan (tzv. dan zo straty) a elektronicky vykaz
k DPH priznaniu. Od registracnej dane sa asi
ni¢ pozitivne, nez kratkodobé naplnenie stat-
nej pokladnice, neocakdva. Predpokladame,
Ze po prvotnom vybere a ocisteni trhu o spia-
ce spolocnosti a seriéznej snahe urobit nieco
so slovenskou katastrofickou nezamestna-
nostou bude toto opatrenie zrusené.

Elektronicky vykaz k DPH priznaniu ma
vsak potencial na vyrazné zlepsenie fungo-

vania vyberu dani. Hlavnou otdzkou ostdva
to, ¢i systém bude vediet efektivne pracovat
aj po uplynuti niekolko mesiacov a spravne
parovat relevantné faktary a ¢i statna sprava
bude pristupovat ku vetkym ndlezom rovna-
ko.

Odportcame pri kazdom druhu podni-
kania zvysit opatrnost pri styku s neovereny-
mi klientmi. Prvé spravy z bank hovoria o zvy-
senej miere o podvodné pokusy, takze sa da
predpokladat, ze urcité skupiny po stazeni
moznosti podvodov na DPH hladaju zisky
v inych oblastiach.

The past

repeats itself

and the future isn’t clear

Free market is the most signifi-
cant factor for economic growth
in our society. The expansion of
international trade had a unique
effect on total GDP growth of this
planet. Where will its next turn
take us?

The end of the cold war and establis-
hment of business relations between East and
West seem to be the last significant changes
in this area, resulting in the European Union
and its free market expansion with a positive
impact on both new and existing members.
“Old™ Europe had to deal with protectionist
moods felt in home markets as well as con-
cerns about the employment of its citizens.
The beneficial impact on companies is indispu-
table though, as they benefited from a chea-
per workforce supply practically immediately.

Dismantling further barriers such as fre-
edom of movement and capital is imminent
and it is one way how to increase efficiency
of individual members of the European Union.

Switzerland is apparently walking just the
opposite way. There is no way to tell how the
country approaches the referendum results
and the approved employment restrictions
for foreigners, as the bilateral agreement
between Switzerland and the European Uni-
on remains the main issue. Neither one of the
involved would benefit from terminating the
agreement.

The most fundamental changes are
happening east from us. Many of us recal-

led 1968 when enemy troops marched into
Ukraine’s sovereign territory. The situation is
considerably different yet almost identical in
its key points. The aggressor is the same and
he even uses the same excuse — an alleged
invitation based on civilian protection against
evil western agendas.

Predicting how this trend affects our fu-
ture economy at this point is a delicate task.
Our past suggests that Europe will adopt
a submissive (read sheepish) attitude and
most probably nothing extraordinary will
come from USA either. The US government
doesn’t prove itself as strongest when it co-
mes to bold decision making and the Russians
know it.

There is no question a military approach
would be a bad move. There is a chance for
success for a diplomatic approach, adapted
by all western countries; yet it would require
a much quicker and bolder move. (What is the
reason for not only Slovakia to keep its am-
bassador still in Russia?) It is therefore more
than likely that the situation will lead to sanc-
tions in the end and politicians are concerned
about the impact on their home economies.
A cut back in trade relations with Russia is po-
tentially the gravest risk for economic growth
in the developed world. Slovak economy re-
lying nearly fully on automotive exports would
be hit catastrophically. And who wants that,
right?

So even when the second cold war most
probably isn't just around the corner, potential
economic outcomes of the current situation

will be considerable for both parties involved.
Sanctions planned will hit primarily Europe
than USA due to its higher involvement with
Russia. These sanctions can be limiting plan-
ned and developing investments even now
before they are imposed. Some predict banks
will stop cofounding projects in Russia.

The changes in tax laws are presumably
the hottest economy topic in Slovakia, par-
ticularly the registration tax (tax losses) and
the submission of an electronic VAT ledger
along with the VAT returns.

Registration tax isn't expected to impro-
ve anything except for the treasury for a short
time. After a serious effort to solve the tragic
level of Slovak unemployment and after the
market has been freed from dormant compa-
nies | expect this policy to be reversed as soon
as the first collection round is over.

The electronic VAT ledger to VAT returns
has the power to improve tax collection signi-
ficantly. Only the time can show if the system
is still able to work efficiently after some time
and if it succeeds in correct pairing of rele-
vant invoices as well as if the state will treat all
discrepancies in the same manner.

We urge you to treat all business rela-
tions and clients that haven’t been verified
before with increased attention since the first
bank statements reported number of frau-
dulent attempts has risen. It is possible that
certain groups are fishing for profits in other
waters after their tax fraud options have been
reduced.
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AVIS

Znacka AVIS Lease prinasa svojim zakaznikom na slovenskom trhu
vsetky standardy, ktorymi sa vyznacuje znacka AVIS vo svete.

Profesionalitou svojich zamestnancov a kvalitou poskytovanych
sluzieb operativneho leasingu a spravy vozového parku sa snazi okrem
dobrého dodavatela pre svojich klientov stat aj ich partnerom, ktory im
ulahcuje kazdodenny podnikatelsky zivot a pomaha realizovat vytycené
ciele a posuvat sa vpred. A to nielen pri spolocnostiach, ktoré su sucas-
tou nadndrodnych koncernov, s velkymi vozovymi parkami, ale aj pre
malych podnikatelov s jednym alebo dvomi vozidlami.

Co toto vietko znamend v praxi a ¢im sa snazime odliit od kon-
kurencie?

Zamestnanci AVIS Lease su sucasne aj poradcami — nesnazia sa au-
tomaticky spracovat poziadavku klienta na kalkulaciu, ale ich dlohou je
¢o najoptimalnejsie poradit klientovi pri vybere vozového parku, jeho
optimalnej struktury a nastavenie spravnej dlzky splacania a casu ob-
novy vozového parku.

Poradenstvo pri vybere sluzby — organizacia a zaistenie servisnej
Udrzby a oprav a ich kontrola, vedenie administrativy nakupu pohon-
nych hmot a sledovanie spotreby, monitoring vozidiel, nakup ~ pneu-
matik, poradenstvo pri ich vybere, ich vymena a uskladnenie, 24 ho-
dinovad medzindrodna asistencna sluzba i nahradné vozidla. Struktira
splacania a zahrnuté sluzby su nastavované tak, aby ¢o najviac vyhovo-
vali kazdodennym potrebam klientov;

Kazdodennd  realita vSak prindsa potrebu zmien. Pravidelne sle-
dujeme kilometrové najazdy vozidiel klientov a v pripade vyssieho alebo
nizsieho najazdu navrhujeme klientom rekalkulacie tak, aby financ-
né prostriedky na operativny leasing vynakladali ¢o najefektivnejsie, ta-
kisto predlzenie alebo skratenie splacania podla individudlnych potrieb
klienta.

Zabezpecujeme mobilitu klientov uz od momentu akceptovania
zavaznej kalkulacie od objednavky vozidla — za cenu leasingovej splatky
poskytujeme nahradné vozidlo rovnakej kategérie pred dodanim nové-
ho az do casu jeho dodania a pocas servisu alebo nepojazdnosti posky-
tujeme ndhradné vozidla za zvyhodnenych podmienok aj tym klientom,
ktory nemaju nahradné vozidlo zahrnuté v kalkuldcii. Nechybaju ani ak-
cie pre klientov s moznostou vyskusat si nové modely vozidiel.

Vsetko toto je kazdodennou napliiou prace nasich zamestnancov,
ktorych ciefom je plnenie individualnych potrieb kazdého klienta a vybu-
dovanie dlhodobého partnerského vztahu.
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The AVIS Lease brand delivers the level of service typical
for AVIS worldwide to customers in the Slovak market.

The professional attitude of employees together with the
level of quality of operative leasing services and high level of
fleet standard differentiates us from being just a supplier and
transforms us into a partner by supporting the daily business
needs while helping them reach their goals and develop. We
deal the same way with multinationals with large car parks as
we do with small businesses with one or two cars in use.

How does this strategy translate into reality and how do
we strive to differentiate?

AVIS employees are in fact consultant since it is not their
job to generate an automated offer. They support clients in
optimally structuring their fleet with a balanced payment plan
and fleet renewal options.

The services include: full maintenance, repairs and ser-
vices, fuel economy management, fleet monitoring, tire pur-
chasing and lifecycle plan, tire storage and replacement, 24/7
international assistance services and replacement vehicles. The
payment plan and services are tailored to cover a variety of our
clients’ needs.

Reality of everyday life brings change. We regularly track
the mileage of our client’s vehicles and optimize the contract
should the vehicle usage change from the originally anticipated
mileage which results in lower spend and we also adjust the
payment plan based on each client’s individual requirements.

We provide full mobility to our clients as soon as the bin-
ding offer is accepted. We provide replacement vehicles from

the same category until the leased vehicle is delivered for the

price of one installment and during regular maintenance peri-
ods or temporary malfunction. These favorable conditions ap-
ply even for clients whose original contract did not cover the
use of replacement vehicles. Last but not least, our clients are
able to test all new models on numerous occasions and events.

All this is daily routine to our employees. Our main goal
is to fulfill our clients’ needs while building a long team part-
nership.




AVIS

AVIS na Slovensku je zndmy tym, Ze obsadzuje do svojej ponuky takmer
kazdu zaujimavi novinku automobilového trhu. Mnohé z nich sa objavia
v AVIS-e este skor ako v prvych motoristickych magazinoch alebo reldciach,
zékaznici si tak maju moznost odskusat novinky medzi prvymi na Slovensku.

S novymi modelmi prichddzaju aj nové technoldgie, ktoré hybu svetom
automobilového trhu, kazdy zakaznik tak ma moznost zoznamit sa s moder-
nymi technoldgiami, ktoré zvySuju bezpecnost, sprijemriuju jazdu alebo zni-
2Uju spotrebu.

Prvykrat sa vo flotile objavila technolégia full LED svetlometov, ktort
predstavuje novy Peugeot 308. Okrem tejto prevratnej technoldgie Peugeot
308 prindsa aj centralne ovladanie vsetkych palubnych systémov na dotykovej
obrazovke, pocet ovladacov na palubnej doske sa tak vyrazne eliminoval. Ok-
rem high-tech noviniek Peugeot prindsa vyrazne Uspornejsiu prevadzku vdaka
nizsej hmotnosti a neobvykle nizkemu koeficientu odporu vzduchu. Novy z&-
stupca kategdrie compact je tak v spojeni s dieselovym motorom predurceny
k prijemnému a Uspornému cestovaniu.

Kategdriu compact obohatili aj prakticky model Skoda Rapid Sportback
a aj ikona medzi hatchbackmi VW Golf siedmej generécie. Tak Siroku ponuku
v kategdrii compact AVIS este nikdy nemal, vybrat si ten spravny typ auto-
mobilu bude jednoduché, kazdy model vie ponuknut nieco iné a urcite oslovi
kazdého vodica.

Letné mesiace mdze klientom AVISu obohatit zazitok so Sportovej jaz-
dy, ktory zarucene poskytne ,nadupané” Clio RS, ktoré v Renaulte vyladili na
ohromnych 200 koni, v kombindcii so 6-stupriovou dvojspojkovou automatic-
kou prevodovkou nové Clio RS prekvapi aj tych najnérocnejsich automobilo-
vych nadsencov.

Rozsirenim vozového parku sa ponuka AVIS-u vzrastla na rekordny pocet
kategorii. Dnes si tak zakaznici mozu vyberat spomedzi 18 kategorii tych naj-
popularnejsich modelov a znaciek, ktoré automobilovy trh ponuka.

Okrem noviniek vo flotile AVIS pripravil aj prevratny spdsob platieb depo-
zitov prostrednictvom e-shopu na stanke avis.sk, kde si zakaznici mozu vybrat
typ auta, dobu prendjmu a priamo aj zlozit depozit prostrednictvom elektro-
nickej platby. Jednoduchy sposob, ktory klientom usetri vela casu pri preberani
vozidla. Velkou vyhodou bude aj online uvolfiovanie zadrzaného depozitu,
vdaka ¢omu budu mat klienti spat svoje financné prostriedky omnoho skér.

molcibea

Multibrand mé za sebou Uspesny rok, pocas ktorého sme
zrealizovali mnozstvo kampani nielen v skupine United Group,
ale aj pre nasich klientov. Ziskali sme novych partnerov, s ktory-
mi vieme pre nasich zékaznikov poskytnut este komplexnejsie
portfélio produktov marketingovej komunikécie.

Marketing dneska, to uz nie su len kampane, ale hlav-
ne neustaly dialég. Nielen ten od klienta smerom k zékaz-
nikovi, ale aj nas s klientom, ktorého treba pochopit a od-
hadnut jeho ocakavania. Je dolezité hladat spojenie medzi
produktami klienta a potenciondlnymi spotrebitelmi, ¢o

v sti¢asnej dobe stagnujuceho predaja v maloobchode nie

Novinky v skupine United Group ® News in United Group

AVIS in Slovakia became famous for adding almost every exciting
brand new model to its stables. Many of the new arrivals can be seen in
AVIS even before they appear in the trendsetting industry related print
and other media. AVIS clients have therefore the unique opportunity to
take them for a ride as first in Slovakia.

There is a technology influx dictating the rules of the automotive
industry with every new arrival. Our clients get familiar with modern tech-
nologies that enhance safety, improve the quality of their journey and
offer lower fuel consumption.

New Peugeot 308 is the first vehicle in the fleet to feature full LED
headlamps. Besides this revolutionary technology there driver enjoys an
advanced touch-screen infotainment system thanks to a notable control
systems reduction.

Besides its gadgets the new Peugeot has a high fuel economy re-
sulting from a lighter body and surprisingly low drag coefficient. With
a diesel engine this fresh member of the compact car family was designed
for comfortable and economical travelling.

Additional arrivals are the practical Skoda Rapid Sportback and the
iconic 7th gen hatchback VW Golf that add to the most diversified portfo-
lio of compact cars in the history of AVIS in Slovakia. Each driver will find
his heart's desire as each model has certainly something different to offer.

AVIS clients can enjoy their summertime with a sport drive in the
new pimped up Clio RS with staggering 200 horsepower combined with
an automatic six-speed double-clutch transmission that takes even the
most demanding car enthusiasts by surprise.

Thanks to expanding its fleet AVIS now offers a diversified portfo-
lio with the highest number of categories ever available. Our clients can
choose from 18 most popular categories by models and brands in the
market.

Besides the new arrivals AVIS launched a revolutionary deposit pay-
ment method via e-shop on avis.sk where clients can chose the type of
car, length of rental period and directly make an online deposit payment.
This saves a lot of time during the handover of the vehicle. All holds will
be released electronically and will be therefore quicker at our clients’
disposal.

od(m')

klienta a hajenim jeho zaujmov najdeme toto spojenie vzdy.

je jednoduchd Uloha.
Je to fakticky wyzva
a skuska profesiona-
lity. Verime vsak, ze
poctivou pracou pre

Mame na to najlepsie predpoklady, kedZe mame kazdoden-
né skusenosti z komunikacie nasich spolocnosti v skupine
s potencionalnymi aj existujucimi zdkaznikmi, z ktorych sa
stavaju stabilni klienti.

V Case redakcnej uzavierky tohoto magazinu v Mul-
tibrande uzatvdrame medidlnu komunikéciu pre znacku
Breitling. Tesime sa bigboardy na obchvate D1 v Bratislave,
na inzerciu v Hospodarskych novinach a predovietkym na
kvalitné spoty, ktoré budu nasadené v spravodajske; televizii
TA3.
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Nové moznosti financovania
kupy jazdenych vozidiel

V nasej neustdlej snahe o spristupiiovanie kipy
kvalitnych jazdenych vozidiel prostrednictvom
nasho remarketingového centra AUTOGIGANT
sme od marca tohto roku spustili spo-
lupracu s leasingovou spoloénostou
sAutoleasing.

sAutoleasing je stabilna nezavisla leasingova
spolo¢nost so zézemim nadndrodnej financnej
skupiny Erste Bank. M4 silné zastUpenie v Rakusku, Ru-
munsku a Cesku, kde patri medzi TOP 5 spolo¢nosti v po-
skytovani financovania.

AUTOGIGANT vdaka tejto novej spolupraci pontika exkluzivne pod-
mienky Uverového financovania neporovnatelné s podmienkami beznych
Uverov ponukanych bankami. Ide o najjednoduchsiu cestu k obstaraniu
automobilu, pricom sa stavate okamzite jeho vlastnikom aj bez hotovosti.
Medzi hlavné prednosti nasho nového financovania patria:

o Individudlny pristup ku kazdému zékaznikovi

Rychly a flexibilny schvalovaci systém, 20 mintt — garantovanda doba rozhodnutia

¢ Flexibilnd moznost nastavenia akontécie 0%-70%

¢ Doba financovania 1-8 rokov

e RPMN uz od 8,7%

+ TRAVEL CARD pre kazdého zakaznika na celti dobu financovania

o Celorocny exkluzivny benefit pre kazdého klienta

o Ubytovanie zdarma v luxusnych hoteloch po celej Eurépe

e Viac neZ 23000 klientov uz ziskalo Travel card v CR; v SR ju v obdobf
03/2013 - 08/2013 ziskalo 725 klientov

+ SEZONNE KAMPANE:

e 2 xrocne (jar a jesen)

e Doplnkové kampane k Travel card

e Dalsie bonusy pre klienta zdarma: predlzena zaruka, prva garan¢na
prehliadka pri ro¢nych autdch zdarma, predplatend karta na pohonné
hmoty, zimné pneumatiky, atd"

Prezrite si nasu aktualnu ponuku skladovych vozidiel a dohodnite si
stretnutie s nasimi predajcami, ktori vdm ochotne a rychlo pripravia ponu-
ku financovania na mieru.
www.autogigant.sk
www.sautoleasing.sk

molciberaaond

Multibrand had a successful year with many events laun-
ched for its clients, United Group among them. We acquired va-
rious new partners and together we are offering a more complex
marketing communication product portfolio than ever.

Current marketing trends aren’t about campaigns anymore;
the focus is on leading a dialogue.

It has to work both ways between our client and his cus-
tomers and between us and the client. In our case, a dialogue
helps us understand the needs and expectations of our clients.
We seek the link between products of our clients and their po-

Auto‘Gigant

GARANCIA
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New financing options for
used cars available

In March we are launching cooperation
with the leasing company sAutoleasing in
our constant endeavor to make used cars

affordable by our remarketing cen-
ter AUTOGIGANT.

sAutoleasing is an independent well-esta-

blished leasing company and a member of the

transnational financing group Erste Bank with

a strong market presence in Austria and Rumania and

counts as one of 5 TOP companies in the financing sector
in Czech Republic.

Thanks to this new partner, AUTOGIGANT offers exclusive loan
financing conditions incomparable to standard loads offered by banks.
This is the easiest way to vehicle ownership since you immediately beco-
me the owner of the vehicle without any cash involved.

Main advantages of our new financing offers are the following:

e Individual approach for every customer

e Quick and flexible approval process of 20 minutes (guaranteed)

e Individual down payment plan 0%-70%

e Length of the loan 1-8 years

e APR8,7%

+ TRAVEL CARD as a bonus for each customer for the length of

the loan

e Yearly exclusive benefits for each member

e Free accommodation in luxurious hotels across Europe

e There are more than 23,000 members in Czech republic and 725 new
members in Slovakia from March — August 2013.

+ SEASONAL CAMPAIGNS

e Twice a year (spring/fall)

e Bonus campaigns

e Additionall benefits for our clients: extended guarantees, first annual
vehicle check free of charge for cars no older than 1 year, pre-paid fuel
cards, set of winter tires and many others.

Take a look at our up to date offers in stock and let our trained
staff arrange a meeting and prepare a financing offer tailored to your
needs only in a few moments.

tential users which is a demanding task in
a stagnating retail sales environment. It is,
as a matter of fact, a professional challen-

with customer focus and hard work, given our vast experience

ge. We believe we can accomplish this task

coming from the daily engagement with all companies within
United Group and their potential and existing clients who soon
become loyal clients.

At the time of the magazine deadline we are conclu-
ding the media communication for the brand Breitling. We
are looking forward to bigboards on the by-pass road D1 in
Bratislava, to advertising in Hospodéarske noviny and espe-
cially to first quality spots, which will be set on in the news

television TA3.
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Text: Erik Striz
Foto: Renault

Segment mensich kombi vozidiel dnes
nenachadza vela reprezentantov, su nimi iba
Skoda Fabia Combi, Seat Ibiza ST a nage Clio
Grandtour. Spomedzi nich po6sobi Renault
najmodernejsim dojmom, za ¢o vdaci nielen
tvarovaniu karosérie a prednej masky, ale aj
interiéru samotnému. Prdve vdaka nim a ce-
novej dostupnosti je toto charizmatické vozi-
dlo silnym konkurentom pre relativne zabe-
hnutych hracov.

Renault a jeho moderny dizajn vozidi-
el nachadza odporcov aj priaznivcov, ciel
Ciastocnej unifikacie vzhladu vsak dosiahol
a miernymi odliSnostami jednotlivych mode-

lov naznacil ich charakter. Tie sa snazia byt
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Vyspely mladenec
Renault Clio Grandtour

Historicky prva kombi verzia malého Clia
prekvapuje vsetkym. Rozmermi, dizajnom,
motorom aj jazdou samotnou.

jednoducho iné, nez ako keby sa mali pri-
sposobovat. Atypickych dizajnovych rieseni
nachadzame na karosérii Clia Grandtour viac,
za vsetky hovoria vyrazné svetlomety s masiv-
nym logom vyrobcu uprostred masky, Stvorica
bocnych stlpikov, jemné znizenie zadnej Casti
vozidla a nezvycajné oplastovanie spodnych
Casti dveri. Interiér je potom kapitolou sa-
mou o sebe, ergonémia a sci-fi boli zrejme
Ustredné motivy brainstormingu francizskych
dizajnérov.

Renault Clio Grandtour je v ponuke au-
topozicovne Avis kombinovany s 1,2-litrovym
benzinovym motorom, ktorého doménou je
mimoriadne nizka nakladovost prevadzky
a priaznivy vykon 75 koni. So spotrebou iba
5,5 litrov paliva na 100 km jazdy je toto vozi-
dlo idedlne nielen do mesta, ale aj na dlhsie
trovy agregét je kombinovany s manualnou
5-stupriovou prevodovkou, v ktorej sa tvorco-
via vyhrali s presnostou radenia aj odstupro-
vanim jednotlivych prevodov.

Interiér malého velkého vozidla poskytu-
je dostatok priestoru pre Styroch pasazierov,
pricom ti na prednych sedadlach sa mozu
tesit z moderne vyzerajucej pristrojovej dosky
a stredove] konzoly. Vacsia leskld plocha so
zaoblenymi okrajmi obsiahla farebny displej

so zakladnymi oto¢nymi voli¢mi a ovladacimi
tlacidlami. Viyrazné pochrémovanie okrajov
jednotlivych pléch nadvéazuje na volant s po-
dobnou vizuadlnou Upravou v jeho spodnej
polovici.

Napriek tomu, Ze Clio Grandtour je auto
pre dospelého a vyzretého vodica, stéle sa
snazi oslovit aj mladsie ro¢niky. Vyhotovenim
interiéru toto kritérium urcite splha aj vdaka
sirsej multimedialnej a komunikacnej vybave,
ktord obsiahla CD/MP3 prehrava¢, naviga-
ciu na farebnom displeji, Bluetooth spojenie
s mobilnym telefébnom a ucinné bezpecnost-
né prvky. Samozrejmou sucastou interiéru je
plne automatické ovladanie okien, ovlddacie
tlacidla na volante, centralny informacny dis-
plej s digitdlnym tachometrom a klimatizacia.

Renault Clio Grandtour s dlzkou 4267
a vyskou 1445 mm dokaze oslovit aj clove-
ka, ktorému sa zdd byt hatchback privelmi
.~mladicky” a maly. Privlastok Grandtour sice
nepriddva vozidlu zésadne viac priestoru, ur-
Cite vsak vitazi v otazke variability vnutorného
priestoru. Zlozit sa daju nielen zadné sedadl3,
ale aj sedadlo spolujazdca. Clio vo svojej vac-
Sej verzii nestrdca na zabavnosti a dravosti,
popri tom sa vsak tvari o nieco viac seriézne,
dospelo a vzhladom na extrémnu variabilitu
priestoru aj uzitkovo.



The mature youngster

Few vehicles belong to the smaller combi
segment, among them Skoda Fabia Combi, Seat
Ibiza ST and our Clio Grandtour. Out of these
three Clio has a modern look coming from the
coach, front mask and interior features. Thanks
to its design and affordability this charismatic
vehicle proves be a strong competitor even for
experienced players in the market

People either love or hate the modern de-
sign of new Renault. Renault partially unified
its design across product families but kept the
unique character of each model reflected in the
distinctive details. Renault prefers being different
over going with the crowd. There are more aty-
pical design solutions that form the coach of Clio
Grandtour and speak for themselves, such as the

accentuated headlamps with visible branding

placed in the middle of the mask, slightly lower
back and an unusual use of plastic materials at
the bottom part of the doors. The interior is ano-
ther story, leaving no doubt that ergonomic and
sci-fi were the key areas French designers focus
on during brainstorming.

AVIS stables feature Renault Clio Grandtour
with a 1.2 | gas engine, especially low operatio-
nal cost and an impressive 75 horsepower. 5.5
I/1700km fuel consumption makes Clio Grandtour
an ideal choice for city lovers but also those who
need to travel longer distances among most Slo-
vak towns. The 1.2 | gas engine with a 5-gear
manual transmission was brought to perfection
with key focus on fuel efficiency.

The interior of this small yet spacious vehicle
has comfortable seating for four passengers and
the front row can enjoy modernly designed cen-

Nové automobily ® New Cars

ter console and dashboard made of a larger shi-

ny surface with round edges with a color display
using standard uniselectors and control buttons.
The bold chrome design matches the bottom
half of steering wheel.

In spite of being a mature driver's vehicle
of choice the Clio Grandtour succeeds to at-
tract younger audiences with a multimedia color
touchscreen including a CD/MP3 player, naviga-
tion, Bluetooth and safety features. Control but-
tons placed on steering wheel as well as electric
windows and a central information display with
a digital tachometer and air conditioning are
standard.

4267 mm long and 1445 mm high Renault
Clio Grandtour appeals even to a driver who
would normally consider a hatchback too juveni-
le and small. A vehicle doesn’t get more spacious
just by being called Grandtour, but this one is
a winner in interior variability. With both rear and
front passengers seat fold-down options, this
more spacious version of Clio retains its typical
sprinkle of driving fun and competitiveness and
at the same time gives a more serious, mature
and useful impression due to outstanding versa-
tility not limited only to cargo space.

UnitedLifel 1/



=

b &

3
-i

Text: Erik Striz
Foto: Skoda

Vozidlo je kategorizované ako hatch-
back nizsej strednej triedy, konkurenciu by
mu teda mohol tvorit VW Golf, Seat Leon ci
Peugeot 308. Mnohi odbornici si sice kladu
otazku, ¢itoto zaradenie odraza realitu, avsak
po skusenosti s vozidlom musime uznat, ze
ambicie Rapidu Spaceback su v stlade s prak-
tickym potencidlom vozidla.

Kompaktna verzia Rapidu je postavena
na hybridnej platforme (rovnakej ako VW
Polo a starSia Octavia), ktord determinuje
3irku vozidla 1705 mm. Na dlzke 4304 mm
vsak urcite nestraca a dokonca prekonava
svojich vaznych konkurentov. Objem bato-
zinového priestoru az 415 litrov je velmi re-
prezentativny Gdaj, za ktory sa urcite nemusia
konstruktéri vozidla hanbit, avsak v porovna-
ni s Rapidom je tento priestor mensi o celych
135 litrov. Tieto hodnoty su vsak iba papiero-
vé parametre a vzdy zavisi na realnej skuse-
nosti s automobilom - a ta je skveld. Sklope-
nim zadnych sedadiel je mozné tento priestor
zvacsit na posobivu kapacitu 1380 litrov.

Rapid Spaceback je urceny do ruk Siro-
kého spektra zdkaznikov, od tych mladsich
so zdujmom o dynamickd jazdu az po star-
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Skoda Rapid Spaceback sa nedéa porovnavat

so zakladnym Rapidom, hoci je nositelom
rovhakého modelového mena. Skoda si vytvara
kategériu sama pre seba.

Sie rocniky, ktorym sa pozdava velkost Fabie
Combi, ale nie jej vzhlad a marketingové
zaradenie. Prave dizajn vozidla, pribuzny so
vzhladom aktudlnej generdcie modelovej
rady Octavia, ma potencial zaujat aj fudi, ktori
dodnes o boleslavsku automobilku nejavili za-
ujem.

Dizajnové moderna zasahuje aj interi-
ér, v ktorom prekvapuje vynikajica Uroven
detailov, na dotyk prijemné materidly (stale
vsak ide o plast), licovanie jednotlivych prvkov
s minimalnou priestorovou rezervou a mnoz-
stvo drobnych ukladacich priestorov. Priaz-
nivec modernej techniky takisto nebol igno-
rovany a v Rapide Spaceback najde zbierku
multimedialnych a komunikac¢nych systémov,
vizudlne atraktivne spracovanie rucickovych
ukazovatelov s monochromatickym inverz-
nym displejom za volantom a zvukovu apa-
raturu, ktord vas ponori do hudby s dérazom
aj na jej hibsie zlozky. Samozrejme, nemozno
ocakévat, ze sa po akustickej stranke tento
Rapid bude dat porovnat s prémiovymi auto-
mobilmi, avsak reprodukcia hudby a odhlu-
¢nenie kokpitu od vonkajsieho ruchu patria
rozhodne do vyssej triedy.

Hatchback pontkne priestor pre cel-
kovo Styroch pasazierov vratane vodica, pre
tretieho pasaziera na zadnych sedadlach uz
jednoducho nie je dostatok miesta. Ti Sty-
ria vsak maju k dispozicii dostatok priestoru
pre hlavu, ramena aj kolend, co je v tomto
segmente zvlast dolezitd informdcia. Urcita
kritika vSsak musi padnut na plecia komfortu
zadnych sedadiel. Ak od Rapidu Spaceback
ocakavate pohodint a komfortnt jazdu dihd
stovky kilometrov, budete mierne sklamani.
Sedadla maju po vzore Fabie tvrdsi a nepod-
dajny charakter a aj naklonenie operadiel ma
daleko od riaditelskych zadnych sedadiel v li-
muzinach. Od Rapidu Spaceback sa vsak ne-
ocakdva vyuzitie na extrémne dlhé cesty a pri
jazde medzimesto aspon Standardnd mieru
pohodlia poskytuje.

Rapid Spaceback neslubuje ni¢, ¢o by
nevedel spinit. Oslovuje aktivneho cloveka,
ktory ma rad moderny dizajn a hodnotny in-
teriér, uprednostriuje nizku nakladovost pre-
vadzky a doveruje takmer domécej znacke.
Po skuisenosti s tymto vozidlom s cistym sve-
domim tvrdime, ze jeho ambicie su v sulade
s potencidlom.
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Full potential of Rapid Spaceback
lives up to its ambition

Skoda Rapid Spaceback
cannot be compared with
the standard Rapid in spite
of sharing the same family
name because it falls in

a category on its own.

Along VW Golf, Seat Leon or Peu-
geot 308, the Spaceback is classified as
a budget hatchback which is questio-
ned by some experts. After a test drive
we had to admit that the ambitions of
Rapid Spaceback mirror the practical
potential of the car.

A compact version of Rapid build
on a hybrid platform (identical with
VW Polo and the older Octavia model)
with width of 1705 mm and length
of 4304 mm exceeds its competitors.
Remarkable 415 | booth space is one
of the strengths of this vehicle, althou-
gh compared to Rapid it is smaller by
135 I. These are however only official
figures and it always comes down to
the real experience — which was in
this case amazing. With the rear seats
down, the booth sizes up back to its
original 1380 I.

Rapid Spaceback is targeting
a wide customer range from younger
customers looking for a dynamic drive
to more senior clients who appreciate
the spaciousness but not the look and
targeting of Fabia Combi. New design
matching the look and feel of new ge-
neration Octavia series has the poten-
tial to attract customers who previously
didn’t consider the Czech car producer
in their choices.

Current design trends are mirrored
in the interior that pleasantly surprises
you by its elaboration and comfort of
plastic materials in addition to countless
tiny storage spaces. High-tech fans will
appreciate a set of multimedia and com-
munication systems, a visually attractive
design of the reversed instrument pa-
nel with a monochromatic display and
a sound system that will immerse you in
the sound with a high bass quality. Ra-
pid obviously cannot compete with pre-
mium brands when it comes to sound
quality, but the sound system and sou-
ndproofing are definitely comparable to
upper segments brands.

The hatchback has seating for four
passengers including driver as there
simply isn't enough room to accom-
modate a third passenger at the back.
There is sufficient knee and headroom,
a clear advantage for a car in this seg-
ment. Nevertheless the level of comfort
of rear seats has to be criticized. You
could get disillusioned if you expect
a pleasant and comfortable ride for
hundreds of kilometers. The seats are
uncomfortable and identical with those
used in Fabia models and the seat an-
gle is worlds apart from the cushioned
seats in limousines. Rapid Spaceback
wasn’t made for extremely long drives
and the level of comfort offered while
travelling out of town is standard.

Rapid Spaceback doesn’t promise
anything it can’t deliver. It attracts acti-
ve drivers with a preference for modern
design, fully equipped interior and low
operational costs who have faith in the
local brand. After driving this vehicle we
can honestly claim its potential lives up
to its ambition.
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Pokroku oparinic

Text: Erik Striz

Foto: Volkswagen

V ponuke autopozi¢ovne Avis
sa objavuje aj Golf siedmej
generdcie, ktory v civilnom aj
korporatnom svete oslavuije
jeden Uspech za druhym.

Golf je ikona a do urcitej miery aj
symbol pokroku v automobilizme, pretoze
vzdy prinasal modernt techniku do bez-
ného sveta. Aktudlna siedma generacia
tohto uz nie celkom malého nemeckého
hatchbacku opat postva hranice techniky,
komfortu a jazdnych vlastnosti.

Najnovsia generdcia Golfu na seba
upozornuje hned na prvy pohlad. Ma
vyraznu tvar s ostrymi tvarmi, kompakt-
nu karosériu s prepracovanymi detailami
a prekvapivo prémiovy interiér. Golf sa ni-
kdy nesnazil prezentovat ako luxusné auto
alebo vozidlo vyssej kategdrie, napriek
tomu dokaze oslovit hodnotnym interié-
rom s kvalitnymi materialmi, presnym lico-
vanim jednotlivych prvkov a Sirokou stre-
dovou konzolou typickou skér pre sedany
a limuziny.

Dizajnovy smer, ktory je teraz pre
Volkswagen typicky, reaguje na celosve-

tovy dopyt po moderne vyzerajlcich auto-
mobiloch s relativne unifikovanym vzhla-
dom napriec¢ celym modelovym spektrom.
Preto sa Golf ndpadne podoba na najnovsi
Passat a mnozstvo podobnosti nachadza aj
s velkym Touaregom.

V Avise je vozidlo dostupné s benzino-
vym motorom s objemom 1,2 litra, ktory
je kombinovany s manualnou 6-stupriovou
prevodovkou. Tato kombindcia spolu s na-
honom prednych kolies umozriuje vodicovi
aktivne regulovat spotrebu vozidla, ktora
sa vsak aj sama o sebe pohybuje na rozum-
nej urovni iba 4,1 1/100 km. Sucastou Sirsej
vybavy je tempomat, CD/MP3 prehravac,
multikolizna brzda, diferencial XDS, elek-
tricky ovladané oknd aj vzadu, klimatiza-
cia, Start/stop systém, rekuperacia brzdnej
energie a palubny pocitac.

Pre kazdého vodica je vsak dolezita
najma vysoka uroven bezpecnosti a kom-
fortna jazda, ktord je v pripade Golfu na
vyssej urovni nez v inych konkurencnych
hatchbackoch. Preto sa stava velmi rozum-
nou volbou, ktorl nespochybnuje ani tuz-
ba po emocionalne nabitej jazde.
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Symbol
of success
reinvented

The stables of Avis car rental
feature the 7th gen Golf

that is earning formidable
reputation among private and
corporate users.

Golf is an icon and a symbol of
progress in the automotive industry in
a way because it always brought mo-
dern technology into everyday world.
The 7th generation of this not so tiny
German hatchback stretches the limits
of technology, comfort and driving ex-
perience yet again

The brand new generation grabs
your attention immediately thanks to
distinct features, elaborated compact
coach and astonishingly premium in-
terior. It wins you over with a design
interior using luxury materials, perfect
alignment of components and a wide
center console typical for sedans and
limousines, albeit Golf was never posi-
tioned in luxury or high-end segments.

Volkswagen reacts to the world-
wide demand for modern looking cars
with a relatively unified look across the
brand family. This is reflected in the de-
sign trend Volkswagen adopted, which
is the reason why Golf so closely re-
sembles the newest Passat and has so
many similarities with its bigger brother
Touareg.

AVIS offers the new Golf with a 1.2
| gas engine and a 6-gear manual trans-
mission. In combination with the front
wheel the fuel consumption of 4.1 1/100
km can be actively regulated. Additional
features include cruise control, CD/MP3
player,
XDS differential, front and rear electric

multi-collision brake system,

windows, air-conditioning, start/stop
button with brake energy recuperation
and standard multimedia touch screen.

Safety and driving comfort are the
most important criteria for car owners
and Golf exceeds its competition in
both. This makes it a reasonable choi-
ce even the idea of emotionally exciting

drive cannot undermine.
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NOVY PEUGEOT 308 AUTO ROKA 2014

P EUG EOT oproruea TOTAL

Kombinovand spotreba 3,7 - 5,8 l/100 km, emisie CO, 95 - 134 g/km.
Novy Peugeot 308 sa stal Autom roka 2014 v Eurépe. Kompaktny hatchback s ¢istym a charizmatickym dizajnom

ponuka novy intenzivny zdzitok z jazdy a intuitivne ovladanie vdaka Peugeot i-Cockpitu® s kompaktngm volantom,
velkou 9,7’ dotykovou obrazovku a pristrojovym panelom umiestnengm v zornom poli vodic¢a. Cena uz od 12 890 eur.

NOVY PEUGEOT 308

MOTION & EMOTION PEUGEOT
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Stephan Baldwin
(23] | New York, USA | CTO Livepage, Inc.

V dnesnej dobe sa stal svet neporovnatel-
ne mensim a bezny zdkaznik neporovnatelne
pocitacovo zrucnejsim, nez pred desiatimi rok-
mi. Za tento fakt vdacime socidlnym sietam
a produktom, ktoré nabadaju spotrebitelov
nosit si internet so sebou vo forme smartfo-
nov, notebookov a tabletov.

Spotrebitelia su ¢oraz netrpezlivejsi, ani ja
nie som vynimka. Od aplikacii sa ocakava, ze
budu hladko integrované a spristupnené pre
vsetky pocitace, laptopy a mobilné zariade-
nia. Vas produkt teda musi byt dostupny vzdy
a viade, aby udrzal krok s tymto novym dru-
hom zékaznikov. Ako prvé véas napadlo najst
niekoho, kto zlepi dokopy iPhonové a iPadové
aplikacie - a problém je vyrieseny, vsak? Nuz,
ani nie.

Nechédpte ma zle, som rovnakym fanusi-
kom operacného systému Apple, ako hocikto
iny. Problém iPhonovych aplikécii spociva
v tom, ze nie vsetci vasi zakaznici pouzivaju
Apple produkty. Niektori uprednostiuju An-
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droid, Symbian a niektori, verte ¢i nie, pouzi-
vaju obycajny telefén s klasickymi funkciami,
ktoré si obmedzené na na telefonovanie a za-
sielanie SMS sprav.

V pripade desktopovej alebo DOS aplika-
cie je viac, nez pravdepodobné, ze bude kom-
patibilna iba s jednym operacnym systémom
uzivatelia fungovali na Windowsoch, st dévno
prec¢ a dnes diktujete uzivatelom vy, aky OS
budu potrebovat. Dostupnost produktu iba
urcitej skupine operacnych systémov limituje
potencialnu velkost daného trhu a nedovoli
uzivatelom aplikdciu vyuzivat naplno.

Stacilo vsak zameriavania sa na prekazky
a problémy, venujme sa ich rieseniam. Vyvoj
nativnych aplikacii na kazdy operacny systém
a mobilné zariadenie by bol prilis drahy a udr-
Ziavat ho v chode by sa rovnalo nocnej more.
Nezamerajme sa preto na systémy ako také,
ale radsej to na ich spolo¢ného menovatela.
Vsetky maju internetovy prehliadac, s vynim-

kou ,barebones” telefénov, ku ktorym sa do-

staneme neskor. VSimnite si vsak zvoleny vyraz

X1

Linternetovy prehliadac” namiesto pripojenia

na internet, pretoze samotna schopnost pripo-

jenia sa do siete este zdaleka neznamena, ze
vas koncovy uzivatel je aj skutocne schopny sa
na internet pripojit.

Dovolte mi rozobrat vyhody, ktoré so se-
bou prindsa vyvoj nezavislej aplikacie. Su nimi:
e dostupnost kdekolvek na ktoromkolvek

zariadeni (napr. Windows, Mac, Linux, iOS,
Android, atd"),

e prenos dat v redlnom case,

e spustenie konecnym uzivatelom nebude
vyzadovat siahnutie, instalaciu ani adminis-
tratorské prava,

e vasi uzivatelia budu vzdy pracovat s naj-
novsou verziou vasho produktu.

Hore spomenuté vyhody sa vztahuju
rovnako na uzivatelov, ako aj na IT oddele-
nia a softwarovych inzinierov. Je nutné zdo-
lat isté bariéry v oblasti dizajnu, no Umyslom

pokracovanie na strane 24
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Cestujte kazdy den
v Business class

JETTA BUSINESS y

TRENDLINE
Automatickd 2-zénova PASSAT BUSINESS
klimatizacia COMFORTLINE
| Kozeny volant, riadiaca Bi-xendénové svetlomety

pdka a ruénd brzda s automatickym natééanim do

Stredové lakfovéd opierka zGkruty

Palubny poéitaé ,Plus“ | Automatickd 2-zénovd klimatizdcia
PASSAT BUSINESS + dalsia bohatd vybava | Vyhrievané predné sedadla
TRENDLINE . Multifunkény kozeny volant

ariadiaca paka
Bluetooth hands-free
+ dalsia bohaté vybava

Automatickd 2-zénova klimatizécia
Parkovacie senzory vpredu a vzadu
Kozeny volant, riadiaca pdka
a ruénd brzda
Tempomat

+ dalsia bohatd vybava

Vybava v hodnote az 2 333 € zadarmo:

Kamkol'vek vés tispech zavedie, o vase pohodlie na cestdch sa postaraju Passat Business a Jetta
Business. Ziskajte prvotriedne modely Volkswagen teraz s bohatou vybavou pre model Passat
Business v hodnote aZ 2 333 eur zadarmo a pre Jetta Business aZ za 1 542 eur zadarmo! Vyberte

si reprezentativny Passat Business alebo spol'ahlivy Jetta Business a uzivajte si pohodlie Business
class kazdy den. Vyuzite jedine¢nud ponuku operativneho lizingu a ziskajte vase nové auto do firmy
este vyhodnejsie.

Nasa ponuka pre vas Business s dobou prendjmu 48 mesiacov a s ro€nym ndjazdom 30 000 km:
Model Mesacna spldtka bez DPH
Jetta Trendline 1.2 TSI 247 eur

Passat Business Trendline 2.0 TDI 428 eur
Passat Business Comfortline 2.0 TDI 460 eur

Viac informdcii ziskate u vésho predajcu Volkswagen alebo na www.volkswagen.sk.

Kombinovand spotreba paliva: 3,4-9,91/100 km, emisie CO,: 89 - 239 g/km. Uvedené zl'avy 2 333 eur a1 542 eur st u

bez DPH. Ponuka plati na modely Passat Variant, Passat limuzina, Passat Alltrack a na model Jetta. Modely Business

st dostupné pre kazdy stupeil vybavy Trendline, Comfortline a Highline s roznym cenovym zvyhodnenim.
Fotografia je ilustratna. Das Auto.
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R F g tohto ¢ldnku bolo predstavit
smer, ktorym sa softvérovy di-
zajn bude v budtcnosti uberat.
Smerujeme k vyrieSeniu otazky
schopnosti  webovych aplikacif
naplnit komplexné poziadavky
dnesnych zakaznikov.

Otazky typu ,Co v pripa-
s ¥ it de, ak uzivatel nema pripojenie

Produmimy . " , . L.
e na internet?” su len jednymi

z mnohych obav v pripade we-
bovych aplikacii. Co ked moji

uzivatelia nebudu suhlasit s tym,
aby boli ich data hostované na
internete. Je neredlne a prakticky nemozné ocakavat od pouzivatelov mo-
bilnych zariadenti, aby ocenili tu istu aplikaciu na obrazovke desatkrat men-
Sej ako klasicky monitor. Napriek tomu, Ze rozobrat od zékladov tematiku
dizajnu a implementécie webovych aplikécii by postacilo na dalsi ¢lanok,
rieSenia tychto otdzok sa daju pochopit pri zdkladnom prehlade o tom, ako
internetovy prehliadac vobec funguije.

Ked' je do internetového prehliadaca zadana adresa, ten spractva su-
bory v danej lokalite. Prehliadac nezobrazuje iba stranky ulozené na serve-
roch, ale aj stranky ulozené bud' lokalne alebo na pevnom disku. Online
a offline zobrazovanie stranok, zabezpecovanie uzivatelskych dat a optima-
lizacia smartfénov zostavaju nadalej otazkami v pripade vsetkych softvérov,
ale autor tohto clanku veri, ze webové aplikacie maju potencial zodpovedat
tieto otdzky a zaroven ponukaju obrovské vyhody v porovnani ku klasické-
mu dizajnu uzivatelskych programov.
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of software design

Today, the world is immensely smaller
and the average consumer is far more compu-
ter savvy than a decade ago. We owe this to
social networking sites and to products that
encourage consumers to ,bring the internet
with them” such as smartphones, netbooks
and tablets.

Consumers are now more impatient than
ever, myself included. Customers expect ap-
plications to be seamlessly integrated and
accessible across their computers, laptops,
and their mobile devices. In order to compete
with this new breed of demanding consumers,
your product needs to be accessible ,anytime,
anywhere”. Your first instinct would be to
have someone piece together an iPhone and/
or IPad app, right? Problem solved... Wrong.

Don’t get me wrong, I'm a fan of Ap-
ple’s iOS as much as the next guy. The pro-
blem with the ‘iPhone app solution’ is not all
of your consumers will be using Apple pro-
ducts. Some may be using Android, Symbian,
and some believe it or not, a plain phone with
old voice and text only.

Now if your product is a desktop application
or DOS application, you're most likely only com-
patible with a single operating system (normally
Windows). Gone are the days where all of your
users are running Windows or you can dictate
to your users what operating system they must
run. If your product is only accessible on a limi-
ted group of operating system, you limit your
addressable market and prevent users from fully
engaging with your application.

Enough with all the roadblocks and pro-
blems you'll be facing, let's get to the solution.
Developing a native-application for every ope-
rating system and mobile device would be way
too costly and a nightmare to maintain. Let's turn
our focus away from these systems themselves
and see what they have in common. They all
have a web browser, with the exception of the
barebones phone which we'll get to later. Notice
how | said ‘web browser’ as opposed to ‘internet-
connected’. Just because the phone is capable of
connecting to the web, doesn’t mean that your
end-user is necessarily connected to the internet.

First let's discuss the benefits of developing
a platform-independent application.

e Accessible anywhere on any device (ex. Win-
dows, Mac, Linux, iOS, Android, etc.)

e Deliver and receive live data

e End-users will not be required to download/in-
stall or need ‘Administrator permissions’ to run

e Your users will always be using the most up-to-
date version of your product

The benefits extend to customers, IT depart-
ments, and software engineers. There are design
hurdles that must be overcome but the intent of
this article was to introduce the future direction
of software design how web based applications
can meet the complex demands of today’s con-
sumers.

Some concerns with browser based appli-
cations include: What if the user doesn't have
internet? My users will not be comfortable with
their information being hosted on the internet.
Expecting a mobile user to use the same applica-
tion on a screen one tenth the size of a normal
monitor is unrealistic and potentially impossible.
The detailed ways of designing and implemen-
ting browser based application is a discussion re-
served for another article. However, the solutions
to these issues can be understood with a basic
review of what a web browser actually does.

When you plug a website address into your
browser’s address bar, your browser processes
a file at that location. Your browser is not limited
to displaying only remote websites, it can also
display pages stored locally or saved on your de-
vice's hard drive. Online/offline viewing, securing
customer data, and smartphone optimization are
ongoing issues

with all  soft-

ware, but
this  wri-
ter believes

browser based
applications  can
address these issues

while offering enor-
mous benefits over
traditional applicati-
on software design.

UnitedLifel 25



EXT.

YUROAI

iVS

Auto Show Detroit 2014

= .

olebo najyaecsi o Nejzname|si
T
evernej Amerike v Dé’rr0|’re

Bk
i

l
it.
|

ou‘f&sulo

S

=——
’ﬁ.
L[]

=i Amenct? stenational Auto Show frie!

AUTO SHOW

Text, foto: Vladimir Orth

Uz v lietadle ma spolucestujuci upozor-
fovali na bezpecnost a vyhybanie sa urci-
tym castiam mesta. Ked som vsak v nedelu
poobede priletel, hovorim si, ¢o budem ro-
bit na hoteli, zdjdem do mesta.

Cestou po dialnici som bol obklopeny
mnozstvom fabrik a kominov. Po vstupe do
mesta som bol prekvapeny, okolie zivalo
prazdnotou. Prazdnotou po neexistujtcich
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legendérnych budovéch, ktoré este done-
dédvna patrili k najvacsim korporacidm nie-
len v USA, ale aj vo svete. Postupne som
prichddzal k velkej sklenenej budove, cen-
trale niekdajsej jednotky na celosvetovom
automobilovom trhu. Zda sa, ze tie najlep-
Sie ¢asy ma za sebou nielen automobilka,
ale kedysi aj istotne velmi peknd budova.
Vedla nej sa nachddza vystavné stredisko,
ktoré susedi s hokejovym Stadiénom hoke-
jového klubu Detroit Red Wings.

Autosalon zacinal novinarskym driom
v pondelok. Detroitsky autosalén, nazyvany
aj autosalon severoamerického automobi-
lového trhu, je tym najznamejsim. Je ne-
vyhnutné uviest, ze tento autosaldn je iny.

Odlisny od ktoréhokolvek jemu podobné-
mu. Uvediem iba zopar mojich postrehov,
ktoré vynikaju prave detroitskym autosalo-
nom, ale zdroven su akymsi pohladom na
to, v akom stave sa sucasny automobilovy
priemysel nachadza.

Novinku a najvacsiu limuzinu vo svojej
rade predstavila automobilka KIA s mode-
lom K900. Velmi délezitym parametrom pre
uvedenie tejto limuziny na severoamericky
trh je konkurencia, ktord hovori o tom, kam
sa uvedeny model chce dostat. Je to jedno-
znacny konkurent vozidiel Mercedes-Benz
triedy E, BMW radu 5 a Audi A6. Co v3ak
je uz na tomto automobile vyssej strednej
triedy badatelné, je dizajnové priblizenie



a hlavne neuveritelnd cena, ktora je v USA
oproti konkurencii z Nemecka nizsia az o 30
percent. Uvidime, ako dopadne pripadné
uvedenie modelu na zvysné trhy vratane
Eurdpy.

Daldou novinkou bolo predstavenie
najmladsieho c¢lena luxusnej nemeckej au-
tomobilky Porsche v kategérii malé SUV -
modelu Macan. Porsche Macan sa dostava
medzi uz existujuci velky Cayenne a nizsie
rady ostatnych dcérskych modelov. Pou-
zitd technika déva vodicovi vsetky vyhody
velkého Cayennu, avsak s tym, ze vozidlo je
urcené pre mensie rodiny, pripadne rodiny
s detmi, ktoré maju vztah k luxusnym SUV.
Na moje prekvapenie na zadnych sedadlach
bolo naozaj velmi malo priestoru a som
presvedceny, ze vozidlo v plnej obsadenosti
bude mozné pouzivat iba pre dvoch dospe-
lych a ich deti alebo len na kratke vzdiale-
nosti v mestach.

Ind automobilka z Nemecka so Spor-
tovymi korerimi predstavila nielen koncept,
ale i plne funkcné elektrické vozidlo BMW
i8, ktoré, ako vsetci veria, bude uz cosko-
ro v ponuke bavorskej automobilky, ktora
v tomto segmente nezaostava za konkuren-
ciou.

Cim sa v3ak vyznacoval detroitsky au-
tosalén vacsmi? Mozem s urcitostou po-
vedat, ze automobilovy priemysel ako taky

prekonal désledky krizy a zdalo sa, ze s no-
vinkami nielen v nizsej a strednej triede bol
autosalon plne zaplaveny. Nemecka auto-
mobilka Audi zne Uspechy aj v USA, kde pr-
vykrat v historii predala celkovo 158 tisic
vozidiel a za december 2013 sa m6ze po-
chvélit rekordnym predajom viac ako 17 ti-
sic vozidiel. Globalne vzrastol aj celkovy pre-
daj na 1,5 miliéna vozidiel.

Na autosaléne maju automobilky zau-
jem predstavovat nielen nové modely, ale aj
studie. Tu som nepocitil akykolvek naznak
obav z dalsieho vyvoja.

Velmi zaujimavym poznatkom tiez bolo
velké mnozstvo azijsky vyzerajucich mla-
dych [udi, ktori pobehovali od automobilu
k automobilu a bez prestavky si zapisovali
poznamky a vsetko si fotili. Zaujimavé na
tom bolo, ze si fotili také detaily, ktoré si
bezny ¢lovek nezaznamena. Drobné zvary,
Uchyty a iné Specifické parametre na no-
vinkach a studiach. Pri pohlade na nich ma
napadla jedind a na sto percent spravna od-
poved - priemyselna spionaz.

V minulosti sa vsak tajila a robila ovela
sofistikovanejsie, ako tato, ktord som mal
moznost vidiet v Detroite. Verim vsak, ze
tentoraz padne na Uzitok spotrebitelov
a tie najvacsie automobilky budd schopné
obhdjit svoje technologické prvenstvo aj
v najblizsom obdobi.

etroit 20 j,
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Auto Show Detroit 2014

My fellow travelers on the plane war-
ned me beforehand to watch out and to
avoid certain areas of town. When | lan-
ded on a Sunday afternoon, | thought it
would be a shame in spite of all of that to
spend the day sitting in my hotel room, so
I went for a stroll downtown.

| was surrounded by many factories
and smoke stacks while driving on the
highway. When | reached the city | was
surprised to see empty streets without all
those legendary buildings that had once
belonged to the largest US and global
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corporations. Slowly, | was approaching
a tall glass building that used to be the
headquarters of the world’s leading car
producer and without a doubt a beautiful
building as well. The exhibition center and
a neighboring hockey stadium of Detroit
Red Wings stand right next to it.

Press day on Monday marked the
opening of the most famous auto show in
its category. The North American Interna-
tional Auto Show is one of a kind. Here
are only few of my observations that offer
a certain view on the state of automotive
industry today.

Kia introduced the model K900 as the
largest limousine in its category. Positio-
ning is vital for launching a new model to
the market since it demonstrates its aspira-
tions. K900's main competitors are Merce-

des-Benz E-Class, BMW 5-Series and Audi
A6 and its most distinguishing features are
elaborate design and a very competitive
price that is 30 % lower in the US than in
Germany. | am wondering about the suc-
cess of a launch in the remaining markets
including Europe.

The youngest member of the luxu-
ry German brand Porsche from compact
SUV's Macan was the second new arrival.
Porsche Macan positions itself between its
bigger brother Cayenne and other subca-
tegories. The technology in K900 offers all
advantages of a Cayenne in spite of being
a smaller family car suitable for couples
with children who prefer luxurious SUVs.

There was very little rear seat space to
my surprise and | have no doubt that with
a full load the vehicle seats only two adult




Auto Show Detroit 2014

passengers and their children or is suitable

only for travelling shorter distances in ci-
ties.

Another German sports car manu-
facturer that doesn’t fall behind its com-
petitors introduced not only a concept,
but a fully functional electric BMW i8 that
we all hope will soon enough be on the
market. | can assure you, though, that |
remember the Detroit auto show mainly
as evidence of recovery of the automotive
industry since the show was filled with low
to mid-range new arrivals.

The German brand Audi is a success
also in the US with more than 158,000
cars for the first time, record sales of
more than 17,000 vehicles in December
2013 and total sales of 1.5 million vehicles
globally. Each brand eagerly introduced its
new arrivals as well as studies at the show
and | have no concern about continuing
technical progress.

| noticed many young Asian looking
visitors that tirelessly swung among all ex-
hibited cars and took notes and pictures
without a break; pictures of details such as
teeny welds and other detailed parameters

an ordinary person would not even noti-
ce. Industrial spying was the only correct
conclusion | could have arrived at. Industri-
al spying used to be secretive and much
more sophisticated in the past than what

| could witness in Detroit. | can only hope it
will be to customers’ advantage in the end
and the biggest players in the automotive
industry will be able to prove their tech-
nological leadership in the coming years.

Corvette C7 Z06
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Golf Resort Skalica ‘.
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Text: Erik Striz / Peter Kadlecik

Foto: Ratelio Iglesias for Golf Resort

Uplynuly rok sa v golfovom re-
zorte v Skalici niesol v pozitiv-
nom duchu a rok 2014 vyzera
opdf velmi nadejne.

Rok 2013 si budu v Golf Resort Skali-
ca pamatat ako dobry rok, v ktorom sa re-
zort mohol opatovne pochvalit obhajenim
svojej dobrej povesti hostitela. Vdaka vel-
mi priaznivému pocasiu sa sezéna ukoncila
az 18. novembra a okrem viacerych men-
sich Golf Resort Skalica poskytol priestor aj
pre vacsie vyznamné turnaje.

Najvacsimi turnajmi boli Slovak Junior
Open a Ega Challenge Boys Trophy, ktoré
sltzilo ako kvalifikacia chlapcov do osem-
nast rokov na majstrovstva Eurdpy. Uspech
a pochvalu v tychto pripadoch potvrdia
partneri, hraci aj divaci, a to aj napriek
tomu, Ze sa sezona rozbiehala pomalsie
a urcite sa radi medzi tie narocnejsie.

Postupné zlepsovanie sezény 2013 sa
do urcitej miery snazil Golf Resort Skalica
riesit aj preventivne, kedy sa zabezpeco-
val pred pripadnymi obdobiami sucha. Za
tymto Ucelom sa vyhotovil vrt na vodu,
pomocou ktorého bude mozné pohodine
zabezpecovat eventy aj v pripade vyraznej-
Sieho sucha.

.Aj napriek tomu, Ze predchadzajuca
sezéna bola ndroc¢na, myslim, Zze sme ju
zvladli.” povedal Peter Kadlicek, manazér

—

Golf Resort Skalica, na margo uplynulej
sezony 2013.

Spomenuté udrzanie povesti dobrého
hostitela a kvalitného golfového rezortu
vSak samé o sebe nie je zarukou neustalej
spokojnosti hracov a partnerov, preto musf
tento pokrok pokracovat aj v nastdvajucej
sezéne v roku 2014. V duchu neustdleho
zlepSovanie moznosti, dispozicii a sluzieb
sa do ponuky Golf Resortu Skalica zaradia
inovacie schopné oslovit stabilnych i no-
vych hracov.

Novinky do novej sezény su najma
novy cennik s novymi balickami, pridanymi
zlavami a pre spolocensky alebo rodinne
orientovanych hracov budu k dispozicii
Specialne dni pre urcité skupiny (napriklad
Senior) alebo pre rodiny.

V duchu vylepsovania technického
zazemia golfového rezortu sa bude po-
kracovat aj nadalej. Po minuloro¢nom
zabezpeceni vrtu na vodu v tomto roku
prebehne aj zmodernizovanie Driving
Rangu.

Upraveny cennik, viac moznosti pre
Specificky zameranych hracov a moderni-
zacia technického portfdlia je vsak nieco,
Co je stale akosi v pozadi a malo byt zakla-
dom kazdého dobrého priestoru pre na-
ro¢nych golfovych priaznivcov. To viditel-
né a urcujuce prestiz daného rezortu vsak
spociva v schopnosti hostovat a realizovat

Spickové turnaje a podujatia nadrodného
i medzinarodného charakteru.

V méji sa zacne Ceskou PGA turou,
v lete sa uskutocnia majstrovstva Eurépy
druzstiev dievcat do osemndst rokov Eu-
ropean Girls Team Championship. Do
tohto podujatia je investovana velka
dovera, kedZe na nej organizatori oca-
kdvaju participaciu az dvadsiatich timov
z celej Eurodpy.

Nasledne po tomto turnaji bude na
travnikoch Golf Resortu Skalica privitané
K+K Monarchy Trophy Siestich krajin by-
valého Rakusko-Uhorska (Seniori).

V nasledujucej sezéne sa hraci moézu
opat tesit na oblUbenu klubovd taru |, Tr-
dlo”, ktord sa aj minuly rok konala za-
Ciatkom septembra. Ceny do nej v podobe
krasneho Trdla zo skla, rovnako ako minu-
ly rok, venovala spolo¢nost RONA, oficial-
ny partner klubovej tury.

Pokracovania Uspesnych a popular-
nych podujati z minulého roka bude do-
ménou aj v tomto roku a okrem klubového
Trdlo/RONA budud mat hraci a divaci moz-
nost zUcastnit sa turnajoch so zabavnym
charakterom — otvdraci Texas, no¢ny turnaj
a podobne.

.Na zaver leta hostime Slovak Open,
medzinarodné majstrovstva Slovenska jed-
notlivcov. Vsetci su vitani, ¢i uz ako hraci
alebo aj ako divaci.” dodal Peter Kadlicek.



Golf Resort Skalica had a solid
year 2013 and 2014 looks just
as prosperous.

2013 will be remembered as the year
when Golf Resort Skalica once again lived
up to its reputation of an excellent host. The
season ended on November, 18th thanks to
fair weather, during which Golf Resort Ska-
lica hosted many minor as well as major golf
tournaments.

Slovak Junior Open and Ega Challenge
Boys Trophy were the major tournaments
that served as qualifications for European
Championship in 18 & under /Boys cate-
gory. Positive feedback from our partners,
players and audience has convinced us this
season was a success in spite of a slow start.

Golf Resort Skalica improved its ope-
rational efficiency during low season in
2013and prepared for periods of drought by
drilling a waterhole which ensures a smooth
operation even during longer drought peri-
ods.

.Even though it was a tough season,
| think we did well,” Peter Kadlicek, general
manager of Golf Resort Skalica describes his
feelings about the season 2013.

The upcoming season 2014 aims to
maintain the high level of standards of
a high end-golf resort and to live up to the
reputation of a good host that constantly
meets and exceeds the expectations of its
partners and players. Golf Resort Skalica is
bringing many innovations for regular as
well as new players in order to improve and
widen its services portfolio.

The focus of upcoming season is on
a new price list including new packages,
additional discounts and special offers valid
on certain days for specific player groups
(regular groups, families, seniors). The tech-

Golf Resort Skalica
A royal play in the royal city continues

nological progress in the resort will continue
with a planned modernization of the Driving
Rang, after a waterhole was drilled last year.

A new price list, more options for spe-
cialized players and a modern technological
portfolio should be the standard found in
every high-end golf resort. The art of hosting
local as well as international top events and
tournaments is what defines the status and
reputation of a golf resort.

The Czech PGA tour opens the season
in May and European Girls Team Champion-
ship in 18 & under/ Girls category is planned
for this summer. Twenty European teams
that registered for this event are carrying
high hopes.

Following this event Golf Resort Skali-
ca welcomes K+K Monarchy Trophy of six
former Austro-Hungarian Empire countries
(Seniors).

Players can already be looking forward
to the upcoming season and their favorite
club tour ,Trdlo” that starts in September
just like last year. The trophy of Trdlo tour

made out of glass was courtesy of RONA

Company, the official partner of the club
tour, just like last year.

The popular and successful events
known from last year will continue to stay
in focus this year, too. Players and visitors
can participate in fun tournaments such as
the opening Texas, night tournament and
others, in addition to the club tour Trdlo/
RONA.

. We will host Slovak Open, the Interna-
tional Slovak Championship (Singles) at the
end of season. Everybody, players and visi-
tors, are welcome,” Peter Kadli¢ek conclu-
des.
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Ludia, ktori zmenili svet ® People who changed the world

Madria Synakova
(24) | Bratislava | Comenius University FSES Brafislava

Uspesny podnikatel, revolucionar automobilové-
ho priemyslu, po ktorom je oznacované obdobie
jeho Zivota aj ako ,fordizmus”. Priniesol novy po-
hlad na vyrobu dut, zaviedol pasovu vyrobu, mal
novy pohlad na marketing a manazment, vdaka
éomu predal miliény automobilov a jeho spolo¢-
nosf sa stala znamou po celom svete. Dnes uz sice
meno tejto znacky v silnej konkurencii stratilo
svoje niekdajsie prvenstvo, ale Henry Ford mal
jednoznaéne vplyv na technologicky rozvoj a au-
tomobilovy priemysel v sGéasnosti.

32 1 UnitedLife

Henry Ford sa narodil 30. jula 1863 ako
jedno zo Siestich deti na rodinnej farme vo
Wayne County v Michigane. Aj ked' si toto
miesto od neho vyzadovalo uz odmalicka tvrdu
manudlnu pracu, uz v dvanastich rokoch obja-
vil svoju vasen pre techniku. Po tom, ako videl
prvykrat lokomotivu, zmenil sa jeho pohlad na
predur¢ent buduicnost farmdéra. Ked' mal mla-
dy Ford 15 rokov, otec mu daroval vreckové
hodinky, ktoré znovu poskladal. Neskoér zacal
opravovat hodinky aj jeho kamaratom. V Sest-
nastich rokoch opustil svoje rodisko a usadil sa
v Detroite, kde sa vyucil za zdmocnika. Potom
pracoval ako opravar parnych strojov, ale neu-
stdle sa zaoberal vyvojom strojov, ktoré by vyu-
zivali benzinovy motor, ¢o bolo v tej dobe este
odmietané. Medzitym sa v roku 1888 ozenil
s Clarou Bryant, s ktorou mal neskor aj svojho
jediného syna a kvoli nim sa aj na kratku dobu
vratil spat na farmu.

~Schopnost nadsSenia nesie tvoje
nadeje ku hviezdam.”

O tri roky neskoér ziskal miesto v Edison
llluminating Company, kde sa ako hlavny in-
Zinier mohol venovat aj vlastnym experimen-
tom s benzinovymi motormi a vyvoju vlastné-
ho automobilu. Ten uzrel svetlo sveta v roku
1896, islo o prvé samohybné vozidlo podobné
bicyklu, preto aj malo ndzov Quadricycle. Toto
vozidlo vazilo 230 kg, malo Styri kolesa a dva
prevodové stupne. Nemalo spiatocku a maxi-
malna rychlost bola 30 km za hodinu.

~Nie je hanbou cestny neuspech,
ale strach z neuspechu.”

Prvd éra Fordovho podnikania za zacala
zalozenim vlastnej automobilovej spoloc¢nosti
Detroit Automobile Company. Pustil sa tak do
riskantného plédnu predavat auta aj obycajnym
nezédmoznym fudom. KedZe spolocnici s nim
tuto jeho viziu nezdielali, nechal Ford spoloc-
nost zbankrotovat a zameral sa na zlepSovanie
svojich automobilov. V roku 1901 zalozil novu
spolo¢nost s ndzvom Henry Ford Company,
kde sa stretol s rovnakym konfliktom nazorov
na konecného spotrebitela, ktorymi mali byt
podla Forda obycajni fudia. Spoloc¢nost preto
opustil a t4 sa neskor premenovala na znamu
znacku luxusnych automobilov Cadillac Auto-
mobile Company.




~Podnik, ktory neprinasa nic iného
neZ peniaze, je ubohy podnik.*

Treti pokus o zalozenie si vlastnej spoloc-
nosti sa ukazal ako Uspesny a priniesol Fordovi
najvacsiu slavu. V roku 1903, kedy sa narodil aj
Fordov syn Edsel, zalozil so svojimi spolo¢nikmi
firmu Ford Motor Company. Zakladné imanie
firmy bolo 28 tisic dolarov, ktoré vyzbierali od
radovych obcanov. Uz za prvy rok dokézala fir-
ma-vyrobit neuveritelnych 1700 automobilov
a niekolko prototypov, ktoré vyhrdvali auto-
mobilové zévody a lamali rychlostné rekordy.
V tejto spolocnosti sa Fordovi podarilo aj na-
plnit svoju viziu vyrabat lacné a kvalitné auto-
mobily pre kazdého. Tuto viziu ale dosiahol az
zavedenim vyroby na montaznej linke, ktora
umoznovala masovt produkciu dut.

~Mo6Zete mat voz svojej oblubenej
farby, pokial’ mate najradsej ciernu.”

V roku 1906 az 1908 zaviedol vyrobu le-
gendarnych modelov N a T, ktorych cena bola
iba 825 dolarov, vdaka ¢omu boli dostupné aj
pre beznych [udi. Model T bol prvym sériovo
vyrdbanym automobilom zo Standardizova-
nych stciastok, pohdrany Stvorvalcom s vyko-
nom 15 kW, dosahoval rychlost 70 km/h, vazil
544 kg a mal spotrebu 13 az 22 litrov na 100
km. Po zdokonalovani procesu vyroby sa doba
vyroby jedného vozidla zredukovala na 93
minut. Cena modelu sa napokon znizila az na
rekordnych 360 doldrov. Zaujimavostou je, ze
celé auto bolo vyrobené z konopi a jazdilo na
konopny benzin. Do roku 1927 sa len z mode-
lu T predalo neuveritelnych 15 miliénov kusov.
Uspech spolo¢nosti znamenal revollciu nielen
v automobilovom priemysle, ale mal vplyv aj na
modernu kultdru, preto je toto obdobie casto
oznacované ako , fordizmus”.

~Spokojny zamestnanec urobi viac
ako traja nespokojni.”

Obrovsky dopyt po automobiloch vytvo-
ril poziadavku na otvorenie novej tovarne,
kde bola v roku 1913 zavedena aj techno-
|6gia pasovej vyroby navrhnutd samotnymi
zamestnancami, ktorych insSpirovalo paso-
vé zariadenie na jatkdch. Ford sa po tomto
Uspechu a zvyseni trzieb rozhodol zvysit svo-
jim zamestnancom mzdu o dvojnasobok (na
5 dolarov za den), ¢im si chcel zaistit, aby
mal stalych zamestnancov. Zaviedol tiez so-
cidlny. program pre stalych zamestnancov,
ktory zahfnal zdravotnu starostlivost, Sporto-
vé a kultdrne vyzitie a Specidlne prémie. Tie-
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to benefity sa tykali iba zamestnancov, ktorf
Zili pocestnym zivotom, teda neholdovali al-
koholu a hazardu. Kvoli takejto kontrole za-
mestnancov Ford zaviedol tiez sociologické
oddelenie spolo¢nosti.

“ Keby som mal poslednych 5 dola-
rov, tak 3 z nich venujem na reklamu.”
Rekord v predaji modelu T zabezpecil au-
tomobilke prvenstvo na trhu a az 50 percentny
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podiel na americkom trhu. Tento rekord nebol
prekonany pocas nasledujicich 45 rokov. Ca-
som Ford odkUpil akcie od v3etkych akcionarov
a stal sa jedinym vlastnikom spolocnosti Ford
Motor Company. Po ukonceni vyroby modelu
T nastupil do vedenia spolo¢nosti aj Fordov syn
Edsel a zacali s vyrobou rovnako Uspesného
modelu A.

~Idealista je ten, kto pomaha
ostatnym k prosperite.”

Pocas 1. svetovej vojny Ford vystupoval
ako pacifista, dokonca sponzoroval miero-
vU [od do Eurépy. V roku 1936 zalozil Ford
Foundation, prostrednictvom ktorej poskyto-
val granty na vyskum, vzdeldvanie a rozvoj.
Bol vsak tiez zanietenym antisemitom, co
otvorene hldsal aj v novinach The Dearborn
Independent. Je tiez autorom knihy Medzi-
narodné zidovstvo - celosvetovy problém.
Jeho nemeckd pobocka Ford Werke AB do-
davala nemeckej armade nakladné vozidla

a civilistom upravenu verziu modelu T. Pod-
poroval tiez Adolfa Hitlera, ktorému kazdy
rok posielal na narodeniny 50 tisic doldrov
a vytazok z predaja automobilov Ford v Ne-
mecku venoval NSDAP. Po vstupe USA do
2. svetovej vojny sa spolocnost Ford Motor
Company zapojila do vyroby bombardérov
B-24. Po viacerych zmenéach vo vedeni firmy
sa na cCelo spolo¢nosti postavil Fordov vnuk
Henry Ford mladsi. Aj ked to vyzeralo tak, ze

podnik zbankrotuje, podarilo sa mu postavit
ho znovu na nohy a pretrvat az dodnes.

Henry Ford zomrel 7. aprila 1947 vo veku
83 rokov na mozgovu prihodu v noci vo svo-
jom dome.

Vytvorenie si nazoru na Henryho Forda
nechdvame na kazdého citatela. Jeho minulost
obsahuje mnoho svetlych aj temnych stranok,
¢im sa dostava do pozicie revoluciondra, vyna-
lezcu a filantropa, na druhej strane v3ak zaro-
ven aj antisemitu a politického aktivistu, ktory
nevéhal vyuzit svoju moc v prospech podpory
vojnového rezimu. Jeho vplyv je znacny do-
dnes a nebyt jeho inovativnych myslienok na
automobilovy priemysel, systém vyroby a so-
cidlny program na udrzovanie stalych zamest-
nancov, kto vie, na ¢com by sme dnes jazdili
a ako by sme pracovali.
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Henry Eo

A successful businessman and a revolut
the automotive industry whose lifetime’ /n

as Fordism. He reinvented the car produ in-~

=

troduced the assembly line and had bre new
insights in marketing and management thaf made
him sell millions of cars and made his gompany

known world-wide. Although the brand'had lost .
its bygone lead among fierce competition Henry'

Ford’s influence is undoubtedly significant in. the
technological revolution and the automotive indu-
stry as we know it today. | o 3

%,

R

Henry Ford was born July 30,
1863, as one of six children on a farm
in Wayne County, Michigan. In spi-
’ te of hard manual labor since early
childhood on the farm Henry disco-
vered his passion for engineering as

eéarly as 12. After having seen an engine for the first time,
his future as a farmer changed drastically. At the age of 15,
Henry reassembled a pocket watch, a gift from his father.:
Sh_ortlil after that he'was repairing watches of his friends.
l_,l—fé left home Ivvhen he was 16 and settled in Detroit and
A after having finished a locksmith apprenticeship, he worked
: asa stea.mJengine mechanic. Even though gasoline engines
" Were_n(')t commonly accepted at that time, his passion for
them continued. He'married Clara Bryant in 1888 who gave

 him his only son:"His family was the reason for a short retreat
back to the,farm.



~Enthusiasm is the yeast that
makes your hopes shine to the stars.”

Only three years later, Ford became an
engineer with the Edison llluminating Compa-
ny. As the chief engineer he had resources to
devote his time to his own experiments with
gasoline engines and car engineering. The self-
propelled vehicle called Quadricycle resembled
a bicycle and was completed in 1896. It weigh-
ted 230 kg with four wheels and two gears, no
reverse and a maximum speed 30 km/h.

~There is no disgrace in honest
failure; there is disgrace in fearing to
fail.”

The first era of entrepreneurship started
with the foundation of Detroit Automobile
Company. Selling affordable cars was a risky
undertaking at that time. Ford led the compa-
ny into bankruptcy because his partner didn't
share' the core of his vision and focused on
improving his inventions. In 1901 he founded
Henry Ford Company where history repeated
itself and his idea of common people as their
target group faced similar opposition. The con-
flict made him leave and what was previously
known as Henry Ford Company became a lu-
xury automobile brand Cadillac Automotive
Company.

~A business that makes nothing
but money is a poor business.”

Ford's third attempt to work.under his
own roof proved successful and marked the
period of his fame. He founded Ford Motor
Company in 1903, the same year his son Edsel
was born andiits starting capital of 28,000 dol-
lars was raised by common people. The com-
pany produced a couple of race-winning and
speed record-breaking prototypes and a stag-
gering 1700 cars in its first year of producti-
on. Ferd could materialize his vision of decent,
affordable cars for everybody by introducing
a mass car production with the launch of an
assembly line production.
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~Any customer can have a car pa-
inted any color that he wants so long
as itis black.”

Legendary Model N and Model T were in-
troduced in 1906-1908 for 825 dollars which
made them affordable for common peop-
le.. The Model T was the first car from serial
production with the use of standardized parts
with a 15kW 4V engine, reached its speed limit
at 70km/h, weighted 544 kg and had a fuel
consumption of 13-22 I/100km. The average
assembly time of one vehicle was reduced to
93 minutes after a production process optimi-
zation, resulting in a price drop to an unpre-
cedented 360 dollars. Few will know that the
entire vehicle was made out of hemp and ran
on hemp gasoline. Sales of the Model T only
skyrocketed to 15 million units until 1927. The
success of the company not only revolutioni-
zed the automotive industry, but also heavily
influenced the modern culture which is why
this period is so often called Fordism.

~A happy employee equals three
unhappy ones.”

A new factory had to be opened due to
large demand in 1913 which already used
moving assembly belts designed by employees
who got inspired by the moving belts used in
slaughter houses. The success of this move and
the boost in sales made Ford double the salary
of his employees (to 5 dollars a day) hoping
this would result in their loyalty. He launched
a social program for long term employees in-
cluding health care, sports, cultural events and
special benefits. These were guaranteed exclu-
sively to those employees who led an honest
life, in other words who did not abuse alcohol
or gamble. At the same time, employee su-
pervision had to be increased, the reason why
a Social Department was created.

~out of my last five dollars, I'd
spend three on advertising.”

The record sales of
Model T ensured Ford
the lead in the market
and a 50% ‘market sha-
re in the USA that stayed
unprecedented for the
following 45 years. Later
he repurchased all shares
and became sole owner
of Ford Motor Compa-
ny. After Model T wasn't
produced anymore his

son Edsel joined the board and they launched
the production of a new but just as popular
Model A.

~An idealist is a person who helps
others prosper.”

Ford presented himself as a pacifist du-
ring World War 1 and he also funded a Peace
Ship to Europe. He established Ford Founda-
tion in 1936 sponsoring research, education
and development. On the other hand, he was
a sworn anti-Semite and he shared his views
openly in the Dearborn Independent. He also
wrote a book called The International Jew —
The World’s Foremost Problem. The German
subsidiary Ford Werke AB supplied trucks and
an altered version of Model T for civilians to
German army. Ford is also known to have sup-
ported Adolf Hitler also sending him 50,000
dollars every year as a gift for his birthday. The
sales income in Germany was used to fund
the NSDAP. Ford Motor Company entered
the B-24 bomber industry after USA got en-
gaged in WW?2. Fords ceded his presidency
to his grandson Henry Ford junior after seve-
ral changes in the directory board. In spite of
bankruptcy rumors, Ford Motor Company got
back to its feet and maintained its position in
the market.

Henry Ford died of stroke April 7, 1947 at
the age of 83 in his house at night. It is your
turn now to have your own opinion on Hen-
ry Ford. His past has its bright and dark sides
that show him as a revolutionary, inventor and
philanthropist and yet at the same time as an
anti-Semite and political activist who did not
hesitate to use his power to support a military
regime. The significance of his influence rema-
ins undiminished until this day. Who knows
what we would drive today and how our
average days would look like if it hadn‘t been
for his innovative thoughts on the automotive
industry, the production system and social wel-
fare programs.
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J. P. Morgan, ktorého v detstve nazyvali
Pierpont, sa narodil 17. aprila 1837 v Hart-
forde, v Connecticute, kde stravil aj znacnu
Cast svojho detstva. Absolvoval strednu skolu
English High School of Boston, ktora sa zame-
riavala na metematiku a pripravovala mladych
muzov na kariéru v obchodnictve. O rok ne-
skor vsak musel skolu opustit kvoli reumatic-
kej horucke, ktora mu spdsobovala také velké
bolesti, Ze nemohol chodit. Po roku liecenia sa
vsak vratil a skolu dokoncil. Kedze mal jeho
otec zaujem na tom, aby bol J.P. vzdelany a ¢o
najlepsie pripraveny na budtcu kariéru, poslal
ho studovat dalej do Svajciarska, kde sa naucil
plynule po francuizsky a nasledne na univerzitu
v Gottingene, kde sa zdokonaloval v nemcine.
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Text: Mdria Synakova

John Pierpont Morgan bol americkym finanénikom, bankdrom,
filantropom a zberatelom umenia. Jeho najvaési prinos pre Ame-
riku spocival v ziskani prostriedkov na vybudovanie zelezni¢nej
siete v USA pocas velkej krizy v roku 1907. Amerike tiez pomo-
hol splatit velky statny dlh a spolufinancoval zalozenie US Steel.
Podporoval aj znameho vyndlezcu Nikola Teslu a bol dlhoroénym
spravcom Metropolitan Museum of Art. Vd'aka nemu sa zrusilo clo
na dovoz umeleckych predmetov, ¢im sa zaslozil o ziskanie naj-
krajsich zbierok pre toto mizeum. Vzbudil zdaujem vyssich vrstiev
o financovanie umenia, ¢im presiahol svoje finanéné zameranie.

KedZe Morganov otec bol bankar a spo-
lumajitel' obchodnickej bankovej firmy, bolo
prirodzené, ze mlady Morgan zacal svoju ka-
riéru bankara prave u otca. Neskér posobil vo
viacerych firmach rovnakého zamerania a na
ziadost jeho otca sa stal jeho mentorom a zaro-
ven obchodnym partnerom Anthony J. Drexel,
s ktorym si v roku 1871 zalozili sikromnt ban-
kovnicku firmu Drexel, Morgan & Company.
Po Drexelovej smrti sa firma v roku 1895 pre-
menovala na J. P. Morgan & Company, ktora
sa neskor stala jednou z najmocnejsich bank
vo svete a veducou finan¢nou firmou v krajine.
Americkej vlade dokonca pomohla pocas krizy
v roku 1895 a aj v roku 1907.

Jednym z hlavnych cielov, ktoré si Morgan
stanovil, bolo zmodernizovanie manazmentu
podnikov a ich ndvrat k profitabilite. Jeho pro-
ces reorganizacie problémovych podnikov je
casto nazyvany aj ,morganizacia”. Morgano-
va reputdcia lakala mnohych investorov. Vdaka
Morganovmu financovaniu mohol Adolph
Ochs odkupit New York Times, z ktorych sa
stali jedny z najznamejsich americkych novin.

Dalsim z Morganovych cielov bolo od-
kupit Carnegieho oceliarstvo, spojit ho s po-
dobnymi podnikmi a vytvorit United States
Steel Corporation. V roku 1901 zalozil U.S.
Steel, prva miliardovi spolo¢nost na svete,
ktord bola svojou velkostou porovnatelna
s najvacsimi zeleznicami. U.S. Steel sa snazila
o znizenie nakladov, rozsirenie produktovych

|inif a zlepsenie distriblcie. Casom zacal podnik
dominovat nielen v oceliarstve, ale aj vo vystav-
be mostov, lodi a Zeleznic, ¢im sa stal mono-
polom. Jeho pozicia bola taka stabilna, Ze bolo
tazké konkurovat mu a spolocnost U.S. Steel
sa stala najvacsim vyrobcom ocele na svete.

Uspechy neostali nepovsimnuté a v roku
1911 podala vldda zalobu na Morgana kvoli
vytvoreniu monopolu. O rok neskér sa Morgan
a jeho obchodni partneri stali predmetom kon-
gresového vysetrovania a Morgan svedcil pred
komisiou, ktord napokon uzniesla, ze maly po-
Cet financnych lidrov uplatrioval zna¢nu kont-
rolu nad mnohymi podnikmi.

Vo svojom osobnom zivote sa Morgan
venoval plachteniu a zucastnil sa niekolkych
americkych jachtdrskych sutazi. Bol vasnivym
zberatelom umenia a vytvoril jednu z najvy-
znamnejsich zbierok svojej doby. Jeho prva
Zena Amelia Sturges zomrela par mesiacov po
svadbe, ale so svojou druhou zenou Frances
Tracy vychovali Styri deti.

J. P. Morgan zomrel pocas zahrani¢nej
cesty 30. aprila 1913 vo veku 76 rokov pocas
spanku v Grand Hoteli v Rime. V ten den viali
vlajky na Wall Street na pol zrde, pocas pre-
vozu jeho tela bol akciovy trh na dve hodiny
zatvoreny a firmu zdedil jeho mladsi syn J. P.
Morgan. Dnes je J. P. Morgan starsi povazova-
ny za jedného z veducich americkych obchod-
nikov a mé zasluhu na formovani naroda do
dnesnej podoby s privlastkom majster financii.
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J. P. Morgan

John Pierpont Morgan was an American financier, banker, phi-
lanthropist and art collector. His most significant contribution was
the accumulation of financial resources to build a railway network
across the USA during the Panic of 1907. USAs huge national debt
had been repaid with his financial support and he co-founded US
Steel. He funded the famous inventor Nicola Tesla and served for
many years as curator of Metropolitan Museum of Art. The muse-
um acquired the most spectacular collections because Morgan lifted
tariffs on artwork. He attracted the attention of higher class to art
investment and that made JP Morgan more than just a financier.

J. P. Morgan, nicknamed Pierpont was
born April 17, 1837 in Hartford, Connecticut
where he spent most days of his childhood. He
graduated from English High School of Boston,
a school specializing in mathematics to prepa-
re young men for careers in commerce.

A year later he was forced to leave becau-
se of a rheumatic fever leaving him in so much
pain that he couldn’t walk. After convalescing
for a year, Pierpont returned to the English
High School in Boston to resume his studies
and graduated. His father actively supported
his education and preparation for a future ca-
reer and he sent JP for studies to Switzerland
where he had attained fluency in French, and
continued to study at a university of Gottingen
in order to improve his German.

Things took their natural path when
the young son of banker and partner in
a merchant banking firm started his career
in banking with his father. He held positions
in various companies in the same area and at
his father’s request Anthony J. Drexel became

his mentor, business partner and cofounder of
a private banking firm Drexel, Morgan & Com-
pany.

After the death of Anthony Drexel, the
firm was rechristened ,J. P. Morgan & Com-
pany” in 1895 and became one of the most
powerful and leading banking houses in the
world, offering a helping hand to the US go-
vernment during the 1895 crisis and the Panic
of 1907.

Business structure reorganization and
management set to maximize profitability
known as ,,morganization” belonged to Mor-
gan'’s main goals and his reputation as a ban-
ker allured many investors. Adolph Ochs secu-
red financing from Morgan to purchase New
York Times, turning it into one of world’s most
famous newspaper.

The next goal was to buy out Carne-
gie's steel business and merge it with several
other firms from the industry to create United
States Steel Corporation. In 1901 he founded
U.S. Steel as the first billion-dollar company in

the world that was comparable in size to lar-
gest railroads. The company aimed to reduce
costs, expand product lines and improve dis-
tribution. It soon became a monopoly as the
business was attempting to dominate not only
steel but also the construction of bridges, ships
and railroads. Its position in the market was so
solid it was nearly impossible to compete with
and the company became world’s largest steel
producer.

Such a success didn’t go unnoticed and
the government filed antitrust charges in
1911, a year later Morgan and his partners
testified before a committee that ultimately
concluded that a small number of financial lea-
ders was exercising considerable control over
many industries.

Morgan was an avid yachtsman in his per-
sonal life and he entered in several American
yacht races. He was a passionate art collector
and the creator of world’s most significant
art collections of his time. His first wife Ame-
lia Sturges died only a couple of months after
their wedding. He raised four children with his
second wife Frances Tracy.

J. P. Morgan died in his sleep while trave-
ling abroad on April, 30, 1913, just shy of his
76th birthday at the Grand Hotel in Rome, Italy.
Flags on Wall Street flew at half-staff; the stock
market closed for two hours when his body
passed through. His younger son J.P.Morgan
inherited his business. J.P.Morgan senior is to-
day considered master of finances and one
of the leading

American busi-
nessmen who
formed the na-
tion into what
it is today.



Nase hodnoty ® Our values

Vladimir Orth
(43) | Zakladatel a predseda spravnej rady naddécie
United Philantrophy, Slovakia

Sme presvedceni, ze pomahat inym je stav mysle. Stav mysle,
kedy clovek zacne premyslat nielen sdm o sebe, o svojich blizkych, ale
aj o inych ludoch, ktori také moznosti nemaju. Ludoch, ktorych nieco
trapi, ktori nevedia ako dalej.

Dévod vzniku nasej nadacie je iny, aj ked mozno nie az tak jedinec-
ny. N&s zdujem je smerovat pomoc na odstranenie pricin a nie nasled-
kov. Priciny vacsiny problémov, ktoré dnes vnimame, st priciny nestas-
tia, zlého zdravotného stavu, neuspechu, depresii a castokrat aj toho
najhorsieho. Priciny, ktoré sa daju pomenovat jednym slovom a daju sa
odstranit - vzdeldvanim a Sirenim medzi ludmi.

Existuje viacero foriem vzdeldvania, pozndme nielen profesijné, ale
aj vseobecné, socidlne, geografické, ekonomické, atd. Podporovanim
vzdelavacich programov vieme pomdahat [udom tak, aby sa im zilo [ah-
Sie, lepsie a hlavne plnohodnotne. Aby kazdé rano u tychto [udi bolo
usmievavé a Stastné.

Nas zdujem budeme smerovat hlavne na podporu skol, student-
skych organizacii, ktoré intenzivne prehlbuju réznorodé kruzky, semi-
nare a vsetky mozné vzdeldvacie mimoskolské aktivity. Svoju pozornost
vsak upriamime na to hlavné, na studentov.

Nas tohtorocny program sa bude zameriavat na nasledovné:

Priblizne pred mesiacom som bol nédvstevnikom organizacie na
zlepsovanie recnickych schopnosti , Toastmaster”. Tento skvely ndpad
ma velmi prijemne prekvapil. Ndpad, ktory poméha studentom roéznych
kategorii prezentovat sa a zdokonalit si tak recnicke schopnosti. Bola
to zaujimava skupina ludi, ktori svoj volny ¢as venuju cinnosti, ktora im
pomdha zlepsit svoje kvality.

Nemenej zaujimava je Studentskd organizacia AISEC, medzinarod-
na organizacia zdruzujuca Studentov, ktorym pomaha s ich zru¢nostami
a osobnostnym rozvojom v ramci celosvetového pdsobenia.

Mame zdujem perspektivne vytvarat vyucovaci proces s ucitelmi
a Studentmi, ktori budi mat moznost ztcastnit sa studijnych a vymen-
nych stazi na univerzitdch v USA, ¢im dojde k zvyseniu ekonomického
povedomia Studentov ekonomickych skol.
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Nasim zdmerom je pontkat granty pre tych, ktori z finan¢nych
dévodov nemaju moznost sa vzdelavat (nizkoprijmové skupiny), ale aj
pre tych, ktori maju zaujem si zvySovat Uroven vzdelania.

Povazujeme za nevyhnutné, aby sme vsetky svoje aktivity propago-
vali ¢o najviac a ziskavali tak partnerov z rad Studentov, ktori budu svoje
myslienky Sirit na skoléch a vo svojom okoli, a zaroveri budd mat moz-
nost posuntit sa o krocik vpred za vzdelanim a lepsim svetom. Nielen pre
seba, svojich blizkych, ale aj pre okolie ako také.

Kazdy z nés stoji pred volbou. Pomoct alebo sa len prizerat. Na-
décie do istej miery supluji pomoc statu. Upozornuju na to, ¢o nie je
spravne a kde pomoc statu chyba alebo zlyhava.

Vo vyspelej kapitalistickej spolocnosti, kde podstatou existencie sys-
tému je sutazivost, garancia sukromného vlastnictva, ziskava kazdy clen
spolo¢nosti moznost pomdhat a tvorit nielen pre samého seba, ale aj
pre tych, ktori za situdciu, v ktorej sa nachadzaju, nemoézu a castokrat su
odkézani na pomoc od inych.

Zakladnym cielom nadécie je ,,nenechat Vas pasivnym” premys|at,
dakovat, zit s pokorou a s cielmi, ktoré nas robia Uspesnymi. Pomahat
inym, zaujem sa vzdeldvat a zaroven vzdeldvat inych pre dobro spoloc-
nosti.
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Energized, aware and living with
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humbleness and gratitude

What motives us to help
others? Why are we
establishing a foundation
when there are already so
many and where did the
idea to help someone
came from to begin with?
Many of us have already
posed these questions
but don’t hesitate to
ask again if there
is something still
unclear.
W e

believe  that
service to others is a state of mind
when you start considering others
apart from yourself and your loved
ones. You suddenly take far more
people into consideration, people
with fewer options, people who of-
ten have their share of worries and
don’t know what to do next.

The reason to establish this
foundation is different, albeit not
so unique. We want to help by ta-
ckling the roots of problems and
not just their results. The roots of
almost all problems we see today
are causing unhappiness, bad he-
alth, failure, depression and often
even the worst of all. These roots
have a name and they can be remo-
ved by educating the population.

There are many forms of edu-
cation not limited to professional
studies, general knowledge or so-
cial, geographical and economical
education. By supporting educati-
onal programs we are helping pe-
ople to live easier, better and more
fully so they can wake up with
a smile every morning.

We are mainly interested in
supporting schools and student or-
ganization with diversified activity
plans including classes, seminars
and any other educational free
time activities but above all we fo-
cus our attention on the students.

These are the core focus areas
this year:

Toastmaster — workshop on
rhetorical and presenting
skills

A month ago | visited a com-
pany specialized in improving rhe-
torical skills for the first time and
this great idea caught me pleasant-
ly by surprise. Toastmaster helps
students of different age present
themselves by bringing their com-
munication skills to perfection.
| enjoyed having seen young peo-
ple spend their free time improving
their skills.

International Student Orga-
nization AISEC

We are just as interested in the
international student organizati-
on AISEC that is helping students
with their skills and personal de-
velopment within a worldwide fra-
mework.

We would like to purposeful-
ly engage in creating the teaching
process along with teachers and
students, enabling them to parti-
cipate in educational and exchan-
ge internships at universities in
the USA and thereby increase the
economical awareness of economy
students.

We aim to offer grants for tho-
se whose financial situation would
otherwise not allow them to access
to education (low-income groups)
as well as for those who would like
to continue their education.

We consider advertising our
activities crucial in order to attract
many partners among students
who are presented with an op-
portunity to spread their ideas at
schools and in their environment,
taking the extra step towards an
educated future and a better world
at the same time; not just for the-
ir own benefit, but for the sake of
their environment, too.

Each one of us has a choice
- to offer a helping hand or just
watch. Foundations substitute the
state up to a certain extent and rai-
se awareness of areas the state fails
to support. This way every member
of an advanced capitalistic society
with competitiveness at the core
of its existence is given a chance to
help and gather not just for him-
self, but also for those less for-
tunate who are often depen-
dent on help from others.

Leaving you energi-
zed, aware and living with
humbleness,  gratitude
and dreams that make
us successful is the main
objective of this foun-
dation.  Passion  for
education and service
to others by educa-
ting them for a bet-
ter tomorrow.
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Katarind'
Boledovicova

S

Po Uspesnom absolVovani Fakulty matematiky,
fyziky a informatiky na Univerzite Komenského
pracovala v spoloénosti Symsite Research. V roku
2005 nastupila na miesto biznis analytika
Tatrabanky, kde sa zuéastiiovala na viacerych
projektoch v ramci banky i mimo nej. Dnes stoji
na éele privatneho bankovnictva, timu, ktorého
je délezitou suéastou uz od roku 2007. Katarina
Boledovi¢ova je vydata a ma dve deti.

PrivateBanking %
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1. Aké je to byt Zenou, ktora riadi
instituciu, kde profesne ,prevazuju”
muzi?

Jednoznacne je to vyzva :) Avsak zenska
intuicia a schopnost paralelne stihat viac veci
naraz su v komplexnom svete vyhodou, ktoru
nasledne viem vyuzit. Mam pocit, Ze obrov-
skou vyhodou je moja materskd skusenost.
Niekedy je pri mnozstve veci potrebnd ohrom-
na trpezlivost, ktorej naucia prave deti. Koniec
koncov, kazdy jedinec chce byt pochvaleny.
Potrebuje len priestor, aby sa mohol ukézat,
aby mohol predviest svoj najlepsi vykon. , Ma-
nazovanie” deti je velmi podobné aj redlnemu
manazmentu, iba Ulohy a situacie su iné.

2. Co je pre vas motivom - inspira-
ciou robit to, ¢o robite?

Zaujimavi [udia, ktorych denne streta-
vam, klienti, biznis partneri ¢i kolegovia. Vsetci
z nich su vynimoc¢né osobnosti. Privatne ban-
kovnictvo nie je len o riaditelovi, ale prave
o time, vdaka ktorému mdézeme vytvarat naj-
lepsie privatne bankovnictvo na Slovensku.
Rovnako vsak aj banka ako celok, ktora postva
hranice bankovnictva vo svete. Je skvelé robit
v institucii, ktord méze mat ocenenie ako naj-
lepsia vo svete. A tym je aj ocenenie pre nase
mobilné bankovnictvo. Prave tu nachddzam in-
Spiracie, pretoze viem, Ze tvorime buducnost.
Podielanie sa na tvorbe buducnosti je najlep-
Sou motivaciou.

3. Aky je vas vlastny nazor na to,
¢o sa udialo v roku 2008 vo svetovom
finanénom systéme?

Neviem, ¢ ndzor na pomerne komplexne
popisanu udalost, respektive zdévodnenie kri-
zy, moze byt iné. Vzdy lakomost a snaha chciet
stéle viac povedie k podobnému vysledku. Aj
preto sa krizy vo svete opakuju a budu vznikat.
Bola to kriza morélky, len nasledky boli eko-
nomické.

4. Myslite si, Ze regulacia financ-
ného systému zabrani vytvaraniu kriz?

Nemyslim si to. Boli problém vlastné hy-
potéky alebo tuzba ludi mat lepsie domovy
ako tie, na ktoré redlne mali alebo boli schopni
splacat? Je mozné regulovat moralku?

5. Aky je podla vas typicky profil
klienta privatneho bankovnictva?

V zésade konzervativny, ma vsak ocaka-
vanie vyssich vynosov - ak sa pozrieme na in-
vesti¢ny profil klienta. Priemerny privatny klient
ma nad 57 rokov, viac menej uz exitoval z ak-
tivneho denného biznisu. V kazdom pripade
ma vysoké ndroky na sluzbu, ktort dostava.

Rozhovor s osobnostou ® Inferview with personage

Snazime sa preto neustdle zvySovat kvalitu
a rozsah sluzieb, aby sme boli schopni pInit ¢o
najviac klientskych potrieb a poziadaviek v ¢o
najvyssej kvalite.

6. Co si myslite, do akej miery je
sucasny globalny financény systém
postaveny na virtualnej alebo realnej
hodnote?

Zalezi na tom, ako definujete hodnotu.
Ak je virtudlna hodnota vsetko, ¢o si nemo-
Zeme realne chytit, tak je odpovedou ano. Na
druhej strane, je podla mna prirodzené, zZe sa
chcem podielat na zisku spolo¢nosti. Kupim
si jej akciu ako podiel na hodnote firmy a do-
stdvam cast zisku vo forme dividendy. Ak to
spravi mnoho investorov, pretoZze niektoré
spolo¢nosti to preferuju, automaticky vyzenu
cenu akcii nahor.

Skor si myslim, Ze problémom je monetar-
na politika centralnych bank. Ich ,tlacenie pe-
nazi” a teda degradovanie slova ,hodnota”.

7. Aky je vas nazor na pomer ceny
trojskej unce v roku 1970 (uvedenej
v USD) v zavislosti na Brettonwoodsku
dohodu verzus dnesnu hodnotu USD
k hodnote indexu Dow Jones?

Ostanem pri predchadzajucej odpovedi.
Degradovanie slova , hodnota”. Tak, ako sme
si vybrali zlato alebo akciovy index, si mézeme
vybrat akykolvek statok ¢i sluzbu. Odpovedou
je inflacia.

Mozné su dva pohlady. Aktudlne hodno-
ta pomeru DJIA vs. Gold je priblizne 12,3, teda
za 12 unci viete kupit DJI. Ako je vidiet z grafu,
v roku 1970 sme boli vyssie (niekde okolo 20),
¢o znamena, Ze akcie (merané DJI) st v cenach
zlata lacnejsie. Teda stéle je zaujimavé investo-
vat do podnikania (resp. akcif), pretoze v po-
mere k cene je zlata je to stéle zaujimavé.

200 Vaars - Do Gold Rato
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Druhy pohlad je, ze zlato v pomere k ce-
nam za podnikanie je drahé a pomer vie vysko-
Cit tym, Ze zlato pdjde pri 800 USD za uncu, ¢o
by bola hodnota DJI verzus zlato 20.

8. Ako by podla vas mal klient vni-
mat privatneho bankara, s ¢im by sa
mal na neho obracat?

Neexistuje limit: , Toto uz privatny bankar
neriesi”. Teda ak mame na mysli veci, ktoré su
korektné a legdlne. To znamend, ze je velmi
dobre, ak sa na bankdra obracia so vietkymi
poziadavkami, ktoré v konec¢nom doésledku
treba zaplatit alebo prefinancovat. Vztah ban-
kara a klienta je zaloZeny na vzajomnej dovere.
Klient hlada odbornika na financné trhy a pro-
strednika medzi nim a bankou. Je to osoba,
s ktorou riesi vietky svoje zélezitosti tykajuce sa
banky, financovania ¢i spravy svojho majetku.
Vztah privatneho bankéra a klienta zavisi aj od
toho ako dlho spolupracuju a nie je vynimkou,
Ze tento vztah mozno nazvat priatelskym.

9. Casto kladenou otazkou je: ,Su
financné prostriedky zarukou stastné-
ho a bezstarostného Zivota, ¢o si o tom
myslite”?

Stastie je iba muska zlata :) Urcite nie je
zarukou. Prostriedky nam vsak davaju moz-
nosti realizovat sa, ¢i robit Stastie inym. To robf
prirodzene $tastnych aj nés. Preto by som to
skor zhrnula inak. Finanéné prostriedky su len
jednym z nastrojov, vdaka ktorym mozeme byt
Stastnejsi. Urcite nie su zarukou ani podmien-
kou pre stastie. Napriklad ja som sStastnd, Ze su
moje deti zdravé a mam pracu, ktord ma bavi.

Niekedy si dostatocne nevazime to, ¢o
mdme a pritom mozno staci velmi mélo - mat
raz za den teplé jedlo, kazdu noc spat a nemat
v krajine konflikt. Uz toto nas radi medzi pat
percent Stastnych na svete.

10. Mat c¢arovny prutik a moct nie-
¢o vo svete zmenit, na c¢o by ste sa za-
merali, ¢o by ste zmenili?

Odstranila by som zavist a nenavist a,
naopak, pridala ludom lasku, nadej a pozitiv-
ne myslienky. Apropo, nemyslim si, Ze by ten
prutik bol nieco rozpravkové. Verim, ze kazdy
z nds moze pouzit svoj zivot ako carovny pru-
tik 1)

11. Ako bankar, c¢o by ste poradili
nasim citatelom?

Ako bankdr a rovnako investor radim ur-
Cite diverzifikovat. Rozlozit svoje portfélio do
viacerych instrumentov ¢ sektorov. Rozbit ho
na drobné a byt si isty, Ze s takto nastavenou
stratégiou mdzem byt vitaz v kazdej situcii.
Nikto z nds nema carovnu gulu a nikto nevie
zarucit, ktoré aktivum bude mat najlepsiu vy-
konnost. Ani v podnikani nikto negarantuje, ze
nemdze prist zIé obdobie. Ak vsak rozlozime
svoje portfélio dostatocne, zabezpecime si pri-
rodzeny cashflow.
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of Mathematics, Physic

gdnﬂn% University she worked for"syn
:Reséi':rc'ﬁ‘. In 2005 she joined Tatra banka
as business analyst where she was engaged

PrivateBanking /// in'many projects. Today she is the head of pri-
B vate banking and leads a team she has been

ey a part of since 2007. Katarina is married and

has two children.




1. What is it like to be a female lea-
der in a ,man’s world"?

It is a challenge indeed. Female intuition
and multitasking provide me with a certain
advantage in an otherwise complex world
which | can make use of. | am sure the experien-
ce of being a mother gives me a head start, too.
You need be incredibly patient when dealing
with many tasks, and children teach you that.
After all, we all seek praise and we all need only
the conditions to show our best. , Managing”
kids is strikingly similar to real management,
only the tasks and situations are different.

2. What inspires you in your pro-
fession?

Interesting personalities | meet daily — cli-
ents, business partners or colleagues. Private
banking doesn’t come and go with the direc-
tor, but with the team that allows us to provide
the best private banking services in Slovakia. It
is my team that inspires me daily. A huge mo-
tivator for me is also my employer because it
dictates the way of banking worldwide. It is an
honor to work for a company that belongs to
world’s best in the industry. Our mobile ban-
king was awarded as the best in this category.
Knowing we are shape the future is what drives
me forward.

3. What is your opinion on events
that shook the world’s financial sys-
tem in 2008?

| don't know if there is any other opinion
on what starts a crisis than what has already
been scrutinized and described in such complex
ways. Greed and the desire to have more and
more always end up the same way, repeatedly
causing worldwide collapses. We were facing
a moral crisis and our economy was hit as a re-
sult.

4. Would you agree that financial
system regulation will avoid future
crises?

| don't think so. Are we talking about
the incapability to repay mortgages in general
or about the desire to own better and bigger
houses than we can afford? Can we regulate
human morals?

5. What is the typical client risk
profile in private banking?

Considering client investment profiles,
they are typically conservative, yet with higher
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yield expectations. An average private client is
over 57; he more or less exited the daily busine-
ss and has high demand for services that are be-
ing met. We continue to improve the scope and
quality of client services to meet the growing
demand of client needs on the highest level.

6. What do you think of the real or
virtual value of the current global fi-
nancial system?

All depends on your definition of value.
If virtual value covers everything we cannot
touch, the answer is yes. On the other hand,
sharing company profit is natural. | purchase
company shares as a part of the company’s en-
tire value and receive dividends in return. And
if many investors feel the same way about
one company, it inevitably reflects in its share
price.

In my opinion the issue lies in monetary
policies of central banks that allow ,printing”
money and therefore depreciate the term value.

7. Do you see any similarities com-
paring the situation of troy ounce in
1970 (in USD) considering the Bretton
Woods Agreement with the current
value of USD considering the value of
Dow Jones index?

Again, my answer is value depreciation.
We chose it to be gold or an index, next time it
can be any service. The answer is inflation.

There are two points of view. The current
DJIA to gold ratio is approximately 12. 3. This
means a Dow will cost you 12 oz. The graph
shows a ratio of 20 in 1970 which means that
shares (DJI) are cheaper in gold now and share
investment remains an interesting choice com-

pared to gold.
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On the other hand gold is expensive com-
pared to the cost of running a business and this
ratio increases when gold sells for 800 USD/oz
which gives us a Dow to gold ratio of 20.

8. Which services can a client ex-
pect from his private banker?

There isn't any hard definition, of course
except for any illegal or inappropriate subjects.
It is only good if you turn to your private banker
with all your financing needs. The relationship
between a client and his banker should be built
on mutual trust. Clients are looking for financial
experts and an intermediary between them and
the bank. Bankers are such intermediaries who
are involved in all financial matters from trans-
actions to financing or asset management. The
relationship between a client and his private
banker develops over time and in many cases
even turns into a friendship.

9. Do financial resources ensure
a happy and carefree life?

Happiness is only a mater of luck. It is
not a guarantee. Financial resources allow us
to express ourselves or make others happy
which in turn makes us happy, too. | see fi-
nancial resources as one out of many roads
to happiness. They are neither a guarantee
nor a condition for happiness. I'm happy
because my kids are healthy and | have job
I love.

People often don't appreciate what they
have ye there are so many things to be grate-
ful for: having a hot dish every day, a place to
sleep and peace in our country. These criteria
alone classify us as one of the 5% of happiest
people worldwide.

10. If you had a magic wand that
grants wishes, where in the world
would you ask for change?

| would wipe out jealousy and hate and
sprinkle more love, hope and positivity over
people. By the way, | don't think a magic
wand can be real only in fairy tales. Each of us
has his life as the most powerful magic wand.

11. As a banker, what is your fi-
nal piece of advice to our readers?

As a banker and investor | say diversify.
Diversify your portfolio across investment
tools and sectors. If you split your portfolio
into fractions, you can rest assured you win
any situation with this strategy plan. No one
owns a crystal ball to predict which assets
will yield best returns, just like there are no
guarantees in running a business. If you,
however, diversify your portfolio wisely, there
won't be any disruptions to your natural cash
flow.
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alau, neobjaveny tropicky ra
v Mikronezii

1/

Ministat s rozlohou nécelych 500 km? lezi
v Tichom oceédne v juhozapadnej Mikronézii, asi

800 km na vychod od Filipin. Mikronézia je turistic-

kym rajom a to hlavne kvéli tomu, Ze sa tu neroz-
lisuje vysoké a nizka turisticka sezéna. Priemerna
teplota sa tu udrzuje na stabilnej hodnote 27 stup-
rov, zrazky su Castejsie iba v obdobi jul - oktdber,
ostrovy lezia mimo pasma tajfinov, a preto tuto
geografickli oblast mozete navstivit kedykolvek
pocas roka. Palauské ostrovy tvori 16 ministatikov.
Skladaju sa z 26 ostrovov a mnozstva malych neo-
byvatelnych ostrovcekov, nazyvanych Rock Islands
(300 malych ostrovcekov hribovitého tvaru). Ostro-
vy lezia v rozsiahlej lagune obklopenej bariérovym
Utesom, su sopecného povodu a niektoré boli do-
konca vybudované z koralov. Ostrovy Palau ziskali
v roku 1994 nezavislost od USA a v stcasnosti su
len k nim volne pridruzené a pouzivaji ich menu.
Tieto industrializaciou mélo dotknuté malebné
sopecné a koralové ostrovceky s mnozstvom pod-
morskych tunelov a vrakov lodi pomaly, ale seba-
vedome otvaraju brany turistom z celého sveta.
Palau obmyva aztrové more, kde Zje viac
ako 1500 tropickych druhov ryb, Zralokov, delfi-
nov, mant, krokodilov a vela druhov koralov. Nie
nadarmo sa Palau nazyva ,bozské akvarium”.
Mnohé ostrovy maju svoj viastny ekosystém,
uprostred niektorych najdete jazera. Najslansie je
MedUzové a skutocne v iom plavaju tisice velkych
meduz, ktoré vsak casom stratili schopnost ublizit.
More je v Palau cisté dokonca aj okolo hlavného
mesta a najndrocnejsi turisti povazuju tuto oblast
za jednu z troch najlepsich svetovych destinacii na
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V modernej spoloénosti by ste asi i
ry by netvzil po cestovani, objavi
po spoznavani zaujimavych lu
rozsiruje nas pohlad na svet, [
osobnosti. Tento trend navste
vsak vybera svoju dan, je i

nych kultdrne ,neznecis!

2 e

zii Pala dnym Z nich.

potapanie (viditelnost je az do hlbky neuveritel-

nych 40 metrov). V oblasti st niektoré svetozname

potapacské miesta, nabrl’klad Blue~Corner alebo
Ngemelis Wall, kde z velmi plytkej vody nahle pada
kolmé stena do 300 metrovej hlbky. K stale vacsej
obltbenosti medzi turistami prispieva aj tropicka
klima s celoro¢nymi teplotami okolo prijemnych 27
stupriov Celzia.

Co v3ak este viac pridava na pritazlivosti Pa-
lau je jeho zaujimava histéria. Prvymi Eurépanmi,
ktorf ostrovy objavili boli $panielski moreplavci uz
v 16. storodi. V roku 1899 ostrovy od Spanielska
odkupilo Nemecko a vznikla nemeckd koldnia.
Pocas 1. svetovej vojny boli ostrovy obsadené
Japonskom a stali sa jeho Uzemim. V roku 1944
doslo k obsadeniu Palau americkymi vojakmi. Vte-
dy sa na mieste, ktoré pripominalo raj, rozputalo
peklo. Japonska cisarska armada sa na invaziu pri-
pravila, z ostrova evakuovali vsetkych obyvatelov,
a tak sa boje odohravali len medzi vojakmi. Pocas
niekolkych mesiacov padlo sedem tisic Japoncov
a osem tisic Americanov. Aj preto je Palau dodnes
akymsi muzeom druhej svetovej vojny. Takmer
vetko tu jednu z najhorsich bitiek pripomina.
Znicené vojenské vozidla a tanky, mohutné japon-
ské deld ukryté v jaskyniach, americké pomniky
a japonské chramy, to vsetko dnes pritahuje po-
zostalych z obidvoch krajin. Ale Palau okrem tohto
mementa maju ¢o ponuknut aj milovnikom pokoj-
nejsej histdrie. Na severe ostrova Bai sa z tropicke;
vegetdcie tycia monolity, teda obrovské kamenné
dosky, casto s vytesanymi tvarami. Skaly st rovna-
kou zéhadou ako sochy na Velkonocnom ostrove.

mi hladali éloveka, kto-

\ miest, kultor a prostredi,
vanie celkom nespochybnitelne
Z nds spravit tolerantnejsie

ac ¢i menej exotickych miest si
moderného sveta aj do tradi¢-

~ este celkom nepodlahli masovému turizmu. Nenupadné *I'row

Histéria na vas bude dychat aj pri putovani medzi

" jednotlivymi dedinami. Cesty, ktoré tieto miesta

spajaju, su lemované tisic rokov starymi kamenmi
a vyzeraju ako miniaturne cesty z doby Rimskej
riSe. Najvacsim hlavolamom pre archeolégov -su
ale kopce vytvorené [udskou rukou Borubuduru,
ide 0 monumentalne kamenné chrdmy o velkosti
mensej hory. Najvacsi Borubudur je Chelechui na
juhu Babelthuapu. NavySe na Palau sa dodnes
zachovali mnohé kulturne zvyky Mikronézie. Na
druht stranu, tato spolo¢nost dokézala absorbovat
vela zvykov kolonidlnych mocnosti. A teda aj nap-
riek tomu, Ze na ostrove Koror, ¢o je aj hlavné mes-
to Palau, Zije len necelych desat tisic obyvatelov, tu
ndjdete muzea, Japonskom vybudované akvarium
a vyskumné stredisko.

Miestna kuchyna je tiez velkou Spongiou,
ktora vstrebava chute a vone z okolitych zemi.
Restaurédcie ponukaju jedlo z Taiwanu, Japonska,
USA, nebojte sa, ziadne fastfoody. V centre Kororu
ndjdete niekolko ndkupnych stredisk, internetové
kaviarne a hlavne mnozstvo centier pre potapacov.

Krasny biely piesok, pobrezie lemované pal-
mami, ktoré sa sklanaju v takmer nepochopitel-
nom uhle nad vody ocednu, bujnd tropickd ve-
getdcia plna kvitnucich orchidef a 50-tich druhov
pestrofarebnych vtdkov, a predovsetkym neoby-
Cajne rozmanity a podmanivy Zivot pod morskou
hladinou (vody v okoli Palau su krizovatkou troch
hlavnych morskych prudov sveta, ¢o sa odréza
na rozmanitosti tropického podmorského Zivota)
st hlavnymi lakadlami pre cestovatelov z celého
sveta.
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Palau - hidden tropical paradise in Micronesia
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You would hardly find someone
in our modern society who do-
esn’t dream of travelling, dis-
covering new places, cultures
and environments and meeting
inspiring people. Travelling in-
deed broadens our horizons
and turns us into more tolerant
beings. This trend is however ta-
king its toll because civilization
starts creeping into places and
cultures previously untouched
by it. There are only few places
in the world that haven’t fully
succumbed to lures of tourism
yet and Palau in Micronesia is
one of them.

This small country stretches across no more
than 500 km2 in the south-western Pacific Ocean
in Micronesia, around 800 km east of Philippines.
High season all ear round with average 27 degre-
es Celsius, only scarce rain showers through July
- October and the fact that Micronesia is outside
the typhoon belt make it a safe destination throu-
ghout the year. Palau consists of 16 small states
that form a chain of 26 main islands and a myriad
of uninhabited small islands, called Rock Islands.
These 300 mushroom-shaped volcanic and coral
islands are located in a large lagoon surrounded
by a barrier reef.

Palau gained independence from the USA
in 1994 and stayed only freely associated since
then. Unspoiled by industrialization, these pictu-
resque volcanic and coral islands are housing
countless underwater tunnels and ship wrecks
and are proudly welcoming tourists from all over
the world.

More than 1500 species of tropical fish,
sharks, dolphins, manta rays, crocodiles and
many corals inhabit the azure sea and make Palau
known as the divine aquarium. Many of these is-
lands build their own ecosystems and form lakes,
such as the Jellyfish Lake which is home to thou-
sands of huge jelly fish that are not dangerous to
humans.

Sea waters are crystal clear even around the
capital with visibility up to 40 meters and it is no
wonder experienced divers count this destination
to three best diving sports worldwide. Blue Cor-
ner and Ngemelis Wall are famous diving spots
where the edges of reefs drop down 300 meters
instantly.

The history of Palau is no less appealing.
First Europeans that set foot on the islands were
Spanish sailors in 16th century. Spain sold Palau
to Germany in 1899 and control passed to Japan
afterwards, until the territory was taken by Ameri-
can soldiers in 1944 during WWI.

Japanese imperial army prepared for the in-
vasion and evacuated all civilians, but the battles
resulted in 7000 Japanese and 8000 American
soldiers killed in only months. The remains of the-
se battles are scattered around Palau and make
it resemble a WWII museum. Military vehicles,
tanks, large Japanese cannons hidden in caves, US
memorials and Japanese temples attract visitors
from both countries, but there are other historical
points of interest that aren't stained by bloodshed.

Massive stones and rocks with carved faces,
also known as monoliths, are attracting visitors
just like their counterparts found on Easter Islands.

History of this place is palpable on every step
of your way. When passing by the villages, the
roads are lined with ancient stones, resembling
miniature roads of Roman Empire.

Borobudur, man-made temples of the size
of a hill baffle archeologists. Chelechui, located
south of Babelthuap is the oldest one of them.
Additionally, many Micronesian cultural imprints
are to be found here, although the indigenous so-
ciety adopted many habits of the conquistadores.
In spite of having only around 10,000 inhabitants,
island Koror, the capital of Palau, is home to many
museums, a Japanese aquarium and a research
center.

Local cuisine has been flavored by various
tastes and smells from neighboring countries. In-
stead of fast food, restaurants offer Taiwan, Japa-
nese and US dishes. There are several shopping
malls and internet cafés in Kororu, divers will ap-
preciate the abundance of diving centers.

Sparkling white sand, beaches lined with
palm trees that hang over the ocean in unimagi-
nable angles, lush tropical vegetation, blooming
orchids, 50 species of colorful birds and above all,
an incredibly diversified and fascinating underwa-
ter life that thrives because of three major ocean
currents meeting in Palau, keep attracting trave-
lers from across the globe.
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Veéne neuspesny nominant na Cenu Akadémie,
Leonardo DiCaprio, si aj napriek nepritomnosti
pozlateného Oscara vo svojej obyvacke uvziva naj-
lepsie obdobie svojho Zivota. Jeho posledny film
Vlk z Wall Street patri medzi tie najlepsie, ale aj
najkontroverznejsie.

©0000000000000000000000000000000000000000000000000000000000

Text: Erik Striz

Foto: Paramount Pictures

TAG Heuer

Koncert hereckého umenia zasadeny do prostredia velkého biznisu,
drogovych party, bohatstva a moralnej nesputanosti, navyse zalozeny na
skutocnych udalostiach. Snimka VIk z Wall Street (2013) patri nielen k tym

LEONARDO DiCAPRIO

najuspesnejsim a najzaujimavejsim, ale zaroveni k najkontroverznejsim.

\MARTIN SCORSESE ~..
TH E WO LF Leonardo DiCaprio uz nie je tou postavou romantického chlapca, do ktorej
OF WALL STREET je zaskatulkovany od roku 1997 vdaka snimke Titanic.

Jordan Belfort, stvarneny Leonardom DiCapriom, bol v ¢ase svojich naj-
vacsich zivotnych Uspechov v prostredi Wall Street zndmy svojim vyberanym
vkusom a dérazom na kvalitné doplnky. Apeloval aj na hodinky a najblizsou
sa mu stala znacka Rolex. A prave tu vznikol zaujimavy konflikt zaujmov
a paradox.

Na jednej strane Jordan Belfort ako priaznivec hodiniek znacky Rolex,
na druhej strane jeho stvarnitel Leonardo DiCaprio ako ambasador znacky
TAG Heuer. A medzi nimi rezisér a scenarista filmu, Martin Scorsese, ako
fanusik a tvar znacky Rolex. Vyzera to tak, ze Rolex mal prevahu, ale zrej-
me nie dostatocnu, pretoze na ruke hlavnej postavy sa nakoniec objavovali
modely od TAG Heuer.

Hodinky TAG Heuer sa vo filme objavili viackrat a dockali sa dokonca
aj Stylovej prezentacie, ktord mozno oznacit aj ako spektakularnu. Spravne
identifikovat jednotlivé modely je vsak otdzkou na odbornikov a zarytych
fanusikov znacky TAG Heuer, pretoze na prvy pohlad zdielaju viacero ¢rt
s povodnymi rolexkami. Skutocny Jordan Belfort si uzival viastnictvo hodi-
niek Rolex GMT Master v zlatom prevedeni, DiCaprio mal vsak na rukdach
(striedavo na pravej a lavej) TAG Heuer Series 1000. Podobnost tychto mo-
delov je viac ako pozoruhodna.

Mnozstvo zaberov s rozumne obsiahnutymi hodinkami, ale aj ndpadny
spomaleny zaber hodiniek vhodenych do davu sa stali jednymi z tych, kto-
ré patria do siene slavy product placementu, tak aj do scén typickych pre
samotny film. V tomto ohlade v3ak plati, Ze tvorcovia filmu nezabudli na
samotného divéka a nesnazia sa mu vtlacit do pozornosti prehnane velké
mnozstvo znaciek, ako to mame moznost vidiet v mnohych inych velkoroz-
poctovych filmoch.

Okrem uvedenych TAG Heuer Series 1000 sa vo filme objavili aj ho-

dinky z portfélia Rolexu, TAG Heuer tiez poskytol unikatne dobové hodinky
TAG Heuer 2000 WN5141 a modely sérii 6000 (90. roky) a 3000 (80. roky).
Celkovo ich tvorcovia filmu objednali az sedemnast.
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Notoriously unsuccessful Academy Award
nominee Leonardo DiCaprio enjoys the
time of his life in spite of the absence of
a gilded Oscar in his living room. His most
recent movie Wolf of Wall Street belongs
to his best, but also most controversial P4
movies. /

Hodinky

Wall Street
euer

A symphony of acting in the world of big business, drug parties, wealth
and loose morals is based on a real story. Wolf of Wall Street (2013) is one of
the most successful and intriguing yet most controversial movies. Leonardo
DiCaprio is no longer the romantic boy he has been since 1997 thanks to
Titanic.

Jordan Belfort portrayed by DiCaprio was known for his exquisite taste
in luxury accessories in the times of his greatest lifetime achievements. He had
a weakness for watches and Rolex became his favorite brand. This caused
conflicting interests and posed an interesting paradox with Jordan Belfort and
his passion for Rolex on one hand and Leonardo DiCaprio as the ambassador
for TAG Heuer on the other. For a while it seemed that had Rolex won the
case but the main character wore TAG Heuer in the end.

TAG Heuer watches made a couple of appearances in the movie and
in one spectacular scene in particular. Only TAG Heuer fans and experts can
identify individual models because these share many similar features with Ro-
lex. The real Jordan Belfort was the owner of Rolex GMT Master model in
gold; DiCaprio was wearing TAG Heuer Series 1000 in turns on his left and
right wrist. The similarity of the two models is striking.

Scenes depicting the watch in an unobtrusive way and the obviously
slow detail of it being thrown into the crowd belong to iconic movie scenes
and to hall of fame of product placement. At the same time the producers
have kept their audience in mind and don't try to squeeze in too brands as
we can see it being done in other big budget movies.

Besides the previously mentioned TAG Heuer Series 1000 also watches
from the Rolex family appeared on the screen, to be precise models Submari-
ners, Daytona and IWC Pilot. Among others TAG Heuer provided the unique
contemporary model TAG Heuer 2000 WWN5141 and 6000 series (90s) and
3000 series (80s).
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Pavlina Lukaéova, asistentka vyzivy
Poliklinika ProCare Centrdl, Bratislava

S oteplenim a pridelom jarnych lGéov mézeme
zacaf s napravenim vsetkych doterajsich zlo-
zvykov v nasom stravovacom rezime. Znizenie
telesného pohybu na minimum a nespravne
stravovacie navyky, spolu so zle zostavenym
jedalnym listkom poéas vianoénych sviatkov a
zimy, sa totiz odzrkadlujb na nasej zlej nalade

a nasledne aj na telesnej hmotnosti.

Orgédnom, ktoré sme zatazovali celé zimné obdobie tucnymi a pres-
ladenymi jedlami, treba dopriat trochu oddychu. A na zaciatok nam
pomdze mald jarnd detoxikacia. V jarnom obdobi sa zvysuje funkénost
pecene, ktora sa podiela na prefiltrovani skodlivych latok a nasledne ich
posiela do nasich tukowvych zésob. Tak ako pecen, rovnako aj oblicky zo-
hravaju velku dlohu pri filtrovani. Oznacuju sa aj ako druhy najdolezitejsi
detoxikacny organ, treba im preto dopriat oddych a regeneraciu.

Pozor ale, detoxikdcia totiz nie je diéta. Pomdze ndm lepsie sa citit,
mézete pri nej zhodit pér kil, ale nevnimajte ju ako diétu. Velmi vhodné
je dopriat si aj neskér aspon jeden den do tyzdna tzv. detoxikacny den
alebo dopriat naSmu telu nieco dobré kazdy der.

Prisposobte vas jedalny listok pracovnému vytazeniu, chutiam
a zdravému zivotnému stylu. Jedlo vas zacne bavit a nie unavovat.

V prvom rade zabudnite na celodenné hladovanie, kde vas denny
prijem bude obsahovat len vodu, pripadne detoxikacné vyzivové dopln-
ky, kokteily, tabletky, prasky. Nastane cas, kedy si vase telo bude ziadat
jedlo a bude ovela horsie, ked sa budete musiet poriadne prejest. Ne-
robte nebezpecné veci vasmu telu!

Na zaciatok si povieme, ako dolezity je pitny rezim. Pri detoxikac-
nych drioch je potrebné zvysit prijem tekutin aspon na 2,5 az 3 litre
denne. Ich prijem je dolezity, nakolko pomaha telu vylucovat vsetky
skodlivé latky z tela. Vhodné st bylinkové caje (napr. tie, ktoré obsahuju
antioxidanty), ovocné stavy, mineralne vody. Nepite cely deri jeden druh




napr. mineralnej vody, striedajte to. Skuste si kaz-
dé rano do odstétej vody nakvapkat par kvapiek
citronu a vypit. Napoj je povzbudzujci pre travia-
ci trakt, pomoze k novému Startu do dnia a verte,
Ze vas preberie.

Vylucujeme vsetky mastné jedla, vyprazané,
pecené, z tucnych druhov masa, prekorenené,
presladené. Rovnako aj ochutené vody (cola,
sladené mineralky, osladené dzusy atd.), kavu,
alkohol. Pokial mate silnu volu, skuste vylucit
fajcenie.

Vieme, comu sa mame vyhybat, Ze je dole-
Zité vela pit. Urcite vas preto zaujima, ¢o vlastne
pocas detoxikacnej kiry mézeme jest.

V prvych diioch zac¢iname zeleninou a ovo-
cim, ktoré rozdelime do 5 jedal pocas dna. Ovo-
cie a zelenina by mali v prvych drioch obsahovat
80% denného prijmu. M6zeme ich skombinovat
s otrubami, ovsenymi vlockami, lanovymi semiac-
kami. Zacat mozete zeleninou (ovocie a zeleninu
v ten den nemiesajte), rozdelte si ju do 5 jedal
a hlavné jedlo si pripravte na tepelny sposob (du-
send zelenina, vyvar zo zeleniny, Salaty - POZOR
na dressingy, ktoré obsahuju prisady). Pri vareni
nepouzivajte zbytocne vela tukov. Nasledne na

Zdravie

druhy den mézete vyskusat ovocny der. Pozor
na kombindciu s ovocnymi Stavami, ktoré maju
vysoky obsah cukru. Velmi vhodné su jablcka,
grapefruity, ananas, granatové jablko, citrény,
pomarance, visne, egrese, ribezle. Pokial niektoré
druhy ovocia este nie su v sezone, volte ich v su-
Senej forme.Tu si treba davat tiez pozor na suse-
né ovocie s vysokym obsahom pridaného cukru.

Dalsie dni postupujeme nadalej s prevahou

zeleniny a ovocia, len postupne priddvame po-

traviny, ktoré maju tiez velmi vysoky obsah nas-

mu telu prospesnych zivin. Napriklad ryby, kuisok | et

uduseného kuracieho mésa, tofu, trosku orechov e

do %alatu, aj nadalej nezabldajte na tekutiny. § X

Ku koncu detoxikacie (6. - 7. der) si pripravte 7 -

na obed zemiaky, pripadne trochu ryzZe so zele- . 1

ninou. y
Upozorfiujem, pred kazdym zacatim akej-

kolvek jarnej detoxikacie sa poradte so svojim le-

kdrom. Neodporucam ju pacientom trpiacim na

vysoky krvny tlak, cukrovku, tehotnym zenam,

detom do 15 rokov a pri akejkolvek Specidlnej SR ) s
diéte alebo Standardizovanych diétnych postu- TS, T,
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Warmer days and the arrival
of first sunrays herald the time
of ditching all bad habits when
it comes to our eating. Lower
physical activity combined with
unhealthy eating habits and
the unfavorable composition of
the typical holiday menu during
winter unavoidably reflect in our
bad mood, followed by the typi-
cal weight increase.

Especially organs overloaded with fats and sugars in winter need some
rest which can be started easily with a spring detox. Liver function increases
in spring time. Liver filters toxins and then sends them to our fat tissue. The
kidneys play a vital role in filtering toxins as well, being the second most
important detoxing organ which is also why they benefit from a lower toxin
influx so they can regenerate.

A detox is not to be confused with a diet. It makes you feel better, you
can even lose a couple of pounds, but it certainly isnt the same as a diet. It
is advisable to continue a detox for a day every week or to infuse a portion
of goodness every day.

Your workload, daily routine, your taste preferences and a healthy life-
style in general need to be taken into consideration when composing your
daily menu. This way food preparation becomes an enjoyable rather than
exhausting experience.
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Fasting all day with daily intake limited to water or detoxifying nutrition
supplies such as cocktails, pills or powder mixtures is not the way to go
because your body will ask for the missing food which will result in a much
severe overeating. Don't put your body under strain.

First of all, the crucial role of the correct water intake has to be men-
tioned. Increase water intake during your detox days up to 2,5 — 3 | daily.
Water helps the body to flush all toxins which is what makes it so important.
Herbal teas (for example those that contain antioxidants), fresh fruit juices
and mineral waters are most suitable sources. If you chose to drink mine-
ral water, try more brands and don't drink just one of them all day long.
Drinking a glass of water with a couple of drops of lemon every morning
stimulates the intestines and creates a fresh start into the day.

Eliminate all greasy, fried, baked or fat foods and meats, as well as any
over-spiced or over-sweetened meals. The same goes for sodas (coca cola,
sweetened mineral waters, sweetened juices, etc.), coffee and alcohol and
those with a strong will eliminate smoking on the top. You are aware of the
key role water plays in the process and you know which foods to avoid and
now we can discuss what it is you can consume during a detox.

Start with vegetables and fruits divided into five portions during the
day. The fruits and veggies in the very first days should make up to 80 %
of your daily intake. They can be combined with brans, oatmeal and flax
seeds. Try a vegetable day first (fruits and veggies should not be consumed
on same day), divide it into five portions. One of these portions can be
prepared by using heat (steamed vegetables, vegetable brew or salad, but
stay away from dressings that contain too many ingredients), but be careful
not to use too many fats.

Try having a fruit day the next day. Combine fruit juices in moderation
since they contain a lot of sugar. Apples, grapefruits, pineapples, pomegra-
nates, lemons, oranges or sour cherries are a recommended choice. You
can still eat them dried even if outside the season; however beware of dried
fruits that contain too much added sugar.

Spend next days in a similar fashion by consuming mostly veggies and
fruits while adding nutritionally high foods such as fish, steamed chicken,
tofu or nuts and keep watching your water intake. The closer you get to
the end of your detox (6th-7th day) you can try adding potatoes or rice and
vegetables.

Consult a health professional before you start detoxing. High blood
pressure, diabetes, pregnancy, minor age and a special diet are some of the
contraindications.
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Kombinovana spotreba a emisie CO, automobilu Octavia Combi: 3,8 - 6,7 1/100 km, 99 - 156 g/km. llustracné foto

Ziskajte teraz model SKODA Octavia Business, ktory vam poskytne vysoky komfort vdaka atraktivnej vybave ako:

Bi-xendnove svetlomety s AFS Bluetooth

LED zadné svetl3 Disky z lahkych zliatin

Radio BOLERO s dotykovym displejom LIGHT ASSISTANT so svetelnym a s dazdovym senzorom
Automaticka klimatizacia Tempomat

Parkovacie senzory vpredu a vzadu a mnoho dalsieho

Viac informacii ziskate u vasho najblizsieho autorizovaného predajcu znacky SKODA.
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Precenujeme globalizaciu?

Filip Orth III.
(15) | Bratislava | CEO PHORTEC, s.r.0., student of Galileo High School

Globalizacia je v dnesnej dobe
vysoko nadhodnotena. Sa-
motny pojem globalizacia ma
vo svete $pecificky vyznam

a oznacduje spoloénosti alebo
organizacie, ktoré si zacinajo
vytvarat medzinarodny vplyv
alebo rozsiruju svoju oblast
poésobenia v medzinarodnom
meritku.

NajcastejSie sa s globalizaciou stret-

neme pri vysvetlovani rozpinavosti med-
zinarodnych, globélnych alebo svetovych
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trhov. Napriek tomu, ze prikladov globa-
lizovanych spoloc¢nosti nachadzame vo
svete  mnoho, ucebnicovym prikladom
spoloc¢nosti s celosvetovym pdsobenim je
Procter&Gamble. Avsak globalizacia ako
takd je nadcenena a casto povazovana za
rozsirenejSiu, ako v skutocnosti je, pricom
presny opak je pravdou, ¢o dokazuju via-
ceré Statistiky a data.

V praxi je tato tedria zndma pod
prezyvkou ,globaloney” a viaceré Statis-
tiky ju potvrdzuju; znamym prikladom je
pocet telefénnych hovorov. Ludia zvyknu
pouzivat svoje telefény aj na medzinarod-

né hovory, neobmedzuju sa vylucne na tie
doméce. Na zéklade toho preto je potom
pomer medzi domacimi a zahrani¢nymi
hovormi casto preceneny. Jedna Statisti-
ka pomocou grafu ukazuje dve percen-
td medzindrodnych hovorov, ludia maju
vsak sklon toto ¢islo v svojich predstavach
mnohondsobne nafuknut. Vacsina [udi
odhaduje pocet medzinarodnych hovo-
rov na 30 percent namiesto skutocnych
dvoch. Velmi podstatné je tym padom
pochopit ludskd nachylnost prehanat aj o
globalizacii, pretoze rozdiel medzi 2 a 30
je znacny.



Skutoc¢nost, ze vsetky krajiny na sve-
te maju jedného hlavného exportéra, iba
podporuje globaloney. Viaceré Statistiky
dokazuju, ze rovnaky alebo velmi po-
dobny jazyk je pre exportujice a impor-
tujuce krajiny délezitejsim faktorom, ako
napriklad geografickd poloha susediacich
krajin. Globaloney je v dnesnych drioch
hortcou témou, pretoze sa nds vsetkych
dotyka a ludia maju stale zvySujlucu sa
tendenciu globalizaciu preceriovat coraz
zanietenejSie. Tato téma zostdva nada-
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lej kontroverznou, no ako vsak exporty
mnohych spolo¢nosti, dostupné Udaje
a globaloney naznacuju, rozsah globaliza-
cie nie tak vyznamny; ako sme to videli
na priklade telefénnych hovorov.

Ja osobne suhlasim s nazorom, ze
globalizécia je precenovana komunitami
na celom svete a myslim si, ze telefénne
hovory, televizne programy a internetové
stranky nie su globalizované do tej miery,
do akej sa zdaju byt. Napriek tomu si mys-
lim, Ze tento trend predstavuje budicnost

sveta a spoloc¢nosti, organizécie, produk-
ty a vobec vsetko sa bude uberat prave
tymto smerom, ktory bude naskokom pre
hocikoho v dalekej alebo dokonca blizkej
buducnosti. Pre mnohé produkty a sluzby
predstavuje spdsob Uspesného prenik-
nutia na zahrani¢ny trh. Napriek tomu
zostava globalizédcia nadalej preceriova-
nad a pokial ludia nepochopia jej zaklad-
ne principy si nemyslim, Ze sa to v blizkej
buducnosti zmeni.

Is globalization
overestimated?

Globadlization is greatly ove-
restimated in the present time.
The term “globalization” has a
specific meaning in the world
as it describes businesses or
organizations developing an in-
ternational influence or starting
to operate at an international
scale.

It is mostly being presented as a
phenomenon explaining the sizes of in-
ternational, global or world markets. A
textbook example of a globalized compa-
ny that stretches throughout the world is
Procter & Gamble, even though there are
many examples of globalized companies
and products. Globalization is being ove-
restimated and people often think that
globalization is more wide spread than
it really is yet quite the opposite of what
the people think about globalization is
true as proven by several documents and
statistics.

The nickname that many people use
when talking about this phenomenon
is “globaloney”. Many statistics serve
as supporting evidence; a well-known
example is the number of telephone
calls. People tend to use phones to call

people internationally; they don’t limit
their habits to local calls. Based on this
one fact people often overestimate the
percentage of calls made locally and
internationally, therefore globally. One
particular statistic used a graph to de-
monstrate that the percentage of inter-
national phone calls was only about 2%
yet when asked to guess people were
inclined to think the numbers multiplied
quite significantly. The majority estima-
ted this increase to be around 30% in-
stead of the actual 2%. It is therefore
quite essential to understand the human
tendency to overestimate globalization
since there is a major difference between
a 2% and 30% increase.

Another factor feeding globaloney
is the fact that all the countries in the
world have one major exporter. Several
statistics prove that a similar or identical
language matters more than geographi-
cal proximity when it comes to exports
as it is in case of neighboring countries.
Globaloney is a hot topic to discuss no-
wadays because it is all around us and
people still tend to overestimate globali-
zation even more feverishly than before.
It remains controversial if globalization is
in fact overestimated as much as it ap-

pears, but as many companies’ exports
or statistics show, as discussed on the
case of local and international phone
calls, globalization is overestimated to
a certain extent as the term globaloney
suggests.

My personal view on globalization
in its current form is clear — | consider
it pretty much overestimated in com-
munities around the world and | think
that phone calls, television programs and
websites aren’t as globalized as they may
seem. Even though globalization might
be overestimated at the moment | ne-
vertheless believe it to be the future of
our world. All companies, organizations,
products and anything else will tend to
globalize in the future along with this
trend and it can be a head start for anyo-
ne in the far or even near future as more
and more organizations globalize.

This is the way that can help many
types of products and services around
the world to expand into global markets
and thrive. Globalization continues to be
overestimated in spite of that and | don’t
expect much to change about in the near
future until people understand the way
globalization framework principle works.
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Tohtoroéné novinky od firiem
Samsung alebo LG Electronics
naznaéuju, ako bude vyze-

raf vyvoj displejov v blizkej
buduicnosti. Ustrednym moti-
vom je energeticka nenarog¢-
nost, nizkondkladovost vyroby,
vysoké rozliSenie a ohybnosft.

Ohybné displeje nie su celkom novou
zdlezZitostou, ale az v tomto obdobi moze-
me hovorit o ¢rtajicom sa trende a sku-
tocne vysokej kvalite obrazu. Dodnes velko-
vyrobcovia elektroniky stali pred dopytom
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po zvysovani kvality zobrazenia tradi¢nych
pevnych plochych displejov, pricom az v po-
slednych dvoch rokoch sa im podarilo napl-
nit ocakavania najnarocnejsich klientov. Rec
je najma o technoldgiach Super AMOLED,
IPS LCD a P-OLED.

Dnes mame moznost stretnut sa s via-
cerymi typmi ohnutych farebnych displejov,
pricom iba jeden z nich umoznuje aj aktivnu
flexibilitu. Riesenie od Samsungu pouzité
v smartféne Galaxy Round je sice zahnuté,
ale nie ohybné. Slavny elektronicky papier
je sice ohybny, ale ciernobiely. S plne ohyb-
farebnym,

nym, energeticky priaznivym

azovar
yorriexabill

(e
-4

12

a navyse narazuvzdornym displejom prislo
az LG Electronics v 6-palcovom smartfone
G Flex. Tento zahnuty smartféon mozete
prisadnut a vyrovnat bez obavy, ze by sa
poskodil. Je tomu tak vdaka progresivnym
syntetickym materidlom pouzitym pri ochra-
ne aktivnej casti displeja a jeho samotnou
technolégiou s urcitou mierou pruznosti.
Podla Ondreja Oubrechta, key account
manazéra spoloc¢nosti LG Electronics, maju
flexibilné displeje pred sebou velmi pozitiv-
nu buducnost nielen v priemysle s mobil-
nymi telefénmi pre koncovych zakaznikov,
ale aj pre firmy a dokonca mesta. ,Na tie-




to displeje je velky dopyt naprie¢ trhmi aj
dizajnérmi.” tvrdi Oubrecht a pokracuje:
,Buducnostou su aj ohybné displeje napri-
klad na stlpoch verejného osvetlenia. Vtedy
sa mestam mobZe investicia do osvetlenia
vdaka prenajimaniu displejov na reklamu
vratit rychlejsie.” Zaroven dodéva, ze pri-
chadzajuci trend zdokonalovania a vyuziva-
nia ohybnych displejov by nemal byt kratko-
dobou zélezitostou, akou boli 3D displeje.
Vyvoj a nasledne znizovanie nékladov
na vyrobu ohybnych a/alebo zakrivenych
displejov sa bude tykat Sirokého spektra
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réznych odvetvi, ktoré sme dodnes pova-
zovali skor za sci-fi. Postupnym pokrokom
sa pravdepodobne dockdme lahkych, ohyb-
nych, odolnych a energeticky nenarocnych
rieseni vhodnych aj na pouzitie na obaloch
potravin a inych produktov, ako doplnok
ku tlaci alebo v spomenutom reklamnom
odvetvi.

Dalej najdu malé ohybné (alebo aspori
zakrivené) displeje uplatnenie v hernom
priemysle a sfére s virtualnou realitou. Len
niekolko dni pred uzévierkou tohto vyda-
nia magazinu svet obletela sprava, ze Fa-

cebook akvizoval spolo¢nost Oculus, ktora
sa zaoberd vyvojom headsetov s virtudlnou
realitou. Za neuveritelné dve miliardy ame-
rickych dolarov. Préve v tychto , VR headse-
toch” by mohli ohybné displeje znamenat
vyznamny evolucny skok.

Ohybné displeje a spoloc¢nosti, ktoré sa
zaoberaju ich vyvojom a obchodovanim, by
teda mohli byt lukrativnym priestorom pre
investovanie. Tym su napokon technolo-
gické korporécie a dokonca aj startupy uz
niekolko rokov a nevyzerd to tak, Ze by sa
mal tento trend v najblizsich rokoch menit.

The future of screens lies

Ondfej Oubrecht (LG Electronics CZ & SK)

This year’s new arrivals from
Samsung and LG Electronics in-
dicate the trend of display solu-
tions in near future. Main topics
are energy efficiency, low cost
production, high resolution and
elasticity.

Elastic screens aren’t a brand new to-
pic, but it is only now we can speak of an
emerging trend and a really high picture
quality. Large electronics manufacturers
have been facing demand for higher pictu-
re quality of standard flat screens and only
recently succeeded to meet the highest cli-
ent requirements in form of Super AMO-
LED, IPS LCD and P-OLED technologies.

Today there are many types of elastic
color screens but only one is truly flexible.
The solution Samsung used in its Galaxy
Round is round, but not elastic. The famous
e-paper is elastic, but black and white. Only
LG Electronics launched a fully elastic, ener-
getically efficient and shock proof color

screen in the 6 inch G
Flex smartphone.

You can sit on
this curved smartpho-
ne and straighten it
back without causing
any damage thanks to
progressive  synthetic
materials used for pro-
tection of the active
screen area and the
technology itself that
provides certain flexi-
bility.

Ondrej Oubrecht, key account ma-
nager of LG Electronics is convinced that
elastic screens have a bright future not only
in the mobile phone industry with its end
users, but will also benefit companies and
cities. ,We face a huge demand for the-
se screens across many markets and desi-
gner brands”, he states. , Elastic screens on
street lights, for example, are our future.
The return on investment in street lightning
will be much quicker due to the advertising
space it provides,” he continues, and adds
at the same time that an upcoming trend
of use and development of elastic screens
won't be a short term affair as in case
of 3D screens.

Following deve-
lopment and
production
cost  cut-
for

and/
or curved

ting

elastic
dis-
plays will concern a wide

in flexibility

spectrum of various industries that were
considered sci-fi only until recently.

Step by step, lightweight, elastic, du-
rable and energetically efficient designs will
be introduced that are also suitable for ad-
vertising or as an addition to print for food
and other product packaging.

Smaller elastic (or at least curved)
screens have also considerable potential in
gaming and virtual reality industries. Face-
book made the worldwide headlines only
days before our copy date when it acqui-
red Oculus, a company specialized in virtual
reality headset engineering for staggering
two billion dollars. Elastic screens could be
a big jump forward for the very same VR
headsets.

Elastic screens and companies dealing
in their engineering and production could
turn into lucrative investment opportu-
nities, as it was the case with technology
corporations and star-ups for many years,

since this trend isn't likely to change its
in the

direction
coming
years.

UnitedLifel 55




Zdravie ® Health

|

C) dejfa 3,

Sona Zajaéekova
(27) | Bratislava | United Farms

V prvom rade by som chcela
spresnit nasledovné - netvrdim,
Ze som stopercentny vitarian,
pretoze by to bola ¢ista loz. Nie
som. Stdle pravidelne podlie-
ham radostiam rafinovaného
cukru a vysledkom vychyre-
nych rakioskych pekdarenskych
zruénosti.

Ale mézem cestne prehlasovat, ze som
vitaridnom v srdci, pretoze pevne verim
v to, aj ked mnohé cesty vedu do Rima, ze
tato pretransformuje vas zivot.

Pravidla hry v surovej strave st priame
a jasné — vynechat tepelnd upravu. Co sa
70 zaciatku moze javit ako nemozna uloha,
ma obrovsky potencial stat sa vasim kaz-
dodennym tancom s vlastnou kreativitou
a potulkami menej vychodenymi cestami.
Pri rozhodovani o tom, ¢i je vasa potrava
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skutoc¢nou potravinou, plati — ak neviete ur-
¢it rastlinu alebo zviera, z ktorého pochéad-
za, nejedzte to. Ak Cisto surova strava pre
vas v tomto momente nie je tym pravym,
konzumacia skuto¢nych potravin nim bude.

V najlepSom pripade to zahffa vas
sposob zivota, stav vasej mysle a vasho srd-
ca. Moj uz aj tak velmi volnomyslienkarsky
pristup k jedlu sa zmenil v tom zmysle, ze
pred konzumdciou hoci¢coho som najprv
zhodnotila nasledovnu otdzku: Doddvam
prave svojmu organizmu zakladné stavebné
prvky a ziviny, alebo je to iba prazdna var-
ka? Ak je to iba prazdna varka, ¢o je mojim
doévodom na konzumaciu? V mojom pripa-
de zmena sposobu, akym vnimam jedlo,
viedla k automatickému zvyseniu prijmu su-
rovych a skuto¢nych potravin, a to iste plati
aj naopak. Vychutnajte si stihlejSiu postavu,
ak to je tym, ¢o hladate, no najprinosnejsou
pre vas bude ziskana lahkost bytia. Okrem

réznych inych nezelanych vedlajsich efek-
tov, cukor a spracované potraviny ovplyv-
nuju hormonalny systém, ktory ma znacny
a nezabranitelny dopad na to, ako sa citite
po emocionalnej aj fyzickej stranke, ale je
to hlavne dopad na emdécie, ktorého si [udia

Tazké jedla vas stiahnu so sebou. Prézd-
ne cukry vas nechaju prazdnymi nadalej.
Tuky sposobuju osamelost. Klticom k tejto
rovnici je jednoduché uvedomenie si toho,
ze sa stavame tym, o jeme, v prenesenom aj
skuto¢nom zmysle slova. Uz len to je dobrym
dévodom na to, aby ste zacali budovat svoje
telo s vacSou starostlivostou. Ponukam zopar
tipov, ako zacat.

1. Vyuzite predstavivost pri vyrobe ran-
nych smoothies a vyberajte si sezénne,
ak je mozné i lokalne ovocie. Pridajte
zazvor ak potrebujete nakopnut imu-



nitu. Rozmixovanim ovocia a zeleniny
s pridanim vody do formy smoothie
ziskate tak vsetko to dobré, ¢o v nich
je. Ak by ste ich miesto toho iba odsta-
vili, zbyto¢ne vyhadzujete vela duziny,
€o znadi vela vlakniny, ktord napoma-
ha peristaltike, znizuje cholesterol,
cukor v krvi a sluzi ako prevencia pred
srdcovymi chorobami.

2. Predpokladam, ze nasi citatelia si su
vedomi spornej otazky konzumacie

Zdravie ® Health

lepku. Netvrdim, Ze musite nacisto
prestat s chlebom, no psenica v dnes-
nej podobe nema so psenicou spred
50 rokov vela spolo¢ného. Ak sa vam
to nezdd, skuste vynechat lepok na
tyzden, alebo iba par dni a posudte
sami.

3. Dajte sa s ludmi do re¢i. Ak pozna-
te miestnych trhovnikov a farmarov,
moézete si byt isti, Zze organickymi su
aj vase potraviny, nielen ich Stitok.

4. Ak ste na bezmasitej strave, posypte
si kazdé jedlo konopnymi semiacka-
mi. Su totiZz najuzasnejsim, najzdrav-
$im a najbohatsim zdrojom proteinov
a esenciadlnych mastnych kyselin.

Nezabudajte, Ze su to tie malé, ale za
to pravidelné rozhodnutia, na ktorych naj-
viac zalezi. Tak, ako sa dobrd nalada zmeni
na dobry den, ktory sa meni na dobry Zivot,
tak sa vy s kazdym kdskom skutocnej stravy
budete menit na stastnejsieho ¢loveka.

Just eat real food

First of all, let me put this
straight - I’'m not saying I’'m

a 100% raw foodie in real life
because it would be a bold
lie. I’'m not. I still regularly
succumb to the joys of refined
sugar and the tasty results of
famous Austrian baking skills.

But | can honestly say I'm a 100 % raw
foodie at heart, because | firmly believe that
even though many roads lead to Rome, this
one will transcend your life.

Raw food keeps the play rules bold
and simple —don’t cook it. What may seem
to be an impossible task at first has a tre-
mendous potential to turn into everyday
dance with your creativity and set you on
a way less traveled before. When it comes
to real food - if you can’t identify the plant
or animal it comes from, don’t eat it. Most
of the products on our supermarket shel-
ves didn't exist hundred years ago. If ea-
ting raw is not your calling at the moment,
eating real will be.

Preferably we talk about
way of living, a state of mind
and a state of heart. The way
| approach food which was al-
ready very liberal changed in
a sense that before consuming
anything | assessed the fol-
lowing criterion —am | supplying
my body with essential building
blocks and nutrients or is this
empty load? If it is an empty
load, what makes me eat it?
In my case, changing the way
| perceive food conditioned me to an auto-
matic increase of raw and real food intake
willingly while the same applied vice ver-
sa. Enjoy the slim silhouette if that is what
you are after, yet | guarantee you it is the
lightness of being you will benefit from the
most. Besides causing many kinds of funky
stuff to your body, sugar and processed fo-
ods demonstrably influence your hormonal
system having a significant and inevitable
effect on the way you feel emotionally and
physically, one being inseparable from the
other, but it is usual the emotional effect
of food people are not aware of. Heavy
foods take your down with them. Sugars
make you feel empty. Grease makes you
feel alone. The key to this equation lies in
one prosaic epiphany - you become what
you eat, metaphorically as well as literally.
It is a good reason to start building yourself
with more care. Here are some extra tips to
get you started.

1. Get creative with your morning smo-
othies. Opt for seasonal, preferably

local fruits. Add ginger if you immu-
nity needs a boost. Blending fruits
or veggies with water into a smo-
othie gives you all the goodness. If
you juice instead, you are wasting
a lot of pulp which is fiber which
maintains bowel health, lowers cho-
lesterol, blood sugar and prevents
heart disease.

2.1 assume that our readers are awa-
re of the gluten controversy. I'm
not asking you to stop eating bre-
ad altogether - all | suggest is that
the wheat we consume today has
nothing to do with its counterpart
50 years ago. If in doubt, go gluten-
free for a week or even a couple
of days and see the difference for
yourself.

3. Get chatty. Knowing your local mar-
ket vendors and farmer will ensure
you get the real organic stuff, not
just a label.

4.1f you are off meat, sprinkle hemp
seeds all over your salads and other
dishes. They are the most amazing,
healthiest and rich source of protein
and essential fatty acids.

Remember, small yet regular decisions
matter the most. As a good mood turns
into a good day that turns into a good life,
so will every piece of real food turn you into
a happier person.
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Sergly Stakhovsky:

I
i

SWEIMIABIcZité konat dobro”

Sergeiy Stakhovsky (6. januar 1986, Kyjev) je su€asny ukrajinsky profesiondlny tenista. Pro-
fesiondlom sa stal v roku 2003 a hral prevaine na Grovni Challenger v rokoch 2005 az 2008.
Najvyssie umiestnenie v rebricku ATP v dvojhre dosiahol v septembri 2010, kedy bol na 31.
mieste a rovnaky mesiac obsadil 33. miesto vo Stvorhre. Svoj prvy kariérny titul ziskal v marci
2008, kedy sa umiestnil ako lucky loser na 209. mieste a vo findle zdolal vysoko nasadené-
ho Ivana Ljubiéi¢a a stal sa prvym lucky loserom, ktory ziskal titul od ias Christiana Miniussi
v roku 1991. Je starsim bratom tenistu Leonarda Stakhovskij. V sGéasnej dobe ho trénuje
Alexander Sobkin. Tenista je znamy zdolanim sedemnéasobného vitaza a obhaijcu titulu Rogera
Federera v 2. kole Wimbledon2013, ¢im ukoncil jeho rekordnych 36 po sebe iducich grandsla-
movych stvrifindle titulov.

. N




1. U Vas v rodine je tenis popular-
ny, hra ho aj vas brat? A vébec, preco
prave tenis?

To je pravda, v nasej rodine je $port po-
puldrny. M6j otec za Studentskych cias hraval
basketbal a vdaka tomu sa dostal na vysoku
skolu mediciny v Kyjeve. Mama hrévala stolny
tenis, moj starsi brat hral basketbal do osemna-
stich rokov, dokonca sa dostal do ukrajinskej
reprezentacie. Mladsi brat vdaka tenisu dostal
Stipendium na Penn State College, kde hra za
univerzitu a pri tom Studuje Petroleum Engine-
ering. Ked som mal Sest rokov, mdj stary otec
ma zobral na tenis a mne sa to velmi zapécilo,
ale popri tenise som este chodil na plavanie
a taktiez basketbal.

2. Ako by ste vyjadrili vas vztah
k tenisu?

Je to préca, ktoru robim s velkou radostou.
Velmi naro¢na fyzicka a psychickd praca. Tenis
je moj zivot uz vyse 20 rokov a som rad, Ze sa mi
v fiom podarilo presadit.

3. V minulom roku ste na Wimble-
done porazili Rogera Federera (ATP3).
Opiste nam svoje pocity. Aké to bolo?

Bol to vynimocny der v mojej kariére. Ro-
ger pred zapasom so mnou na centralnom dvor-
ci Wimbledonu prehral iba tri zapasy za desat
rokov. Bolo to neuveritelné hrat pred 15 tisic
divakmi a o to prijemnejsie bolo, ked som od-
chddzal z dvorca ako vitaz.

4. Ked’ hrate, na ¢o pocas zapasu
myslite?

Pocas zapasu stale hladam taktické varian-
ty, ako sa dostat k stperovi. Hladam jeho slabé
strany, odkial robf viac chyb, kam castejsie ser-
vuje a podobne. Koncentrécia je v tenise velmi
dolezita. Aj napriek tomu, Ze tenisovy zdpas je
velmi dlhy, méZe o jeho vysledku rozhodnut je-
dind lopta.

5. Akym sp6sobom je podla Vas
mozné sa v dnesnom ,,profi” tenise do-
stat na spicku? Co je to najdélezitejsie?

Podla mna je dolezitejsie odhodlanie pra-
covat a samozrejme spravny realizacny tim. Te-
nis sa stal velmi atletickym Sportom, kazdy tenis-
ta je extrémne fit a je schopny odohrat niekolko
5-setovych duelov niekolko dni po sebe.

6. Co planujete robit po ukonéeni
aktivnej kariéry? K comu okrem tenisu
inklinujete?

ludia, kiorf stoja pri nds ® People who stand by us

Méam dost moznosti, vdaka tenisu som
ziskal vela cennych kontaktov. Momentdine
by som po tenise chcel nastipit na Ukrajinsky
olympijsky vybor, pretoze si myslim, Ze moje
Sportové znalosti sa tam moézu uplatnit a po-
moct dalsej generdcii Sportovcov. Okrem toho
konec¢ne budem mat dostatok Casu venovat sa
mojej nadacii.

7. KaZdorocne navstivite mnoZstvo
turnajov, ktory z nich mate najradsej
a preco?

Velmi rad sa vraciam na turnaje, kde som
hral dobre. Ale pre mna je velmi vynimocny
Parfz, totiz prave tam som stretol svoju manzel-
ku Anfisu.

8. Do akej miery je suboj tenistov
prenasany aj mimo ihriska? Je vobec
mozné mat medzi stipermi priatelov?

Kazdy hrac je iny, ale zvykom byva, Ze hraci
z jednej krajiny drzia viac pohromade. Je tazké
mat na okruhu kamaratov, pretoze proti nim sa
hra tazko. Takze kazdy hrac sa snazi drzat si od-
stup. Ja mam velmi kamaratsky vztah iba s dvo-
mi hra¢mi - Mikhailom Youzhnym a Sergeiom
Bubkom Jr. Pritom sa ale rozprdvam so vetkymi
hracmi, komunikujem s nimi kazdy den.

Je to zvIdstne, ale tenis je velmi osamely
Sport a aj ked' pritahuje tisice divakov, stéle ste
na tom kurte sami, nikto vdm pocas zapasu vel-
mi nepomaoze.

9. Co vas viedlo k zaloZeniu si viast-
nej charitativnej organizacie?

Bol to sulhrn faktorov, ktoré nakoniec vied-
li k zalozeniu AceTheCancerFung. Mgj stryko
z otcovej strany zomrel na rakovinu zaludka
v roku 2008 a navyse som vedel, ze chcem zalo-
Zit nieco, ¢o bude s tou zakernou chorobou bo-
jovat a pomahat ludom v tazkej chvili. A kedze
maj otec je profesor onko-uroldgie, vedel som,
Ze ked'tie peniaze budem dévat jeho oddeleniu,
tak sa to nestrati.

Je velmi dolezité konat fludom dobro. Kaz-
dodenné drobné dobré veci mézu zmenit vela.
Ludia v poslednom case neveria v dobré skutky,
ktoré sa robia iba tak; za vSetkym hladaju nejaky
podraz a to mra osobne desi.

10. Co by ste chceli vo svojej karié-
re este dosiahnut? Co je pre Vas vrchol
kariéry?

Chcel by som sa vysplhat v rebricku vyssie,
nez som uz bol (31). Myslim si, Ze mam na to
vsetky prostriedky a dobry realizacny tim, kto-

ry mi v tom moéze pomoct. Hlavné je byt zdravy
a mat chut pracovat. Velmi dudfam, Ze vrchol
kariéry je eSte predo mnou! Vyhral som Styri tur-
naje ATP a dufam, Ze ¢oskoro tam pribudne aj
dali titul.

11. Co by ste poradili zaéinajucim
tenisovym nadSencom, mozZno budu-
cim profikom?

Moézem povedat iba jedno: praca sa vzdy
vrati vysledkami. Nikdy sa nevzdavat. Nikdy ne-
prestavat verit. Je to naroc¢ny Sport a len malic-
ké percento zo vsetkych nadSencov sa dokdze
v tenise presadit, ale nikto nevie, kedy sa to
komu podari. Mozno v 18, mozno v 22 rokoch
a mozno v 26. Je treba tenisu venovat vietko,
ked chcete byt Uspesny.
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1. Tennis runs in your family, your
brother, too, is a tennis player. Why
this sport?

Tennis is indeed very popular in my family.
My father played basketball in his student ye-
ars which granted him acceptance into Medical
University in Kiev. My mom played table tennis
and my older brother played basketball until he

was 18, even qualifying for the national team.

My younger brother received a scholarship
thanks to tennis at Penn State College where he
studies petroleum engineering and plays for the
university team. When | was six, my grandfather
took me to tennis lessons for the first time and
| instantly liked it, but additionally, | was taking
swimming and basketball lessons, too.

2. How would you describe your
attitude toward tennis?

It is my job that | do with great pleasure,
a job that is physically and mentally very chal-
lenging. Tennis has been my life for more than
20 years and | am glad to have achieved my
current rank.

3. Last year at Wimbledon you de-
feated Roger Federer (ATP3). Can you
share your feelings about that victory
with our readers?

[t was a unique day in my career. Before
our match, Roger had lost only three matches in
ten years on that central court. Playing in front
of 15,000 viewers was a stunning experience
and leaving the court as winner felt even better.

4. What do you think of when you
play?

During a match, | constantly look for tac-
tical maneuvers that help me get to my oppo-
nent. | focus on his weaknesses, areas where he
is prone to mistakes. Focus is of utmost impor-
tance in tennis, one ball can decide the outco-
me of the longest matches.

Sergeiy Stakhovsky (born January 6, 1986) is a Ukrainian professional tennis player. Stakhovsky
turned professional in 2003 and had been playing mostly at the Challenger level from 2005-2008.
His career-high singles ranking is World No. 31 (September 2010) and he has reached as high as No.
33 in doubles the same month. He won his first career title in March 2008, as a lucky loser ranked
No. 209, defeating top seed lvan Ljubici¢ in the final, thus becoming the first lucky loser to win a title
since Christian Miniussi in 1991. He is the elder brother of tennis player Leonard Stakhovsky. He is
currently coached by Alexander Sobkin. He is well known for beating seven-time winner and defen-
ding champion Roger Federer in the 2nd round of the 2013 Wimbledon Championships ending his
record run of 36 consecutive Grand Slam quarterfinals.
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5. What is necessary to reach the
top in the world of professional tennis
players today?

In my opinion, it is the will to work and

of course, the right team. Tennis became very
athletic; each player is extremely fit and able to
play several 5-set matches for a couple of con-
secutive days.

6. What are your plans after
ending your career? What is it you
are drawn to except for playing
tennis?

Thanks to tennis | build a broad network
and | have a lot of options. | would like to join
the National Olympic Committee of Ukraine
since | think that my knowledge can be of va-
lue and help the next generation of players.
Apart from that, | will finally have enough time
to devote to my foundation.

7. Yearly, you visit many tourna-
ments. Which one is your favorite and
why?

| enjoy returning to tournaments where
| played well, however, Paris is of special signifi-
cance to me. | met my wife Anfis there.

ludia, kiorf stoja pri nds ® People who stand by us

8. Up to what
extent is the ri-
valry among ten-
nis players mirro-
red outside the
courts? Are fri-
endships among
players
possible?

Each player is

even

different, but usual-
ly players from the
same country stick
together more. It is
difficult to play aga-
inst your friends,
though, so everybo-
dy is keeping their
distance. There are
only two players
| call friends - Mikhail
Youzhny and Sergei
Bubka Jr., although
I talk to all of them
daily. Strangely, ten-
nis is a very loneso-
me sport. Even if you
attract thousands of
viewers, you are still
alone on the court, nobody else counts during
a match.

9. What motivated you to esta-
blish your own charity foundation?

Many factors led to AceTheCancerFung
Foundation. Uncle on my father’s side died of
gastric cancer in 2008. Apart from that, | have
always known | want to support the fight aga-
inst this malicious disease and help people in
their moments of need. My father is an onkou-
rology professor so | could rest assured that the
money going into his department will not be
wasted.

Doing good to people is so important.
Daily small gestures can change a lot. People
nowadays stopped believing in altruistic good
deeds, they expect a trap around every corner,
and that scares me.

10. What are the other goals you
strive to achieve in your career? What
do you consider the top of your care-
er?

I ' would like to climb up the charts higher
than my current rank (31). | believe | have all
means and a great team that will help me to

achieve this goal. | very much hope the top of
my career is still ahead of me. | won four ATP
tournaments and | hope that other titles are on
their way.

11. What is the final piece of advi-
ce for beginners and enthusiasts or
even the fledgling pros?

All I have to say is — hard work will always
bring you results. Never give up and never stop
believing. Tennis is a challenging sport and only
a tiny percentage of all the enthusiasts will
make it to the top, but no one knows who and
when it will be. You can reach the top when
you are 18 or 22 years old or even when you
are 25. You need to devote everything to tennis

if you want to succeed.
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Kultdra a umenie ® Culture and art

skvostnymi premiérami.

Slovenské narodné divadlo
v septembri otvori jubilejny
devatdesiatu piatu sezé-
nu, pocas ktorej repertoar
nasej prvej scény rozsi-
ri osemnast novych titulov.
Tretinu z nich uvedie SND
do konca tohto roka.

Prvou premiérou Cinohry SND v nad-
chadzajucej sezéne bude inscendcia Pol-
no¢nd omsa. Hra jedného z najvyraznej-
Sich slovenskych dramatikov minulého
storo¢ia Petra Karvasa sa odohrdva na
Stedry deri roku 1944. Neoslavuje viak
vojnovych hrdinov, ale skima a detailne
analyzuje postoje i vztahy obycajnych [udi
k dramatickym udalostiam konciacej sa
druhej svetovej vojny. Prilezitost rezirovat
tito hru dostal mlady umelec Lukas Bru-
tovsky.

Narodné divadlo v Prahe, Slovenské
narodné divadlo a Vigsinhdz Budapest
pri prilezitosti vypuknutia prvej svetovej
vojny vytvorili spolo¢nu inscenaciu 1914
v rézii maga moderného divadla — svetovo
uzndvaného Roberta Wilsona. V unikat-
nom koprodukénom projekte sa stretne
Spicka ceského, slovenského a madarské-
ho ¢inoherného divadla. Nasu prvd scénu
reprezentuje ¢len Cinohry SND Jan Kole-
nik, ktory so svojimi hereckymi kolegami
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vyrozprava podobenstvo nielen o roku
1914, ale hlavne o nasom zivote dnes,
sto rokov po zaciatku desivej vojny, ktora
v skutoc¢nosti odStartovala dvadsiate sto-
rocie.

Slovenské a slovanské témy budu re-
zonovat v sezéne 2014/2015 na javisku
Cinohry SND. Na motivy poviedok Boze-
ny Slanc¢ikovej Timravy a v dramatizacii
Daniela Majlinga vznikne inscenécia Bal,
pod rezijnou taktovkou Michala Vajdicku.
Priamo pred nasimi oc¢ami sa v redlnom
Case zabavy odohravaju pribehy vsetkych
Lale”, ktoré dramatizuju nase zivoty.

Prestizne berlinske divadlo Deutches
Theatre vyzvalo Cinohru SND na spolupra-
cu pri tvorbe inscenacie Bludicka, ktora
vznikne v ramci projektu Art of Ageing,
teda Umenie starnut, iniciovaného na

pode Eurdpskej divadelnej konvencie.
Novo vzniknutd hru z pera nemecko-
gruzinskej dramaticky Nino Haratschwi-
li mozno vnimat cez prizmu stretnutia
svetov dvoch Zien — Natdlie zo Slovenska
a Lary z Nemecka. Text je pisany priamo
pre ¢lenov Cinohry Slovenského narodné-
ho divadla Emiliu VVasaryovu, Dusana Jam-
richa a nemecku herecku Gabriele Heinz.

Opera Slovenského néarodného diva-
dla pri prilezitosti 150. vyrocia narode-
nia Richarda Straussa uvedie inscendciu
hudobnej dramy Salome v rézii vyraznej
divadelnictva

osobnosti nemeckého

Jén Kolenik na skdske inscendcie 1914
(Foto Lucie Jansch)

Hansa-Joachima Ruckhaberlea a v hu-
dobnom nastudovani Friedricha Haidera.
Operny prepis biblického pribehu o Janovi
Krstitelovi a nevlastnej dcére zidovského
panovnika v plnej miere zrkadli dusnu at-
mosféru konca 19. storocia.

Nasa prva baletnd scéna otvori jubi-
lejnt sezéonu SND prvym slovenskym bale-
tom Angelika, ktory skomponoval Eugen
Suchon. Pri prilezitosti okrthleho vyrocia
jeho narodenia a Umrtia uvedu baletnu
inscenaciu v ramci patdesiateho rocnika
Bratislavskych hudobnych sldvnosti. Rézie
a choreografie baletu Angelika sa zhosti
Mauro de Candia.



Kultora a umenie ® Culture and art

The 95the SND season launches
with magnificent premiers

In September the Slovak Na-
tional Theatre is set to open
its jubilee ninety-fifth sea-
son, in which our premiere

stage is to host a repertoire
extended by eighteen new
titles - a third of which are
to be staged by the SND by
the end of this year.

The first SND premiere in the upcoming
season will be a staging of Midnight Mass.
This play by one of the most significant Slovak
playwrights of the last century - Petra Karvas
- takes place on Christmas Eve 1944. It does
not celebrate war heroes, but examines in
detail and analyses the attitudes and relation-
ships of ordinary people towards the dramatic
events of the end of World War II. Young ar-
tist Lukas Brutovsky received the opportunity
to direct the play.

The Prague National Theatre, the Slovak
National Theatre and Vigsinhdz Budapest on
the occasion of the outbreak of World War
| in 1914 created a common staging direc-
ted by the magician of modern theatre - the
world renowned Robert Wilson. This unique
joint production project fuses top Czech, Slo-
vak and Hungarian drama theatre. Our first
stage presents SND member Jan Kolenik who
— along with his fellow actors — tells a parable
not only of 1914, but of most of our lives to-
day one hundred years after the beginning
of the terrible war which essentially started

the  twentieth
century.

Slovak  and
Slavic themes will
resonate on the
SND Drama sta-
ge  throughout
the  2014/2015
season. Inspired
by the stories by
BoZena Slanciko-
va Timrava and
the dramatisation P o
of Daniel Majlin-
g's production of
The Ball, under
the directorial ba-
ton of Michael Vajdicka, right in front of our
eyes in real-time the story of all the ‘buts’ that
dramatise our lives is played out.

The prestigious Berlin Deutsches Theat-
re approached the SND to cooperate on the
creation of a production of Will-o*-the-wisp
that was created by the Art of Ageing project
initiated at the European Theatre Convention.
The newly formed play from the pen of Ge-
orgian German playwright Nino Haratschwili
can be seen through the prism of the meeting
the worlds of two women - Natalie from Slo-
vakia and Lara from Germany. The dialogues
were written specifically for Slovak National
Theatre actors Emilia Vasaryovd, Dusan Jam-
rich and German actress Gabriele Heinz.

The Slovak National Theatre Opera on
the occasion of the 150th anniversary of
the birth of Richard

-/
¢

Robert Wilson, rezisér inscendcie 1914 (Foto archiv autora)

Strauss is to stage
a musical drama -
directed
by significant Ger-

Salome -

man theatre perso-
nality: Hans-Joachim
with
music conducted by
Friedrich Haider. This
operatic transcription

Ruckhéberlea,

of the biblical story
of John the Baptist
and the stepdaugh-
ter of a Jewish mo-

V koprodukénej inscendcii Bludicka bude SND reprezentovaf aj herec
Dusan Jamrich (Foto Martin Crep)

narch fully reflects the sultry atmosphere of
the late 19th century.

Our first ballet stage opens the SND ju-
bilee season with Angelika, composed by
Eugen Suchon. To mark the occasion of the
anniversary of his birth and death the ballet
production is to be included in the fiftieth year
of the Bratislava Music Festival.

Mauro de Candia is to direct and chore-
ograph Angelika.

Text inscendcie Bludicka je pisany priamo
pre clenku Cinohry SND Emiliu Vésaryovi
(Foto Martin Crep(Foto archiv autora)
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Téma na zamyslenie ® Topic for reflection
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Lisa Marie Black

Ked' stojim na vlakovej stanici
a vnimam pondhlajucich sa ces-
tujucich, ktori sa strmlav hrno
do vagénov, nepozerajuc viavo
¢i vpravo, nechtiac rozmyslam
nad tym, akt paralelu to ma

s nasim Zivotom.

Nie je nas zivot hlavne o tom, zZe stoji-
me na nejakej vlakovej stanici a vyberame si
vlak, na ktory nastupime? Preco si zvolime
prave ten jeden vlak? A aku cestu nam dany
vlak prinesie? A preco napriek tomu, Ze po
Case zistime, Zze dana cesta nie je spravna,
v nej nadalej zotrvdvame? Preco je také taz-
ké rozhodnut sa prestupit na iny vlak? V Zzi-
vote robime neustale rozhodnutia.

Dévody, preco sa pre dany smer roz-
hodneme, mézu byt rézne. Vacsinou si mys-
lime, Ze na danej ceste najdeme to, po ¢com
tizime a ¢o nas robi Stastnymi. Niekedy sa
musime pre dany smer rozhodnut nie preto,
Ze by sme chceli, ale preto, Ze nas vonkaj-
Sie okolnosti k tomu donutili. Niektori z nds
radsej nechaju dane rozhodnutia na druhych
a nastupia vsade tam, kam im nastupit radia.

Najhorsie st na tom ale ti, ktori neustdle
prestupuju bud' z vlaku do vlaku alebo sedia
nespokojne v jednom vlaku neustale snivaju
o tom, aké by to bolo krasne v Uplne od-
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lisnom vlaku. Uz chapete, kam tym mierim?
Uz sa vam niekedy stalo, Ze ste po niecom
tuzili a nakoniec ked' ste do dosiahli, neboli
ste Stastni? Pytali ste sa, preco a ako je to
mozné? Je mozné, ze vase tuzby neboli vase
skutocné Zelania a to po ¢om ste tuzili boli
iba premietnuté tuzby vasich rodicov, ¢i spo-
lo¢nosti? V takomto pripade bud vo vlaku
nadalej zotrvate a zostanete mozno spokoj-
ni, ale nikdy nebudete $tastni. Akurat ste sa
zmierili s priemernostou.

Vadsina v tejto priemernosti prevege-
tuje svoj zivot, naddva na neho, ale nie je
schopnad ho zmenit. Alebo sniva o Zivote
inom. Stazovat sa alebo iba snivat je celkom
pohodind a doéverne zndma pasivna aktivi-
ta. Alebo sa modzete rozhodnut, zaoberat
sa tym, kto v skutocnosti ste, kam chcete
ist a aka je vasa skuto¢na nahota. ist az do
svojho jadra vyZaduje zna¢nu mieru odvahy
a niekedy sa vam moze stat, Ze to, ¢o uvidi-
te, sa vam vobec nebude pécit. Pohlad do
vlastného jadra je ale nevyhnutny, ina¢ ne-
budete poznat sami seba a svoje skutocné
potreby.

Ak tak urobite, budete schopni roz-
hodnut sa prestupit na iny vlak. Vas novy
smer sa vdm mozZno zo zaciatku bude zdat
narocny, budete citit neistotu a je mozné,
Ze budete na zaciatku neustale pochybovat

a spominat na stary dobry doverne znamy
vlak. Vzdy je ale lepsie konat a hladat svoje
Stastie. Zivot je predsa uzasny a ponuka ti-
sice moznosti. A my, miesto toho, aby sme

z tychto moznosti okusili, radsej neriskujeme
a zotrvavame v tom, ¢o déverne pozname.

Napriek tomu, Ze sme z toho zufali,
frustrovani. Zvolit si svoj vlak je v podstate
velmi jednoduché. Je to vas Zivot, vy rozho-
dujete o pravidlach, vy rozhodujete o vasom
vlaku. Je to vasa volba, niet sa koho ¢i ¢oho
bat. Nikto nema pravo vas posudzovat ¢i od-
cudzovat, vietky pravidla si vymysleli fudia
pre lepsiu kontrolu vlakov.

Nestracajte ¢as rozmyslanim, preco to i
ono nie je mozné alebo sa nedd. Nenechajte
lenivost, aby vas premohla, nenechajte po-
hodlie a istotu, aby z vas spravili robotov,
ktori sa chovaju bojazlivo, zatrpknuto, pred-
vidatelne a da sa nimi manipulovat.

Objavte svoje skutocné nahé JA a chod-
te za svojim snom. Nezélezi na tom kolko
mate rokov, kde sa nachddzate, ale hlavne
vykrocte, ostatné kroky pridu sami. Nepre-
mrhajte zo samého strachu ¢i letargie svoj
zivot. Budte Uprimni sami k sebe. Teste sa.
A verte mi, je to vzdy len a len na
vas, pre ktory vlak ¢i smer sa roz-
hodnete a ¢i svoje stastie v Zivote
najdete!



Whenever | take a look around
a train station and see trave-
lers in hurry, people rushing

to catch their trains while they
don't see left or right, | always
inadvertently think about how
this mirrors our way of life.

Yet isn't the choice of a train what our
lives are mostly about? Why do we make
certain choices? Where will the next train
take us? And why do we struggle to get off
at the next stop when we find out it is not
our train anymore? Why is changing directi-
ons always such a strenuous task? We make
choices every moment of our lives.

Our reasons for a certain direction can
are inclined to think we find our

and not because of our own will. And some
of us prefer to leave their decisions up to
others and take every train that is recom-
mended to them.

of having a different life. Complaining and
building dream houses are two well-known
examples of being passive. But you can also
decide to start finding out who you really
are, where do you want to go and what your
naked true self looks like. To venture deep
down into your very core requires a lot of
courage and sometimes you might even not
like what you find there. It is however essen-
tial to take that journey because you won't
be able to ever know yourself and your true
needs.

Furthermore, if you embark on this jour-
ney, you will become capable of changing
trains. Even though the new direction may
seem challenging at first and you are like-
ly to doubt your decision and feel a certain
insecurity and longing after the old famili-
ar train, it is always better to actively start

ing towards your luck. After all, life is

Instead of trying them out we
and maintain our status quo.

We do so in spite ot Qeing-des‘p’éf‘a,t.e--"

and frustrated. Choosing your train-is actu-

Changing trains all the time or sittingally very simple. It is your life and you make

on one being unhappy qqd_dre&miﬁ'g’éf;out
traveIIin’g__by_ a whole another train is pro-

the rules, you pick your trains. It is your cho-
ice 9_nly'ar’fd there is no one and nothing to

——bably the worst. Can you see what I'm gg;;__...---fe'ér. No one will judge you because all rules

ting at? Have you ever wanted‘__s__ome‘fh'ing
so much and yet you weren’t happy when
you got it? Have you asked why and how
that is possible? Well, is it possible that your
desires were not your own and the objects
of your desires were in fact just represen-
ting the socially accepted ideas and ideas
you were brought up with? In such case you
either stay on that train, perhaps even feel
satisfied, but never happy. You have just ac-
cepted being average.

The majority of people live in mediocrity
with tendency to complain yet without the
ability to change their situation or dream

were made up by people to maintain a bet-
ter control over trains. Don't waste your
time thinking why this or that is impossible.
Don't be passive and don’t let your comfort
and safety zone turn you into a predictable,
bitter, manipulable coward.

Discover your naked true self and chase
your dreams. It doesn’t matter how old you
are or where you live, just take the first step
and the path will unfold itself. Don’t waste
your life out of lethargy or fear. Be honest
to yourself. Enjoy. And trust me, choos-
ing a train or a direction and finding
your luck is always only up to you.
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Nové automobily ® New Cars

Nezastavitelny pokrok v korporatnom dizajne
Unstoppable progress in corporate design

Pokrok sa deje vsade okolo nés. Do- Progress is happening all around us.
konca aj tam, kde ocakdvame urcité istoty Even where we expect some certainty and
a stabilitu - v tvarach znaciek. Spoloc¢nosti stability - in the shape of brands. Companies
menia svoje loga iba obcas, vzdy ale reagu- change their logos only occasionally, but
ju na aktudlne dizajnové trendy. Pontkame always responds to present design trends.
vyber niekolkych takych, ktoré zaznamenali We offer a selection of them that experien-
vyrazny vyvoj. ced significant progress.
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