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Milf priatelia,

rad by som Vam predstavil nds novy magazin
United Life.

United Life Vam bude prindsat autentické a
jedinecné rozhovory so zndmymi osobnosta-
mi zo Slovenska a zahranicia, ale tiez z bizni-
su, kultdry. Magazin bude o mladych i star-
Sich ludoch, ktori maju niec¢o spolo¢né - pre
nas vietkych tak dolezité “hodnoty”.

Nas magazin je nie len o nas a praci, ktoru
robime, ale aj o naSom zmysfani. O ludoch,
ktorf na nasich projektoch kazdy defi pracu-
ju. O priateloch, ktorych pozname. Caka Vés
siroké spektrum tém od ekonomiky po au-
tomobilizmus, novinky zo sveta technoldgii,
cestovania, Sportu a zdravia. Verime, Ze kazdy
néjde svoju oblubenu tému.

Zijeme v Gzasnej dobe. Vyuzivame mnohé vy-
dobytky techniky a prostriedky, ktoré nemaju

v historii [udstva obdoby. Obcas viak vsetci
zabudame, Ze sme len [udia, ni¢ zloZité.

Prajem Vam vsetko dobré!

Editori¢l @ Editorial

Dear friends,

| would like to introduce to you our new ma-
gazine United Life.

United life will bring you the authentic and
unique interviews with famous personalities
from Slovakia and other countries, but it's
also about business, culture. The magazine
will be about young and older people who
have something in common, something im-
portant to all of us- “values”.

Our magazine is not only about us and work
we do but also about our opinions. About
people who work on our projects every
day. About friends who we know. The wide
spectrum of topics is waiting for you, from
economy to motoring, news from the world
of technologies, travelling, sport and health.
We believe that everybody will find their fa-
vourite topic.

We live in an amazing time. We use ama-
zing products of technology and inventions
that are beyond our understanding. Now and
then we all forget that we are only people,
nothing complicated.

| wish you good luck!
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Donald Kenworth

,Slovenskd ekonomika wrazne zavisld na automobilovom
priemysle nemé& v buddcnosti Sancu na redlne zvysenia HDP

na Gkor investicii, kioré v krajine dnes mame.”

Délezitym aspektom analyz byva
pohlad do minulosti. Ten najkratsi,
aky mézeme mat, je 5 rokov doza-
du, ked' v Spojenych statoch ame-
rickych praskla realitna bublina.

Bubliny boli aj v minulosti, avsak
v tomto pripade sme boli svedka-
mi obrovského nahromadenia pro-
striedkov v jednej casti ekonomiky
bez akejkolvek opatrnosti spoje-
nia velkych spolocnosti do celkov
s vacsimi Usporami, vacsimi trho-
vymi moznostami, vacsou kontro-
lou a zarover potencialom velkych
problémov.

Kazdd neharmonickad cast, ktora
sa odohrava v ekonomike, ma za
nasledok vinu udalosti, ktoré sa
vymykaju normalu. Vysledkom ta-
kého konania je, Ze nikto necakal,
Ze sa nieco také moze zrutit. Preco
sa tak stalo a aké mame paralely
do buducna?

V prvom rade Zijeme uz dost dlho
vo svete virtualnej reality, kde pe-
niaze maju hodnotu, ktora nie je

krytd zlatom alebo inym hmata-
telnym cenivom. Po druhé, ludia
prestali premyslat, Zze jedna plus
jedna su dve. Sucasny americky
biznis model prekvita, umoziiuje
znova podnikat na poéde v USA,
nie je nutné vyvazat pracu do za-
hrani¢ia. Tomu vsetkému pomaha
oslabujuci americky dolar, kto-
ry umozfiuje exportovat vyrobky
s pridanou hodnotou. Vysoka uro-
ven flexibility americkej ekonomiky
jej ddva komparativnu vyhodu voci
okolitému svetu, zmeny sa tu deju
rychlostou svetla.

Eurdpa je zasiahnuta spomalenou
Strukturou eurouradnikov, ktorf,
ako sa zda, nevedia rozhodovat
ani rychlo a ani spravne. Problémy
krajin ako Grécko a celého juhu
Eurdpy uz davno mali byt vyrieSe-
né bankrotom a pomoc, ktort tam
uz niekolko rokov ,, pumpujeme”,
mala byt investovana do zmyslupl-
nych projektov na rozvoj obchodu
a sluzieb, hlavne v malom a stred-
nom sektore podnikania.

Preco to tak ale nie je? Lebo také-
to rozhodnutia nie st popularne.
Pretoze uvedeni Uradnici by uz ne-
sedeli na svojich stolickach. Inymi
slovami, nikto nie je schopny prijat
svoju mieru zodpovednosti za to,
¢o je nutné urobit.

Zameranie sa na mladych [udi by
malo byt prioritou su¢asnych mo-
censkych Spiciek, ktoré v Uplnej
slepote nerieSia doévody vysokej
miery nezamestnanosti a nevytva-
raju u mladych ludi zaujem o pra-
cu.

Regulovanie a projektovanie po-
tencionalnych pracovnych prile-
Zitosti v buducnosti by mali byt
jednym z najdolezitejsich bodov
vlddnucich organov. Sucasna mla-
da generdcia nie je hlupa, len ne-
vidi perspektivy v tom, ¢o sa deje
okolo nas.

Pokial si detailne prezrieme naca-
sovanie zmien v USA a nasledne
opatrenia prijaté EU, zistujeme, Ze
ocakavané zmeny su v c¢asovom



sklze cca 2 az 3 roky. Pritom by
stacilo tak malo. Stacilo by, aby
organ povereny rozhodovanim bol
viac akcieschopny a Ze by byrokra-
tickych dradnikov vymenili mladi
ambiciézni ludia.

Slovensko ako plne integrovana
krajina EU nemé& 3ancu postupo-
vat inak ako v zmysle pravidiel EU.
Avsak je nutné uvedomit si, Ze
i napriek tomu sme castou velké-
ho celku a je potrebné hladat spo-
lo¢né cesty na rieSenie problémov
v rdmci celej Unie. Aj maly clen vie
zmenit smerovanie. Chce to vsak
plnd svojpravnost a zodpoved-
nost.

Integracia lokdlnych ekonomik
v rdmci velkého celku znamena
reSpektovanie rastu a zaroven
i pripadne poklesy dopytu. Sloven-
ska ekonomika vyrazne zavisla na
automobilovom priemysle nema

Analyzy a trendy v SR, EU a USA @ Analyses and frends in SR, EU & USA

v budlcnosti Sancu na redlne
zvySenia HDP na ukor investicii,
ktoré v krajine dnes mame. Vy-
roba vyrobkov, ktorych praca nie
je s vysokou pridanou hodnotou,
je kedykolvek premiestnitelnd do
akejkolvek krajiny v okoli. Nase
smerovanie by malo ist cestou
vlastnych vyrobkov s pridanou
hodnotou tak, aby sme nemuse-
li byt atakovani cenovou vojnou
konkurencie.

Sme mala krajina. Je tazké presadit
sa aj navonok aj dovnutra. Sance,
ktoré mame, su vsak velké. Skus-
me sa pozriet na takych Svajciarov.
Ich ekonomika je po celé desatro-
¢ia zdrava a flexibilna. Co tak ich
nasledovat? Vyrabaju vynikajuce
a jedine¢né Svajciarske hodinky,
tak zndme na celom svete a prak-
ticky bez konkurencie. Svajciarska
¢okolada zndma na vsetkych kon-

tinentoch, 3Svajciarske banky su
zndme kdekolvek na svete a mno-
hé iné produkty takisto.

Trendy, ktoré o¢akavame: postup-
né premiestfiovanie lacnej a malo
kvalifikovanej vyroby do krajin
s nizSou pridanou hodnotou, sta-
bilizaciu pracovného trhu a reali-
zacia vysoko vykonnych projektov
viazanych na kvalifikované pra-
covné sily v ramci EU. Geografické
zmeny v ekonomike budd velmi
silne ovplyvnené globalnym poca-
sim a zmenami, ktoré nas cakaju
v najblizSich desatrociach. Sme
presvedceni, Ze velmi dolezitym
bodom buduceho vyvoja jednot-
livych ekonomik bude zvladnutie
produkcie a Cistoty agrarneho sek-
toru. Potraviny a ich ¢istota bude
najvyssou prioritou.

Trends we are expecting

An important aspect of analyses is the view to the past.
The shortest view we can have is 5 years back, when
an estate bubble cracked in the USA. Bubbles were
there also in the past, however, in this case we were
the witnesses of a huge accumulation of funds in one
part of economics with any carefulness of connection
of big companies to the units with greater savings,
greater market possibilites, greater control and at the
same time with potential of big problems.

Donald Kenworth

“Slovak economy which is significantly dependent on
automobile industry does not have a chance in the
future for real GDP rise on prejudice of investments,
which we have in the country foday.”

Every inharmonic part which occurs in economics re-
sults in the wave of events which are beside the nor-
mal. The result of such doing is that nobody expected,
that something like this can crash. Why did it happen
so and what parallels do we have to the future?

At first, we have already lived in the world of virtual
reality for a long time, where money has a value which
is not covered by gold or other tangible valuables. Se-
condly, people stopped thinking about the fact that
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one plus one are two. The present American busine-
ss model booms, it enables to run a business on the
land in the USA again, it is not necessary to export
work abroad. A weakening American dollar helps to
all of this because it enables to export the products
with added value. High level of flexibility of Ame-
rican economics gives it a comparative advantage
against the neighbouring world. Changes are hap-
pening there by speed of light.

Europe is afflicted by the sluggish structure of eu-
roofficers who, as it seems, can decide neither fast
nor right. The problems of countries such as Greece
and of the whole rest of south Europe should al-
ready be solved long time ago by bankruptcy and
the help which we have already “pumped” there
several years should be invested to the meaningful
projects for development of business and services,
mainly in small and middle business sectors.

Why is it not so? Because such decisions are not po-
pular. Because mentioned officers would not be sit-
ting on their chairs. In other words, nobody is able
to accept their responsibility rate for the thing that
is necessary to do.

Focus on young people should be a priority of the
current power tops which in total blindness do not
solve the reasons of high unemployment rate and
do not rouse the interest of young people to work.

Regulating and designing of prospective work
possibilities should be one of the most important
points of governmental agencies in the future. The
present young generation is not dull, they only do
not see the perspectives in things that are happe-
ning around us.

If we look detailed at the timing of changes in the
USA and then at the steps accepted by the EU, we
are finding out that the expected changes are ap-
proximately 2 or 3 years delayed. Even if so little
would be sufficient. It would be enough, if an au-
thority put in charge of the decision making would
be more active and the bureaucratic officers would
be replaced by young ambitious people.

Slovakia as fully integrated EU country does not
have a chance to proceed differently from the EU

rules. However, it is necessary to realize that in spi-
te of that, we are the part of a large unit and it is
necessary to look for common ways of problem sol-
ving in the framework of the whole union. Even the
small member can change the direction. It needs,
however, full sui juris and responsibility.

The integration of local economies in the fra-
mework of the whole means respecting the growth
and at the same time also eventually decrease in
the demand. Slovak economy which is significantly
dependent on automobile industry does not have
a chance in the future for real GDP rise on preju-
dice of investments, which we have in the country
today. Manufacture of products which work is not
with high added value is whenever relocatable to
any country in surrounding. Our direction should
go the way of own products with added value so
that we do not have to be attacked by price war of
competition.

We are a small country. It is hard to win recogniti-
on outwardly as well as internally. However, chan-
ces which we have are big. Let's have a look at the
Swiss. Their economy is for long decades healthy
and flexible. What about following them? They
make outstanding and unique Swiss watches, so
well-known in the whole world and practically with-
out competitor. Swiss chocolate is well-known on
all continents, Swiss banks are well-known where-
ever in the world and many other products too.

Trends which we are expecting: a gradual relocati-
on of cheap and low qualified production to coun-
tries with lower added value, stabilization of labour
market and realization of high performance projects
connected to skilled labour forces in the framework
of EU. Geographic changes in economy will be very
strongly influenced by global weather and changes
which are waiting us in the nearest decades. We
are convinced that very important point of the futu-
re development of separate economies will be the
handling of production and cleanness of agrarian
sector. Foodstuffs and their cleanness will be the
highest priority.
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Ak‘fl&l_\ desaf rok
svetovu ekonom

Peter Bobik

Analyzu vypracovala spolognosf pbkon s.r.o.

Pani prepacia, dobrych 10 rokov nas éaka. Mozno

historicky najlepsich. Aj ked' to znie asi kacirsky,
myslim si, Ze svetovu ekonomiku ¢aka v najblizsich
rokoch silny rast a svet vyrazne zbohatne. Natiska

Ved dnes je prave to obdobie, ked
je na tom svet zle. Vietko sa to
mbéZe ,zrutit”. Eurépa sa potdca
nad dlhovou priepastou, nad ko-
rejskym poloostrovom prelietavaju
strategické bombardéry B-2 spi-
rit (ktorych cena je mimochodom
vysSia ako cely zachranny balik pre
Cyprus), Syria sa zmieta na pokraji
konfliktu, ktory moéze zapalit roz-
busku v celom arabskom svete,
¢insky realitny sektor ma para-
metre, pri ktorych bola americka
hypotekarna kriza len drobnou
epizédou... vela rizika, velmi vela.
Ano, urcite ak to tak chcem vidiet.
Ide o uhol pohladu, negativny sen-
timent ma nasobne lepsie pred-
poklady sa Sirit ako dobré spravy.

to myslim?

Dajte na prvu stranu ,krv”, nech
sa to lepsie predava...

Trhmi hybu emdécie. Panika a dav
sposobuju turbulencie. Ale celko-
vy trend je zaloZeny na inom. Na
silngjSich predpokladoch ako je
nalada spotrebitelov. Preto mojou
snahou je pozriet sa na veci bez
emacii. Ocistit sa od balastu, ktory
deformuje realitu. Sentiment, Seda
eminencia investicnych trhov... Za-
Zil som dna, ked vsetci okolo boli
zufali pesimisti a trh sa zrazu po-
bral opacnym smerom. Potom som
videl rastové analyzy par dni pred
fatdlnym prepadom. Sentiment
nie je dobry radca o buducnosti.
Dnes je ndlada na bode mrazu, tak
zle nebude...

sa otazka, aké su dévody tohto pohladu? Preco si

Mame iné predpoklady, planéta
sa zmenila. Mame najma historic-
ky bezprecedentny potencidl riesit
problémy, otazky a situacie, ktoré
boli v minulosti nad nase kapacity.
Demografia bohatstva a demo-
grafia intelektudlneho potencia-
lu spravila vyznamny skok, ktory
v histérii nema obdoby. Pocas
jednej generacie sa svetové bohat-
stvo znasobilo, nikdy nebolo také
mnoZzstvo fudi tak bohatych ako
prave v sucasnosti. Zaroven sa po-
Cas tejto generécie vyrazne predl-
Zila priemerna dlzka Zivota, a teda
vysledkom tychto premennych je
skokovy narast poctu vzdelanych
[udi na Urovne nasobne presahu-
juce predchadzajlcu generaciu.



Mame kapacitu rieSit ndsobné
mnozstvo problémov ovela vyssej
zloZitosti. Preto je vyvoj taky rych-
ly. Predchadzajuce generacie su
z tohto pohladu ako Ziak zaklad-
nej skoly, ktory sa trapi s rovnicou
s dvomi nezndmymi oproti vedec-
kému timu na MIT. Navy3e, sme na
prahu energetickej revolucie, aku
svet zazil snad'len raz. Ropa tahala
vyvoj uz dlho, rozsah aktivit, ktoré
sa venuju jej alternativam je taky
rozsiahly, Ze je pravdepodobna
silnd transformacia svetovej eko-
nomiky z hladiska energetickych
potrieb. Je otdzne, ¢i dominanciu
preberie bridlicovy plyn, ktory uz
dnes meni energetické paradig-
my najvacsej svetovej ekonomiky
alebo to bude stale viac dostupna
solarna energia, ¢i Uplne ind nova
alternativa. Je vSak dobrym pred-
pokladom, Ze energie bude vela
a teda za dobru cenu, ¢o bezpo-
chyby bude silnym anabolikom pre
svetovl ekonomiku.

Pohér je teda poloprazdny? Polo-
plny? V USA klesd nezamestna-

Analyzy a trendy v SR, EU a USA @ Analyses and frends in SR, EU & USA

nost 4 roky, uz ani jeden americky
stat nema dvojcifernd nezamest-
nanost (Rhode Island s najvyssou
mierou nezamestnanosti  tesne
pod jej 10% urovriou), US domac-
nosti dosiahli najnizsi podiel spla-
tok svojho dlhu k svojim prijmom
za viac ako 3 dekady (nepodcerio-
val by som tento Udaj, tito spotre-
bitelia maju podobnu ekonomicku
silu ako Cina a Nemecko dokopy
a moézu zacat minat ovela viac
ako doposial). Cash, iba cash, na
Uctoch americkych firiem dosiahol
zavratnu sumu 1500 milidrd USD
(¢o je suma vyssia ako HDP Spa-
nielska a o malo nizsia ako HDP
Ruska a Indie) a ziskovost tychto
firiem dosiahla historické maxima.
Ak by sme dali vyssiu vahu tymto
informacidm vo svojom pohlade
na ekonomicku situaciu, k akym
zaverom by sme sa dopracovali?

Netrifnem si povedat, ¢i najviac
narastie S & P index alebo DAX.
USD moéze cakat ako strata svoj-
ho postavenia, tak aj posilnenie
sucasnej urovne. Co by som vsak

dal do popredia Uvah su trendy
v poklese svetovej chudoby, zme-
na ekonomickej sily rozvijajucich
sa trhov. O 10 rokov moéze byt
Latinskd Amerika bohaty region,
Afrika nemusi hladovat a Peking
modZze mat viac obyvatelov ako
Francuzsko. Pribudnu Uplne nové
vedecké odbory a priemyselné
odvetvia, odhadovat silu ktorych
je dnes malo prezieravé (po sku-
senosti s internetovou ekonomi-
kou a mobilnou komunikaciou).
Je mozné, Ze firmou s najvyssou
trhovou kapitalizaciou bude indo-
nézska spolo¢nost zamerand na
nanotechnolégie alebo globélna
kozmicka agentura alebo geronto-
sluzbami zaoberajuci sa konglo-
merat z Ciny... Svet sa bude menit
rychlejsie ako kedykolvek v minu-
losti. Teda ziadne istoty... ale bude
lepSie. Ovela lepsie.

What kind of ten years is waiting for
the world economy?

Gentlemen will excuse, good ten years are waiting
for us. Probably best in history. Even if it sounds
perhaps heretical, | think that in the nearest years
the strong growth is waiting for the world economy

Peter Bobik
Analysis produced by pbkon, s.r.o.

Of all times, today is the worst
time for the economy. It can all
“crash”. Europe is balancing on
the edge of huge abyss, strategic
bombers B-2 spirit (their price is by
the way higher than all rescue fund
for Cyprus) are flying over Korean
peninsula, Syria is on the edge
of the conflict, which can light

and the world will prominently get rich. The emer-
ging question is what are my reasons for this opi-
nion? Why do | think like this?

a detonator in the whole Arabian
world, the Chinese estate sector
has the parameters by which the
American mortgage crisis was only
the tiny episode... huge risk, very
huge. Of course, that's if | want to
see it like that. Depending on the
point of view, the negative outlo-
ok has ten times better chance to

spread than the good news. Give
the “blood” on the first page to
sell better...

The markets are moved by emo-
tions. The panic and crowd cause
turbulences. But the total trend
is based on something else. On
stronger assumptions than the
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mood of consumers. That is
why | tend to look at things wi-
thout emotions. To cleanse of
the debri, which deforms the
reality. Sentiment, the grey emi-
nentia of the investment mar-
kets... | experienced the bot-
tom, when everybody around
was a desperate pessimist and
the market suddenly went to-
wards the opposite direction.
Then | saw the growth analy-
sis a few days before the fatal
break. Sentiment is not a good
adviser about the future. Today
the mood is on the zero point,
it will not be that bad.

We have different assumptions,
the planet has changed. We
have mainly historic unprece-
dented potential to solve pro-
blems, questions and situations,
which in the past overcome our
capacities. The demography of
the wealth and intellectual po-
tential made a significant leap,
which doesn’t have an analogy
in the history. During one ge-
neration the world wealth has
multiplied, there has never been
so many wealthy people as we
have at present. At the same
time the average life span has
prolonged during this generati-
on and thus as the result of this,
the amount of educated people
has also multiplied compared to
the the previous generation.

We have the capacity to solve
multiple amount of problems
with the much higher complexi-
ty. That is why the development
is so fast. Previous generations
can be viewed as or compared
to an elementary school pupil
who worries about the simple
equation as opposed to sol-

ving the scientific problems at
MIT. In addition we are on the
threshold of the energetic re-
volution, which the world has
experienced perhaps only once.
The crude oil has drawn the de-
velopment actually for a long
time, the extent of activities
which are concerning with its
alternatives is so widespread
that the strong transformati-
on of the world economy from
the standpoint of energetic ne-
eds is probable. The question is
whether the domination will be
taken over by slate gas which
already today changes the ener-
getic paradigms of the biggest
world economy or it will be still
more available solar energy or
other total new alternative. It is
a good assumption that there
will be lots of energy and the-
refore the price will be good so
there is no doubt that will be
a great for the world economy.

So is the glass half-empty? Half-
full? In the USA the unemploy-
ment has been on a decline for
four years, not even one Ameri-
can state is now in double-digit
unemployment (Rhode Island
with the highest unemploy-
ment rate is close under the
10% level), US households have
reached the lowest share of in-
stalment of their debt to their
income for more than three
decades (I would not unde-
restimate this data, these con-
sumers have same economic
power as China and Germany
together and can start to spend
much more than they have up
to now). Cash, only cash of
the accounts of the American
companies has reached the

overwhelming amount of 1500
billion USD (what is the amount
higher than GDP of Spain and
a little lower than GDP of Rus-
sia and India) and the profita-
bility of these companies has
reached the historic maximums.
If we gave greater weight to
this information in our view to
the economic situation, what
conclusions would we come to?

| wouldn't dare call it whether
the most growth will be seen
by S & P index or DAX. USD can
expect to loose its status as well
as strengthen the current level.
What | would like to put to the
forefront of my consideration
are the trends in decrease of the
world poverty, the change of
economic power of the develo-
ping markets. In ten years Latin
America can be a rich region,
Africa does not have to starve
and Peking can have more inha-
bitants than France. Totally new
scientific fields and industrial
branches will be discovered,
which power is hard to fore-
see (after experience with the
internet economy and mobile
communication). It is possible
that company with the highest
market capitalization will be the
Indonesian company aimed at
nanotechnologies or the global
cosmic agency or the conglo-
merate from China concerning
with the geronto-services... The
world will change faster than
ever. So no securities... but it
will be better. Much better.
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Autopozicovia AVIS

AVIS autopozicoviia (United Rental Group) svojou odvéznou,
expanzivnou politikou prindsa na trh mnoZzstvo noviniek. Medzi
tie najzaujimavejsie urcite patri na Slovensku nevidany pocet
pobociek - az 24. Sluzby autopozi¢ovne AVIS sa tak spristupnili
na celom Uzemi Slovenska. Sluzby a servis su tak blizsie a do-
stupnejsie, cestovanie s AVISom sa stéva jednoduchsim a spola-
hlivejSim.

Zmeny vo vozovom parku su pre AVIS samozrejmostou - je
moderny a plny najhortcejsich noviniek automobilového sve-
ta a vdaka vyspelym motorom a inovaciam aj Uspornejsi a Se-
trnejsi k Zivotnému prostrediu. V kategérii malych vozidiel je
k dispozicii Stylovy Renault Clio. Na Slovensku vyrabana Kia Ce-
e'd je dostupna v kategérii ,compact”. Dlho oc¢akdvany novy
model Skoda Octavia nahradil predo3ld generaciu aj v AVISe
a segment vyssej kategdrie spestruje nové AUDI A5 Sportback,
o ktorom piSeme o pdr strdn neskor.

AVIS

AVIS Lease - nielen operativny leasing

Mnohi si pod znackou AVIS predstavuju iba prendjmy aut v
pozi¢ovni, avsak znacka AVIS na Slovensku reprezentovand
skupinou spolo¢nosti UNITED GROUP znamend podstatne
viac. Ponuka nielen kratkodobé a strednodobé prenajmy, ale
aj tie dlhodobé vo forme operativneho leasingu (AVIS Lease),
dalej preddva kvalitné jazdené vozidla v bazari AUTOGIGANT
a realizuje aukcie vozidiel prostrednictvom spolo¢nosti SAA.
Skupina AVIS sa snaZi neustdle rozsirovat a skvalitfiovat sor-
timent sluzieb, preto aj spolo¢nost AVIS Lease na zaklade
poznania potrieb svojich klientov zaradila do svojej ponuky
sluzieb aj spravu vozového parku.

Ta je urcend pre spolocnosti s vozovym parkom minimdlne 5
aut vo vlastnictve, pripadne splacané formou finan¢ného lea-
singu alebo Uveru. Vsetky vozidla ostavaju nadalej majetkom
klienta - AVIS Lease zabezpecuje optimalizaciu administrativy
a personalnej a nakladovej narocnosti prevadzky vozového
parku klienta. Zaoberd sa tieZz napriklad vyhodnocovanim
efektivity vozidla, monitoringom prevadzky ¢i poradenstvom
pri tvorbe vnutornych predpisov vyuZivania sluzobnych vo-
zidiel. Viac informdcii o uvedenej sluzbe ziskate na stranke
www.avislease.sk, kde si mozete takisto precitat aktualne
novinky, dozvediet sa o akciovych ponukéch a takisto zis-
kat informacie o dalsich sluzbach ponukanych spolo¢nostou
AVIS Lease.

AVIS car rental (United Rental Group) brings lots of news
to the market with its brave, expansive policy. Among the
most interesting, surely belongs to the unusual amount of
affiliated companies in Slovakia - as much as 24. The car
rental services of AVIS are therefore accessible throughout
Slovakia. Services are therefore nearer and more accessible,
travelling with AVIS becomes easier and more reliable.

Changes in the current stock are a must for AVIS - it is mo-
dern and full of the hottest news from automobile world
and thanks to the advanced engines and innovations also
lower-cost and more eco-friendly. In the category of small
vehicles the style Renault Clio is available. Kia Cee’d which is
made in Slovakia is available in the category “compact”.The
new model of the Skoda Octavia has been long awaited and
it replaced the previous generation of Skoda in AVIS. The
segment of higher category cars is diversified by new Audi
A5 Sportback about which we write few pages later.

Juraj Macik

www.avis.sk |

AVIS Lease - not only an operative leasing

Many people see AVIS only as a car rental, however the
brand AVIS in Slovakia, represented by the group of com-
panies UNITED GROUP, means much more. It offers not only
short-term and middle-term hire but the long-term in form
of an operative leasing (AVIS Lease) as well. Furthermore,
it sells best quality used cars at AUTOGIGANT and realizes
vehicle auctions through the company SAA. The group AVIS
tries to continuous expand and improve assortment of servi-
ces. Therefore also the company AVIS Lease on the basis of
its client’ s needs knowledge put the management of the
carriage stock into its service offer too.

That is designed for companies with carriage stock of mini-
mum 5 cars in ownership, eventually being repayed by the
form of financial leasing or credit. All vehicles stay hence-
forth property of the client - AVIS Lease secures an optima-
lization of administration and personal and costingness of
the client’s carriage stock operation. It deals also with for
example evaluating of car effectivity, operation monitoring
or counselling by making of internal regulations of using of
company cars. You can find more informations about menti-
oned service on the website www.avislease.sk, where you
can also read the topical news, be informed about sale of-
fers and get informations about other services offered by the
company AVIS Lease.

www.avislease.sk

Erik Cilik
|
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United Auction Group

Druhy polrok tohto roku bude predstavovat pre Uni-
ted Auction Group (UAG) obdobie podstatnych zmi-
en. Hlavnou strategickou zmenou vyplyvajucou z fak-
tu neustdle rastucej flotily je rozhodnutie sustredit
komplexné sluzby okolo prihlasovania, odhlasovania,
udrzby a oprav pre vietky spolocnosti skupiny United
prave do UAG. Tato centralizacia prinesie pre zakazni-
kov eSte vyssiu Standardizaciu a zrychlenie existujucich
procesov a sluzieb. Zaroven zlepsi ich ekonomiku, ¢o
povedie k eSte lepSim cendm pre klientov.

The second half of this year will be for the United
Auction Group (UAG) a period of essential changes.
The main strategic change,following from the fact of
a continuously growing fleet, is the decision to focus
on the complex services in pick up and return, ma-
intenance and repairs for all veichles for companies
that are associated to the UAG Group. This centrali-
sation will bring higher standards and more effective
customer services. At the same time it will improve the
companies turnover and this will lead to even better
prices for their customers.

Mikulas Fedor

www.saaauction.sk |

Predaj jazdenych vozidiel

AutoGigant

Autobazér AutoGigant ako sucast UAG
pladnuje vyznamne expandovat predajmi
individualnym kupujucim. Stc¢asné kapa-
city autobazaru dovoluju zvysit jeho
aktualnu ponuku na ploche nielen
z vlastnej flotily skupiny United,
ale strategicky aj od inych slo-
venskych  lizingovych
spolo¢nosti.  Au-
toGigant ma tak
ambiciu stat sa
celoslovensky
zndmym  mies-

tom predaja
kvalitnych  po-
uzitych vozidiel

z operativneho

a finan¢ného li-
zingu.

utc;Gigant

GARANCIA

Used cars dealer AutoGigant, as the
part of UAG Group,is planning to
expand its business by increasing
its sales to individual buyers. The
present capacities of car sales can
increase its actual offer on vehicles
from not only its own fleet of the
group United, but stra-
tegically from other
Slovak leasing
companies. Auto-
Gigant is an am-
bitious firm and
would like to be-
come a reputable
company known
for sales of qua-
lity used vehicles
from its operative
and financial leasing services
throughout Slovakia.

www.autogigant.sk



Airport Parking

Airport Parking uZ aj aktualne Uspesne
ponuka moznost bezpecného parkovania
pri letisku v Bratislave s pickup servisom za
najlepsiu cenu v meste uz od 4 EUR za den
. parkovania. KedZe moznosti dlhodobého
A wfL . ho parkovania v okoli letiska ,zdarma”
neustale klesa, rozhodli sme sa priblizit do-
stupnost Standardu prijazdu na letisko, bezného v ostatnych
krajinach, aj vetkym slovenskym cestujucim.
Behom mesiaca jul prejde parkovacia plocha, ktord sa na-
chadza 5 minut od letiska, modernizaciou. Pribudnu na-
vigacné znacky pre prijazd na parkovaciu plochu, zvysia sa
moznosti platieb a posilni sa spolupraca s vacsinou cestov-
nych kancelarii. Cielom je, aby mal kazdy pasazier odlietajuci
z letiska v Bratislave moznost priviezt seba a svoju rodinu na
letisko vlastnym automobilom a aby aj mal jasnd informaciu
o tom kde, ako rychlo, ako bezpecne a za najlepsiu cenu za-
parkovat.

K realizacii tychto zmien posilnil nds tim United Group novy
¢len. Je nim Mikulds Fedor, ktory bude od 1. jula zastreSo-
vat vSetky spomenuté procesy, sluzby a iniciativy na pozicii
Chief Operations Officer (COO). Jeho predchadzajlice ma-
nazérske sklsenosti z oblasti zefektiviiovania a nastavovania
procesov, internych kontrol a auditu v spolo¢nostiach KPMG,
DELL a Arval ur¢ite podporia hladkd a rychlu transformaciu.
Vsetkymi tymito zmenami sledujeme jeden ciel - zvysit celko-
vl spokojnost vodica, nasho klienta - teda Vas.

v

moltnbraod(ﬂ-}

Medidlna agentdra Multibrand posobi predovsetkym v ramci
skupiny United Group, ale svoje marketingové sluzby posky-
tuje aj dalsim klientom. Krédom spolocnosti je zucastiiovat
sa na projektoch, s ktorymi sme stotoZneni a kde sme pre-
svedceni o smerovani a zmysle marketingovych aktivit. Na-
chadzame sa v tazkom obdobi, ked' klient désledne zvazuje
vietky investicie do reklamy a kriticky vnima, akym sposobom
a na aké projekty sa jeho finan¢né prostriedky pouZiju. Su-
¢asna situdcia ma ale pre klienta aj pozitivny prinos a to, ze
vznikd priestor na dohody pri ndkupe mediadlneho priestoru.
Aj pri takychto dohodach viak nezabddame na zodpovedny
pristup. Najlepsie si to mbZete predstavit tak, Ze peniaze od
klienta na nakup reklamy su Vase a zle nastavend kampar
predstavuje riziko, ktoré si neméZzete dovolit. Ale ked doveru
klienta zhodnotite spravne, pretavite ju do nie¢coho hodnot-
ného - do partnerstva s klientom. Napriklad préve teraz sme
pre klienta GANT dohodli inzerciu v katalégu dovoleniek Le-
onardo. Pre¢o sme sa rozhodli pre takyto obchod? Férova
ponuka zo strany poskytovatela inzercie, ked' si je vedomy,
Ze pekna a kvalitnd inzercia neznizi hodnotu katalégu a pre
klienta zaujimavy fakt, Ze klienti, pre ktorych je spominany
kataldg urceny, si urcite radi pridu pred dovolenkou vybrat
nejaky ten kusok, v ktorom sa budu na dovolenke citit prijem-
ne a trendovo. V ramci skupiny prave prebieha kampan AVIS
lease v spravodajskej televizii TA3.

MV
www.multibrand.sk
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Bratislava Airport Parking
\‘

Airport Parking is also currently offering the possibility of safe
parking near the airport in Bratislava with the pickup service be-
ing the best price in the city, already at 4 EUR a day for parking.
Since there is limited, free long-term parking near the airport,
we decided to bring the availability of standard pick up and
drop off closer to the airport which is usual in other countries,
which is now available to Slovak travellers.

During July the car park, which is 5 minutes distant from the
airport, will undergo resurfacing work and modernising. The
signs for arrivals to the car park will carry information, there
will be more options on how to pay and there will be more
cooperation and strengthening of ties with the travel agents at
the airport. The aim is that each passenger departing from the
airport in Bratislava will have the opportunity to arrive and park
at the airport using their own vehicle and will have clear infor-
mation on where, how long,security information and where
the most optimum and appropriate price will be.

The United Group Team has benefited, whilst implementing
these changes, from the addition of a new Team member. Mi-
kulas Fedor, who has overseen these changes since the 1¢ of
July as Chief Operations Officer (COO). His previous managerial
experiences from the field of effectiveness and regulation of
processes, internal controls and auditing in companies such as
KPMG, DELL and Arval will certainly support a smooth and fast
transformation. With all these changes the main aim is to deli-
ver a more positive experience for the driver, our client — you.

www.letiskoba.sk -

Media agency Multibrand is engaged first and foremost in
the framework of the group United Group but it provides
its marketing services to the other clients too. Credo of the
company is to participate in projects which we are identi-
fied with and where we are convinced of the direction and
meaning of the marketing activities. We are in hard period
when client consistently considers all investments to the
advertisement and he perceives critically which way and on
which projects his funds will be used. The current situation
has also the positive contribution to client because there is a
space for agreement when buying a media space. However,
also by such agreements we do not forget on the responsible
approach. You can imagine it best so, that money from the
client for purchase of advertisement are your and the wrong
timed campaign is a risk you can not dare. But when you
evaluate the confidence of the client well you will change it
into something valued - into the partnership with the client.
For example just now we have negotiated an advertising in
holiday catalogue Leonardo for our client GANT. Why did we
decided for such business? Fair offer from the provider of
advertising when he is aware of the nice and quality adver-
tising will not demote the value of catalogue and the fact is
interesting for the client, that clients who is the mentioned
catalogue designed for, will surely come to choose some pi-
ece in which they will feel comfortably and trendy before the
holiday. Campaigne AVIS lease is just proceeding in the news
television TA3 in the framework of the group.
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Erik Striz

"A5 Sportback gives driver a feeling of
beeing a racer with an intense desire for
combination of |u><ury, performonce, elf=Nily
ge and supertemporary design.”

Audi A5 Sportback

The Audi A5 Sportback is a charis-
matic car with a top modern design
which can be exceeded only by its
driving qualities. The newest gene-
ration of this car is sharper than the
previous, however it still keeps its
elegancy and emphasises on every-
day driving. These internal contra-
dictions, however, do not show ex-
ternally, and the driver only receives
the genuine joy of driving. A plea-
sant feeling which the driver gets by
driving a car with an added value is
a direct consequence of a high level
of technical equipment and disposi-
tions which Audi A5 Sportback of-
fers.

The car rental firm AVIS supplies the

A5 Sportback, which is equiped to
the standard of a car that journalists
are provided with for editorial tests
(this is usually the highest possible).
The large screen provides ease of
use with the multimedia and vehi-
cle settings, 2-zone air conditioning,
automatic  6-speed  transmission
and an extensive package of active
and passive safety equipment are
provided with this vehicle. Not only
the driver but all four passengers at
once are protected.

Performance of the car is due to a
2.0 TDI engine, which is amazing,
providing 155 bhp which is fully
demonstrated when overtaking and
starting from a start. In that time
the spirit of a racer, with an inten-
se desire for combination of luxury,
performance, prestige and super-
temporary design is awoken in the
driver of the A5 Sportback. Audi A5
Sportback has a significant competi-
tion advantage over its rivals due to
comparetive low fuel consumption.
That means the dynamic style of the
ride does not leave marked traces in
your wallet.

Audi

Erik Striz

A5 Sportback

A5 Sportback prebidza vo vodicovi duch zévodnika s infen-
zivnou t0zbou nechaf sa uniesf dokonale vyladenou kombing-
ciou luxusu, wkonu, prestize a nadéasového dizajnu.”

Audi A5 Sportback je charizmatické vo-
zidlo, ktorého 3pickovy moderny dizajn
predcia uz iba jeho jazdné vlastnosti.
Najnovsia generacia vozidla je vyraz-
ne ostrejSia, nez ta predchadzajuca,
nadalej si viak zachovédva eleganciu a
dbraz na kazdodenné jazdenie. Tieto
vnutorné rozpory sa vsak neprejavuju
navonok a k vodicovi sa dostava iba
Cistd nefalSovana radost z jazdy. Prijem-
ny pocit, ktory vodic¢ _
nadobulda jazdenim

vozidla s pridanou

hodnotou, je aj pria-
mym dosledkom vy-
sokého stupna tech-
nickej vybavenosti a
dispozicii, ktoré mu
Audi A5 Sportback
ponuka.

V ponuke autopozi-
Covne AVIS najdete
také A5 Sportback,
ktorého vybava ne-
zaostava ani za tou,
ktord dostavaju no-
vindri na redakcné
testy (td byva zvycaj-
ne najvyssia mozna).
Nechyba velka obra-
zovka pre pohodInu
pracu s multimédiami a nastavovanim
vozidla, 2-zénova klimatizacia, auto-
matickd 6-stupriové prevodka a roz-
siahly balik aktivnej i pasivnej bezpec-
nosti. Chraneny nie je iba vodi¢, ale
hned' v3etci Styria pasaZieri.

Vykon vozidla pri motorizacii 2.0 TDI
je uzasnych 155 koni, ktoré sa napl-
no prejavuju pri predbiehani a Starte z
pokoja. V takej chvili sa vo vodicovi A5
Sportback preblddza duch zavodnika
s intenzivnou tuzbou nechat sa uniest
dokonale vyladenou kombinaciou luxu-
su, vykonu, prestize a nadc¢asového di-
zajnu. Vyznamnu konkuren¢nu vyhodu
ma Audi A5 Sportback v tom, Ze jeho

i’

spotreba nesiaha do enormnych vysin.
To znamena3, Ze aj dynamicky styl jazdy
nezanecha vyraznejsie stopy na vasej
penazenke.
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,Naijnovsia Skoda Octavia prekonala o¢akévania a priniesla
o nieco viac modemy aj do stdle pomerne konzervativneho

eurépskeho automobilizmu.”

Priaznivci aj odporcovia boleslavskej au-
tomobilky sa zhodnu na tvrdenti, Zze naj-
novsia Skoda Octavia prekonala ocaka-
vania a priniesla o nie¢o viac moderny
aj do stdle pomerne konzervativneho
eurépskeho automobilizmu. Aktudlnu
Octaviu je moZno priamo porovnavat
s predchddzajucou generdciou Audi
A4, Co je dobrd sprava pre kazdého
jedného vodica vyZadujuceho vyborné
jazdné vlastnosti, ktoré nebudu ob-
medzovat Ziadny 3tyl jazdy. Ci vodi¢
preferuje bezpecnl a pohodinu jazdu
alebo jemne agresivnu, nova Octavia
mu bude po chuti.

NajzasadnejSou zmenou v dizajne no-
vej Octavie je masivne vyuZivanie prak-
tického minimalizmu. Ten je reprezen-
tovany predovietkym jednoduchsim
dizajnom prednych a zadnych svetiel
a kompaktnostou interiéru. Skodovka
vzdy dbala na to, aby sa v jej vozidlach
citili dobre vsetci pasaZieri, preto nie je
interiér orientovany vyhradne na vodi-
Ca. V3etky podstatné ovladacie prvky
v prednej Casti kokpitu su preto zarov-
nané k stredovému panelu tak, aby boli
na dosah aj spolusediacemu. Vodic¢ tiez
oceni, Ze dizajnéri Skodovky opat stavili
na jednoduchost a prehladnost priesto-
ru za volantom. Biele indikatory a Cislice
na ¢iernom podklade pdsobia moderne
a svieZo, sucasne maju velky podiel na
bezpecnom kontrolovani stavu jazdy aj
v noci. Niektoré dizajnové variacie pre-
dovdetkym aziskych automobiliek sa to-
tiz ¢asom ukazuju ako nie celkom prak-
tické prave pocas dlhych no¢nych ciest.
V autopoZiCovni AVIS najdete novu
Skodu Octavia s 1,6-litrovym benzi-
novym motorom TDI a 6-stupnovou
manualnou prevodovkou. Sucastou
vybavy je aj bohata zbierka technoldgif
aktivne alebo pasivne sa podielajucich
na bezpecnosti posadky.

Erik Striz

“The newest Skoda Octavia has
overcome the expectations and it
also brought a litfle bit more modern
style to the still rather conservative
European motor industry”

New Skoda Octavia

Supporters as well as opponents of
Boleslava’s car manufacturer will
agree that the newest Skoda Octa-
via has overcome the expectations
and has brought a little bit more
modern style to the still rather con-
servative European motor industry.
The current Octavia can be directly
compared to the previous generati-
on of Audi A4 which is good news
for the every driver who requires ex-
cellent driving standards and which
will not limit any driving style. If the
driver prefers a safe and comforta-
ble drive or slightly aggressive,the
new Octavia will be to his taste.

The most fundamental change in
design of the new Octavia is the
great exploitation of a practical mi-
nimalistic design.This is especially
represented by the simplier design
of the front and rear lights and by
compacting the interior. Skoda has
always taken care of a feel good fac-
tor for all its passengers, thus the in-
terior is not aimed only at the driver.
All substantial control components
in the front part of the cockpit are
leveled out to the middle panel so
to be within easy reach for the fel-
low passenger. The driver will also
appreciate the work of the Skoda
designers who have gone for a sim-
plistic and transparent use of the
space behind the steering wheele.
White indicators and digits on the
black base make a modern and fre-
sh impression, at the same time they
provide a use in the safe control of
driving at night. Different design
variations,especially the Asian car
manufacturers show themselves as
not very practical,particularly during
long night journeys.

At the car rental firm AVIS you will
find the new Skoda Octavia with
a 1.6-litre petrol engine TDI and
6-speed manual transmission. A
part of the feature is a rich collecti-
on of technologies which take active
or passive part in the driver and pas-
senger safety.



Erik Striz

,Préve dizajn nového Clia je dékazom, Ze sa automobilka snazi zaujaf
mladsie publikum a poskytndf mu popri vystrednosti aj plnohodnotny
z&zitok z jazdenia moderného vozidla.”

V autopoZicovni AVIS sa od tohto leta moZete stretnut aj s naj-
novsou generaciou automobilu Renault Clio. Aj napriek tomu, ze
je nové Clio radené do ekonomickej triedy, vodicovi bude pri jeho
jazdenf asistovat rozsiahla vybava vy3sieho Standardu.

Nové Clio je mimoriadne vyrazny automobil, ktory rozoznéte v pre-
mavke prakticky okamzite. Masivny ¢ierny horizontélny pas spajajuci
predné svetld s velkym logom Renault uprostred je natolko jedinec-
ny, Ze si ho nemdte Sancu spliest so Ziadnym inym vozidlom. Prave
dizajn je najvacsim ddkazom, Ze sa automobilka snazi zaujat najma
mladsie publikum a poskytnut mu popri urcitej vystrednosti plno-
hodnotny zaZitok z jazdenia moderného vozidla.

Orientacia na mladsich vodicov je zrejma uz pri prvom nasadnuti do
kokpitu. Interiér sa nesie v Style vydatnej réznorodosti materidlov
a farieb, vela tradi¢nych tlacidiel nahradil dotykovy LCD panel s pes-
trofarebnymi virtudinymi ikonami systému Media Nav. Tento systém
je urc¢eny nielen na pracu s multimédiami a navigaciou, ako nazna-
Cuje uz jeho nédzov, ale umoziiuje vykonavat Upravy v nastaveniach
vozidla a pripajat ho k telefonu prostrednictvom siete Bluetooth.

Priaznivcov modernych auto-moto technoldgii celkom urcite potesi,
Ze v Renaulte Clio najdu uz ako zaklad denné LED svetld, tempomat,
vyhrievanie sedadiel a kompletny navigacny softvér. Vodici nadseni
zo stéle silnejuceho eko-trendu zasa ocenia jazdny rezim ECO, ktory
je mozné na vozidle aktivovat stlatenim jediného tlacidla. V tej chvili
sa z hlu¢ného malého mestského hatchbacku stava tichy, kultivova-
ny a k zivotnému prostrediu Setrny automobil.

V autopozicovni AVIS najdete nové Clio s 1,2-litrovym benzinovym
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At the car rental firm AVIS you can encounter the newest ge-
neration of car the Renault Clio available this summer. Also in
spite of the new Clio being categorized in the economy class,
an extensive range equipment of a high standard will assist
the driver whilst driving.

The new Clio is an extraordinary marked car which you will
recognize in traffic immediately. The massive black horizontal
band connecting the front lights with the big Renault logo
in the middle is so unique that you have no chance of con-
fusing it with any other car. The design alone is the biggest
proof that the carmanufacturer is trying to rouse an interest
from namely the younger audience and to provide them with
a certain extravagance and a full value experience from dri-
ving of a modern vehicle.

Targeting the younger drivers becomes obvious as soon as
you enter the cockpit. The interior style is very rich in materials
and colours, many of the traditional buttons are replaced by
a touch LCD panel with multicoloured virtual icons of a sys-
tem called Media Nav. This system is designed not only for
work with multimedia and navigation as its name already in-
dicates but it enables you to adjust the settings of the vehicle
and to connect it to a phone through the net Bluetooth.

Suporters of the modern auto-moto technologies will be de-
lighted to find daily LED lights that come as a standard with
Renault Clio as well as cruise control, seat heating and com-
plete navigating software. Drivers who care about the envi-
ronment will value the driving mode ECO, which is possible to
activate in the car by pushing a single button. In that instant
the noisy city hatchback becomes quiet, cultivated and a eco-
friendly car.

At the car rental firm AVIS, you will find the new Clio with
1.2- litre petrol engine TCe and 6- speed 2- clutch transmis-
sion. Performance of this small engine reaches up to 88 kW,
or 118 bhp which can make the conspicuous hatchback a pi-
rate of the roads — albeit that the driver will have to show
courage to exploit
the full potential of
the car.Others will

Erik Striz
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motorom TCe a 6-stupriovou 2-spojkovou prevodovkou. Vykon
tohto malého motora dosahuje az 88 kW, teda 118 koni, ktoré
dokazu z tohto napadného hatchbacku spravit pirata ciest - samo-
zrejme za predpokladu, Ze bude mat jeho vodi¢ dostatok odvahy when overtaking and
vyuzit potencidl vozidla naplno. Ti ostatni sa uspokoja s tym, Ze ich joining the motor-
Renault Clio nenecha v problémoch pri predbiehani a ani pri vjazde way.

na dialnicu. -

be satisfied that their
Renault Clio will not
leave them in trouble

"The design already is the biggest
proof that the carmaker is frying fo
rouse the inferest namely of the youn-
ger audience and fo provide them

with besides a cerfain exiravagancy
a full value experience from driving
of a modern vehicle.”
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Nova Kia Cee’d

Erik Striz

"Kia Cee'd does not act as sports car nor

Erik Striz

hrd na $portové auto a ani na
limuzinu. 4, n onomickd a este
cesta.”

Aktudlna Kia Cee’d je v porovnani so svojim predchodcom radikalne pozme-
nena. Nadobudla agresivnejsiu tvar, vizudlne klesla jej kapota, typickymi sa stali
dlhé ostré linie po bokoch. Novy Cee’d uZ skratka nie je ten, ktory si Slovaci tak
velmi oblUbili. Aj napriek tomu nie je mozné tvrdit, Ze by sa Kia vybrala nesprav-
nym smerom. Prave naopak.
Nova Kia Cee’d je v ponuke nasej autopozicovne AVIS jediny predstavitel trie-
dy “Compact”, avsak, ako to uz byva, stupen vybavy, technologicka vyspe-
lost a Uroven bezpecnosti posadky presahuju hranice priemernosti. Kia Cee'd
ma v ponuke 5 dveri, vykon 100 konskych sil, klimatizaciu, celkovo 6 airbagov
a spolahlivi manualnu prevodovku.
Sucasna generacia vozidiel Cee'd je uréend do ruk mladych aj skisenejsich 3o-
férov. Ti s menej rozsiahlymi sklsenostami ocenia, Ze auto dokaze pohotovo
reagovat na pripadné nebezpecné situacie a dostat sa do “pokoja” aj samé. Pri
potrebe okamzitého brzdenia napomaha progresivne ABS ASR a aj pri dynamic-
kom 3tyle jazdy sa sprava kultivovane. Skuseny a miernejsi vodi¢ zasa preferuje
pokoj, slusnost na cestach, vysokd mieru komfortu a ladnd ¢innost motora - to
vsetko dostdva spolu s vozidlom Kia Cee’d uz ako zéklad. Pri tejto flexibilite po-
uzivania ma novy Cee’d vyborne optimalizovanu spotrebu, ktora sa v kombino-
vanej prevadzke pohybuje na
urovni okolo 6 litrov na 100
kilometrov.
) Co je ale na novej Kia Cee'd
Vo najdolezitejsie, Ze sa nehra na
: Sportové auto a ani na pres-
tiznu limuzinu. Velmi vhodne
reprezentuje strednu triedu
automobilov, v ktorej nie je
priestor (respektive ani pe-
niaze) na okazaly luxus alebo
naopak na podpriemerné pre-
vedenia karosérie. Zlatd, na-
vyse ekonomickd a esteticka,
stredna cesta.
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a presfige saloon. It is the happy, moreover
economical and aesthefic medium.”

New Kia Cee’d

The latest Kia Cee’d has radically changed in com-
parison to the old model. It has been given a more
aggressive face, its bonnet has visualy sunk, and
its long sharp lines on the sides have become ty-
pical. The new Cee'd is not the car which Slovaks
fell in love with. Despite this, it would be wrong
to claim that the Kia has took the wrong directi-
on. Just the opposite.

The new Kia Cee'd is on offer by our car rental
firm AVIS as the only one of the “Compact” type,
however the level of equipment, tehnological
advances and the level of safety for the passen-
gers are of a high standard. The Kia Cee’'d has
a 5 door version, a performance of 100 bhp,
air-conditioning, 6 airbags and a reliable manual
transmission.

The present generation of Cee'd’s is designed for
the young and more experienced drivers too. The
less experienced driver will appreciate a car that
can respond promptly to possible dangerous situ-
ations and acheive coming to a stop on its own. In
event of emergency braking, the progressive ABS
ASR will help acheive this. It will also aid a dyna-
mic driving style. An experienced and moderate
driver prefers on the other hand calm, decency
on the roads, high level of comfort and graceful
activity of an engine - these are all provided to
the driver and comes as standard on all Kia Cee’d
models. The new flexible Cee’'d has an average
combined fuel consumption of 6 litres used for
every 100 km.

However the most important thing about new Kia
Cee'd is that it does not act as a sports car nor as
a prestige saloon car. It represents perfectly the
middle class of cars where there is no place (nor
money) for luxury or even a higher specification
versions of a car . The happy, moreover economi-
cal and aesthetic medium.
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Inovacie v motoroch ma

na svedomi slovensky kapital

> g 'v;,

Erik Striz

,Evoliciu spalovacich motorov zaZivame doslova v priamom
prenose. Prekvapivé je, Ze sa o fu zasluZili prave Slovdci, i ked

niekioré otdzky sU stdle nezodpovedané...”

Spolo¢nost RTU Europe, na cele ktorej stoji Dick Kvet-
nansky, je vyrobcom inovativheho spalovacieho mo-

tora RTU eFone. Ten popri Udajnej vysokej efektivite
vyuzitia paliva, vyse 55%, produkuje iba minimalne

odpadové teplo a produkuje vykon presahujuci 800

Ak je v médidch zmienka o motore RTU, cas-
to sa stretdvame s oznaceniami ako revolucny
a prevratny. Zrejme kazdy odbornik na motory
sa v3ak zhodne na fakte, Ze RTU je viac inova-
ciou a evoluiciou, nez revoluciou. RTU na svoju
¢innost vyuziva prakticky rovnaky zéklad ako
bezny benzinovy agregat, da sa dokonca zlo-
zit aj zo starSieho dieselového motora. Obo-
hateny je o nové materidly a prvky, ktoré mu
umoznuju neprodukovat stratové teplo v tak
masivnom rozsahu, nez pri akom sa stretéva-
me u beznych motorov. Prave ich schopnost
nepremienat tekuté palivo na odpadové teplo
je jedna z najvyznamnejsich inovécii, ktoré do
sveta motorizmu RTU prinasa.

Vysokd efektivita motora RTU, balancujuca
okolo Urovne az 70 percent, je podmienena
hned" viacerymi faktormi. Viyznamny z nich
je prave spomenutd redukcia odpadového
tepla za pomoci pouZitia materidlov s nizkym
trecim odporom, modifikovany spalovaci pro-
ces a vlastny elektronicky riadeny manazment
¢innosti motora. Zrejme najzaujimavejsim ino-
vativnym prvkom je pouzitie celkom nového
materidlu piestov. Podla slov jeho vyrobcu sa
dd doslova obtocit okolo prsta, zarover viak
zvldda 250x wyssi tlak ako ten atmosféricky.
Jeho vyroba prebieha pri extrémne vysokej
teplote, ktord materidl meni na molekularnej
Urovni v takej miere, Ze ani naslednou spek-
trdlnou analyzou nemozno odhalit pévodny
materidl. Spektrdlnu analyzu pritom velmi
efektivne vyuzivaju aj mnohé zariadenia od
NASA v hodnote radovo miliénov americkych
doldrov. Kde je teda pravda?

Pseudo-adiabaticky motor
RTU v skratke

e nepotrebuje chladenie ani katalyzator

e 3jpocas ¢innosti ho moézete chytit rukou
o efektivita 60 az 70%

e vykon az 814 konskych sil

e vyrazne nizSia spotreba okolo 5,3 litra

®  vyznamne nizsie exhalaty

e moznost prestavby z klasického 4-takt-
ného turbomotora
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Motory RTU st az z 80% vytvorené z keramic-
kych materidlov. Nie je to ta keramika, ktoru
mate v kuchyni, ale komplikovany a spolahlivy
materidl s vynikajucimi technickymi vlastnos-
tami. Cast vyvoja motora RTU si vyziadala aj
vytvorenie celkom nového spdsobu kontroly
vnutornej stavby keramickych materidlov,
pretoZe tie nie je mozné kontrolovat na vznik
trhlin ako kovy. RTU Europe vytvorilo metddu
a zariadenie LWS, ktorym dokéze odhalit ne-
dostatky v materidloch uz pocas tvorby kon-
krétneho prvku motora. Viyhody keramickych
materidlov sa daju zhrnut aj nasledovne:

e absencia materidlovych zlyhani

e  meracie zariadenie LWS (Light Wave
Sensor) kompletne eliminuje riziko skry-
tych puklin

e nekov

e nevodi¢ (nevedie teplo ani elektricky
prud)

®  nizka Uroven trenia a prirodzené kizné
schopnosti si vyZaduju len nepatrné ale-
bo Ziadne mazanie

* nie je mozné vyuzit techniku magna-flux
alebo réntgenové luce

®  nizke produkéné naklady
e vyroba vo findlnej podobe a rozmeroch

e  Jalternativa pre Siroku 3kélu kovovych
vyrobkov

Takmer adiabaticky efekt

Nézov technoldgie, ktord motor od RTU Eu-
rope vyuziva, nezainteresovanému nehovori
ni¢ a dokonca aj odbornik sa pozastavi nad
vyznamom jeho znenia. Adiabaticky efekt je
taky, pri ktorom nedochédza k tepelnej vyme-
ne plynu (teda aj vzduchu). V pripade motora
od RTU sa jeho ¢innost velmi priblizila k adia-
batickému javu, preto mu tvorca pridal slovo
“pseudo”. K tomuto efektu sa motor priblizu-
je predovsetkym vdaka podchladenému nasa-
vanému vzduchu, az na -20 °C. RTU Europe
pritom tvrdi, Ze ich motor nepotrebuje chlade-
nie. Nad pseudo-adiabatickym motorom RTU
vyvstdva viacero nezodpovedanych otdzok,
ktoré sa tykaju predovsetkym jeho energetic-
kej spotreby. Pravdou v3ak je, Ze tento motor

konskych sil. Je to vébec mozné?

vytvoreny z radového 5-valcového 2,5-litrové-
ho motora z Audi TT RS uz bol redIne a Uspes-
ne otestovany a dokonca aj na brzde (2 dni
nepretrzitého behu s aktivnou brdzou).

Budticnost RTU nie je iba
o pseudo-adiabatickom
motore

V RTU sa neuspokajili ani s dosiahnutymi vy-
sledkami pri praktickej aplikacii pseudoadia-
batickych procesov v spalovacich motoroch.
Preto uz dnes pripravuju projekt Electroliner,
pri ktorom dochadza k spojeniu kompaktné-
ho miniaturizovaného dieselového motora
s vyuzitim RTU technoldgie, efektivneho kon-
denzétora a vysoko Ucinného elektromotora,
¢oho vysledkom je pohonny agregat urceny
pre autobusovy, lodnd, Zelezni¢nd ¢i kamio-
novu dopravu. V skuto¢nosti by teda malo ist
o hybridnt pohonnt jednotku, na ktorej wvoji
sa dnes podielaju mnohé automobilky bud’
samostatne alebo aj v rdmdi ich join-venture
projektov.

Napriek tomu, Ze inovativny motor RTU sa
koncom minulého roka dostal na popredné
miesta v médidch kazdého druhu, jeho tvor-
ca vytrvalo ignoruje zverejnenie akychkolvek
technickych detailov. Dnes preto méZzeme
skor iba verit, Ze Dick Kvetiansky skutocne
neprehdna a svet sa naozaj dockal vyznamnej
inovacie motorov so slovenskym kapitalom.

pokracovanie na strane 24
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Volkswagen Passat

MoZno budete vo svojom Passate sediet' sim, po svojom boku vSak budete mat’ vZdy prvotriedneho
spolujazdca. Vasa koncentrdcia mozZe klesnut, ale on bude vzdy v strehu. Vd’aka systému Lane Assist
vam aktivne pomoZe zostat'v jazdnom pruhu. Jeho bi-xen6nové svetlomety sa postarajui o to, aby ste
mali skvely vyhl'ad aj za zdkrutu a asisten¢ny systém vdm odporuci pauzu, ked’ ste unaveny a stracate
pozornost'.

Vyskusaijte svojho nového osobného strazcu este dnes.

Teraz od 21.230 € s moinost'ou
5-ro¢nej pred[ienei zaruky!

Ponuka plati do 31. 8. 2013. Viac informécii u va§ho najblizsieho partnera Volkswagen. -
K3 volkswagen Slovensko. Das Auto.

Kombinovand spotreba paliva: 3,4-9,9 1/100 km, emisie CO,: 89 - 239 g/km. Niektoré uvddzané prvky vybavy st doplnkové (za priplatok).
Uvedené ceny st vratane DPH. Fotografia je ilustracna.
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Slovak capital is responsible for

innovations in engines

Erik Striz

"We experience an evolution of combusfion engines verbatim in
live broadcast. Surprising is that just Slovaks deserved if, even if

some questions are sfill not answered. ..”

Company RTU Europe, which head is Dick

Kvetiansky, is producer of an innovative com-

bustion engine RTU eFone. It besides the alle-
ged high effectivity of fuel consumption, more

than 55%, produces only minimal waste heat

If there is a mention of the engine RTU in
media, we often meet with the lables as re-
volutionary and epoch-making. Probably every
expert in engines will agree on fact that RTU
is more an innovation and evolution than re-
volution. RTU uses for its activity practically the
same basis as the usual petrol aggregate, it
can be even put together also from an older
diesel engine. It is enriched by new materials
and components which enable it to not pro-
duce a waste heat in such massive extent as
we see by common engines. Just the ability
to not change the liquid fuel into waste heat
is one of the most meaningful innovations
which brings RTU to the world of motorism.

High effectivity of RTU engine, balancing for
about the level up to 70%, is conditioned by
more factors. An important is just the menti-
oned waste heat reduction with the help of
using low rub resistance materials, modified
combustion process and own electronic con-
trolled engine activity management. Probably
the most interesting innovative component is
the using of totally new piston material. Ac-
cording to words of its producer, it can be ver-
batim wind round the finger, however, at the
same time it handles 250 times higher pressu-
re than the atmospheric. It is made by extreme
high temperature which changes the mate-
rial on the molecular level in such rate, that
even by the following spectral analysis it is not
possible to reveal an original material. Many
devices of NASA are exploiting very effective
the spectral analysis in the value of millions
American dollars. Where is then the truth?

Pseudo-adiabatic engine
RTU foreshorten

e no cooling and converter needed

e you can touch it by hand also during an
activity

o effectivity of 60% to 70%

. performance to 814 horsepower

e markedly lower consumption around
5,3 litre

e markedly lower air pollutants

e possibility of rebuilding from classic
4-stroke turboengine

RTU engines are more than 80% made from
ceramic materials. It is not the ceramic which
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and produces the performance overreaching

800 horsepower. Is it ever possible?

you have in kitchen but it is complicated and
reliable material with excellent technical quali-
ties. A part of RTU engine development requi-
red also creating of totally new way of inside
structure control of ceramic materials because
it is not possible to control the origin of cracks
by them as by metals. RTU Europe created
a method and device LWS which can relea-
ve the material imperfections already during
the making of concrete engine component.
We can summarize the advantages of ceramic
materials also as follows:

o no material failures

e measuring device LWS (Light Wave Sen-
sor) reduces completely the risk of hid-
den cracks

° non-metallic

. non-conductor (it does not transfer heat
or electric current)

e low friction level and natural sliding abi-
lities require only little or no lubrication

e itisnot possible to use technology mag-
na-flux or X-rays

e low production costs
o production in final form and dimensions

e alternative for wide range of metal pro-
ducts

Almost an adiabatic effect

Name of technology which is used by engine
from RTU Europe says nothing to desinterested
and even an expert demurs to meaning of its
wording. An adiabatic effect means the effect
where there is no heat
exchange of gas (as well
as air). In the case of RTU
engine, its acitivity very
approached the adiaba-
tic phenomenon, there-
fore the creator added
the word “pseudo”. An
engine approaches this
effect especially thanks
to overcooled sucked
air to -20 °C. However,
RTU Europe claims that
its engine does not need
the cooling. There are se-
veral not answered ques-
tions about presudo-a-

diabatic RTU engine. They concern especially
the energy consumption. However, the truth
is that this engine made from serial 5-cylinder
2,5-litre engine from Audi TT RS was already
for real and successfully tested and even also
on brake (2 days of continuous run with an
active brake).

Future of RTU is not only
about a pseudo-adiabatic
engine

In RTU they were not satisfied neither with
achieved results by practical application of
pseudo-adiabatic processes in combustion
engines. Therefore they are already today pre-
paring the project Electroliner where there is
a connection of compact miniaturized diesel
engine using the RTU technology, an effective
condenser and high effective electroengine
and the result is a driving aggregate designed
for bus, ship, rail or truck transportation. In
fact, it concerns a hybrid driving unit on which
development many carmakers are participa-
ting today either independently or within their
join-venture projects.

Even though the innovative RTU engine got
on the prominent places in media of every
kind in the end of last year, its creator is per-
sist ignoring the publishing of any technical
details. Today we can therefore only believe
that Dick Kvetnansky is really not exaggerating
and the world waited to see really significant
innovation of engines with the Slovak capital.
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Slovensky importér automobilov znacky Kia nastartoval novy
program starostlivosti o firemnych zakaznikov. Kia 4bu-
siness ma posunut Uroven poskytovanych sluzieb na vyssiu
Urover nez doposial. Do tohto programu je zapojenych 10 na-
jvacsich predajcov na Slovensku, ktori splhaju dodato¢né $tan-
dardy a su schopni komfortne obsluzit velkych zakaznikov.
Zaroveri im vedia poskytnut komplexnu starostlivost od
prihlasenia vozidiel, cez odovzdanie v sidle firmy, poskytnutie
nahradnych vozidiel a zabezpecenie mobility pri presune vo-
zidiel do servisu az po kompletné riesenie poistnych udalosti.

Program Kia 4business dalej zahffia zvyhodnené podmienky
nakupu, ktoré sa upravuju podla toho, & zdkaznik zoberie
5, 10 alebo 20 vozidiel. Pri kipe aspori 5 novych vozidiel im-
portér zabezpedi dostupnost vybraného vozidla u najblizsieho
predajcu za Ucelom testovania na dobu 1 az 2 dni priamo
vo firme. Zékaznici zaradeni do 4business programu budu tiez

Predaj* ¥

Zvyhodnené podmienky ndkupu podla
poctu

Poskytnutie vozidla na testovanie do

spoloc¢nosti zakaznika na 1-2 dni pri
objednavke aspor 5 vozidiel

Preferen¢né testovanie nového modelu

Individualizacia Specifikécie vozidla mimo
cennika pri objednévke aspori 20 vozidiel

Prihlasenie vozidiel na dopravhom
inSpektorate

Poradenstvo pri vybere najvhodnejsieho
typu financovania

* na sluzby sa vztahuju podmienky a cennik Kia 4business dilera.

Odovzdanie vozidiel v sidle firmy
zdkaznika

Zamestnanecky program pre vacsie firmy

Zaru¢ny a pozarucny servis, pneuservis

Kia Assistance

Nahradné vozidlo mimo Kia Assistance

automaticky preferovani pri objednavkach na testovacie
jazdy s hortcimi novinkami. Ak zékaznik planuje objednat do
vyroby minimalne 20 vozidiel, ma moznost individualne si
prisposobit ich Specifikaciu mimo cennika. Predajca kli-
entovi poradi, ktory typ financovania alebo finan¢ny produkt
bude pre neho najvyhodnejsi. Kia je jedna z prvych znaciek,
ktora je schopnéa ponuknut okrem finan¢ného leasingu a Uve-
ru na vozidlo aj operativny leasing priamo u Kia 4busine-
ss predajcu. Ponuky je mozné si porovnat priamo na mieste.
Velkoodberatelom importér ponuka tieZ tzv. zamestnanecky
program, v rdmci ktorého vie poskytnut zamestnancom kli-
enta urcité bonusy. Plati to pre klientov pri objednavke min.
10 vozidiel, pricom tento klient by mal mat minimdlne 200
zamestnancov. Vsetky vyhody programu Kia 4business sme
zhrnuli do prehladnej tabulky.

Prednostné objednanie na pravidelnu
servisnu prehliadku

Prednostné objednanie na vymenu
pneumatik

Moznost predlzenej doby rezervacie
vozidiel na dvoj, resp. trojndsobne dlhsiu
dobu (podla poctu vozidiel)

Pick up servis

On-line objednévka vozidiel na servis

Kompletné rieSenie poistnych udalosti

Remarketing* ¥

Zabezpecenie repredaja jazdenych vozidiel
fleetového zakaznika

Zoznam Kia 4business dilerov a dalsie informacie ndjdete na www.kia.com/sk cast ,Kia fleet”
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Novy Civic s inovativnym motorom 1,6 i-DTEC

.Je dolezité, aby jazda s nasimi automobilmi bola zdbavou.” povedal Sue-
hiro Hasshi, veduci vyvoja modelu Civic na margo nového 1,6 litrového
motora i-DTEC. Nowvy 1,6 litrovy motor i-DTEC bol navrhnuty Specidlne pre
Eurdépu, aby pomohol naplnit rastuci dopyt zékaznikov po dieselovych mo-
toroch s nizkymi emisiami. Vyrabany je v britskom Swindone a o vyzname
tohto nového dieselového motora svedd aj to, Ze pre jeho vyrobu bola v
tovarni Honda of the UK Manufacturing (HUM) vybudovana Uplne nové
vyrobna linka. Tato nova linka je schopna vyrobit a7z 500 motorov den-
ne. Pri praci na dve smeny to znamend jeden vyrobeny motor za kazdych
138 sekdnd. Na novej linke sa okrem novych 1,6 litrovych budu vyrabat aj
existujuce 2,2 litrové motory i-DTEC. 1,6 i-DTEC, najlahsi dieselovy motor
v danej triede bude v priebehu roka 2013 dostupny aj pre novi Hondu
CR-V a filozofia Earth Dreams Technology bude v buducnosti dostupnéa u
vsetkych motorov znacky Honda.

New Civic with an innovative engine 1.6 i-DTEC

“It is important that our cars are fun to drive.” said Suehiro
Hasshi, project leader of model Civic to the new 1.6- litre engine
i-DTEC. New 1.6- litre engine i-DTEC was designed special for
Europe to help to fulfill the growing demand of customers for

tance. This new line is able to make as much as 500 engines
daily. By the two shift working it means one made engine every
138 seconds. At the new line will be made besides new 1,6
litre also the existing 2.2- litre engines i-DTEC. 1.6 i-DTEC, the
lightest diesel engine in its class, will be during the year 2013
available also for the new Honda CR-V and the philosophy Ear-

diesel engines with low emissions. It is made in British Swindon
and the totally new production line which was build in factory
Honda of the UK Manufacturing (HUM) witnesses to its impor-

th Dreams Technology will be available by all engines of brand
Honda in the future.
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Novda Mazda 3: bezpeény hatchback
s nahnevanou tvarou

Nova Mazda 3 sa nesie v znameni dizajnovej filozofie KODO,
ktord preferuje kineticky dizajn, svetlomety spracované do tva-
ru nahnevanych oc¢i a déraznu orientaciu na Sportovy charak-
ter. KODO vSak nemad za nasledok iba zretelne rozoznatelny
dizajn vozidiel, ale aj zniZzenie aerodynamického odporu a zvy-
Senie pevnosti karosérie az 0 30%. Aspori tak to tvrdi vyrobca.
Technoldgie obsiahnuté v novej Mazde 3 sa tykaju nielen mul-
timedialnej podpory, ale aj aktivnej bezpecnosti. Uplatnenie
nasli funkcie ako senzor bezpecnej vzdialenosti, systém sledu-
juci vybehnutie z jazdného pruhu a preventivna deceleracia.
Pritomné su tieZ adaptivne svetlomety, ktoré beru ohlad aj na
protiidlce vozidla, adaptivny tempomat a systém pre sledova-
nie mrtveho uhla.

La s I )

New Mazda 3: a safe hatchback with an
angry face

New Mazda 3 has a design philosophy of KODO which pre-
fers kinetic design, searchlights processed to the shape of
angry eyes and an emphatic orientation on sport character.
However, KODO results not only in markedly distinguishable
design of cars but also in reducing of aerodynamic resistance
and increase of firmness of the car body up to 30%. At least
that claims the producer.

Technologies contained in new Mazda 3 concern not only the
multimedia support but also an active safety. Functions as safe
distance sensor, a lane departure warning system and preven-
tive deceleration found their application. Present are also the
adaptive searchlights which consider the oncoming vehicles
too, an adaptive cruise control and a blindspot monitoring.
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BMW 4 Coupé

Aktudlna 4. generécia Sportového kupé strednej triedy steles-
nuje podstatu estetiky a dynamiky v prémiovom segmente.
Oznacenie modelového radu ¢islom ,4" je takisto symbolom
novej éry kupé a vyjadruje nielen autenticky dizajn, ale este
vyraznejsie technologické odliSenie sa od BMW radu 3 Cou-
pé, ktoré sa podarilo dosiahnut okrem iného mnozstvom pré-
miovych prvkov, ako su napriklad doplnkové Full-LED predné
svetla.

Vozidlo narastlo na dlzku, predlZil sa razvor a klesla linia stre-
chy. Atletickd muskulatira BMW 4 Coupé intenzivnejsie vy-
nikne aj vdaka Sirke zvacsenej o 43 mm. Jasnym dynamickym
stanoviskom je rozchod kolies, ktoré patria k najsirsim elemen-
tom vozidla: vpredu narastol o 45 mm, vzadu dokonca az o 80
mm. PrémiovU atmosféru v interiéri tvoria kombinacie kvalit-
nych materidlov, exkluzivnych farieb a individualnych variantov
vybavy. Okrem zakladnej verzie, ktora svojou materidlovou a
farebnou koncepciou podporuje klasicky charakter vozidla,
st k dispozicii tri dalsie kombinacie a M Sport balik. Pomo-
cou nich je mozné vyrazne individualizovat exteriér aj interiér.
BMW radu 4 vo variante kupé je idedlnym stelesnenim sloganu
“radost z jazdy”.

Opel ukazal novt Insigniu

Co je dobré, to netreba menit. Tohto hesla sa zrejme drzali
dizajnéri automobilky Opel, pretoZze model Insignia nepresiel
modernizaciou ani po Standardnych 2 rokoch. Napriek tomu,
Ze pbvodna Insignia skuto¢ne nema Ziadne vzhladové nedo-
statky, Opel ukazal jej vynovenu tvar. Dizajn karosérie sa menil
iba jemne a zachoval si vietko pozitivne z pévodcu, vyraznejsie
zmeny nastali az v interiéri. V novej Insignii najdeme 8-palcovy
dotykovy displej, prepracovany panel ovladdania klimatizécie,
inovativny touchpad na stredovom tuneli a funkcie hlasové-
ho ovlddania. Zékladnou motorizaciou je po novom 1,6 SIDI
Turbo s vykonom 125 kW, v ponuke bude aj 2,0 SIDI Turbo
s vykonom a7z 184 kW a popri naftovych aj jeden LPG variant.

Nové automobily ® New Cars

BMW 4 Coupé

A topical 4th generation of sport coupé in the middle class ex-
ternalizes the basis of an aesthetics and dynamics in premium
segment. Branding of the model class by number “4" is also the
symbol of new era of coupé and it expresses not only an authentic
design but also more expressive technological distinguishing from
BMW 3 Series Coupé which succeeded to achieve besides others
by amount of premium components such as supplemental Full-
LED head lights.
The vehicle has
grown in the
length, wheel-
base has leng-
then and the
roofline has
declined.  An
athletic muscu-
lature of BMW
4 Coupé will
stand out more
intensive  also
thanks to wid-
th enlarged by
43 mm. Wheel
gauge is a clear
dynamic standpoint. It belongs to the widest car elements: it has
been widened by 45 mm at the front and even by 80 mm at the
rear. Premium atmosphere in interior is created by combinations
of quality materials, exclusive colours and individual variants of
equipment. Besides the basic version, which supports by its mate-
rial and colour concept the classical car character, there are three
other combinations and M Sport package at disposal. With help
of them it is possible to markedly adjust an exterior and interior as
well. BMW 4 Series in the coupé version is an ideal externalization
of the watchword “driving pleasure”.

Opel showed the new Insignia

What is good is not necessary to change. Designers of carmaker
Opel probably kept this slogan because model Insignia did not
undergo a modernizing even after standard 2 years. In spite of
that the original Insignia really does not have any look imperfe-
ctions, Opel showed its renewed face. Design of the car body
has changed only gently and it has kept all positive from its ori-
ginator, more markedly changes are in interior. In new Insignia
we will find 8-inch touchscreen, revised air-conditioning control
panel, innovative touchpad in the centre console and functions of
the voice control. The basic motorization is newly 1,6 SIDI Turbo
with the performance of 125 kW, on offer will be also 2,0 SIDI
Turbo with the performance of 184 kW and besides oil one LPG
variant too.

Autor: Erik Striz
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Uspechy:

Vizitka 1

Katarina Chovancovd 2. miesto SKGA Tour Il B4¢

19 rokov 2. miesto SKGA Tour IV Skalica
Golf Club Skalica !

. miesto Faldo Series Grand Final

Golf Resort Skalica
v skratke:

1. miesto Medzindrodné majstrovsiva
Slovenska 2012 (ndrodné

1. miesto Faldo Series Slovak
Championship 2010, 2011, 2012

. miesto SKGA Tour lll. Kaskddy

® 18 jamiek

¢ navrh z dielne architekia
Hans-Georg Erhardta

¢ normované ihrisko, vybudova-
né v style ihrisk linksového typu

® volny vstup a hra pre vietkych
riadnych &lenov

2012 e viac ako 250 metrov dlhy
1. miesto Univerzitné majstrovstvd driving range aj s krytymi
Uéasti Slovenska odpaliskami
Maistrovsivé sveta v Turecku 2. miesto Maisfrovs!vc': Slovenska
2012 klubovych druzstiev www.golfskalica.sk
Univerzitné majstrovstvd sveta 3. miesto Juniorské majstrovstvé

v Liberci 2012
Timové majstrovstvd Eurépy

dievéat Sardinia 2011

Rakiska

Golfovu palicu som prvykrat drzala v ruke pred 6 rokmi.
Bolo to pocas Velkej noci na Téaloch. Na drivingu stali gol-
fisti, ktori odpalovali z pre mia zvlastnych, Spicatych veci,
ktoré zapichovali do zeme. Na ruke, na moje pocudovanie
iba jednej, mali rukavicu a za sebou golfovy bag plny palic.
Ja som prechadzala okolo nich s mojim trénerom, ktory
mi vysvetloval, ako sa vlastne drzi palica a aky je rozdiel
medzi putting greenom, drivingom a chipping greenom.
V momente, ked spomenul pitching, som si myslela, Ze si
zo mnia robf srandu.

Napriek tomu som svoju prvd hodinu golfu zvladla so ctou.
Nikomu som neubliZila, podarilo sa mi aj niekolko peknych
odpalov na drivingu a po zisteni, Ze ta Spicatd vec je te-
ecko, som sa rozhodla zobrat si ich par domov a nechat
ako pamiatku. Pocas dalSich 3 rokov som si urobila zelenu
kartu a golf sa stal iba vyplfiou moéjho volného casu.
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€3 Skalica Golf Club

Maijsterka Golf Club Skalica 2012

Vsetko sa to zmenilo aZ v roku 2010. Zhodou nahod som
bola predstavena Karlovi Skopovému Sr. a odvtedy mi golf
nevypliia uz len volny ¢as. Stal sa pre mna prioritou. Prispe-
lo k tomu aj otvorenie ihriska v Skalici, ktoré mi poskytuje
tie najlepsie tréningové plochy na Slovensku, zarovers som
na ihrisku za 10 minut. Skalické ihrisko sa mi stalo dru-
hym domovom. Ten, kto nezazil golfové ihrisko za skorého
rana, o vela prichddza. Luce sinka zalievaju ihrisko, viade
sa leskne rana rosa, Stebotaju vtaci. Golf sa vtedy stava
tym najkrajSim Sportom a doleZitejSia ako podany vykon je
ohromuijuica scenéria.

Golf by som vrelo odporucila kazdému, kto rad 3portuje.
Golf harmonizuje telo aj mysel, spaja mladui generaciu so
starSou, celt rodinu a velmi ¢asto dokonca odkryva cha-
rakter ¢loveka. Golf ¢loveka privddza do nowvych kutov
sveta, spozndva vdaka nemu novych [udi a nemusi superit



Colf ® Golf

so spoluhracmi. Staci, ak sa bude snazit porazit ihrisko, pretoze
to je jeho jediny sdper. Po kazdom odohranom kole je ich naj-
blizSou zastdvkou 19. jamka, ktord byva castokrat aj najvacsim

- spestrenim dna.

Golf sa pre mfa za tie tri roky, odkedy som s trénerom, stal

o nieco lepsie.

Vsetkym priaznivcom golfu prajem peknd hru!

v urcitom zmysle cestou. Je pre mia najlepsim priatefom, ino-
kedy naopak najvacsim nepriatelom. Kazdy Uspech ma postva
vpred a motivuje a na druhej strane kazdé pokazené kolo sa
stdva mojim ucitefom. Neviem, kde by som teraz bola a comu by
som sa v zivote venovala, keby som nehrala golf, ale hovori sa,
Ze ni¢ v Zivote sa nedeje ndhodou. Preto nech sa na mojej ceste
dostanem kamkolvek, uz teraz viem, Ze golf ma naucil discipline,
fair-play a kazdy jeden deri mi pomdha spoznavat samu seba

The golf miracle from Skalica

Card

Katarina Chovancova

19 vears old
Golf Club Skalica

Golf Resort Skalica foreshorten:

- 18 holes

- design from the studio of architect
Hans-CGeorg Erhardt

- normed course, built in style of links
type courses

- free entry and play for all full members

- more than 250 metfres long driving ran-
ge also with the covered strike places

Successes

19 place af the International Slovak
Championship 2012 (national evaluation)
1¢ place af the Faldo Series Slovak
Championship 2010, 2011, 2012

19 place at SKGA Tour Ill Kaskédy

2 place at SKGA Tour Il Bae

2 place at SKGA Tour IV Skalica

1¢ place at the Faldo Series Grand Final
2012

19 place af the University Slovak Champi-
onship

24 place at the Slovak Championship of
club teams

34 place at the Junior Austrian Champion-
ship

Colf Club Skalica 2012 Champion

Participations

World Championship in Turkey 2012
University World Championship in Libe-
rec 2012

Team European Championship of girls

Sardinia 2011

| held the golf club in my hand for
the first time 6 years ago. It was
during Easter in Téle. Golfers were
standing on the driving, they were
driving from for me strange peak
things which they were sticking to
the ground. On the hand, at my
wondering only on one, they had a
glove and golf bag behind them was
full of clubs. | was passing by them
with my coach who was explaining
me how the club is actually held and
what is the difference between put-
ting green, driving and chipping gre-
en. At the moment when he menti-
oned pitching, | thought that he was
joking.

In spite of that | mastered my first
golf lesson with credit.| did not hurt
anybody, several nice strikes on the
driving succeeded to me and after
realizing that the peak thing is a tee
| decided to take couple of them
home and leave them as memory.
During next 3 years | did a green card
and golf became only the filling of
my free time.

Everything changed in the year 2010.
By coincidence | was introduced to
Karol Skopovy Sr. and since then
golf has not filled only my free time.
[t became a priority for me. Opening
of course in Skalica also contributed
to this, it provides the best training
surfaces in Slovakia and at the same
time | am on a course in 10 minu-
tes. Course in Skalica became my
second home. Anyone who has ne-
ver experienced a golf course early
in the morning loses much. The rays
of the sun are inundating a course,
morning dew is shining everywhere,

birds are twittering. At that time golf
becomes the nicest sport and more
important is the astounding scenery
and not well performing.

| would recommend golf to every-
one who likes sport. Golf harmoni-
zes both body and mind, connects
young generation with older, even
the whole family and many times it
even detects character of a human.
Golf brings a man to the new corners
of the world, thanks to it he knows
new people and he does not have to
compete with fellow players. It suffi-
ces if he will try to defeat the cour-
se, because it is his only competitor.
After each played round the nearest
stop is the 19. hole which is often
the biggest diversifying of the day.

In that three years since | am with my
couch, golf has in a definite sense
become a way for me. Sometimes
it is my best friend but on the other
hand it is the biggest enemy too.
Each success moves me forwards
and motivates me and on the other
hand each damaged round becomes
my teacher. | do not know where |
would be now and what | would de-
vote to in my life when | would not
play golf, but it is said that nothing
in life is happening by chance. Thus
when | get anywhere on my way | al-
ready know now that golf has taught
me discipline and fair-play and each
one day helps me to know myself a
little bit better.

| wish to all golf supporters a nice
play!
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Kratke zaujimavosti ® Short curiosifies

Psychologické désledky penazi

V roku 2006 robila Kathleen D. Vohs spolu so svojimi kolega-
mi vyskum o tom, aké psychologické désledky maju peniaze.
Hlavnym zistenim bolo, Ze peniaze menia nielen motivaciu
Cloveka, ale aj jeho spravanie k inym fudom. Vysledky de-
viatich experimentov ukazali, Ze peniaze prispievaju k pocitu
sebestacnosti, kedy ludia preferuju byt nezavisli, teda menej
Ziadaju o pomoc, ale su aj menej ochotni poméhat. V porov-
nani s ostatnymi Ucastnikmi vyskumu, ludia, ktori disponovali
va&sim mnozstvom penazi, preferovali hru aj pracu osamote a
bez toho, aby si to uvedomovali, volili vacsiu vzdialenost medzi
nimi a ich novymi znamymi.

Tieto zistenia viak nemozno zovseobecriovat na vietkych ma-
jetnejsich fudi, ¢oho prikladom st mnohi bohati ludia prispie-
vajuci na charitativne Ucely. Je vsak dobré si niektoré z tychto
skutocnosti vcéas uvedomit a svojim spravanim dokazovat, Ze
skuto¢nost moze byt aj ina.

lVzia penazi

Chybné stotoZnovanie subjektivnej hodnoty penazi s ich no-
mindlnou reprezentdciou nazyvame iluzia penazi. Prejavuje sa
ako tendencia fudi rozmyslat o peniazoch v nominalnych, nie
v redlnych hodnotach. To viak m6Ze mat ddsledky na prijmy,
transakcie, vnimanie férovosti a moralky, investicie a dohody.
Najvyraznejsie sa tato iluzia prejavuje v ¢asoch inflacie a defla-
cie, kedy je redlna hodnota penazi niZsia alebo vys3sia.

Podla ekonéma Fishera ide o vazny defekt, pretoZe ako jed-
notku hodnoty pouzivame vec, ktorej hodnota sa velmi meni.
IlGzia penazi je najvyraznejsia v troch oblastiach: v zotrvacnosti
cien, v zakonoch a zmluvach a v diskurzoch v médiach a medzi
[udmi. Tieto situacie nezohladriuju inflaciu alebo deflaciu, ako
by sme mohli raciondlne ocakavat.

Vysvetlit illziu penazi sa snazili ekondmovia aj psycholdgovia.
Podla psycholégov poskytuji nominalne ceny pohodiné vo-
ditko pre urCenie hodnoty takmer cohokolvek. Redlne ceny
povazuju ludia za potrebné vypocitavat len v situdcidch, ked
sa to javi ako velmi doélezité.

(Zdroj: Shafir, Diamond & Tversky, 1997)

Ako vznika stastie

Pokial si myslite, Ze Stastie je Umerné mnozstvu perfiazi, mylite
sa. Bohatstvo potesi ¢loveka len nachvilu a rychlo si nafiho
zvykne. Preto prichddzaju do Uvahy este dalSie faktory, kto-
rymi sU genetika a vlastné aktivity. Vyskumnici zistili, Ze az
priblizne 50% spokojnosti so zivotom tvoria genetické fakto-
ry, Cize urcitd zdedend predispozicia ¢loveka byt ¢i uz vecny
optimista alebo zamraceny pesimista.

Vyznam vlastnych aktivit pre pocit Stastia a spokojnosti sa
odhaduje na 40%. Vyhodou tychto aktivit je, Ze ich mdZzeme
striedat a vyberat si ich podla vlastnych preferencii . Zvy3nych
10% ma k dispozicia vlada, ktord moze prispiet k Stastiu a
spokojnosti prostrednictvom kvalitného zdravotnictva, skol-
stva, Zivotného prostredia a Urovne dovery v fiu.
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Hazardérsky klam

Hazardérsky klam (gambler’s fallacy ) je tendencia domnievat
sa, e buduce pravdepodobnosti s ovplyvnené predchadza-
jucimi udalostami, hoci tie zostavaju v skuto¢nosti nemenné.
Tato heuristika, ¢ize akasi skratka v mysleni, vychédza z mylné-
ho predpokladu, Ze ked vyzerd sekvencia ndhodnych udalosti
nenahodne, t.j. vyskytuje sa v nej urcitd pravidelnost, zvysuje
sa pravdepodobnost, ze dojde k obratu. Prikladom je odhad,
ktord strana mince padne. Ak v predchddzajucich hodoch
padla viackrat po sebe hlava, podla tejto heuristiky pri dal-
Som hode posudzujeme pravdepodobnost, ze padne znak za
vy3Siu. V skutocnosti je viak pravdepodnost stale rovnaka -
50:50. Tento klam je dolezité si uvedomit a nepodliehat mu
najma v ekonomickych rozhodnutiach, pretoZze méze mat ne-
malé nasledky na vas konecny stav pefiazenky.

(Zdroj: Kahneman & Tversky)

Ako sa rozhoduju sebavedomi optimisti

Aj ked v beZznom Zivote povazujeme sebavedomie a optimiz-
mus za pozitivne vlastnosti, v oblasti rozhodovania patri sklon
k optimizmu k odchylkam od raciondlneho rozhodovania.
Kombinacia sebavedomia a optimizmu totiz sposobuje, ze
[udia precenuju svoje znalosti a schopnost kontroly nad situ-
aciou, naopak podceriuju rizikd v znamych situacidch a maju
averziu k neurcitosti. Ludia s tymito vlastnostami tiez upred-
nostruju lahko dostupné informécie a prekvapuju ich udalos-
ti, ktoré su Statisticky vysvetlitelné a teda opodstatnené. Ak
vsak k tejto skupine fudi patrite, odbornici maju pre vas jedno
odporucanie. Aby ste si popri Vasich Uspechoch pamatali aj
menej Uspesné situacie, vedte si ich zoznam a zohladrujte ich
pri vasom rozhodovani.

Tolerancia k finanénému riziku

Vyskumy z oblasti bioldgie a neurovedy ukazali, Ze existuje
vseobecny sklon k riziku vo v3etkych oblastiach Zivota. Pozo-
rovania vsak dokazuju nekonzistentné spravanie ludi. Priazni-
vec adrenalinovych Sportov totiz nemusi byt zaroven fajc¢iarom
alebo hazardny hrac nemusi oblubovat aj adrenalinové Sporty.
To znamenad, Ze v jednej situdcii je tolerantny k riziku, v inej sa
mu vsak skor vyhyba resp. ho nevyhladdva. Na ¢om sa vsak vy-
skumnici zhodli je fakt, Ze existuje istd osobnostnd ¢rta, ktorou
je vseobecny sklon k rizikovému spravaniu.

Podla demografickych faktorov su nachylnejsi k riskovaniu
muzi, slobodni ludia, podnikatelia a mladi ludia. Podiel fudi
ochotnych akceptovat nadpriemerné a vysoké finan¢né riziko
je v3ak relativne nizky. Nepresahuje ani Stvrtinu populacie.
(Zdroj: Faff, Hallahan & McKenzie)

Autor: Méria Synakova



The psychological consequences of money

In 2006 realized Kathleen D. Vohs together with her collea-
gues a research about the psychological consequences which
money have. The main ascertaining was that money changes
not only people’s motivation but also their behavior toward
others. Results of nine experiments suggest that money con-
tributes to the feeling of self-sufficiency when people prefer to
be free of dependancy, so they request less for help but they
are also less helpful toward others. Relative to other partici-
pants of research, people who had more money preferred to
play and work alone and without realizing it, they put more
distance between them and their new acquaintance.
However, we can not generalize these findings to all rich pe-
ople, for example a lot of rich people donate the charitable
purposes. It is however good to realize some of these facts
early and to demonstrate by your behavior that the reality can
be other too.

Money illusion

The wrong identifying of subjective value of money with its
nominal representation is called the money illusion. It shows
itself as a tendency to think about money in terms of nominal
rather than real values. This can have consequences on the
incomes, transactions, perception of a fairness and ethics, in-
vestments and contracts. It shows itself the most in periods of
inflation and deflation when the real value of money is lower
or higher.

According to economist Fisher it is a serious defect, because
we use as the unit of value a thing which has a changing va-
lue. Money illusion is the most marked in three ways: price
stickiness, contracts and laws, discourses in formal media and
among people. These situations do not consider inflation and
deflation how could we rational expect.

Economists and also psychologists tried to explain the money
illusion. According to psychologists the nominal prices provide
a comfortable cue for determination of value of almost eve-
rything. The real prices are considered necessary to calculate
only in situations when it seems very important.

(Source: Shafir, Diamond & Tversky, 1997)

How does the happiness arise?

Kratke zaujimavosti @ Short curiosifies

If you think that happiness is proportional to the amount of
money, you are wrong. The wealth makes people happy only
for a while because they get used to it fast. Therefore, there
have to be more factors which are the genetics and own ac-
tivities. Researchers found out that approximately 50% of life
satisfaction is created by genetic factors, so there is a certain
predisposition of a man to be an everlasting optimist or a glo-
omy pessimist.

The importance of own activities for a feeling of happiness
and satisfaction is estimated on 40%. The advantage of these
activities is that we can alternate and choose them by our own
preferences. The remaining 10% is at government disposal
which can contribute to happiness and satisfaction through a
quality health service, education, environment and the level of
confidence in it.

Gambler’s fallacy

Gambler’s fallacy is a tendency to think that the future proba-
bilities are influenced by the previous events, although they
remain unchange in fact. This heuristic or a certain abbrevi-
ation in thinking comes out from wrong assumption that if
a sequence of random events looks non-random, so there is
a certain regularity, the probability of turn is increasing. One
example is an estimation of which side of a coin will fall. If the
head fell more times in previous throws, according to this heu-
ristic we will evaluate the probability of throwing an emblem
as higher. In fact, the probability is still the same - 50:50. This
fallacy is important to realize and not to underlie it especially in
economic decisions because it can have no small consequen-
ces on your terminal wallet condition.

(Source: Kahneman & Tversky)

How do the self-confident optimists decide?

Even if self-confidence and optimism are in everyday life re-
garded as the positive qualities, in the field of decision ma-
king an inclination to optimism ranks among the deviation
from rational decision making. The combination of self-con-
fidence and optimism causes that people overestimate their
knowledges and the ability of control over the situation, on
the contrary they underestimate the risks in known situations
and have aversion to indefinitess. People with these qualities
prefer easily accessible informations and they are surprised by
events which are statistical explainable and so well-founded. If
you are however member of this group of people, the experts
have one recommendation for you. To remember besides your
successes also less successful situations keep records of them
and take them into consideration by your decision making.

Financial risk tolerance

Researches from the field of biology and neuroscience have
shown that there is a general inclination to risk in all spheres
of life. However, observations prove an inconsistent behavior
of people. A supporter of the adrenaline sports does not have
to be a smoker at the same time or a hazard player does not
have to like adrenaline sports. That means that he is tolerant
to risk in one situation, in other situation he avoids it or does
not look it up. One fact on which the scientist agreed is that
there is a certain personality trait which is the general inclina-
tion to risk behavior.

According to demographic factors are men, single people,
entrepreneurs and young people more predisposed to risk. A
share of people who are willing to accept a risk which is above
the average or high is however relatively low. It does not over-
reach a quarter of the population.

(Source: Faff, Hallahan & McKenzie)

Author: Maria Synakova
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Americky industrialista, filantrop, najbohatsi clovek v historii.
Co je tak zaujimavé na tomto muzovi, ked' je aj 76 rokov po
jeho smrti stale vzorom pre mnohych podnikatelov, rovnako

ako aj pre “beznych” ludi?

Maria Synakova J

“Pracovat, setrit a rozdavat.”

John Davison Rockefeller sa narodil v roku 1839 v Rich-
forde, v New Yorku ako druhé zo Siestich deti. Jeho otec
pracoval ako dre-
voruba¢ a neskoér
ako obchodny ces-
tujuci, matka Eliza
bola gazdinou.
Mlady Rockefeller
uz v detstve ve-
del, ako si zarobit
peniaze  navyse.
Choval  moriaky, ©
predaval zemiaky | &
a cukriky a vdaka
jeho usporam mo-
hol pozicat penia-
ze jeho susedovi,
ktory mu ich vratil —
spat aj s Urokmi.

“Tajomstvom uspechu je robit bezné veci nezvy-
Cajne dobre.”

KedZe Rockefeller vykazoval vyborni pamét na disla
a detailné pocitanie, nebolo prekvapenim, Ze svoju ka-
riéru zacal ako Uctovnik. Avsak, jeho ambicie boli vy3sie.
Ked mal 20 rokov, zacal podnikat s jeho obchodnym
partnerom. V roku 1859 nevahal a vyuZzil skvelu prile-
Zitost v oblasti tazby ropy. Zalozil spolo¢nost nazvanu
Standard Oil, ktora dominovala ropnému priemyslu
a bola prvym velkym americkym obchodnym trustom.
Tato spoloc¢nost sa stala v priebehu par rokov monopo-
lom hlavne vdaka jeho podnikatelskému talentu. Nikdy
nemal rad, ked' sa s nie¢im plytvalo, preto prisiel s mys-
lienkou vyrobit nieco zo zvyskov vyroby benzinu, ¢o
moZe byt predané. To sa ukazalo ako skvely krok a tak
mohol rozsirit svoje podnikanie aj do zahranicia a zalozit
nové pobocky. Investoval peniaze tiez do novych tech-
noldgii, ktoré umoznili rychlejsiu vyrobu a priniesli kvalit-
nejsie produkty v porovnani s konkurenciou.

“Ak je vasim jedinym cielom stat sa bohatym, ni-
kdy ho nedosiahnete.”

Po 27 rokoch na pozicii vedticeho spolo¢nosti sa Rocke-
feller rozhodol odstupit a venovat sa charite. Veril, Ze
schopnost zardbat peniaze je darom od Boha a preto
by mali byt pouzité pre dobro ludstva. Uz z jeho prvého
zamestnania daval jednu desatinu svojich zarobkov na
charitu. Jeho dotacie mali vyznamny vplyv na medicinu,
vzdelavanie a vyskumné Ucely, okrem toho podporoval
pocas celého svojho Zivota viaceré cirkevné institucie,
najma baptisticku cirkev. ZaloZil charitativnu nadaciu,
ktora je aj dodnes najvacSou nadaciou, potom zalozil
Rockefellerovu univerzitu a Univerzitu Chicago, narodny
park Acadia a financoval tiez vyvoj liekov proti rakovine,
zapalu mozgovych blan a Zltej zimnici.

Co m6ze muza akym bol on viest k takym zéleZitostiam,
akymi su charita a filantropia? Urcite to bola vychova
zalozend na silnom moralnom citeni a intenzivne nabo-
Zenské presvedcenie. Ale on nebol iba filantrop, ale tiez
revolucionar. Revolucionalizoval vyu¢bu mediciny v Spo-
jenych Statoch a postavil prvd poriadnu lekarsku skolu
v Cine. Jeho prispevok je tieZ v oblasti verejnej hygieny,
zakladanf Skol verejného zdravotnictva a podpora celo-
narodného vzdeldvania bez ohladu na pohlavie, rasu,
Ci vieru.

Celkova hodnota Rockefellerovych prispevkov sa odha-
duje na priblizne 550 miliénov dolarov. Ako sa mnoz-
stvo jeho prispevkov zvacsovalo, Rockefeller zaloZil
naddciu Rockefeller foundation s cielom “podporovat
blaho ludstva po celom svete”. Syn John D. Rockefeller
mladsi spravoval vsetky otcove nadacie po jeho smrti
v roku 1937, vo veku 97 rokov.

J.D. Rockefeller je vzorom pre kazdého jedného podni-
katela, pretoze nad tvorbu zisku postavil tvorbu zisku za
Ucelom pomoci druhym. Poukazuje na skutocnost, Ze
ten, komu sa dari, je povinny vratit svoj dih spolo¢nosti
vo forme aktivnej filantropie. Navyse, k tomuto nazo-
ru dospeje ¢asom vela UspeSnych podnikatelov, ktorf
si uvedomuiju, Ze bez toho, aby robili Zivot ludi lepsim,
nema ich podnikanie v dlhodobom meradle zmysel.

“Jedinou otazkou tykajucou sa bohatstva je, co
s nim urobite?”
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Ludia, ktori zmenili svet ® People who changed the werld

An American industrialist, philanthrobisl‘, the richest person in
history. What is so interesting about this man, when even 76

R years after his death, he is still an example for many business-

men as well as for many “common” people?

Madria Synakova J

“To work, to save and to give.”

John Davison Rockefeller was born in 1839 in Richford,
New York as the second of six children. His father wor-
ked as lumberman and
later as a travelling sa-
lesman. Mother Eliza was
a homemaker. Already in
childhood, young Rocke-
feller knew how to earn
some extra money. He
was raising turkeys, selling
potatoes and candy and
thanks to his savings, he
could lend money to his
neighbour who gave them
back also with an interest.

“The secret to success is to do the common things
uncommonly well."”

It was not surprise that young Rockefeller started his ca-
reer as a bookkeeper, because he displayed an excellent
mind for numbers and detailed accounting. However,
his ambitions were higher. When he was 20 years old,
he started a business with his business partner. In 1859
he did not hesitate and exploited a great opportunity
in the field of crude oil output. He founded a company
called Standard Qil, which dominated the oil industry
and was first great U.S. business trust. This company
became in few years a monopoly mainly thanks to his
enterprise talent. He never liked wasting of anything,
therefore he came with an idea to produce something
what can be sold from the rests of petrol production.
That showed as a great step and so he could expand his
business abroad and found new affiliated companies.
He invested money also to the new technologies which
enabled to make faster and to bring more quality pro-
ducts in comparison by competitors.

“If your only goal is to become rich, you will ne-
ver achieve it.”

After 27 years on position of company leader, Rockefel-
ler decided to withdraw and to devote to a charity. He
believed, that the ability to earn money is a gift from God
and therefore it should be used for the good of man-
kind. Already from his first employment, he gave away

one-tenth of his earnings to charity. His foundations
had a major effect on medicine, education and scientific
research, besides that he supported many church-based
institutions, mainly the Baptist church during all his life.
He founded a charitable foundation which is also to-
day the biggest foundation, then he founded Rockefel-
ler University and University of Chicago, national park
Acadia and he financed the development of medicine
against cancer, hookworm and yellow fever.

What can a man like him lead to such issues as cha-
rity and philanthropy? Certainly, it was an upbringing
based on a strong moral sense and intense religious
convictions. But he was not only a philanthropist, but
also a revolutionary. He revolutionized medical training
in the United States and built China's first proper medi-
cal school. His contribution is also in the field of public
sanitation, creating schools of public health and promo-
tion of education nationwide, without distinction of sex,
race or creed.

The total of Rockefeller's lifetime donations is estimated
at about 550 million dollars. As the amounts became
too huge, he created the Rockefeller foundation with
the aim “to promote the well-being of mankind throu-
ghout the world”. His son John D. Rockefeller Jr. drived
all of his foundations after his death in 1937, in the age
of 97.

J.D. Rockefeller is an example for every one entrepre-
neur, because he placed production of profit with the
purpose of helping to other over the only profit produ-
ction. He referred to the fact, that those who are doing
well are obliged to give back their debt to the society
in the form of an active philanthropy. Moreover, many
successful entrepreneurs will come to this opinion be-
cause they are realizing that without doing the life of
other people better, their business has no meaning in
the long-term criterion.

“The only question with wealth is, what do you
do with it?”

HY YR
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United Philanthropy

Ciele United Philanthropy:

Podpora vzdeldvania, vedy a vyskumu a to najma vo
vztahu k mladym a nadanym ziakom a Studentom
formou vyplacania stipendii

Prispievanie k rozvoju a zlepsovaniu kvality zdravot-
nej starostlivosti

Ochrariovanie prav deti a mladeZe na zdravy rozvoj
Podpora $portovych aktivit deti a mladeze

Podpora rozvoja a ochrany duchovnych a kultdrnych
hodnot

Realizovanie a ochrana ludskych prav a inych huma-
nitarnych cielov
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Foundation United Philantrophy

The word philantrophy is of Greek origin. Philantrophy is composed of two

word roots: “philos” = to love, to like, to take care and the word “antro- - - —
hos” = a h h i h v, TS “raikfilemi hy” = t support of education, science and research mainly in
pnos ™ = a human, a human being, a humanity. Thus “philantrophy” = to the relation to young and talented pupils and stu-

like, to take care of a human and his humanity. The Greeks understood dents by paying out the grants

this “love to humanity” as a fulfilment of the free development of body, e B Cer e 6 [ e &
mind and spirit of an individual by helping others and development of his health care quality

personallty by education. protecting of child’'s and youth rights to healthy de-
Philantrophy is a private initiative for improvement of human life qua- velopment

lity - as for individual as for society- for the public wellbeing. By this it support of sport activities of children and youth
becomes different from the government - what is (should be) public support of development and protection of spiritual
initiative for public wellbeing and also from the work and employ- and cultural values

ment - what is a private initiative for a private wellbeing. realizing and protecting of human rights and other

From some point of view my journey to the foundation could seem humanitarian goals

somewhat complicated, but on the other hand it was an unambi-
guous result of where my upbringing, study and following profes-
sion and personal life experiences were directed.

My original profession, to which | was devoted for over
17 years, was a mission to me, and it had a
clear ethic, human and prosocial dimen-
sion. Due to unforeseen circumstan-
ces | could not devote to this
profession anymore and | took
my direction to business. |
enjoyed this work, even
though it was so diffe-
rent from my previous
focus and achieved
education and it ope-
ned new horizons
for me. However, it
did not fill and sati-
sfy me completely.

Gradually | identified that | was missing two
basic things in it, to which | was well-bred in my
family and which | could develop before in my
original profession:

1) Friendly, equal relationship with people whom
I met professionally with - relationship based not
on mutual (or even one-sided) economic benefit
but on real openness, equality and human “com-
munity”.

2) A certain “higher sense” of this work - mission,
feeling that something will stay after us even if we
pass. Not things which will be eaten by the rust,
washed away by water or things which devalue the
acts of unable politicians and bad bankers.

Identification of these “imperfections” gave me the

clear answer of where | should direct my activities. After
short “maturing” | obtained the conviction that altruism and
philantrophy are the way which still fills my individual needs and
also will be a mission for people around me.

I was lucky to meet people of similar opinion and after few months of mutual
conversations and considering we established the foundation United Philantro-
phy.

The concept of philantrophy indicates donation which tries to solve problems
of the society by the support of education, innovations and by development
of people’s abilities to be able to help themselves and not to be dependent
on handouts. It tries to support those abilities of people which will help
them to start a process of helping to higher quality of life. By our active
contribution and work we will try to fill these characteristics in foundati-

on United Philantrophy.

Vladimir Mego
Administrator of United Philantrophy
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Rozhovor s osobnostou @ Interview with personage

Jeho zivotopis je na Slovensku raritou a kariérny postup snom kazdého intelektudla. Aj ked’ vyznamnu
éast svojho profesiondlneho Zivota stravil v New Yorku a Londyne, neubrénil sa navratu na rodné Slo-
vensko a spdjaniu svojho mena s nasimi najzvuénej$imi znackami. Richard Flimel, soéasny predseda

predstavenstva JOJ Media House.

Preco ste sa rozhodli studovat ma-
nazment?

Manazment sa v mojom Zivote vyskytol
vlastne nadhodou. Po strednej skole som
urobil skusky na rézne vysokoskolské
fakulty so zameranim na informatiku.
Mb6j kamarat ma vtedy poprosil, aby
som ho sprevadzal na prijimacie skusky
na novootvorenu fakultu manazmentu,
a aby som mal vacsiu motivaciu, prihla-
sil som sa na prijimacky aj ja. Prijali ma.
Zaciatkom devatdesiatych rokov tato
fakulta pontkala aj stadium v zahrani-
¢i a vyucbu v anglictine, ¢o bolo v tom
Case inovativne a velmi zaujimavé. Som
tak trochu dobrodruh, a tak som si
povedal, Ze takuto Sancu si nenecham
ujst.

Citite sa viac ako ekoném alebo ako
pravnik?

Urcite ako ekondm, alebo presnejsie
ako manaZzér. ,Pravnic¢ine” som veno-
val dost ¢asu na to, aby som vedel, ze
sa uz k nej vracat nechcem. Myslim si,
Ze vo svojej podstate som skér mana-
Zér, generalista. M6j pohlad na problé-
my je celistyy @ mdm rad komplexné
rieSenia. Ako 3pecialista, ktory ide sice
do hlbky problému, ale jeho radius p6-
sobenia i rozmyslania ma hranice, by
som sa citil prili§ zvazovany a mozno az
neslobodny.

Preco skola v USA? Preco ste sa roz-
hodli studovat tam?

Vzdy som chcel Studovat na americkej
skole. Na Slovensku som mal profeso-
rov aj z americkych 3kol, ktorych pristup
som mal velmi rad a ocenoval som, ¢o
vietko nas dokdzali naucit. V istej chvi-
li som prave od jedného z nich dostal
ponuku Studovat v USA a ja som ju
prijal. Som presvedceny, Ze vzdelavanie
v USA je kvalitnejSie ako u nas, najma
smerom k praktickému vyuzivaniu po-
znatkov. MéZem len potvrdit vieobec-
né vnimanie, ze americké skoly naucia
svojich Studentov samostatnosti v pra-
ci s informaciami a s ich vyuzivanim.
Vlastne si nepamatam, Ze by sme sa na
skusku ucili tak, Zze by sme memorovali
texty z ucCebnic. Naopak, niekolkokrat
sme dostali zadanie, ktoré sme si zo-
brali domov a na vypracovanie sme
mali az dva dni. Na americkych Skolach
som vlastne Studoval dvakrat. Prvykrat

to bola situacia, ked som vyuzil ponu-
ku spominaného profesora. Druhykrat
som dostal moznost Studovat pravo na
ovela prestiznejSej Skole. KedZe som
sa tuzil dostat na ,,Wall Street,” vyuZil
som ju.

A dostali ste sa na Wall Street?
Ano, wslo to.
Ako teda pracujete s informaciami?

Nasavam ich. Vzdy, v kazdom momen-
te, pricom vnimam aj tie, ktoré nesu-
visia s tym, o prave robim a nemaju
pre mna okamzity vyznam. No stane
sa, ze jedného dna vyuZijem analo-
giu medzi nimi a situaciou, v ktorej sa
ocitnem alebo ju rieSim. Mam dar za-
komponovat ich do nového kontextu
a vyuzit vietko, ¢o viem. Napriklad na
vysokej kole, na prave, som si povedal,
Ze sa chcem naucit strihat vided. Zvla-
dol som to len tak pre radost, no tato
skusenost sa mi neuveritelne zisla, ked
som sa na isty cas stal generalnym riadi-
telom televizie. Zrazu som, sice povrch-
ne, ale predsa len rozumel, ¢o sa deje
v strizniach a v televiznych studiach.

Preco ste sa vlastne vratili spat na
Slovensko?

V New Yorku a v Londyne som bol
zadefinovany ako pravnik. Pravu som
zasvatil pat rokov. Bol som vo veku,
kedy som skusal nové témy a prostre-
dia. Bolo to velmi zaujimavé obdobie,
no stale viac som si uvedomoval, Ze
pravo ma obmedzuje a Ze mam chut
vykrocit za jeho hranice. Prave vtedy
som dostal od svojich priatelov zo Slo-
venska ponuku zacat doma podnikat
v niecom Uplne inom. Nadchlo ma to.
Zbalil som sa a odisiel domov. Priniesol
som si obrovské skusenosti, ndlepku,
Ze som pracoval ,vonku” a nesmiernu
chut pracovat.

To je velka odvaha. Mali by ste gu-
raz spravit nieco podobné aj dnes?
Vsetko nechat tak a zacat odznova?

Keby som nebol spokojny, asi by som
to dokazal urobit. Ale dnes necitim ta-
kuto potrebu. Ak by som aj chcel zacat
nie¢o nové, vzhladom na moj vek by
to uz urcite nebola hruba ciara za tym,
¢o som urobil, skér by som hlfadal nové
prilezitosti v oblasti, ktori poznam.

Aké ciele mate s JOJ Media House?

Chceme byt vyznamym hracom v mé-
diach v regione strednej Eurdpy. Chce-
me zardbat peniaze zmysluplnymi pro-
jektmi. Ak sa ném naskytnu prilezitosti,
chceme rast a ak sa nenaskytnu, chce-
me svoje média zveladovat tak, aby
boli najlepsimi na svojom trhu. A jed-
ného dfia mozno vstupime na burzu.

Pre¢o média? Dnes to nie je prave
najlukrativnejsia oblast trhu.

To méte pravdu, média su tazkym biz-
nisom. Televiziu sme ziskali v obdobi,
ked' na trhu existovali bariéry pre vstup
daldej konkurencie — pocet stanic bol
obmedzeny teresteridlom. Dnes to uz
neplati. Bariéry vstupu sa v televiznom
biznise vyrazne zniZili. Po naSom vstupe
sa JOJ-ka stala seriéznym hracom na
trhu. Na jej Cele stal tim, ktory si zis-
kal reSpekt. Su to ludia, ktori médiam
rozumeju a to bolo od zaciatku nasou
velkou konkurenc¢nou vyhodou. Je to
silny zaklad, ktory ndm umoznil rast
dalej prave v oblasti médii. V Ceskej
republike sme podla mna skvelo in-
vestovali do outdooru, zjednotili sme
Cast trhu a stali sme sa dominantnym
hra¢om. Vyznamne sme sa etablovali aj
na rakuskom trhu, ktory vyzera velmi
slubne. Okrem toho mame spolo¢nos-
ti na Balkdne, kde ma biznis Uplne iné
pravidla. Za posledné dva roky sme do-
kazali vyuzit vela prilezitosti na réznych
trhoch. V principe v JOJ Media House
nemdame spolocnost, ktord by ma skla-
mala.

Mate recept ako dosiahnut tspech?

Uspech pride ako vysledok tvrdej pra-
ce, odhodlania a vole ist za vyty¢enym
cielom. Potom uz len sta¢i pockat na
spravnu prilezitost.

A vasa definicia osobného uspe-
chu?

Ja si Uspech pre svoj Zivot nedefinu-
jem. M§j pohyb vpred vnimam ako
postupné zdoldvania mét. Zda sa mi
marnotratné stanovit si ciel na dvadsat
rokov dopredu, ktorého dosiahnutie by
pre mna znamenalo Uspech. Nemd&ze-
me predsa vediet, ¢o sa stane. V roku
1991 som ani nepredpokladal, Zze dnes
budem sediet v tejto kanceldrii. Moj zi-
vot je Strukturovany do viacerych rovin,

4]



Rozhovor s osobnostou @ Inferview with personage

bavi ma to, ¢o robim, vyuzivam prilezi-
tosti, ktoré sa naskytnu a vo svojej koZi
sa citim dobre. Myslim, Ze je to dost
vela.

Hovorite o prileZitostiach — v bizni-
se i v osobnom zivote. Je prileZitost
nahoda? Verite v iu?

Myslim, ze prilezitost je do istej miery
nahoda. Ta sa viak stane mnohym, ale
len niektorf ju vidia. A z nich iba niektor{
ju vyuziju.

Ste clovek, ktory rozhoduje o mno-
hych veciach a drzi opraty vo svo-
jich rukach. Casto musite riesit kon-
flikty. Ako ich riesite?

Veci riesim zmierlivo, dokonca velmi
zmierlivo, az kym nepresiahnu isté hra-
nice. V kazdom pripade riesim konflikt
v biznise osobne a verim, Ze s chlad-
nou hlavou. Snazim sa mat na pamati,
preco do konfliktu vstupujem a ¢o nim

chcem dosiahnut, a to mi pomaha za-
chovat si jasnu mysel.

Mate v Zivote vzor? Obdivujete nie-
koho?

Nemam vzor. Myslim si, Ze kazdy si ma
Zit svoj Zivot sdm a robit to, v ¢om sa
citi Stastny.
Je mozné na Slovensku zazit ame-
ricky sen?

Urcite dno. Je tu vela ludi, ktorf vyrastali
v paneladku, vybudovali legitimny biznis
a zarobili vela penazi.

Co si myslite o svetovej ekonomi-
ke? Myslite, Zze vazne problémy
su uz za nami, alebo este su pred
nami?

Neviem, ako vo svete vo vieobecnosti,
ale Eurépa ma vazne problémy a zda-
leka nie su vyriesené. Otazkou je, i
nemame padnut este hibsie, aby sme

TV JOJ

Richard Flimel

"We want to earn money by the me-
aningful projects.”

His biography is a rarity in Slovakia
and his career progress is a dream
of every infellectual. Even if he spent

a significant part of his occupative
life in New York and London, he did
not check the return o native Slovo-
kia and connecting of his name with
our most resonant brands. Richard
Flimel, the actual chairman of the

Board at JO] Media House.
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Why did you decide to study mana-
gement?

Management occured in my life com-
pletely by chance. After graduating
from secondary school | did exams on
different university faculties with the
focus on informatics. At that time my
friend asked me to accompany him at
the entrance exams for new-opened
faculty of management and to have
greater motivation | entered for the
exams too. They admited me. At the bi-
ginning of 90’s this faculty also offered
studies abroad and teaching in English.
At that time it was something innova-
tive and very interesting. | am a bit of
avdenturer and so | said to myself that
| cannot miss such a chance.

Do you feel more like an economist
or like a lawyer?

Definitely like an economist or better
say like a manager. | devoted enough
time to law to know that | do not want
to return to it. | think that in its basis
I am rather a manager, generalist. My
view on the problems is complex and
I like complex solutions. As a specialist
who goes to the depth of a problem
but his radius of effect and thinking has
limits | would feel too tied and probably
even unfree.

Why a school in the USA? Why did
you decide to study there?

nieco skutoc¢ne vyriesili. V3etci hovoria,
Ze spolo¢nost sa musi zmenit, lenze
spolo¢nost ma velky odpor k zmenam.
Musela by zmenit niekolko Zivotne
doélezitych mechanizmov ako déchod-
ky, socidlne davky... Doteraz sme si
vela pozi¢iavali, vdaka ¢omu sme do-
siahli vysoku Zivotnd Udroven, ktoru
bude velmi tazké udrzat. Na druhej
strane som optimista, ¢o sa tyka stred-
nej Eurépy. Myslim si, ze strednd Eu-
ropa ma vela energie a bude hrat dole-
Zitd Ulohu v dalSom svetovom rozvoji.
Nasa generdcia totiz nebola vychovava-
na vo velkom blahobyte, a tak je vnu-
torne motivovana. Urcite bude hladat
spbsoby, ako uspiet, a to nielen ona,
ale aj generacie po nej.

I have always wanted to study at Ameri-
can school. In Slovakia | had professors
from American schools too, whose ap-
proach | liked very much and | appreci-
ated everything they achieved to teach
us. In a certain moment | got an offer to
study in the USA from one of them and
| accepted it. | am sure that the educa-
tion in the USA has much better quality
than ours. It is mainly towards the ap-
plied using of knowledges. | can only
confirm the general perception that the
American schools teach their students
the independence when working with
information and with their exploiting.
| actually do not remember that we
would learn for exams so that we me-
morized texts from the books. On the
contrary, many times we got a layout
which we took home and we had two
days for working it out. At American
schools | actually studied twice. First
time it was a situation when | exploited
an offer of the mentioned professor.
Second time | got a chance to study law
at much more prestige school. Because
of the fact that | desired to get to the
“Wall Street” | took a chance of it.

And did you get to the Wall Street?
Yes, | did. It worked out.

How do you work with informati-
ons then?

| suck them. Always, in every moment,
whereupon | perceive also those which



are not connected with what | am al-
ready doing and they do not have an
immediate meaning for me. However,
it happens that one day | use an ana-
logy between them and a situation
which | found in or solve. | have a gift
to include them in a new context and
to use all | know. For example at the
university, at law, | said to myself that
I want to learn how to cut the videos.
| handled it only for a joy but this ex-
perience was unbelievably useful when
I became a general director of a televisi-
on for a certain period. Suddenly | only
broadly but nevertheless understood
what happens in cutting rooms and te-
levision studios.

Why did you actually come,
Slovakia?

as known
years to the
when | experien-
nd environments. It
sting period, but | was
alizing that law was limi-
d that | had an appetite for
out of the borders. Just at
ime | got an offer from my
s from Slovakia to start a b
home in something totally di
It inspired me. | packed my.
left home. | brought hug
the sticker that | workeg
an enormous appetite

In New York and
as a lawyer. |

It is a great co
have a courage
milar also toda
to start again

If I were not s obab-

ly manage to do not
feel such a ne start so-
mething ne y age it
would not be ind what
| have done, search for
new opport I know.
What are yo )) Media
House?

We want to b ayer in
media in the reg ope.
We want to ear ea-
ningful projects. If
tunities we want to g
will not be the opportunit
to improve our media so to be
on the market. And maybe one day
ill enter the exchange.

media? Today it is not the
gainful field of market.

Rozhovor s osobnosfou @ Interview with personage

You are right, media are hard busine-
ss. We gained the television in period,
when there were the barriers for the
entering of another competitor to the
market - the number of programms
was limited by terrestrial. Today it is
not that way. The barriers of entering
have significantly declined in television
business. After our entering, JOJ be-
came a serious player on the market.
At its head was a team which gained
respect. These are the people who un-
derstand media and that was from the
beginning our big competition advan-
tage. Itis a strong basis that enabled us
to grow further just in the field of me-
. | think that we invested very well
to the outdoor in Czech Republic. We
united a part of the market and beca-
me a dominant player. We implanted
significantly also in the Austrian mar-
ket which seems to be very promising.
Besides that we have companies on
Balkan where the_busi
ly differe
were

pe for a success?

will come as the result of
d work, intention and will to go to
e pointed aim. Then you need only to
wait for a right opportunity.

And your definition of a personal
success?

I do not define success for my life. | per-
ceive my movement forwards as a gra-
dual overcoming of metas. It seems to
me wasteful to determine an aim for
twenty years forwards which achieving
would mean a success for me. We can
not surely know what will happen. In
1991 | did not even expect that | will
be sitting in this office today. My life is
structured into several levels. | like what
I do, | exploit the opportunities which
are offered to me and | feel good in my
skin. I think, it is quite a lot.

You are talking about oppor
ties - so in business as in p
life. Is the opportunit

in some
owever, that hap-
y of us but only some of us
can see it. And only some of us exploit
it.

O O dl

You are a man who decides about
many things and who has a power.
You often have to solve conflicts.
How do you solve them?

I solve the things conciliatorly, even very
conciliatorly until they do not overstep
certain bounds. Anyway | solve a con-
flict in business personally and | believe
that | keep cool head. | try to remem-
ber why | am entering the conflict and
what | want to achieve by it and that
helps me to keep a clear mind.

Do you have an idol in your life? Do
you admire anyone?

I do not have an idol. I think that every-
one has to live their own life and to do
what they feel happy about.

Is it possible to experience an Ame-
rican dream in Slovakia?

Definitely yes. Here are many people
who were growing up in block of flats,
ave established a legitimist busi-
d a lot of money.

bout the worl-
ink that se-
behind

s?

| do Id
in general &
blems and they
The question is
have to fall more de
something. Everybod
ety has to change but t
a great aversion against
It would have to change
important mechanisms suc
ments, social benefits... Up
have borrowed much mone
what we achieved high life
will be very hard to keep. O
hand | am an optimist w
about the middle Europe.
the middle Europe has a Ig
d it will play an importa
er world’s developmen
ion was not brought up
rity and it is internally
way. It will certainly lo
to success and not o
generations after i
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# Ak sa povie Rapa Nui len malokto vie,
' 7e je to domorody nazov pre Velko-
nocny ostrov. Pévodny obyvatelia ho
vsak nazyvali ,Te Pito o te Henua”

- teda Pupok sveta.

A -
FoTio W

Pritom ide o jedno z najizolovanejsich
miest na svete vzdialené od JuZnej
Ameriky vySe 3.700 km. Nézov udivuje
i preto, lebo ostrov ma Sirku len 12 kilo-
metrov! Ostrov vznikol v Tichom ocedne
pred miliénmi rokmi zliatim lavy z troch
vulkanickych kuZelov do trojuholnikovej
pevniny.

Pristavaju tu len dve lietadla kazdy druhy
deni v tyZdni. Letisko lezi na okraji Hanga
Roa, jedinej osady na ostrove, kde Zije
asi 3.800 obyvatelov. Je to asi jedind de-
dina na svete, ktord ma medzinarodné
letisko. Inak ni¢im nevynikd — prizem-
né budovy, mnohé z dreva, hoteliky,
reStauracie a obchody.

Ostrov s nevysokymi sopec¢nymi , boch-
nikmi” je skalnaty, takmer bez stromov,
pokryty len travou a krovinami. V pre-
najatom terénnom aute vyrdzame na
obhliadku. VSade naokolo vidime skalné
plochy a kamenné muriky. Dorazame
k prvej ,ahu” — mohyle na pobrezi. Je
tu niekolko povalujlcich sa séch — moai.
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SU to kamenné kolosy vysoké asi 5 met-
rov, postavené na akejsi plosine asi ¥ az
1 meter nad terénom, nazyvané ahu. Na
celom Velkono¢nom ostrove je asi 350
ahu, niektoré so sochami, iné bez nich.
Moai postavila vyspeld civilizacia z ne-
znamych dévodov asi pred tisic rokmi.

Na juznom pobrezi ostrova je krater
Rano Raraku ¢nejuci asi 200 metrov
nad povrch ostrova - miesto, kde bolo
vytesanych vsetkych priblizne 600 sdch.
Asi polovica z nich bola dokoncend, pre-
pravena a vztyc¢end, druha polovica tu
zostala v réznych fazach opracovanosti.
Prechddzame pomedzi ,les” niekolko
metrov vysokych soch, rézne naklone-
nych a zapadnutych v zemi, ale i nedo-
koncenych, len vytesanych do masivu.
Zo svahu kratera je vyhlad na cely ostrov
a tiez na 1 km vzdialené Ahu Tongari-
ki na pobreZi. Tu je na skalnej ploSine
vztyCenych 15 soch, zrekonstruovanych
japonskymi archeolégmi. Kazdd socha
ma iny vyraz. Jedna ma dokonca cerve-

ny ,klobuk” z kamena — pukao. Sochy
akoby nds pozorovali. Pohlad na ne,
v pozadi so zatokou a buracajucim mo-
rom, je Uzasny.

Na severnom pobrezi je najkrajsia plaz
ostrova — Anakena s najdokonalejSou
plosinou - Ahu Nau Nau. PloSina je asi
70 metrov dlha a 3 - 4 metre vysoka,
z dokonale opracovanych kamerov.
Stoji tu 5 velmi zachovalych moai,
z toho 4 maju Cervené klobuky pukao.
Mame eSte v plane dostat sa na najvyssiu
sopku ostrova, 600 metrov vysoky kra-
ter Terevaka. Hladadme cestu. Z polnej
cesty stUpame aZ sa stava postupne te-
mer nezjazdnou. Schadzam do terénu,
nas maly teréniak nadskakuje po skal-
nom Uboci sopec¢ného kratera v prud-
kom ndklone. Nakoniec sme na vrchole
prave vcas. Posledné lice ozaruju okraj
kratera porasteného travou, vidime cely
ostrov a na zapade v ,krvavom kupeli”
zapada Slnko do vod ocednu. Nadhera.
Ja by som ,pupok” ostrova umiestnil
prave sem.

Vecer v miestnom prirodnom , divadle”
si vychutndvame najuzasnejsiu tanecnu
show, aku som kedy videl. Sporo odetf,
bojovo pomalovani tanec¢nici a tanec-
nice bez prestania vyse hodiny viria po
javisku. Divoké bojové tance s vyskokmi
do metrovej vysky sa striedali s pomal-
simi sexi ,tahitskym” vinenim bokmi
tanecnic.

Daldi den ideme na juhozépadny vybe-
Zok ostrova do rezervacie Orongo ku
krateru Rano Kau. Steny spadaju prudko
dovnutra kratera, ktorého dno je pokry-
té mociarom vytvarajucim jazierka. Na
najsevernejsom okraji kratera je zrestau-
rovana historickd osada pévodnych oby-
vatelov — Orongo. Domy su napoly za-
kopané v zemi s nizkymi, len asi 50 cm
vysokymi vchodmi. Je tu tieZ niekolko
balvanov s petroglyfmi.

Tri dni ndm stacili na preskimanie celé-
ho ostrova. Ten v3ak aj nadalej ostdva
zahaleny ruskom tajomstva a otazok.
Preco domorodci vysekali vietky stromy
na ostrove a sposobili si tak ekologicku
katastrofu s nedostatkom vody? Preco
navzdjom bojovali aZz do takmer Uplnej
likvidacie? Kam sa podeli vyspeli stavi-
telia séch? Preco nazov , pupok sveta”,
ked je to vlastne maly zapadakov?
Koniec tejto malej civilizacie nam viak
aj napriek prvotnému dojmu nie je tak
vzdialeny. Aj my si ¢asto o sebe myslime,
Ze sme nieco extra a pupok sveta. Dran-
cujeme prirodu a bojujeme navzajom.
A tak neviem, ¢ nas raz necakd podob-
na buducnost.



® Henua” - The Navel of the

Exotické destindcie ® Exotic destinations

When somebody says Rapa Nui only
few people know that it is an aborigi-
# nal name of Easter Island. Original in-

habitants used to call it ,Te Pito o te
World.
3 “E‘Iri'.'T’ y

e

The Navel of the World

It concerns one of the most isolated
places in the world. It is situated more
than 3700 km from South America.
The name amazes also because of the
fact that the island is only 12 kilomet-
res wide! The island arose in the Pacific
Ocean million years ago by alloying of
lava from three volcanic cones to the tri-
angular mainland.

Only two aeroplanes arrive there every
second day in a week. The airport is situ-
ated on the border of Hanga Roa, which
is the only settlement on the island whe-
re about 3800 inhabitants live. It is per-
haps the only village in the world which
has an international airport. Otherwi-
se, it stands out by nothing - ground
buildings many of them made of wood,
small hotels, restaurants and shops.
The island with not tall volcanic “loaves”
is rocky, almost without trees, covered
only by the grass and bushes. In the ren-
ted cross-country car we set off on the
sightseeing. All around, we can see roc-
ky surface and stone walls. We are arri-
ving to first “ahu” - a cairn on the coast.
There are several littering statues - moai.
They are stone colossi about 5 metres
high. They were built on some platform
from half to one metre over the ground,
called ahu. On the whole Easter Island
there are about 350 ahu. Some of them
are with statues, others without them.
Moai was built by an advanced civiliza-
tion from the unknown reasons about
thousand years ago.

In the southern coast of the island the
crater Rano Raraku is situated protru-
ding about 200 metres over the island

surface. It is the place where all 600 sta-
tues were carved. Around half of them
was finished, transported and raised,
the second half stayed here in different
phases of processing. We are crossing
the “forest” created by several metres
high statues which are differently incli-
ned and got covered with ground. There
are also some unfinished ones. They are
only cut into massif. From the slope of
the crater is a view on the whole island
and on Ahu Tongariki too. It is on the
coast 1 km distant. 15 statues, recon-
structed by Japanese archaeologists, are

O autorovi

Lasku k cestovaniu mi vypesfovali asi
uz moji rodicia, kiorf s nami uz ako
s detmi cestovali kam aZ to ,Zeleznd
opona” dovolila. Neskér som ako
Student pracoval ako externy sprie-
vodca cestovnej kancelarie Cedok.
Po otvoreni hranic sa nam otvoril gj
svet a ja som mohol naplno ode-
vzdaval lésku k cesfovaniu svojim
detom. Tato cestovatelské vasen ma
neopUsfa a stdle hovorim — ,je jedno
kde som, hlavne Ze sa mi zadok na
cesfe natriasa”.

Do exatickych krajin vyrazame hla-
daf nové prostredie, zazitky a ludi.
Aviak fo najdélezitejsie, ¢o tam mé-
Zeme ndjsf sme my sami.

Vladimir Mego

cestovatel

raised here on the rocky surface. Each
statue has a different expression. One of
them has even the red "hat” from stone
- pukao. The statues look like they are
observing us. The look at them, in the
background with bay and roaring sea,
is awesome.

In the north coast is the most beautiful
beach of the island - Anakena with the
most perfect platform - Ahu Nau Nau.
The platform is about 70 metres long
and 3-4 metres high and it consists of
perfectly worked stones. Five very well-



Exotické destindcie ® Exotic destinations

preserved moai stand here, four of them
have red hats pukao.

We are planning to get on the highest
volcano of the island, 600 metres high
crater Terevaka. We are looking for
the way. We are rising from the field
road till it becomes gradually almost
impassable. | am riding down to the
ground, our small offroad is bouncing
on the rocky hillside of the volcanic cra-
ter in the steep bank. In the end we are
on the top just in time. Last rays are illu-
minating the border of the grass-grown
crater, we can see the whole island and
in the west the sun is setting to the wa-
ter of the ocean in the “blood bath”.

Beautiful. | would place the “navel” of
the island right here.

In the evening in the local natural “the-
atre” we are enjoying the most amazing
dance show | have ever seen. Baldly
dressed, fighting painted dancers are
whirling on the stage for more than an
hour without break. Wild fighting dan-
ces with capers to the one metre heigth
were alternated with slower sexi “Tahi-
tian” waving of hips of the dancers.
Next day we are going to the southwest
promontory of the island to the reser-
vation Orongo to crater Rano Kau. The
walls are falling steep inside the crater
which bottom is covered by bog crea-
ting small pools. On the most south
border of the crater is reconstructed his-
torical settlement of the original inhabi-
tants - Orongo. Houses are half buried
in the ground with short, only about 50
cm high entries. Here are also several
boulders with petroglyphs.

Three days were enough for explora-
tion of the whole island. The island is,
however, still covered by the cloak of
the secret and questions. Why did the
aboriginals cut all the trees on the island
and cause by it the ecological catastro-

phe with the lack of water? Why were
they fighting against each other until
almost total liquidation? Where did the
sophisticated builders of the statues di-
sappear? Why the name “The Navel of
the World” when it is actually the small
backcountry?

The end of this small civilization s,
however, in spite of first impression not
so distant for us. We also often think
about ourselves that we are something
extra and the navel of the world. We de-
stroy the nature and fight against each
other. And therefor | do not know if the
similar future is not waiting for us one
day...

About the author

It was my parents who probably cul-
tivated my love for travelling. They
travelled with us already in our chil
dhood as far as the “iron curtain”
allowed. later, as a student, | wor-
ked as an external guide in fravelling
agency Cedok. After the opening of
frontiers the world opened for us and
| could fully hand over the love for
travelling to my children. This travel-
ling passion is not failing me and |
always say - “ it does not matter whe-
re | am, the main is that my botfom is
strutting about on the way".

We are travelling fo the exofic coun-
tries to look for new surroundings,
experiences and people. However,
the most important what can we find
there are we ourselves.

Vladimir Mego

Traveller



AkU hodnotu ma vas cas?

Breitling Transocean Unitime Pilot

Movement

Selfwinding mechanical, world
time

Case

Steel, 18K red gold
Caliber

Breitling 05 (Manufacture)
Diameter

46 mm

Thickness

15.4 mm

Jewel

56 pieces

Milujeme kvalitné a krasne hodiny. Reprezentuju nas v chvilach, kedy chce-
me byt videni v dobrom svetle, dopliaju celkovy dojem z osobnosti jeho nosi-
tela a bez vahania informuju o jeho spoloc¢enskom postaveni. Ich hodnota je
priamo Umerna mimoriadnej pozornosti, snahe a dizajnérskemu umeniu ich
tvorcov a stdvaju sa investiciou na cely Zivot. Prindsame vam vyber niektorych
z novych hodiniek, ktoré su idedlnymi predstavite/mi prestize, spoloc¢enského
postavenia a vysoko kvalitnej manufaktury.

Caliber

L699

Diameter

47.5 mm

Materials

Stainless steel, alligator strap
Specificities

Bi-directional rotating bezel
Transparent case back with back cover
Glass

Scratch-resistant sapphire crystal & anti-
reflective layer

Longines Lindbergh Hour Angle Watch
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Nové hodinky ® New watches

What value does

your time have?
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Movement

El Primero 4061, Automatic
Diameter

30 mm

Thickness

6.6 mm

Components

282

Jewels

31 pieces

Materials

Domed sapphire glass with anti-re-
flection treatment on both sides

Movement

Mechanical chronograph —
RW5500 Winding Automatic
Diameter

46 mm

Thickness

16.7 mm

Jewels

31 pieces

Materials

Rose gold plated, diamond-tipped,
enhanced with

luminescent material

Movement

Calibre 12 chronograph

Diameter

30 mm

Materials

Titanium Carbide coated case, anti-
scratch sapphire crystal, rhodium
Limited edition

only 225 units

We love best quality and beautiful watches. They
represent us in moments when we want to be
seen as good, they complete an overall impressi-
on of the personality of their carrier and they in-
form of his social status without hesitation. Their
value is directly proportional to the extraordinary
attention, effort and design art of their creators.
They become an investment for all life. We bring
you a selection from some new watches which
are an ideal representatives of prestige, social
status and high quality manufacture.
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Chrante si svoje zdravie

Leto je predovietkym obdo-
bie relaxu, energie, radosti
a mnoistva Sportovych aktivit.
Nesmieme ale zabudnuf, ze sl-
neéné luée okrem blahoddrne-
ho G¢inku na nase telo a dusu
prinasajt nasej pokozke aj
mnohé neprijemnosti az choro-
by rézneho stupiia.

Od podrazdenej, spalenej, alergic-
kej reakcie na sinko az po ochore-
nie najzakernejsie, ktorym je ne-
bezpecny maligny melaném, cize
rakovina koze. Jeho zédkernost je
prave v tom, Ze ¢asto neboli, neda
0 sebe vobec vediet a pritom patri
medzi najrychlejSie sa rozsirujuce
rakoviny ludského organizmu.

Ak mate co i len najmensie po-
dozrenie, Ze niektoré vase ,ma-
terské znamienko” menf velkost,
farbu, svrbi, puchne, zacervena
sa, zakrvaca alebo sa stane asyme-
trické, ma nepravidelné neostré
strapkaté okraje, ihned' vyhladaj-
te dermatoléga. Ten vam vysetri
a diagnostikuje nielen uvedené
podozrivé znamienko, ale aj viet-
ky ostatné na celom tele pomo-
cou ru¢ného dermatoskopu alebo
digitdlnym videodermatoskopom.
Na dermatovenerologickej am-

bulancii v PLK ProCare, Bratislava
(Central) pravidelne vysetrujem
minimalne 1x do roka kazdého
svojho pacienta dermatoskopiou.

Ak ma pacient mimo terminu
pravidelnej preventivnej derma-
tologickej prehliadky akékolvek
podozrenie, Ze sa s jeho znamien-
kom nieco deje, je vySetreny akut-
ne - ihned. Staci sa len telefonicky
objednat na vami urceny presny
casovy termin.

Maligny melaném sa zacina vel-
mi nendpadne uz uvadzanymi
zmenami. Tieto zmeny mozu, ale
nemusia byt vzdy prejavom zhub-
ného nadoru. Nebudte v neistote
a podozrivé znamienko si dajte
ihned vysetrit u dermatoléga,
ktory rozpozna Strukturalne, fa-
rebné, cievne a iné zmeny v zna-
mienku. Ak je dermatolégom
zistené redlne riziko maligneho
melanému, bude kozny UGtvar
ihned aj s ochrannym lemom
ambulantne pod lokdlnou anes-
téziou odstraneny. Potom bude
odoslany na konecné histologické
vysetrenie, pri ktorom 3pecializo-
vany histopatolég definitivne vy-
luci alebo potvrdi ¢o najrychlejsie
diagnézu maligneho melanému.
Ako pri kazdej chorobe, tak aj
v tomto pripade je najdolezitej-
Sia pravidelnd a rychla prevencia
a o to viac, Ze melaném sa velmi
l[ahko a rychlo Siri do lymfatickych
uzlin, ¢o nasledne zhorsuje jeho
prognézu. Na liecbu v neskorych
stadiach reaguje uz len minimal-
ne. Prave preto odportcam, aby
ste si dali aspori raz do roka vyse-
trit vSetky znamienka u dermato-
l6ga a to nielen dospeli, ale aj deti
od 3. roka Zivota.

Na zdver mi dovolte vam pripo-
menut niekolko uZito¢nych rad
ako sa spravne opalovat:

1. Pocas leta sa medzi 11.00 -
15.00 hod. vyhnite slneniu, UV

Ziarenie v tomto case dosahuje
svoje maximum.

2. Pred sInkom sa chrarite aj vte-
dy, ked ste v tieni a aj vtedy, ked
je obloha pod mrakom, preto-
Ze mraky prepustaju viac ako 80
% UV Ziarenia. V tieni vas najde
priblizne 50% ultrafialového Zia-
renia.

3. Deti do 3. roku Zivota na pria-
me sInko nepatria. Na dovolenke
volte ranné a podvecerné hodi-
ny, nezabudajte na UVA a UVB
ochranu pokozky vasich deti.
Vzdy si vyberajte vyrobky urcené
Specidlne na detsku pokozku.

4. Opalujte sa len po naneseni
krému s ochrannym faktorom
minimalne SPF 15 a vyssie, podla
vasho fototypu a podla typu va-
Sej pokozky. Vyberajte zasad-
ne krém, na ktorom je uvedena
ochrana SPF (UVB), ale aj ochrana
UVA (PPD). Uvedené vyrobky ku-
pujte v lekarni. Nie je redlne vyro-
bit kvalitny ochranny vyrobok za
par centov.

5. Nezabudajte sa natriet 30 mi-
nut predtym ako vyjdete na sInko.

6. Po kupani sa utrite do sucha
a znovu sa nakrémujte. Pocas
kontinuadlneho opalovania sa na-
tierajte kazdé 3 hodiny.

7. Hory su rovnako nebezpecné
ako more a aj pocas vyletov na
horach treba dodrziavat uvedené
pravidla.

MUDr. Kurisova Renata

Dermatovenerologickd  ambulancia
pre defi a dospelych
Estetické a korektivna dermatolégia

PLK ProCare, Jelacicova 7,
Bratislava(Centrdl)
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Zdravie ® Health

Protect your health

“a ProCare

moderna poliklinika

Summer is especially a season
of relax, energy, joy and lots of
sport activities. But we can not
forget that the rays of the sun
besides the beneficial effect
on our body and spirit bring
our skin many inconveniences
even illnesses on different le-
vels; from irritated, sunburnt, al-
lergic reaction to the sun to the
most malicious disease, which is
the dangerous malignant mela-
noma or skin cancer. Its malici-
ousness is just in that, that it is of-
ten painless, it does not let know
about itself and at the same time
it belongs to the fastest spreading
cancers of the human organism.

If you have only the smallest sus-
picion that some of your “moles”
changes its size, colour, it is it-
ching, swelling, getting red, blee-
ding or it is becoming asymmetri-
cal, it has irregular blurred jagged
borders, call the dermatologist
immediately. He will examine and
diagnose by hand dermatosco-
pe or digital videodermatoscope
not only the malicious mole but
all others on the whole body as
well. At the clinic of dermatove-
nerology in PLK ProCare, Bratisla-
va (Centrdl) at least once a year
| regularly examine each of my
patients by dermatoscopy.

If the patient has any suspiction
about the changes with his mole
out of the date of regular preven-
tive dermatology examination, he
is examined urgently - immediate-
ly. It suffices only to make an ap-
pointment by phone on the exact
date determined by you.

Malignant melanoma begins very
inconspicuously by already menti-
oned changes. These changes can
but do not have to be always the
symptom of a malignant tumour.
Be not in uncertainty and let the
suspicious mole to be examined
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immediately by dermatologist. He
will recognize the structural, co-
lour, vascular and other changes
in mole. If the dermatologist finds
out the real risk of malignant
melanoma, the dermic formati-
on also with the protective hem
will be removed immediately at
the clinic under local anaesthe-
sia. Then it will be sent for the
terminal histological examination
by which the specialized histopa-
thologist will definitely exclude or
confirm the diagnosis of malig-
nant melanoma as soon as possi-
ble. As by each disease so in this
case regular and fast prevention is
the most important and so more
because melanoma is spreading
very easily and fast to the lymph
nodes what then makes the pro-
gnosis worse. On the treatment at
late stages it responds only mini-
mal. That is why | recommend to
examine all moles at least once
a year by dermatologist and not
only adults but also children from
3rd year of life.

In the conclusion | would like to
point out several useful advice
how to sunbath correctly:

1. Avoid the sunbathing during
summer from 11.00 to 15. 00. UV
radiation at this time reaches its
maximum.

2. Shelter yourself from sunshine
also at that time when you are
in the shade and when the sky
is cloudy, because the clouds let
pass more than 80% of UV radia-
tion. In the shade it is approxima-
tely 50% of ultraviolet radiation.

3. Children up to 3 years old can
not be in the direct sunshine. On
the holiday choose the morning
and evening times, do not for-
get to protect your children's skin
from the UVA and UVB. Always
choose the special products for
child's skin.

4. Sunbath only after applying of
a cream with protect factor of mi-
nimum SPF 15 and more in accor-
dance to your phototype and your
skin type. Choose fundamentally
the cream where is the protecti-
on SPF (UVB) but also protection
UVA (PPD) stated. Buy stated pro-
ducts at pharmacy. It is not real to
make quality protecting product
for few cents.

5. Do not forget to apply cream
30 minutes before you go out to
the sun.

6. After bathing dry yourself and
apply cream again. During a con-
tinual sunbathing apply the cre-
am every 3 hours.

7. Mountains are dangerous as
well as the see and also during
the trips in the mountains you
should keep the mentioned rules.

MUDr. Kurisova Renata

Clinic of Dermatovenerology for
children and adults
Aesthetic and corrective

dermatology
PLK ProCare, Jelaci¢ova 7,
Bratislava(Central)
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Nova SKODA Octavia Combi

-

Rémbihevans spotieba a dmisle CAxautomabiv’Ociavia Combii 3,8 56,7, 1AB0 km, 99

L 156 Brkmallystracne fioto

Aby ste si Gzasné okamihy s rodinou vychutnali ¢o najviac, je tu nova SKODA Octavia Combi.

Cisty nad¢asovy dizajn dava vozidlu dynamiku. Nizsia hmotnost znizila spotrebu a vac¢si vnutorny
priestor vytvara maximalne pohodlie. Aj tento model ma niekolko ,Simply Clever" rieSeni. Napriklad
kufor s elektronickym otvaranim alebo sklopné sedadlo spolujazdca. Vdaka asisten¢nym systémom

bude vasa cesta bezpecnejsia a prijemnejsia. Nova SKODA Octavia Combi je jednoducho dokonalg,
pridte ju otestovat.

www.skoda-auto.sk



Erik StriZz, Juraj Macéik

AVIS

ziskal ocenenie

IOl dll

za kniha, v ktorej je vyber tych najhodnotnejsich

Vynakladame viac usilia

Slogan ,We try harder.” - ,Vynakla-
dame viac Usilia.” ma povest jedného z
najznamejsich reklamnych sloganov na
svete. Stal sa vyjadrenim firemnej filo-
zofie i zamestnancov spoloc¢nosti, kto-
rou je neustale skvalithovanie sluZieb a
potvrdena cena rezervacie.

Medzinarodné pdsobenie AVIS sa za-
slizilo o mnoZstvo inovacii vo svete
prendjmu automobilov a jej slovenska
pobocka neostdva tejto nadobudnutej
prestizi ni¢ dizna. Slovensky AVIS ma
na svojom konte hned niekolko pr-
venstiev. Napriklad prave AVIS md na
Slovensku najviac pobociek spomedzi
vsetkych konkurenc¢nych autopozic¢ovni
- a nadalej sa pracuje na ich rozsirovani.

Okrem toho slovensky AVIS s velkou
vaznostou dbd na to, aby bol vozovy
park vzdy aktualny a aby v fnom boli
iba najnovsie modely automobiliek. AZ
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J Kaidy rok na celom svete a aj lokdlne vychad-

alebo najpopularnejsich znaéiek. Medzi réznymi

médnymi znaékami, prémiovymi automobilkami,
prestiznymi hotelmi a produkimi najdete aj auto-

pozicoviu AVIS.

80% flotily tvoria dieselové vozidla a
pri ich kazdoro¢nom nakupe sa zvySuje
doraz na ich bezpec¢nostny Standard,
spotrebu a imidz, ktory je narocnu kli-
entelu AVISu tak dolezity.

Nemenej zaujimavé je, ze popri kla-
sickych prendjmoch pontka slovensky
AVIS aj vsetko, ¢o s tym suvisi. Klient
ma moznost riesit kompletné logistické
sluzby od autopoZicovne cez Soférske
sluzby, prendjom dodévok a operativ-
ny leasing. AVIS ostava aj nadalej verny
myslienke “We try harder.”

7 desafroéi ziskavania
know-how

Spoloc¢nost” AVIS vznikla v roku 1946,
ked pilot U. S. Force Warren Avis zaloZil
autopozi¢oviiu s tromi vozidlami na le-
tisku Willow Run v americkom Detroite.
Za polstorocie sa z nej stala top spoloc-
nost podnikajuca v oblasti prenajmu

vozidiel vo viac ako 170 krajinach sveta
s 500 000 vozidlami.

V roku 1996 AVIS ziskala formou akvi-
zicie lokdlneho predajcu pre vytvorenie
generalneho zastUpenia na Slovensku.
Vladimir Orth, kto v roku 1992 zacinal
s malou lokdlnou poZi¢oviiou ponukaj-
Ucou Skody Favorit a Felicia, sa zucast-
nil tendra medzinarodnej spolocnosti:
L Zistil som, Ze ak chcem siahnut po vys-
sich métach, bez zahrani¢ného know
how sa nezaobidem, pretoze trh si ¢o-
raz viac bude vyzadovat nadstandardné
sluzby. Po vitazstve v tendri a podpisani
zmluvy sme za jeden rok museli pre-
transformovat cely vozovy park, vybavit
firmu novymi vozidlami deviatich tried
od skupiny A po skupinu H. Staré auta
sme predali a otvorili dve nové poboc-
ky,” spomina pan Orth, generalny ria-
ditel United Rental Group.



Erik StriZz, Juraj Macéik

Novinky v skupine United Group @ News in United Group

AVIS

gained the award

IOl dll

and also local, in which there is a selection from

We try harder

The watchword “We try harder” has
the rumour of one of the most known
avdertising watchwords in the world.
[t became an expression of company
philosophy and its employees as well,
which is the continuous improving of
services and the confirmed reservation
price.

An international engaging of AVIS has
deserved a lot of inovations in the field
of car renting and its Slovak affiliated
company owes nothing to this gai-
ned prestige. Slovak AVIS has several
primacies on its account. For example
just AVIS has in Slovakia most affiliated
companies from among all competitive
car rentals - and it is still working on
their expanding.

Besides, Slovak AVIS takes care of re-
cency of the carriage stock and that
there are only the newest models of

J Every year the book is published all over the world

the most valued and most popular brands. Among

various fashion brands, premium carmakers, pres-
tige hotels and products you can find there the car

rental AVIS too.

carmakers. To 80% of the fleet is for-
med by diesel cars and by their every
year purchasese the emphasis on their
safety standard, consumption and ima-
ge, which is for the demanding clients
of AVIS so important, is increasing.

Not less interesting is that besides clas-
sic rents the Slovak AVIS offers also
everything what is connected with it. A
client has the possibility to solve com-
plete logistic services from car rental to
driver services, van rent and operative
leasing. AVIS stays also in the future
loyal to an idea “We try harder”.

7 decades of gaining
know-how

The company AVIS started up in year
1946 when the pilot of U.S. Force War-
ren Avis founded a car rental with three
vehicles at the airport Willow Run in
American Detroit. After half century it
became a top company enterprising in

the field of car rent in more than 170
countries of the world with 500 000
cars.

In the year 1996 AVIS gained by aquisi-
tion a local seller for creating of gene-
ral representation in Slovakia. Vladimir
Orth, who started in 1992 with small
local car rental offering Skoda Favorit
and Felicia, took part in a tender of an
international company: “I found out
that if | want to achieve higher metas |
will not do without foreign know how
because the market will increasingly
ask for services above the standard. Af-
ter a victory in tender and subscribing
a contract we had to transform the
whole car park in one year, to equip
the firm by new cars of nine classes
from the class A to class H. We sold the
old cars and opened two new affiliated
companies,” remembers Mr. Orth, ge-
neral director of United Rental Group.
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F. Orth lIl.

Analyzu vypracovala spolocnosf PHORTEC, s.r.o.

Masové produkty sa zacali objavovat vo
svete koncom 19. storocia v Case, ked
populdcia zacala rast mnohonasobne
rychlejsie vdaka vedecko-technickej re-
volticii. V automobilovom priemysle bol
pionierom masovych produktov Henry
Ford (zakladatel automobilky Ford) a
prvé masovo vyrabané vozidlo malo na-
zov ,,Model T".

Ideou Henryho Forda bolo zmenit celé
odvetvie, ktoré dovtedy vyrabalo iba ku-
sové série automobilov. A to sa mu aj
podarilo - spristupnil automobil Sirokym
masam, pretoze si ho uz mohli dovolit.
AZ do zapocatia vyroby vozidla ,Model
T" bol automobil symbolom vy3sieho
spolocenského postavenia, mohli si ho
dovolit len horné vrstvy obyvatelstva.
Spustenim masovej vyroby uz nebol len
doménou bohatych [udi, ale stal sa bez-
nou sucastou strednej triedy.

V tom case (1896-1930) pbsobilo v USA
priblizne 1 800 automobilovych spoloc-
nosti, v krizovych rokoch 1928-37 viak
vela z nich zbankrotovalo. Ford preZil
prave vdaka masovej vyrobe, kedze
svojim automobilom ,Model T” zavie-
dol pasovu vyrobu. V tomto case nielen-
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Ze zamestnal tisice fudi, ale aj umoznil,
aby si toto auto mohli dovolit aj jeho ro-
botnici vo fabrikéch. Jeho velkou vyho-
dou bola totiz velmi nizka cena. V tom
Case islo o velky pokrok. “Model T” bol
skromny, prakticky a jednoduchy auto-
mobil vyrobeny z pevnych materidlov a
standardizovanych suciastok.

Ford nebol jediny, kto spustil v masovej
vyrobe revollciu. Neskér vznikli mno-
hé dalsie “massproduktové” firmy,
ako napriklad Procter & Gamble alebo
Unilever. Tieto dve spolo¢nosti posobili
hlavne v potravinarskom segmente a na
trhu s domacimi chemickymi prostried-
kami.

Vedecko-technicky rozvoj pomohol vy-
tvorit prileZitosti pre mnohych, nielen
pre bohatu cast obyvatelstva, a tak ma-
sové produkty postupne zacali prenikat
do v3etkych oblasti podnikania. Produk-
tovy priemysel sa neskor zvacsil natolko,
Ze vacsinu dnesnych produktov vlastnia
prave masovoproduktové spolo¢nosti.

Podla méjho ndzoru sa bude masovo-
produktovy priemysel v buducnosti viac
koncentrovat a konsolidovat s tym, Ze
bude mat vacsi podiel na trhu. Tento

nazor podporuje aj Olduvaiova tedria,
podla ktorej ma byt industridlna doba
od roku 1930 do 2030. Vyvoj novych
produktov vytvori pre ich materské spo-
lo¢nosti Siroku Skalu produktov.

S masovymi produktmi priSiel aj dal3f
fenomén a to vertikélna a horizontdlna
integracia. Podla vertikdlnej integracie
spolocnosti vyrabajice masové produk-
ty najprv ziskavaju dominantné posta-
venie na trhu a neskér odkupuju konku-
rencné spolocnosti za Ucelom ziskania
monopolného postavenia. Pri horizon-
talnej integracii cely proces okolo slu-
Zieb alebo vyrobku ovladaju spolocnosti
naviazané na toho istého vlastnika, ¢im
dochédza ku kontrole vyrobnych proce-
Sov a ceny.

Na zdver by som chcel zdéraznit prinos
masovych produktov pre dnesnu spo-
lo¢nost. Tym najvacsim je azda to, ze
masové produkty umoznili, Ze i v tej naj-
viac odlahnutej krajine méame k dispozi-
cii vyrobky, ktoré su globdlne prezento-
vané a zakaznikom lahko rozoznatelné.
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History of mass production

F. Orth IIl.

Analysis produced by PHORTEC, s.r.o.

Mass products started to appear in the
world in the late 19th century in time,
when population started to grow mul-
tiple faster thanks to science-technical
revolution. A pioneer of mass products
in automobile industry was Henry Ford
(founder of carmaker Ford) and the first
mass made vehicle was called “Model
T

An idea of Henry Ford was to change
the whole branch which was that time
making only piece series of automobi-
les. And he succeeded - he enabled the
car to wide masses because they could
afford it. Up until starting of production
of vehicle “Model T" the car was a sym-
bol of higher social status, only people
from higher class could afford it. With
the starting of mass production it was
not already only a domain of rich peo-
ple but it became an usual part of the
middle class.

At that time (1896-1930) there were
approximately 1 800 automobile com-
panies in the USA, however many of
them went bankrupt in crisis years
1928-37. Ford survived just thanks to
mass production, because he introdu-
ced flow production by his car “Model
T". At that time he not only employed
thousands of people but enabled to his

workers in factory to afford the car as
well. Because it had one big advantage,
it was very cheap. Overall it was a big
progress at that time. “Model T” was
humble, handy and simple automobile
made from solid materials and standar-
dized parts.

Ford was not the only one who started
a revolution in mass production. Many
other mass product companies were
founded later, such as Procter & Gam-
ble or Unilever. These two companies
were engaged mainly in food-stuff in-

dustry and on the market with domestic
chemical cleaners.

Science-technical development helped
to create the possibilities for many pe-
ople, not only for the rich population,
and so the mass products gradually
started to penetrate to all fields of bu-
siness. Product industry enlarged later
so much that most of todays products
are owned just by mass product com-
panies.

In my opinion the mass product indu-
stry will concentrate and consolidate in
the future more and it will have a big-
ger share in market. This opinion is sup-
ported also by Olduvai theory, which
says that industrial period should be
since year 1930 to 2030. The develop-
ment of new products will create for
their parent companies a wide scale of
products.

Another phenomenon came with the
mass products, namely the vertical and
horizontal integration. According to
vertical integration, companies making
the mass products will at first gain a do-
minant position on the market and later
they will buy competitive companies
for the purpose of gaining a monopoly
position. By horizontal integration the
whole process around services or pro-
duct is controled by companies which
are connected to the same owner and
so it comes to control of process of pro-
duction and price.

In the end | would like to emphasise the
contribution of mass products to todays
society. The biggest is perhaps that the
mass products enabled, that also in
the most remote country the products
which are global presented and easy to
distinguish by customer are at disposal.
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EliteBook

/ Revolve

HP Elitebook Revolve 810

Zaobstarat do firmy vhodny notebook pre zamestnancov
je v sucasnosti pomerne netrivialna zalezitost. Ponuka vy-
robcov je najrozsiahlejsia v ich histérii a zvolit si rieSenie,
ktoré bude moderné aj po troch rokoch, je komplikované.
Nastastie sa v ponuke objavil aj HP Revolve 810.

Je masivny, pevny, s UZasnym dotykovym displejom a dokonalou
klavesnicou. Tieto dojmy vo vas zanechd prvy kontakt s noteboo-
kom HP Revolve, ktory je pravom povaZovany za jeden z najlepsich
hybridnych systémov na svete. Ako notebook plnf svoju funkciu
vyborne a z pozicie tabletu poskytuje vsetko, ¢o sa od moderného
dotykom ovlddaného zariadenia oc¢akdva.

HP Elitebook Revolve 810 je vynikajicou Windows 8 alternativou
k produktom znacky Apple, pricom ponuka aj moznost pouZitia
ako extrémne vykonného tabletu. Telo hybridného notebooku HP
Revolve 810 je vyrobené z pevného kovu, pricom kryty st pokryté
jemnym, na dotyk prijemnym materidlom. Displej tohto hybridu
ma pri uhlopriecke 11,6 palcov rozliSenie 1366 x 768 pixelov, kto-
ré je garanciou ¢istého a detailného obrazu. Nielen fotografie a
video, ale aj grafy v prezentéciach a grafiku predvedie v nevidanej
detailnosti.

Spolu s notebookom HP Revolve 810 dostane jeho majitel aj
slusnu zbierku softvéru. Ten vsak nema ten otravny charakter,
s ktorym sa stretdvame pri mnohych inych notebookoch. Ide o
sluzby Evernote, Intel WiDi, HP ePrint, MS Office 2010 na 60 dni,
PDF Complete Corporate Edition a mimoriadne rozsiahlu zbierku
bezpecnostnych funkcii. Ak ste zastancom filozofie, ze spravne
fungujuca firma musi svojim zamestnancom poskytnut najlepsie
mozné technické prostriedky, potom by ste mali svoju pozornost
zameriat prave na HP Elitebook Revolve 810.

e Procesor: Intel Core i5 a i7

e Pamat: 8 GB RAM, 256 GB SSD

e Displej: dotykovy 11,6” 1366 x 768 pixelov

e Hmotnost: 1,4 kg

e  Zdruka: 2 roky

e Hodnota: 1200 - 1600 EUR

Erik Striz, 3Digital.sk
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To get a suitable notebook to the firm for employees is
in present relatively difficult matter. Offer of the pro-
ducers is the largest in history and to choose a solution
which will be modern also three years later is complica-
ted. Fortunately, there is also HP Revolve 810 on offer.

It is massive, solid, with an amazing touch screen and perfect
keyboard. These impressions will leave the first contact with
the notebook HP Revolve in you, which is rightfully conside-
red a one of the best hybrid systems in the world. It excellency
fulfill its function as a notebook and from the position of tab-
let it provides everything what is expected from the modern
touch-controled equipment.

HP Elitebook Revolve 810 is an excellent Windows 8 alterna-
tive to products of brand Apple, whereupon it offers also the
possibility of using as extremely efficient tablet. The body of
hybrid notebook HP Revolve 810 is made from a solid metal
and the covers are covered by a fine, to the touch pleasant
material. Screen of this hybrid has by its diagonal of 11,6
inches a resolution of 1366 x 768 pixels, which is the gua-
ranty of clear and detailed picture. It will show not only the
photographs and video but also graphs in presentations and
graphic in uncommon detail.

The owner will get together with the notebook HP Revolve
810 a reasonable collection of software. However, it does not
have a boring character which we meet by many other no-
tebooks with. These are the services Evernote, Intel WiDi, HP
ePrint, MS Office 2010 for 60 days, PDF Complete Corporate
Edition and uncommon large collection of security functions.
If you are supporter of the philosophy that the well functio-
ning firm has to provide the best possible technical facilities
to its emploees, then you should focus your attention exactly
on HP Elitebook Revolve 810.

e  Processor: Intel Core i5 and i7

e Memory: 8 GB RAM, 256 GB SSD

e Display: touch 11,6” 1366 x 768 pixels
e Weight: 1,4 kg

e Warranty: 2 years

e Price: 1200 - 1600 EUR




Erik Striz, 3Digital.sk

,Sony Xperia Z Ulira je viac, nez len vykonny prémiovy
smarifén. Je to pracovny ndstroj s nevidanym potencidlom.”

Produktova ofenziva japonského Sony pre rok 2013 nabrala nevi-
danej hodnoty. Zatial ¢o v minulosti preferovala vyrobu a predaj
zariadeni strednej triedy, tento rok sa jej produkty zaraduju do
kategorie high end. Jednym z nich je aj smartfon Xperia Z Ultra.

Sony Xperia Z Ultra je ur¢end predovsetkym do rdk priaznivcov moder-
nych technoldgif a firemnym zakaznikom, ktori maju potrebu mat neu-
stale pri sebe zariadenie schopné splnit ich ndro¢né poziadavky. Prave
preto je Xperia Z Ultra mimoriadne tenkd a kompaktna, vybavena je
6,4-palcovym Full HD displejom, vykonom hodnym notebooku a rozsia-
hlou zbierkou komunika¢nych technoldgii.

Dizajnovy trend Omnibalance Sony velmi Uspe3ne reprezentuje zariade-
niami Xperia Z a Xperia Tablet Z, najnovsia Xperia Z Ultra je ich idedlnym
doplnkom. Nie je totiz ani smartfénom a ani tabletom, s uhloprieckou
displeja 6,4 palcov sa zaraduje niekde medzi nich. S takymto rozmerom
obrazu nie je problémom ani prezentécia ponuky klientovi v kaviarni.

Sony Xperia Z Ultra pracuje s mimoriadne vykonnym
jadrom. Reprezentovany je 4-jadrovym procesorom s
frekvenciou 2,2 GHz (teda viac ako populdrny Sam-
sung Galaxy S4), grafickym
procesorom Adreno 330,
operacnou pamatou RAM
vo velkosti 2 GB a operac-
nym systémom Google Android
Jelly Bean vo verzii 4.2. Tato kombinacia,
ktoru este vhodne doplna prostredie Timescape
priamo od Sony, sa stara o spolahlivy chod systé-
mu a teda aj o pozitivnu pouzivatelsku skusenost.
Na jej zveladovani sa podiela aj dalsia jedinecna
vlastnost zariadenia - je celkom vodotesné. Ak
ho nechéte na terase svojho domu pocas burky
a spomeniete si na neho az po pol hodine, zaria-
denie bude v poriadku.

"Sony Xperia Z Ulira is more than only efficient premium
smartphone. It is work device with an uncommon pofential.”

Product offensive of Japanese Sony for the year 2013 is gaining
an uncommon value. While in the past it preferred the production
and sale of middle class devices, this year its products are catego-
rizing as high end category. One of them is also the smartphone
Xperia Z Ultra.

Sony Xperia Z Ultra is designed especially for supporters of modern tech-
nologies and company customers who have a need to have an equip-
ment able to fulfill their demandig requirements. That is why Xperia Z
Ultra is extraordinary thin and compact, it is equipped by 6,4 inch Full HD
screen, it has a performance as a notebook and an extensive collection of
communication technologies.

Design trend Omnibalance is very successfully represented by devices
Xperia Z and Xperia Tablet Z, the newest Xperia Z Ultra is an ideal sup-
plement to them. It is namely neither smartphone nor tablet, with the
display diagonal of 6,4 inch it is categorized somewhere between them.
With such a size of picture, the presentation of an offer to
client in the cafe is no problem.

Sony Xperia Z Ultra works with extraordinary efficient core.
It is represented by quad-core processor with the frequency
of 2,2 GHz (so more than popular Samsung Galaxy S4), by
graphics processor Adreno 330 , by internal memory 2GB of
RAM and by operating system Google Android Jelly Bean in
version 4.2. This combination, which is moreover completed
by environment Timescape directly to Sony, is caring for reli-
able system operation and so for a positive user experience.
Other unique quality of equipment is sharing in its
improving - it is completely waterproof. If you
leave it on the terrace of your house during
a storm and you will remember it after half
an hour, the device will be all right.
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~Spojené staty su miestom, kde sa

| Theodore Sedgwick
|
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Theodore Sedgwick je velvyslancom Spojenych statov na Slovensku, pricom tito funkciu vykonava
od 4. juna 2013. Po Uspesnom absolvovani Harvard College, na ktorej studoval osmansku histériu,
posobil v réznych komerénych aj nekomerénych organizaciach. Zalozil vydavatelstvo Pasha Publica-
tions, energeticku firmu lo Energy, pracoval v raddach spoloénosti Inside Higher Ed, Atlantic Information
Services a Washington Business Information. Znaéné ¢ast jeho aktivit naberéa aj dobroéinny rozmer,
kedze jeho kariéra zahriiia aj pésobenie v charitativhych organizaciach ako Civil War Preservation
Trust, Wetlands America Trust a Land Trust Alliance. My sme sa Theodora Sedgwicka pytali nielen na
jeho pohlad na zahraniénu politiku USA.

1) Zastupujete na diplomatickej
urovni USA v SR. Co tato praca
predstavuje, obnasa?

Na diplomatickej Urovni jednoducho
zastdvam pre US pozicie v zahrani¢nej
politike. Avsak, je dolezité pozname-
nat, Ze moja praca diplomata zahffa
vela inych aspektov, ako napriklad
podporovanie obchodu a investicii,
spolupréacu s armadou a bezpecnostou,
kultdrnu a vzdelavaciu vymenu a rozne
iné témy. To je to, ¢o robi tuto pracu
takou zaujimavou.

2) Citatelia si uz mali moznost pre-
¢itat viacero rozhovorov s Vami
v réoznych médiach na Slovensku,
avsak co by citatelov nasho maga-
zinu zaujimalo je, ako vnimate pod-
nikatelské prostredie v SR a aky je
podla Vas rozdiel s tym v USA?

Bertic vsetko do Uvahy, Slovensko ma
dobrd klimu pre priame zahrani¢né
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investicie. Kvalifikovanu pracovnu silu,
vseobecne flexibilny zakonnik prace
a primerane nizke dane, to vietko je
pozitivne. Avsak vela spolo¢nosti, kto-
ré obchoduju na Slovensku, vyjadruje
obavy o pravne principy v krajine a ten-
to pohlad s nimi zdielam. Firmy hovo-
ria, Ze nemaju doéveru v spolahlivost
sudnictva, Co je vazny problém.

3) Preco si myslite, Ze vyhral stupe-
nec demokratickej strany Barack
Obama prezidentské volby v USA
uz druhy krat?

V poslednych volbach v US sme mali
dvoch dobrych kandidatov. Domnie-
vam sa, ze vcelku voli¢i preferovali
pristup prezidenta Obamu k hospodar-
skej politike. Avsak, americka verejnost
je vdeobecne celkom rovnomerne roz-
delena v mnohych klucovych otézkach.

4) Co mézu ocakavat USA v dru-
hom volebnom obdobi od B. Oba-

mu? Aké zmeny budu plynut pre
zahranicnu politiku?

Nemyslim si, Ze pocas druhého obdobia
prezidenta Obamu budu v zahrani¢nej
politike vyznamné zmeny. Domnievam
sa, ze mnohych Eurépanov sa tyka to,
Ze US preslva svoju pozornost prec
z Eurépy do Azie.

Zatial' ¢o US jasne zameriava viac svojej
pozornosti na azijsku bezpecnost a ko-
merc¢né ZzéleZitosti, vobec to nie je na
Ukor vztahu US s Eurépou. Ako mézete
vidiet so zacatim rokovani o uzavreti
dohody o volnom obchodovani s EU,
vidime tento vztah ako rozhodujuci, aj
strategicky aj ekonomicky.

Celosvetova ekonomika a recesia je
vazny problém. Posledné mesiace na-
znacuju, Zze v USA sa uz blyska na lepsie
casy.



5) Ako to vidite s porovnanim s Eu-
répou?

Vyjadrili sme naSe znepokojenie, Ze
v Eurépe mdze byt kladeny nadmerny
dbéraz na nutnu Uspornost, ¢o vedie
k pokracujucej recesii v Eurépe. Posud-
zovania v prospech rast, ktoré robil pre-
zident Obama v US — so stimulujdcim
balikom, kvantitativnym povolovanim
a s ukrojovanim dani — maju Uspech
v narastani nasej ekonomiky a znizova-
ni nezamestnanosti.

6) Po zvoleni za prezidenta mal B.
Obama vo februari tohto roku vel-
mi akény prihovor v senate s mnoz-
stvom detailov o r6znych témach,
bez toho, aby uvedeny text dital.
Ktora ¢ast Vas najviac zaujala?

Prihovor bol automapou pre preziden-
tovo druhé obdobie predkladajuc politi-
ku, ktoru chce uzakonit po zvySok jeho
Casu v Urade. Bol som zasiahnuty najma
jeho zameranim sa na robenie potreb-
nych rozhodnutf na zniZenie nasho roz-
poctu, ale v rovnakom case pokracova-
nim investicii do veci ako infrastruktdra
a vzdeldvanie. Tiez zd6raznil potrebu
obnovit americky strednt vrstvu, ktora
bola tvrdo zasiahnuta najma ekonomic-
kou recesiou. Nakoniec vyre¢ne hovoril

Zlava Theodore Sedgwick, Vladimir Orth a Kate Sedgwick.

Ludia, kiorf stoja pri nds @ People who stand by us

o potrebe imigracnej reformy a pre obe
politické strany, aby sa stretli a riesili vy-
zvy, ktorym US celia.

7) Spojené Staty od svojho vzni-
ku rastu hlavne na vine imigracie,
tato téma je dolezita aj pre sucasnu
vladnu administrativu. Aky je Vas
nazor na tuto tému?

Spojené Staty su narodom imigrantov
a nasa krajina sa obohacuje vinami imi-
grantov, ktorf prichadzaju na nase po-
breZia. Prezident Obama by chcel libe-
ralizovat nasu imigracnu politiku tym,
Ze da niektorym ilegalnym imigrantom
cestu k obcianstvu, zatial ¢o bude posil-
novat nase hranice pred dalsimi ilegal-
nymi imigraciami. Nas kongres sa tomu
prave teraz venuje.

8) Na svojej pozicii velvyslanca spo-
lu s manzelkou reprezentujete kra-
jinu, kde sa Sikovnym vedia plnit
sny. Co si myslite o tomto vyroku?

Moja Zena a ja urcite verime, Ze Spoje-
né Staty su miestom, kde sa plnia sny.
Niekto ako Barack Obama méZe prist
z rozpadnutej biracidlnej rodiny s malo
prostriedkami a stat sa prezidentom
Spojenych statov. A vela podnikatelov
sa mdZe stat miliondrmi takmer pocas
noci.

"

9) V minulosti ludia ako A. Carnegie
¢i Rockefeller urobili velmi vela pre
krajinu a ludi v USA. V sucasnos-
ti ich nasledovnici W. Buffet ¢i B.
Gates a dalsi idu rovnakou cestou.
Preco si myslite, Zze prave firmy a lu-
dia z USA patria k najvacsim filan-
tropom vo svete?

Alexis de Tocqueville, franclzsky po-
liticky myslitel' a historik, cestoval do
Spojenych Statov v 1830- tych a ko-
mentoval, aki boli Ameri¢ania Stedri
a pohostinni. Mozno to zacalo, ked boli
osadnici zavisli na dobrocinnosti skor-
Sich usadlikov v krajine. Av3ak ja verim,
Ze je pravdou, Ze Ameri¢ania su vcelku
Stedri ludia a chcu to vratit spolo¢nosti.

10) Ak sa Vas mézeme opytat, co je
Vasim zivotnym krédom?

.Rozddvat peniaze len tak je jednodu-
ché a dokaze to kazdy. Ale rozhodnut
sa, komu dat peniaze, kolko, kedy
a preco, to nevie kazdy a uz vobec to
nie je jednoduché. Preto je to tak, ze ta-
kato vynikajuca kvalita je vzacna, chva-
lyhodnad a uslachtild." Aristoteles
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Theodore Sedgwick

”United States is a place where dreams come true”

Theodore Sedgwick is an ambassador of the USA to Slovakia, whereupon he has executed this function
since 4. June 2013. After succesfull graduation from Harvard College where he studied Ottoman history,
he was engaged in different commercial and noncommercial organizations. He established a publis-
hing house Pasha Publications, energetic company lo Energy, he worked in boards of companies Inside
Higher Ed, Atlantic Information Services and Washington Business Information. A considerable part of
his activities has also a charitable dimension, because his career includes engaging in charitable organi-
zations such as Civil War Preservation Trust, Wetlands America Trust and Land Trust Alliance. We asked
Theodore Sedgwick not only about foreign policy of the USA.

1) You deputize USA in SR at the diplo-
matic level. What does this work repre-
sent?

At the diplomatic level, | simply advoca-
te for US positions on foreign policy.
However, it's important to note that my
job as a diplomat involves many other
aspects, such as promoting trade and
investment, military and security coope-
ration, cultural and educational exchan-
ge and a variety of other topics. This is
what makes the job so interesting.

2) The readers already had an oppor-
tunity to read several interviews with
you in different media in Slovakia,
however, readers of ourmagazine are
interested in how do you percieve an
enterprise environment in SR and what
is in your opinion the difference from
that in the USA?

On balance, Slovakia has a good climate
for foreign direct investment. A skilled
work force, a generally flexible labor
code and reasonably low taxes are all
positive. However, many companies do-
ing business in Slovakia have expressed
concern about the Rule of Law in the
country, a view that | share. Businesses
say that they have no confidence in the
reliability of the judiciary, which is a se-
rious problem.

3) Why do you think that an adherent
of the democratic party Barack Obama
won the presidential elections in the
USA already for second time?

We had two good candidates in the US
in the last election. | think by and large
voters preferred President Obama's ap-
proach to economic policies. However,
the American public is generally pretty
evenly split on many of the key issues.

4) What can the USA expect from Ba-
rack Obama in second term? What
changes will follow for foreign policy?
| don't believe there will be significant
changes in foreign policy during Presi-
dent Obama's second term. | think many
Europeans have been concerned that the
US is shifting its attention away from Eu-
rope to Asia.

While the US is clearly paying more at-
tention to Asian security and commer-
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cial matters, this has not come at all at
the expense of the US's relationship with
Europe. As you can see with the launch
of negotiations to conclude a Free Trade
Agreement with the European Union,
we see this relationship as critical, both
strategically and economically.

5) Worldwide economics and recession
are a serious problem. Last months in-
dicate that in the USA better times are
coming. How do you see it by compari-
son with Europe?

We have expressed our concerns that
there may be an excessive emphasis in
Europe on austerity, which has led to
continued recession in Europe. The pro-
growth measures that President Obama
took in the US - with the stimulus pa-
ckage, quantitative easing and tax cuts
- have succeeded in growing our econo-
my and reducing unemployment.

6) After election for a president had Ba-
rack Obama in February this year a very
action speech in senate with a multi-
tude of details about various topics
without reading of stated text. Which
part did interest you the most?

The speech was a roadmap for the Pre-
sident's second term, laying out the po-
licies he wants to enact over the remain-
der of his time in office. | was particularly
struck by his focus on making necessary
decisions to cut our budget, but at the
same time continuing to invest in things
like infrastructure and education. He
also emphasized the need to rebuild the
American middle class, which has been
hit particularly hard by the economic re-
cession. Finally, he spoke eloquently of
the need for immigration reform and for
both political parties to come together
to solve the challenges the United States
faces.

7) The United States have grown from
its formation particularly on the wave
of immigration, this topic is important
also for the present government admi-
nistration. What is your opinion of this
topic?

The United States is a nation of immi-
grants and our country has been enri-
ched by the waves of immigrants who

have come to our shores. President
Obama would like to liberalize our im-
migration policies, giving some illegal
immigrants a path to citizenship while
strengthening our borders from further
illegal immigration. Our Congress is ad-
dressing this right now.

8) On your position of an ambassador
you and your wife represent the coun-
try, where clever people's dreams can
come true. What do you think about
this statement?

My wife and | certainly believe that the
United States is a place where dreams
come true. Someone like Barack Obama
can come from a broken biracial family
with little means and become President
of the United States. And many entre-
preneurs can become billionaires almost
overnight.

9) In the past people like A. Carnegie or
Rockefeller did very much for the coun-
try and people in the USA. At present
their followers W. Buffet or B. Gates
and others go the same way. Why do
you think that exactly the companies
and people from the USA belong to the
biggest philantrophists in the world?

Alexis de Tocqueville, the French po-
litical thinker and historian, traveled
to the United States in the 1830s and
commented on how Americans were
so generous and hospitable. Perhaps
it started when pioneers depended on
the charity of the earlier settlers in the
country. However, | believe it's true that
Americans are by and large a generous
people and want to give back to society.

10) If we can ask you, what is your life
credo?

"To give away money is an easy matter,
and in any man's power. But to decide
to whom to give it, and how large and
when, and for what purpose and how,
is neither in every man's power nor an
easy matter. Hence it is that such excel-
lence is rare, praiseworthy and noble."
Aristotle.



Slovenskéj
narodné i

Opera Svatopluk

Uvodné gala predstavenie sezény —
operu Svatopluk — pripravilo vede-
nie Slovenského ndrodného divadla
(SND) pri prilezitosti 20. vyrocia Umrtia
skladatela Eugena Suchona a 1150.
vyrocia prichodu Cyrila a Metoda na
Velkd Moravu. Dielo mapuje jedno
z najdolezitejsich obdobi nadej his-
torie, ktoré nezmazatelne predurcilo
nas historicky vyvoj. V obraze Svato-
pluka tvorcovia opery ponukaju studiu
panovnika tuzZiaceho po jednote svojej
riSe. Tuto Ustrednl postavu nechapu
schematicky. Ddvaju jej bolestné rysy
¢loveka, ktory vo svojich snahach zly-
hédva. Hudobnodramatické ,ostrie”
tohto diela autor vybrdsil v prikrom
konflikte pohanstva na jednej strane
a nového krestanského posolstva na
strane druhej. Suchoriov Svatopluk
viak v Ziadnom pripade nie je len his-
torickym platnom opisujicim slovan-
ské dejiny. Ved dielo sa kon¢i bolest-
ne, tragicky — a vrcholi predpovedou,
Ze potrva celych tisic rokov, kym sa
tuzba po slobode a jednote splni.

Pri prilezitosti 200. vyrocia narodenia
Giuseppe Verdiho uvedie Opera SND
v rézii Martina Schilera populdrnu
operu Rigoletto, v ktorej sa predstavi
slovenska spevacka elita spolu s kva-
litnymi zahrani¢nymi hostami. Jedno
z najznamejsich diel velkého talian-
skeho majstra netreba zvlast predsta-
vovat. Drédma Victora Huga Kral sa

zabdva bola pre Verdiho idedlnym
nametom na stvarnenie velkych vasni,
spolocenskokritického pohladu i do-
jimavej osobnej linie. Hlavny hrdina,
dvorny Saso alias pansky prisluhovac
Rigoletto, je postaveny pred dilemu:
prezit za kazdu cenu bez existencnej
ujmy v nemravnom prostredi, nehla-
diet na doésledky svojho sprdvania ale-
bo sa postavit na odpor, ako to doka-
zal grof Monterone, lebo v Zivote sa
za kazdy ¢in plati, a to niekedy velmi
draho, stratou toho najcennejsieho —
v tomto pribehu milovanej dcéry Gildy.

V Cinohre SND predstavuje nadchad-
zajuca sezdna defilé velkych klasickych
titulov — divadelné adaptacie romanu
Gustava Flauberta Madam Bovary
(dramatizacia Iva Klestilova, rézia Edu-
ard Kudla¢) a Jana Eyrova od Char-
lotte Brontéovej (dramatizacia Anna
Saavedra, rézia Marian Amsler). Oba
tituly prindsaju na javisko pribeh sil-
nych Zien, ktoré hladaju svoje Stastie
mimo spoloc¢enské konvencie.

Madam Bovary — to je Ema, krdsna
mladd dédma vychovavana v klastore,
ktord sa vyda za dedinského lekara
Karola. Ich manzelstvo v3ak Stastné
nie je. Karol nie je zly muz. Naopak.
Je dobry, mily, doévercivy az plachy.
Nechape vsak dusu svojej Zeny a ne-
uvedomuije si, Ze pokial nendjde spo-
sob, ako ju urobit Stastnou, vystavuje

Pnifed Life

s
Foa

.
b

ju pokuseniu hladat stastie u niekoho
iného.

Sympatickd, prirodzene pokorna a za-
roven silna, sebavedoma Jana Eyrova
takisto prekonava rigidné spolocenské
obmedzenia svojej doby. Harméni-
ou svojej vonkajsej a vnutornej krasy
predstavuje svetly protipdl nielen voci
dusivej Sedivosti zoSnurovanej spo-
lo¢nosti, ktord sa ju od detstva snazi
deformovat, ale aj voc¢i temnym tajom-
stvdm a zivelnosti Rochestra — muza,
ktorého oddane miluje napriek zdan-
livo neprekonatelnym prekazkam.
Téma sebavedome a cielavedome zvo-
lenej obete ako jedinej cesty k ociste
a dosiahnutiu ciela je aj dnes, ¢i prave
dnes, prekvapujico povznasajuca.

Dlho ocakdvanou premiérou Baletu
SND pred koncom roka bude Cajkov-
ského Luskacik. Premiéra detského
baletu s viano¢nou tematikou je na-
vratom k tradi¢nej a najocenovanejsej
verzii ruského choreografa Vajnonena.
Vo vypravne velkorysej inscenécii, pl-
nej vytvarne bohatych obrazov, ako aj
technicky ndrocnych varidcii, sa detski
divaci spolu s Luskacikom vydaju na
rozpravkovl cestu vianoc¢nym pribe-
hom v interpretacii sélistov a ¢lenov
zboru Baletu SND a Ziakov Tanecného
konzervatéria Evy Jaczovej v Bratislave.



Slovenské narodné divadlo @ Slovak National Theatre

New season at the Slovak Nationdal
Theatre opens with classics

¢inohra opera

The opening gala performance of the
season — the opera Svatopluk — com-
memorates the 20th anniversary of
the death of its composer Eugen Su-
chon and the 1150th anniversary of
the arrival of Cyril and Methodius in
Great Moravia. This monumental his-
toric drama is not only a celebration of
the famous history of Western Slavs,
but also a convincing music drama,
with a complex inner world of the lea-
ding characters. Svatopluk faces a di-
lemma: to fight for the new Christian
future, or to give way to the Pagans;
to follow the heritage of Rastislav, or
to remain in power at any cost? Sva-
topluk also experiences the personal
drama of a king who committed seri-
ous moral crimes on his way to power.
His reconciliation with God and his
own conscience comes as a culmina-
tion of the drama at the end, in form
of a prophetic wisdom and lenience.

On the occasion of the 200th anni-
versary of Guiseppe Verdi's birth, the
Slovak National Theatre Opera stages
a new production of Rigoletto direc-
ted by Martin Schuller with a cast fe-
aturing leading Slovak singers and ex-
cellent foreign guests as well. There is
no need to introduce one of the most
famous works by the great Italian ma-
estro to an opera visitor. Victor Hu-
go's drama Le roi s'amuse was an ideal
story for Verdi, containing great passi-
on, a critical view of the society and
a touching personal line. Rigoletto,

TaRa Pauhofovd ako/as Ema Bovary
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the leading character, a court's jester
alias minion of the noblemen, has got
a dilemma: to survive with no harm in
a shameful environment, to ignore the
consequences of his own behaviour,
or to protest as Count Monterone did.
One has to pay a price for each action
in life, and sometimes the price is very
high, and means losing what is most
precious to us, in this story his beloved
daughter Gilda.

The start of the season of the drama
ensemble is dedicated to great classical
works. Both Flaubert's Ma-
dame Bovary and Jane
Eyre by Charlotte Bronté
depict the story of strong
women looking for their
happiness, breaking social
norms in their times.

Madame Bovary - Emma,
a beautiful young woman
who received good edu-
cation in a convent mar-
ries Charles, a countryside
medical doctor. But their
marriage is not a happy
one. Charles is not a bad
man. On the contrary, he
is good, nice, trusting and
even shy. He does not un-
derstand his wife and he is
not aware of the fact that
without finding the way to
make her happy, she will
be exposed to the tempta-
tion to find the happiness
with somebody else. He is
not able to reach her soul
and so Emma lives her life
as in a dream.

The novel Jane Eyre written

by the English writer Charlotte Bronté,
is a story of an amiable, naturally hum-
ble, but at the same time strong Jane,
who overcomes the rigid limitations of
Victorian conventions. In the harmony
of her outer and inner beauty she pre-
sents a positive counterpart not only
against the repressive greyness of the
regimented society, which has been
trying to deform her, but also against
those dark secrets and the spontaneity
of Rochester, the man she truly loves
in spite of seemingly invincible obsta-
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cles. The topic of consciously and re-
solutely chosen sacrifice, as the only
way leading to a purge and meeting
one's goal is surprisingly inspiring even
today, or especially today.

The eagerly awaited new producti-
on of Tchaikovsky's The Nutcracker
based on the traditional version by
Vassily Vajnonen, choreographed and
directed by Rafael Avnikjan and Jozef
Dolinsky, shall premiere in Decem-
ber. This Christmas-themed ballet for
children returns in the traditional and

Luskaéik / The Nutcracker

highly acclaimed version of the Russi-
an choreographer Vainonen. The visu-
ally striking production with beautiful
sets and costumes and sophisticated
technical variations takes children on
a fairy-tale journey through the popu-
lar Christmas story together with the
Nutcracker and soloists and ensemble
of the Slovak National Theatre Ballet
and students of Eva Jaczovd Dance
Conservatory in Bratislava.
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Rivali: Film
o legendach Formule 1

Rush: Film about legends of Formula One
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Nie vidy bola Formula 1 atraktivnym Sportom
pre masy. Vyznamnu Ulohu v jej popularizacii
ma na svedomi dvojica Niki Lauda a James Hunt,
ktorych rivalita sa stala zaujimavou aj pre mé-
dia. Prave o nich je novy film “Rush”, v sloven-

O 70. rokoch minulého storocia sa hovori ako
0 zlatej ére Formule 1. Prave do tohto obdobia
zasadil reZisér Ron Howard svoj novy film Riva-
li. Divaci v nom maju maju moznost nazriet ni-
elen do zakulisia najprestiznejsich automobi-
lovych pretekov sveta, ale aj do subojov dvoch
brilantnych pilotov Nikiho Laudu a Jamesa
Hunta. Ti boli rivalmi nielen v profesnom, ale
aj stkromnom Zivote.

Niki Lauda (v podani herca Daniela Brihla) sa
spamatdva z takmer smrtelnej nehody a vracia
sa spat do hry, aby si to s britskym playboyom
rozdal v honbe za titulom svetového Sampi¢-
na. Aj napriek tomu, Ze si z tejto nehody od-
niesol celozivotné doésledky na zdravi, svoj boj
0 najlepsieho pilota monopostu neopustil. Uz
048 dni sa zucastnil pretekov, aby obhajil svoj
titul. Mnoho [udi tento jeho krok povaZzuje za
* najodvaznejsi v dejinach Sportu.

skom preklade “Rivali”.
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James Hunt, ktorého vo filme stvaril Chris
Hemsworth zndmy ako predstavitel filmového
Thora, bol v ¢ase svojho pdsobenia fenomé- §
nom. Na konte mal mnoZstvo havarii a kolizii,
avsak ked sa konecne naucil udrzat vozidlo
na trati, zaznamenal velké Uspechy. Akonahle
vo velkolepej sezéne 1976 ziskal vo Formule
1 v stboji s Niki Laudom titul majstra sveta,
britské televizne stanice dokonca usudili, Ze by *
stdlo za to vysielat zavody aj v televizii.

Tvorcovia filmu neostali realite ni¢ dlzni. Do
filmu zakomponovali aj sponzorov, ktori v 70. |
rokoch skuto¢ne podporovali jazdcov Formule E
1, medzi inymi aj TAG Heuer. Zaujimavostou
je, ze TAG Heuer v Slovenskej republike rea-
lizuje svoje marketingové aktivity cez oficial-
neho distributora, ktory je klientom medidlne;
agentury Multibrand, clenskej firmy skupiny
United Group.

1970’s are well-known as a golden age of For-
- mula 1. Director Ron Howard contextualized his
. new film Rush just to this period. The spectators
will have the possibility to take a look at back-
ground of the most prestigious world car race
and also to the duels of two brilliant pilots Niki
Lauda and James Hunt. They were rivals not only
in occupational but also in privat life.

Niki Lauda (played by Daniel Briihl) is recovering
from almost fatal accident and he is coming
back to the game to challange the British play-
boy in grabe-race for the title of a world cham-
| pion. Even in spite of that he had lifelong con-
sequences on health, he did not leave his fight
| for the best pilot of a monoposto. Already 48
days later he took part in race to defend his title.
Many people consider this step as the most bra-
ve in the history of sport.
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Formula One was not always an at-
tractive sport for masses. An impor-
tant role played couple Niki Lauda
and James Hunt who are responsi-
ble for its popularization, because
of their rivalry which became intere-
sting also for the media. Just about
them is the new film “Rush”, in Slo-
vak translation “Rivali”

u

James Hunt, who was played by Chris Hemswor-
th known as performer of film Thor, was in time
of his engaging a phenomenon. He had a lot of
accidents and collisions, however when he final-
ly learned to keep a vehicle on the track, he had
big successes. As soon as he gained the title of
a world champion in the grand season 1976 in
the duel with Niki Lauda, the british TV channels
concluded that it would be worth to broadcast
the races in television too.

Creators of the film remained owed nothing to
the reality. They put to the film also the spon-
sors, which supported drivers of Formula 1 in
1970's for real , among others also TAG Heuer.
It is interesting because TAG Heuer is realizing
its marketing activities in Slovakia through an
official distributor which is the client of media
agency Multibrand, a membership firm of the
group United Group.




Rozvoj automobilizmu v Piestanoch je
nerozluc¢ne spaty s tunajsimi kdpelmi.
V roku 1912 Winterovci kupili osobny
automobil znacky Dion Bouton, kto-
ry prenajimali kipelnym hostom aj so
Soférom. Takto, skoér nevedome, sa za-
slizili o polozenie zakladného kamena
pre buduci vznik autopozicovni, ktorym
dnes, o storocie neskor, na Slovensku
dominuje AVIS.

Historia podujatia piestanskych prehlia-
dok automobilov siaha do rokov 1932
az 1937, kedy sa v Piestanoch konali
sldvne sutaze o najkrajsi automobil. Po-
dujatia boli zndme pod nazvom Con-
cours d’Elégance a boli vyvrcholenim
dlhych prehliadkovych jazd. Zaujimavé
je, Ze sa na nich zucastriovali sa na nich
aj zndmi kupelni hostia a osobnosti
s nablyskanymi automobilmi ako herec
Vlasta Burian, spevak Richard Taubner
alebo zndma gréfka Geraldina Appo-
nyiova z Oponic.

Druhd svetova vojna vsak zastavila tra-
diciu sutaze, ktord bola opat obnovena
po roku 1980 pod ndzvom Piestanské
zlaté stuhy — Concours d’Elégance, ale

uz ako prehliadka historickych vozidiel.
Sutazny program obycajne pozostdva
zZ jazdy na vybranej trase mimo Piestan.
Divacky najatraktivnejsia je vsak jazda
mestom a prehliadka automobilov na
Klpelnom ostrove s vyhodnotenim naj-
krajsich z nich. Vdaka
zanietenym  milovni-
kom veterdnov moze-
me kazdy rok obdivo-
vat vzacne automobily
z rdznych krajin a ich
dobovo oblecené po-
sadky. Pred hotelom
Thermia Palace, kto-
ra vytvdra dostojné,
elegantné a dobovo
primerané prostredie,
sa jednotlivé vetera-
ny spolu s posadkou
sldvnostne predstavuju
verejnosti. Je to zazitok
nielen pre mladsie ro¢-
niky, ale plnohodnotny
exkurz do minulosti pre
dospelych  obdivova-
telov automobilizmu.

Jedinecna prehliadka historickych vozi-
diel PieStanské Zlaté stuhy —Concours
d’Elégance 2013 sa zacala uz popolud-
ni, ked nablyskané veterany prechadza-
li Winterovou ulicou na Kudpelny ostrov.
Tu ich organizatori vitali a predstavovali
jednotlivé vozidla. V piatok 7. juna Star-
tovali dobovo oblecené posadky svojich
oldtimerov z Kupelného ostrova. Caka-
la ich 120 km dlha trasa so zastavkou
v prestiznom kastieli v Oponiciach, od-

V dnoch 6. az 8. juna 2013 sa
v Piestanoch opdt konalo po-
dujatie, ktoré je okrem krasnej
prehliadky historickych vozidi-
el aj ukazkou vynikajucej ma-
nazérskej prace organizatorov.

kial'pokracovali do Nitry a spat do Pies-
tan. V sobotu sa milovnici historickych
vozidiel prezentovali v Trnave. Medzi
Ucastnikmi podujatia boli aj pretekari
tohtorocnej Rally Dakar na svojej pre-
tekdrskej Tatre 815. Piestanci uvitali aj
autogramiadu s motocyklistom Ilvanom
JakeSom, ktory na prestiznom Rally Da-
kar dosiahol Zivotny Uspech — 4. miesto.

Medzi zaujimavymi modelmi boli aj
Rolls Royce Phantom z roku 1926,
Jaguar z roku 1952 ¢i Belsize Cabrio
z roku 1903 a desiatky dalSich vzac-
nych vozidiel z viacerych krajin Eurépy.
Vyvrcholenim podujatia bola sobot-
4 "“prehliadka krasy” pred hotelom
Thermia Palace. Medzindrodnd porota

Jén Horfidk, organizétor podujatia

vybrala najkrajsie automobily a najlep-
Sie dobové oblecenie posadok v jed-
notlivych kategériach. Predstavovanie
posadok na ¢ervenom koberci sprevad-
zal hudobny program a podujatie vyvr-
cholilo ohriostrojom v rytme dobovej
hudby. PiesStanské zlaté stuhy sa opat
vydarili a podla slov organizatora, Jana
Horfidka, urcite predcili svetové rallye
vo Svédsku a v Berline.
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The development of motorism in Pies-
tany is inseparable connected to local
health resort. In the year 1912 the Win-
ters bought a motorcar of brand Dion
Bouton which they were renting to
spa guests and drivers too. So, rather
unconscious, they deserved laying the
corner stone for the future origin of car
rentals over which today, a century la-
ter, predominates AVIS in Slovakia.

History of the event of PieStany car
shows reaches the years 1932 to 1937
when famous competitions for the
nicest car took place in Piestany. The
events were known as Concours d’E-
légance and they were a culmination
of long sight-seeing drives. Interesting
is that well-known spa guests and per-
sonalities with glanced cars as the actor
Vlasta Burian, singer Richard Taubner
or known countess Geraldina Apponyi-
ova from Oponice took part there.

World War Il stopped the tradition of
competition which was reopened af-
ter year 1980 again under the name
Piestany gold ribbons - Concours d'E-
légance, but already as historic vehicles
show. Competition programme usually
consists of ride on chosen route out of
PieStany. However, the most attractive
for spectators is the city ride and the car
show on Kupelny ostrov with the eva-
luation of the nicest of them. Thanks
to the zealous vintage car lovers we
can admire the rare cars from the dif-
ferent countries and their period worn
crews every year. In front of the hotel
Thermia Palace which creates a digni-
fied, elegant and period appropriate
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environment, the separate vintage cars
together wih the crew are maestoso
introduced to public. It is an experien-
ce not only for younger years but a full
value excursion to the past for adult ad-
mirers of motorism.

An unique historic vehicles show Pies-
tany Gold ribbons - Concours d'Elégan-
ce 2013 started already in the afterno-
on when the glanced vintage cars were
passing by Winter street to Kupelny
ostrov. Here were the organizers wel-
coming and introducing the separate
vehicles. On Friday, 7th June, period
worn crews of their oldtimer started
from Kdpelny ostrov. 120 km long rou-
te with stop in prestige manor-house in
Oponice wai- I
ted for them,
from  where
they  conti-
nued to Nit-
ra and back
to  Piestany.
On Saturday
the  historic
vehicles  lo-
vers presen-
ted themsel-
ves in Trnava.
Among the
praticipants
of an event
were also the
race  drivers

from this ye- . ) SR
ar's Rally Da- : :yb '
kar on their -

. F SR S
racing Tatra
815. Inhabi-

Piestany gold
ribbons 2013

On 6th to 8h June 2013 an
event took place in Piestany
which is besides the beautiful
historic vehicles show also the
sample of an excellent mana-
gerial work of organizers.

tants of Piestany welcomed also the
giving of autographs by motorcyclist
Ivan Jake$ who achieved at the prestige
Rally Dakar his life success - 4th place.

Among the interesting models were
also Rolls Royce Phantom from year
1926, Jaguar from year 1952 or Belsi-
ze Cabrio from year 1903 and tenths
of other rare vehicles from several Eu-
ropean countries. A culmination of an
event was the Saturday's “beauty pa-
rade” in front of hotel Thermia Palace.
An international jury chose the nicest
cars and the best period clothes of cre-
Ws in separate categories. Introducing
of the crews on red carpet was ac-
companied by music programme and
the event culminated by the fireworks
in the rythm of period music. PieStany
gold ribbons turned out well again and
according to words of an organizer Jan
Hornak they certainly exceeded the
world rallye in Sweden and Berlin.

Car Show in Piestany was an important event in the past



AVIS Lease

Vy sa venujete svojmu biznisu,
my sa starame o Vas vozovy park.

AVIS Lease - viac ako operativny leasing.
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) www.avislease.sk
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Edouard Heuer founded his workshop in the Swiss Jura.
First mechanical stopwatch accurate to 1/100th of a second.
Jack Heuer designs the Carrera Series.

New Carrera Automatic Chronograph with Calibre 1887
in-house movement.

www.hodinky-tagheuer.sk RACIO
|

TAGHeuer

SWISS AVANT-GARDE SINCE 1860




